
KAREN DAVIDSON

If change is not practical,

then it is not sustainable. That’s

a quote from Terence

Hochstein, executive director of

Potato Growers of Alberta.

When viewed through that 

perspective, carbon taxes are a

sack on every back. 

Ironically, politicians say that

carbon taxes are designed to

make the Canadian economy

more sustainable. To look at

examples of cap and trade in

Ontario and carbon taxes in

Alberta, the business communi-

ty is stymied as to how to quan-

tify effects on the bottom line.  

“Carbon affects everything

we do in agriculture,” says

Hochstein, “from the fertilizer

we buy to long-term storage to

the freight to processors. It will

be at least a year before we can

determine the true costs to

business.” 

The Alberta government

announced its carbon taxes for

January 1, 2017 to be 4.5 cents

per litre on gas, 5.4 cents per

litre on diesel and $1 per 

gigajoule for natural gas. Prices

are already posted for 2018:  6.7

cents per litre on gas, 8.3 cents

per litre on diesel and $1.50 per

gigagoule for natural gas. 

“Freight costs have already

gone up five per cent,” says

Hochstein. “We’ve been told to

prepare for more increases.”   

Meanwhile, consumers are

getting rebates on LED lights

while farmers are paying high

input costs to produce food.

Canadian consumers pay only

9.2 per cent of disposable

income on food and beverages,

one of the lowest rates in the

world. 

David Knight, an apple 

grower near Colborne, Ontario,

is located close to the Greater

Toronto Area, the densest 

consumer population in Canada.

He points out that it’s costing

an extra two cents per litre of

diesel to drive 150 kilometres to

the Ontario Food Terminal in

Toronto. Meanwhile

Washington state apples can be

trucked in at lower prices, with

truckers fuelling before crossing

the border. 

“If truckers fuel in Buffalo,

any taxes are going back to the

state government, not the

Ontario government,” says

Knight. “U.S. truckers are not

contributing to cap and trade in

Ontario.” 

Continued on page 3
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THE BUSINESS OF THE ENVIRONMENT 

Carbon taxes: enlightened green policy or just another tax?  

New carbon taxes affect every aspect of horticultural production from the diesel fuel for tractors and transports to cooling costs of long-term storage. Exemptions on purple fuel for 
agricultural use make only a small dent in the overall equation. With Lake Erie in the background, this grape farmer near Harrow, Ontario is concentrated on the work at hand. The fuel
bill will come later. Photos by Glenn Lowson.
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Beware fake news 

The Asparagus Farmers of

Ontario have foiled a fake news

story published on

FreshPlaza.com on May 17. The

story alleges a U.S. import 

shipment of Canadian asparagus

is tainted with cadmium. 

Ken Wall, chair, was busy

negotiating a retraction after he

realized that the Centre for Food

Safety of the Food and

Environmental Hygiene

Department in the U.S. is non-

existent.  Upon first reading, the

story appears credible mentioning

test results for the contaminant

and warning that the investiga-

tion is ongoing.  

The moral of the story? Be

vigilant in media monitoring. Be

proactive in defending your

industry.  And . . . eat your 

asparagus.  

CropLife Canada’s new
CEO  

Pierre Petelle will take over

the role of president and CEO,

replacing Ted Menzies, who

stepped down early in January

2017. 

“The board of directors is

unanimous in its enthusiasm for

having Pierre lead CropLife

Canada,” said Jay Bradshaw, chair

of the CropLife Canada board of

directors. Pierre has consistently

demonstrated professionalism,

integrity and a commitment to

doing what is best for Canadian

agriculture and is well-respected

by stakeholders across Canada

and, indeed, throughout the

international CropLife 

community.” 

Petelle joined CropLife

Canada in 2008, and has been the

vice-president of chemistry since

2012. Prior to that, he worked at

Health Canada’s Pest

Management Regulatory Agency.

“I am delighted to have this

opportunity,” Petelle said.

“CropLife Canada has a well-

earned reputation for excellence

and collaboration and these are

values I will continue to 

emphasize.  I consider it a 

privilege to work in an industry

that provides tools that help

farmers to feed the world, protect

our environment and build our

communities.”

CropLife Canada is a trade

association that represents the

developers, manufacturers and

distributors of pesticides and

plant biotechnology innovations.

CHC annual report

The Canadian Horticultural

Council (CHC) recently made its

2016 Annual Report available for

public download.

The Annual Report features

messages by CHC’s president

and executive director, and ‘pro-

vides updates on the work of

CHC committees and other CHC

activities throughout the year. 

Download report at 

www.hortcouncil.ca/download-

chcs-2016-annual-report/
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A personality synonymous with the Ontario greenhouse industry,

Don Mastronardi,  was honoured at the Canadian Produce

Marketing Association (CPMA) convention with the Lifetime

Achievement Award. He was unable to attend the event due to

recent surgery.

In an interview with The Grower, Paul Mastronardi said that his

father’s biggest insight was recognizing in the early 1970s that

the greenhouse industry needed to be a year-round enterprise.

One of his father’s signature achievements was the introduction

and branding of the Campari tomato, now one of the most 

ubiquitous brands in the produce section. 

The CPMA’s Mary Fitzgerald Award is given to an under-40

individual, active in the industry who shows passion for produce.

This year’s winner is Houman Madani, a senior producer buyer

for Metro Inc. 

The Packer Person of the Year Award went to Hugh Bowman.

For many years, he was vice-president of operations for the

Ippolito Group, but more recently started Global Citrus Group.

He was cited for a decade of unflagging volunteerism for many

committees at the Canadian Produce Marketing Association

including electronic tracking, trade, marketing and government

relations. 

Peak of the Market, based in Winnipeg, Manitoba, won the

CPMA’s Most Creative Booth award.  Congratulations to Larry

McIntosh and his team. 

The Ontario Ginseng Growers’ Association announces its new

slate of directors for 2017.  The executive comprises Remi Van

De Slyke, chair; Glen Gilvesy, vice-chair; Joe Arva, secretary-

treasurer. Directors are Carl Atkinson, Tom Winters, Ken

VanTorre, Anthony Kowanetz. 

The Grower is proud to welcome Amanda Brodhagen to the team

in the newly created role of digital marketing manager. Amanda

will be posting fresh, daily content for the website and weekly 

e-newsletter as well as managing The Grower’s social media

brand.  Look for her tweets @growernews. 

In the last year, Amanda has been the communications specialist

with the Ontario Fruit and Vegetable Growers’ Association, based

in Guelph,

Ontario.  She

joins Carlie

Melara, print +

digital sales 

manager (R) and

Karen Davidson,

editor, (L)

@karen4growers

Photo by Denis

Cahill. 

Paul Mastronardi, president and CEO, Mastronardi Produce Ltd.

accepted the Lifetime Achievement Award on behalf of his father

Don Mastronardi.  
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Jennifer Morris, vice-

president sales for Two Roads

Logistics, offers some 

experienced perspective on

why carbon taxes have not been

immediately transparent in

their effects on clients. 

“The carbon taxes have not

been felt acutely because they

were enacted when diesel

prices were down historically,”

she explains. “We’re in a weird

grace period, but that will

change. When? I don’t know.” 

All transportation costs are

derived from the price of oil. In

March 2017, the average price

was pegged at $49.33 per barrel.

If a grower is using a regular

“lane,” a trip from Toronto to

Montreal for example, then the

costs will be stable.   

For carriers, the truck costs

and insurance are relatively

fixed, but fuel is the one factor

that is constantly fluctuating.

When the costs of a barrel of oil

start to rise, expect carriers to

quote a base plus fuel 

surcharge. Morris regularly 

consults a website on Canadian

domestic fuel surcharges to

gauge the impact on quotes

from carriers.

“There’s a lot to understand

in transportation costs,” says

Morris. “I like to teach my 

grower clients, so their business

gets better.” 

Carbon taxes aside, there’s

some hope that governments

understand current impedi-

ments in physically getting

goods to market, whether that’s

across congested cities or to

port for foreign markets. The

federal government’s Trade and

Transportation Corridors

Initiative is currently seeking

input on where to spend $10.1

billion in the decade ahead.

The strategy is well-timed to

address urgent capacity 

constraints at key ports and

trading gateways. For example,

two-hour lineups for transports

at the Ambassador Bridge from

Windsor, Ontario to Detroit,

Michigan are standard fare.

This border crossing currently

carries 25 per cent of all

Canada’s exports to the United

States.  

A new six-lane bridge – the

Gordie Howe International

Bridge – will likely miss the 

target opening in 2020.

However, when it’s operational,

current truck transits of 2.5 

million carrying goods worth

$100 billion per year will likely

surge.

Those carbon taxes look

more like a fuel tank for 

provincial governments to

siphon funds for the massive

infrastructure projects 

underway. Will there be any

decreases in greenhouse gas

emissions from carbon-based

fuel? It doesn’t appear to be the

case for the trucking industry. 
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Carbon taxes

If truckers fuel in Buffalo, any taxes are going back to the state government,
not the Ontario government. U.S. truckers are not contributing to cap and
trade in Ontario.               

~ DAVID KNIGHT

“
“

WISCONSIN  

Cranberry research
underway

The Wisconsin Cranberry

Research & Education

Foundation plans to buy about

155 acres of land to create a

USDA-supported cranberry

research station. The $1.5 mil-

lion project will be funded

through a public-private part-

nership with $650,000 from the

USDA’s Agricultural Research

Service.  

This unique arrangement

will include 30 acres of produc-

tion cranberry beds to generate

revenue with another five acres

devoted to research. The goal

is to evolve growing practices

that will improve crop yield

and quality, support sustain-

ability, and better manage

pests and disease. 

The facility will be located

on part of an existing cranberry

farm, Robinson Creek

Cranberry, about 10 miles

south of Black River Falls.

Source:  FreshPlaza.com

INTERNATIONAL

WASHINGTON STATE

Cosmic Crisp apples –
out of this world 

Washington State apple

growers are investing in what

they believe is the next big

apple variety:  Cosmic Crisp. 

Scott McDougall and Sons are

planting thousands of trees near

Wenatchee, a portion of the 12

million trees ordered for the

state.  He expects the first

wave will result in about five

million 40-pound boxes to be

retailed in the fall of 2019.

Dark red with tiny yellow

freckles, these new apples are

likely to rival the popular vari-

ety Honeycrisp.  

Source:  FreshPlaza.com

POLAND

CETA to boost Polish exports 

When the Comprehensive Economic Trade Agreement comes

into force, it’s expected that Poland’s strong trade surplus with

Canada will grow even more.  In 2015, Canada’s exports to Poland

was worth $318 million but Poland posted export trade of $1.3 

billion – mostly from small and medium-sized businesses.

Warsaw-based company Ewa-Bis, for example, exported 400

tons of apples to Canada in 2016.  Founder Marek Marzec believes

that the EU-Canada trade agreement holds more promise for his

business, now that regulatory and bureaucratic barriers are to be

removed. The company specializes in the export of fresh and

frozen fruit and vegetables, including juices and concentrates. 

Almost 92 per cent of agrifood products will be eligible for

export to Canada duty-free. 

Source:  FreshPlaza.com

WASHINGTON STATE

Good crop of cherries
predicted 

Despite the coldest spring in

recent memory, Northwest

Cherry Growers are projecting

21.8 million boxes for the har-

vest of 2017. One box is equiv-

alent to 20 pounds. 

Growers reported late

bloom, but consistent weather

means that the first harvest

could start the second week of

June. A strong crop of the

Rainier variety is predicted. 

Source:  FreshPlaza.com
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CROSS COUNTRY DIGEST

BC Tree Fruits Cooperative plans to

expand its Winfield packinghouse.

Recently approved by local authorities,

the new $1 million apple bagging line

would be designed, installed and ready

prior to the 2017 apple harvest.

When constructed, packing capacity

will grow by 30 per cent. 

“We are excited to begin the work on

this expansion,” says BC Tree Fruits

CEO Stan Swales. “This facility handles

the majority of our grower member’s

apples grown in the Kelowna and

Vernon area so this expansion is impera-

tive to ensure the quality and packing

capacity of locally grown apples.” 

The Winfield packinghouse is one of

four such facilities for BC Tree Fruits

and only handles apples during the

entire crop season (fall into the following

spring). The other three facilities are

located in Kelowna, Oliver and Osoyoos. 

Source:  BC Tree Fruits news release 

BC Tree Fruits plans to expand Winfield packinghouse 

BRITISH COLUMBIA

Cooler weather in the Okanagan

Valley this spring has resulted in a later

start to the season for all commodities,

which means consumers will see and

taste cherries starting end of June. 

The 12 million pounds of BC Tree

Fruits cherries estimated for this season

is up from the 8 million pounds from

2016, although last year’s estimate was

12 million pounds as well before

inclement weather reduced the crop 

volume. At this time, BC Tree Fruits is

anticipating a very good peach, 

nectarine, prune, plum and grape crop

with volumes similar to last year. 

“With weather serving up a cooler

spring this year, it has enabled our 

grower base to be prepared for a 

delicious and high-quality crop of 

cherries at more traditional timing,” says

BC Tree Fruits marketing manager

Chris Pollock. “Cherries and the rest of

our summer fruits went through the

bloom period exceptionally well and our

growers are excited for a great crop this

year with harvest starting end of June for

cherries in the south, with the fruit 

hitting retail shelves very soon after.” 

The primary market for BC Tree

Fruits summer fruits remains Western

Canada. BC Tree Fruits also continues

to export increased volumes of cherries

to the United States and key export 

markets. 

Source:  BC Tree Fruits Cooperative May
17, 2017 news release 

Cherry crop looks promising 
at 12 million pounds

Sweet cherries in bloom in British Columbia. Photo courtesy of Jealous Fruits.
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TRADE

KAREN DAVIDSON 

A week after the confirma-

tion of Robert Lighthizer as

U.S. trade representative, the

U.S. government formally 

triggered the 90-day countdown

to renegotiating NAFTA on

May 18.  Talks will start in

earnest in mid-August.  

Lighthizer’s confirmation

had been delayed for weeks

because he needed a special

waiver for previous lobbying

work on behalf of the Brazilian

government. He came to 

prominence in President

Ronald Reagan’s years as

deputy trade representative.

Since then, he’s been an active

lobbyist for U.S. steel 

companies fighting imports of

foreign-market steel. 

“The Canadian Produce

Marketing Association (CPMA)

supports an integrated North

American market for fresh 

produce,” said Ron Lemaire,

president of CPMA. “The

North American Free Trade

Agreement has been successful,

with significant volumes of

trade in produce flowing north

and south across borders.”

In 2014, for example, Canada

imported $8.1 billion in fresh

produce globally, with the U.S.

and Mexico being the largest

suppliers. Canada exported $2.1

billion in fresh produce in 2014,

representing 52 per cent of all

Canadian production. 

CPMA has already been

actively consulting with 

industry, partners and 

governments to ensure the

needs of the fresh fruit and 

vegetable sector are heard and

considered during negotiations. 

News about imminent

NAFTA negotiations triggered

a statement from United Fresh

Produce Association based in

Washington.  The entire 

statement by Robert Guenther,

senior vice-president of public

policy, follows:  

“We look forward to working

with the Administration,

Congress, produce industry 

colleagues, and our partners in

Mexico and Canada to examine

effective ways NAFTA can be

modernized. The fruit and 

vegetable industry is highly

dependent on international

trade, both exports from the

United States and imports from

critical trading partners such as

Mexico and Canada. It is clear

that today’s consumers demand

24-7 availability of produce

commodities regardless of 

geographic growing seasons.  

“With specifics to NAFTA,

there is a strong interdepen-

dence of the fruit and vegetable

sector across all three countries.

Trade across the NAFTA 

countries serves both consumers

and deeply connected supply

chains, providing significant

jobs not only in agriculture but

in processing and distribution.

The past 25 years of NAFTA

has seen important growth in

the fruit and vegetable industry

to meet consumer demand.

However, there are certainly

specific challenges within fresh

produce that NAFTA modern-

ization can aggressively address,

so we are pleased that this

opportunity has been realized

by the Administration.  

Since January, United Fresh

has been in constant dialogue

with Congress, the

Administration and other

interested stakeholders to 

convey that the fruit and 

vegetable industry needs trade

agreements that facilitate trade,

rather than erecting barriers that

protect specific interests. This

includes pursuit of trade 

agreements that eliminate

unfair, discriminatory and 

non-science-based regulatory

barriers that disadvantage the

industry both here in North

America and throughout the

globe. United Fresh will work

to ensure that changes to

NAFTA reflect those 

principles.”

Source:  United Fresh May 18,
2017 statement, CPMA May 18,
2017 news release 

Countdown begins for NAFTA 
renegotiation in August 2017 

American to lead CPMA

For the first time, an

American will lead the

Canadian Produce Marketing

Association (CPMA). Rick

Alcocer, senior vice-president,

fresh vegetable sales at Duda

Farm Fresh Foods, Monterey,

California will chair the board of

directors for 2017/2018 and

work with Ron Lemaire, CPMA

president. Not only has he been

involved with the Canadian

produce industry from a 

business perspective, he is also

a 17-year veteran of the CPMA

board. The timing is fortuitous

because he has a strong 

understanding of the 

importance and workings of

integrated markets. 

Robert Lighthizer is confirmed as the U.S. trade representative. 

Rick Alcocer, new chair of the CPMA board of directors. 

There are certainly specific challenges within fresh produce that NAFTA 
modernization can aggressively address.

~ ROBERT GUENTHER, UNITED FRESH

“

“
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Efforts to restore Canada’s preferred access to PACA appear stalled
KAREN DAVIDSON

2011
DECEMBER 2011

Identified as one of 29 Initiatives/Action Items within the Joint

Action Plan for the Canada-United States Regulatory

Cooperation Council: Develop comparable approaches to 

financial risk mitigation tools to protect Canadian and U.S. fruit

and vegetable suppliers from buyers that default on their

payment obligations.

Visit here https://goo.gl/cN4faH

FEBRUARY 2014

The issue remained unresolved through the 

initial Canada-United States Regulatory

Cooperation Council (RCC) process and was not

included in the second round of RCC Action

Items; the action item was relegated to the

Canada-US Consultative Committee on

Agriculture for monitoring and had remained on

its Agenda since 2014, however no statements or

progress have been disclosed.

OCTOBER 2014

The USDA notifies AAFC/Canada of its determination that “Canada does not

have a dispute resolution system that is comparable to the U.S. system 

established pursuant to the Perishable Agricultural Commodities Act (PACA).

Therefore, Canadian complainants filing formal reparation complaints against

U.S. respondents must be treated the same as other foreign complainants 

utilizing PACA’s reparation services. As of October 1, 2014, Canadian entities

wishing to file a formal complaint against a PACA licensee must provide a surety

bond prior to acceptance of the formal complaint for adjudication.”

That is, Canadians no longer qualify to use PACA formal payment and dispute

resolution tools without posting security equal to twice the amount of any claim.

The lack of a tool comparable to the PACA Trust in Canada is the reason

Canada’s system is deemed not comparable to PACA system.

MARCH 2016  

Liberal MP, Mark

Eyking’s comments during

CHC AGM luncheon are 

positive, well received and

implied hope there would

be progress and a positive

outcome to the issue.

MAY 2016      

Please see below for the key text from the USDA letter:

To clarify what would constitute a comparable system, the four main provisions of

the PACA produce law include: (1) mandatory licensing of produce dealers on the

federal level; (2) the availability, comparability and effectiveness of dispute resolu-

tion services; (3) investigative and enforcement authority; and (4) the creation of a

“deemed like trust” system in Canada which would allow for comparable outcomes

to the PACA Trust for all produce dealers.

MAY 16, 2017  

During a meeting of the Standing Committee on

Agriculture and Agri-Food, MP Ruth Ellen Brosseau

posed a question to Minister MacAulay pertaining to

PACA. His response was that they are continuing to

work on it.

MARCH 2016   

NDP MP Tracey Ramsay (Essex)

tables a motion in the House of

Commons demanding that 

government develop a payment 

protection plan for produce growers

similar to the American Perishable

Agricultural Commodities Act and

holds press conference.

MARCH 2016  

Manitoba Cooperator 
article reporting on MP

Ramsey motion, press

conference and interview

with MP Mark Eyking

JANUARY 2016

Canadian Chamber of

Commerce correspondence

to Minister MacAulay

regarding AGM resolution

pertaining to financial 

payment protection for

Canada’s fresh fruit and

vegetable industry.

JULY 2014

Canadian Federation of Independent Business (CFIB) to Industry Canada:

Payment protection for SMEs: the case of fruit and vegetable producers

Small and Medium-sized Enterprise (SME) growers are a very tangible example

of suppliers who do not have enough protection in the event of client bankruptcy.

A majority of Canada’s fruit and vegetable producers are small businesses with

average sales of less than $85,000 per year. These SMEs are hit particularly hard

when a buyer declares bankruptcy because the perishability of the product means

that repossession of shipments is typically impossible. CFIB agrees with the

Fresh Produce Alliance that a deemed trust mechanism will be an effective tool

to help small businesses recover payments when a buyer declares bankruptcy and

will also provide much needed security to fruit and vegetable producers.

THE ISSUE. The federal government has not acted on the June 2016 House of Commons Standing Committee on Agriculture and Agri-Food recommendation to imple-

ment a payment protection program for produce growers and to restore Canada’s preferential Status under the United States Perishable Agricultural Commodities Act

(PACA). Here is a timeline of industry efforts to date.

2014

2014

2016

2016 2017
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The ‘AQUA Wetland System’
“A new breed of constructed wetland”

AQUA Treatment Technologies Inc. designs and installs the ‘AQUA Wetland System’ (AWS) for tertiary 
treatment of many types of waste water including sanitary sewage, landfill leachate, dairy farm & abattoir
wastewater, greenhouse irrigation leachate water & mushroom farm leachate water (i.e. manure pile
leachate) and high strength winery washwater.

The ‘AQUA Wetland System’ is operated out of
doors and can achieve year-round tertiary treat-
ment of wastewater. This sub-surface, vertical flow
constructed wetland consists of sand & gravel beds
planted with moisture tolerant plant species. Water
is pumped vertically from cell to cell. There is no
open or standing water. Treatment occurs through
physical filtration & biological degradation. Plants
shade & insulate the cells, cycling nutrients while
preventing algae growth. There is no production of
sludge.

The AWS has been approved for use by the Ontario Ministry of Environment through over 40 Environmental
Compliance Approvals. Recently the Region of Niagara began approving the AWS for treatment of ‘small
flow’ winery washwater I.e. < 10,000 liters per day. Other agencies who have issued approvals include
Health Canada, USEPA and OMAFRA. Recent projects include:
1) treatment & re-use of greenhouse irrigation leach water at
greenhouses in Niagara & Haldimand
2) treatment of winery wastewater at Greenlane Estates Winery
& numerous other in Niagara 
3) treatment of landfill leachate at sites in Pembroke, Niagara
and Alabama

For additional information please 
contact Lloyd Rozema at 905-327-4571
or email lrozema@aqua-tt.com

PERISHABLE AGRICULTURAL COMMODITIES ACT 

Efforts to restore Canada’s preferred access to PACA appear stalled

OCTOBER 2015     

NDP correspondence to Canadian

Horticultural Council: “An NDP 

government will work with the Canadian

Horticultural Council, the Fruit and

Vegetable Dispute Resolution

Corporation and other stakeholders to

draft and table federal legislation to 

create a limited statutory deemed trust

for produce sellers. We will also 

undertake immediate negotiations with

the United States to restore Canada’s

preferential access under PACA.”

DECEMBER 2015  

During its AGM, the Canadian Chamber of

Commerce adopted a supporting resolution: “that the

federal government create and implement a limited

statutory deemed trust in the first legislative session

after the 2015 election that provides financial 

protection for produce sellers in Canada in the event

of bankruptcies. The assets available to trust creditors

would be limited specifically to produce accounts

receivable, and any cash and inventory from the sale

of the produce.”

MAY 2016   

House of Commons Standing Committee on Agriculture

study and hearings on Canada’s Preferential Status under the

United States Perishable Agricultural Commodities Act

(PACA) and concluding recommendations to Ministers

MacAulay and Bains to urging them “to study carefully this

proposed model (Cumings draft legislation) with a view to

implementing a payment protection program for produce

growers in case of buyer bankruptcy as soon as possible, and

to negotiating with the U.S. to restore Canada's privileged

access under PACA.” There has been complete silence in the

12  months since the study and recommendation.

OPEN QUESTION TO MINISTER MACAULAY

When will the Minister take definitive action on the

recommendation from the Standing Committee on

Agriculture and Agri-Food to study carefully the 

industry model as proposed by Professor Cuming, and to

implement a payment protection program for produce growers

in case of buyer insolvency, and to negotiate with the U.S. to

restore Canada’s privileged access under PACA?  

THE CONTEXT. Canada’s fruit and vegetable farmers deserve every possible opportunity and the appropriate tools to effectively manage risk. By their very nature, highly

perishable crops are special and require unique, fit to purpose solutions. Canadians have long envied provisions of the U.S. Perishable Agricultural Commodities Act (PACA)

which successfully addresses the risks of slow pay and no-pay in the sector. Since the inception of a limited deemed trust within the PACA, Canadians have been able to

avail themselves of the provision in the same matter as their U.S. colleagues and competitors. There is no similar tool in Canada and in October 2014 the U.S. revoked the

privilege of Canadians to access the trust in the same manner as U.S. farmers; in order to file a formal claim, Canadians must now post a cash bond at twice the value of a

claim. Today, risk mitigation on sales to the U.S. comes at a much higher cost while there are still no tools available in Canada.

There are reasonable, effective, “no cost to government” means to address the issue for Canadians. In May 2016, Professor Ronald C. Cuming (University of Saskatchewan)

presented a proposed solution to the House of Commons Standing Committee on Agriculture and Agri-Food. The Committee unanimously adopted a recommendation to

forward the proposal to the Ministers MacAulay and Bains respectively, requesting a careful study of the proposed model brought forward by industry with a view to imple-

menting a payment protection program for produce growers in

case of buyer bankruptcy as soon as possible, and to negotiating

with the U.S. to restore Canada's privileged access under the

U.S. Perishable Agricultural Commodities Act (PACA).

There has been no communication from government regarding

the issue or any progress since industry leaders and Professor

Cuming presented to the Standing Committee on Agriculture

and Agri-Food over one year ago.

2015
JULY 2015

NDP Election Platform: Family

Farms 

• Introduce a payment protection plan

for producer growers like the

Perishable Agricultural Commodities

Act in the United States that will

allow sellers to maintain an ownership

trust until payment is received.

• Take steps to negotiate with the

United States to restore Canada’s

privileged access under Perishable

Agricultural Commodities Act.

OCTOBER 2015 

Liberal MP Mark Eyking press release: “In consultation with the Canadian

Horticultural Council (CHC) and the Canadian Produce Marketing Association

(CPMA), a Liberal government would create a comparable mechanism in

Canada and work with the United States to reinstate the access that our fruit

and vegetable exporters had under PACA.”



DENNIS VAN DYK

Carrot weevil remains the

most important insect pest to

many Ontario carrot growers,

and the amount of damage

seems to be increasing in recent

years. Carrot weevil females

overwinter in the soil and plant

debris and lay their eggs in cavi-

ties in the crown of the carrots.

These eggs develop and hatch

into larvae and begin to feed on

the carrot root. Feeding damage

from the carrot weevil larvae

causes unmarketable tunneling

near the crown of the carrot and

can account for significant 

losses to commercial growers.

Increases in the amount of

damage have been seen in the

Holland Marsh growing region

of the province and some grow-

ers have experienced significant

losses. One factor contributing

to this increase is the carrot

weevil’s development of 

resistance to Imidan (phosmet).

Imidan has been the primary

method of control for the last 25

years and signs are pointing to

reduced efficacy.

Research on this subject was

done by University of Guelph

grad student Zach Telfer under

Dr. Mary Ruth McDonald in

2016. In lab trials comparing

carrot weevils collected in the

Holland Marsh to a lab strain

with no previous exposure to

Imidan, the Holland Marsh 

carrot weevils had a reduced

susceptibility to Imidan. At the

highest rate tested, Imidan only

killed 12 per cent of the

Holland Marsh weevils 

compared to 80 per cent of the

susceptible strain. These results

highlight the need for rotational

partners with new modes of

action to provide control while

preventing further resistance

developing.

A second factor that could be

leading to an increase in carrot

weevil damage is the change in

the carrot weevil biology.

Carrots are being damaged by

carrot weevil outside of the 

normal periods of activity. This

could be an adaption by the 

carrot weevil to a more 

prolonged period of egg-laying

(oviposition period) or there

could be the development of a

second generation of carrot

weevil. This second generation

has not been previously report-

ed in Ontario but it does occur

in Quebec and other carrot

growing regions in the US. The

graph (left) illustrates how

based on the Degree Day 

accumulations for 2016, a 2nd

generation of carrot weevil is

likely occurring in Ontario caus-

ing additional feeding damage.

Scouting and management

Current IPM 

recommendations are based on

Boivin trap counts. Boivin traps

consist of a carrot piece 

surrounded by slats of wood,

sandwiched between two pieces

of plywood (see above). The

carrot attracts adult carrot 

weevils while the slats of wood

provide an optimal home for the

weevils until collection. Current

thresholds of 1.5 and 5

weevils/trap, counted 

cumulatively, will justify an

insecticide spray at the 2nd and

4th leaf stage of the carrot

respectively. 

Matador 120 EC / Silencer

120 EC (lambda-cyhalothrin)

and Rimon (novaluron) along

with Imidan (phosmet) are reg-

istered for control or reduction

in damage of carrot weevil.

Rimon works differently than

Imidan or Matadar/Silencer as it

is an insect growth regulator

that in order to be effective

must be either absorbed by the

eggs or ingested by the larvae.

Rimon stops the carrot weevil

from developing to the next life

stage so this product does not

control adults and good 

application coverage is key to

ensure maximum uptake.

See table for rates, PHI and

re-entry information for 

currently registered carrot 

weevil products.

Research is planned for 2017

to determine the optimal 

application timing for Rimon,

evaluate new products as well

as update the current IPM 

recommendations. Stay tuned.
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ON VEGETABLE NEWS

Cabbage maggot: limited options for old pest
TRAVIS CRANMER 

DENNIS VAN DYK 

The cabbage maggot (Delia
radicum) is the larvae stage of

the cabbage root fly which can

cause severe damage to all

Brassica crops. The adult 

cabbage maggot is a fly that is

about half the size of a house fly

and is grey in colour.

In the early spring, cabbage

maggot flies emerge from the

soil and the females lay small,

white eggs ~2-10 cm below the

soil line. Depending upon the

temperature, eggs hatch three

to seven days later as larvae that

immediately start boring into

tap roots of susceptible Brassica

crops. Small transplants and

seedlings are most susceptible,

and destruction tends to be

worse during a cool and wet

spring.

Cabbage maggots feed on

the Brassica roots for approxi-

mately three to four weeks

before they pupate in the soil.

During that time they eat the

root hairs and create extensive

tunnels throughout the roots,

often killing or stunting the

plant. Even if the plant is not

killed, the roots are still at risk

from secondary pathogens

infecting through the wounds

and feeding damage created.

The cabbage maggot (Delia
radicum) is in the same Delia
genus as onion maggot fly (Delia
antiqua) and seedcorn maggot

fly (Delia platura). Identification

of the adult flies and of the

damage caused by the larvae

can often be very 

difficult to differentiate

between the species. An

Agriculture and Agri-Food

Canada (AAFC) project to 

survey Ontario Brassica fields

was completed in recent years

to determine which of these

species was causing damage.

The project also looked at

whether the cabbage maggots

sampled were resistant to 

chlorpyrifos (Lorsban, Pyrinex,

Nufos etc.), the primary control

product for the last 25 years.

This project is still ongoing so

results should be available in

the near future.

There are no established

thresholds for cabbage maggot

so when you notice cabbage

maggot damage, it is often too

late. All management strategies

are preventative since reactive

methods such as foliar sprays

are generally ineffective. The

primary method of control is

through insecticides applied 

in-furrow or shortly after 

planting. Recently Verimark

(cyantraniliprole), a group 28

insecticide has been registered

for use on Brassica crops. Use in

the field has been limited so it

is still unclear whether this

product will be a suitable

replacement for chlorpyrifos,

but it could be a real option

especially in areas dealing with

resistance issues.

Floating row covers have

been tested in other provinces

with some promising results but

this strategy has not been

adopted by Ontario growers,

likely due to feasibility con-

cerns for some growers. It is also

an advantage to incorporate crop

residues (including cover crops)

at least two to three weeks

before planting. Avoid manure

applications before 

transplanting as this can attract

adult flies.

Since the first generation of

cabbage maggots are the most

damaging, planting seeds or

transplants after the peak of egg

hatching in the spring can 

provide some control. A degree

day model can predict the

emergence of the first 

generation when the sum of the

equation reaches 314. ∑=((Max

Temp + Min Temp)/2) – 6°C.

Rutabaga is uniquely affect-

ed by cabbage maggot as it is

not only affected by stand losses

from the 1st generation, but also

from the 2nd and 3rd generation

damage on the marketable 

portions of the roots. The larvae

feed on the outside of the

rutabaga, mining large feeding

cavities (Figure 2). This late

season damage has a real impact

on the marketable storage crop,

causing miore than 40 per cent

losses in some fields and in

some cases, forcing growers to

walk away from the field.

Control of the 2nd and 3rd 

generation is difficult because

of a lack of registered products,

efficacy, the need for a short

pre-harvest interval (PHI) and

difficulty in timing the 

applications. There’s a need for

research into application timing

and new products, and one of

those products just happen to

be a biological control of all

things.

The use of beneficial 

nematodes may become a

future management strategy

that can be applied at the time

cabbage maggot eggs are hatch-

ing. Nematodes, (Steinernema
feltiae) applied as a drench, have

potential to parasitize 

cabbage maggot larvae and limit

the amount of damage. Timing,

application and cost are current

barriers to implementing this

control method commercially.

Research is currently being

done by Dr. Mary Ruth

McDonald at the University of

Guelph - Muck Crops Research

Station to find the optimal 

timing and application methods

for commercial growers to

achieve good control.

Another unique and possible

control method is to release

sterilized male cabbage maggot

flies in Brassica fields which

causes females to lay unfertil-

ized eggs. Projects with onion

maggot in Quebec have shown

that the costs to release millions

of sterile flies outweigh the

costs of conventional chemical

control. A limitation to applying

this method is how scattered

Brassica crops are grown

throughout Ontario unlike the

concentrated area of onion 

production in Quebec. There is

a margin effect from neighbour-

ing fields; as the acreage of

treated area increases, the 

better the control.

Cabbage maggot is likely the

most difficult insect pest of

Brassica crops that growers

encounter in Ontario. Given the

limited management options

available, it is important to

properly implement what 

strategies are available to avoid

giving cabbage maggot any sort

of advantage. Follow

ONVegetables.com for up-to-

date information about cabbage

maggot and other vegetable

news. 

Travis Cranmer and Dennis Van
Dyk are vegetable crops specialists
with OMAFRA. 

Figure 2. Cabbage maggot feeding on rutabaga.

Figure 1. Broccoli wilted due to cabbage maggot damage.
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It has already been more

than 100 days since I was elect-

ed chair of the OFVGA, and

with all the excitement around

the American president’s first

100 days in office, I thought it

would be fun to share with you

some of my experiences as chair

as I strive to lead and represent

the OFVGA as an effective

voice for horticulture in Ontario.

It is my intention to share the

work of the organization as I see

it.  I also want to give credit to

our executive director, Alison

Robertson and her staff for their

hard work running the 

association.

OFVGA has been building

relationships with other 

agriculture organizations to find

collaborative solutions for each

other, our respective members,

and when possible our govern-

ment. We are always engaged

with our members through the

board where the growers’ 

specific organizations are all

represented. We have been

working with Ontario

Federation of Agriculture

(OFA) on the files of 

phosphorus reduction and on

finding ways to navigate

through Cap and Trade.  

A large group of OFVGA

representatives attended the

Canadian Horticultural Council

(CHC) in Winnipeg this past

March and I am proud to say

that Ontario is showing real

leadership in this organization

especially in the different 

sections. In addition, the CHC

vice-president is part of the

OFVGA. CHC advocates on

behalf of Canadian growers on

issues such as labour, crop 

protection and trade.  

Though this was started

before this year, I am happy to

report that The Grower is

expanding into the digital

dimension with weekly email

editions circulating on Monday

mornings. Getting The Grower

news on cell phones and com-

puters keeps growers regularly

informed. It is exciting to see

this part of The Grower develop

as we find our place in the 

digital age. (We are not “fake

news.”)

In March our board, staff and

section chairs spent a day on

priority setting (not to be 

confused with strategic plan-

ning).  Some exciting changes

are coming forward that should

make OFVGA more effective,

especially as we strive to main-

tain Ontario as a great place to

grow food.  This will all be 

prepared for discussion and

decision at our next AGM in

2018.  Our 2018 AGM will be a

bit different from ever before

with a new . . .  Well let’s just

save that for another time. 

OFVGA has also been an

active part of “Grow Ontario

Together” which is an agricul-

tural organization coalition pri-

marily focussed on finding ways

to reduce phosphorus discharge

from all sectors of Ontario 

agriculture. The goal is to help

government set realistic and

attainable targets and strategies.

It is important to work with

government on these types of

issues and to ensure that they

understand that Ontario farmers

are good stewards of the land

and water especially since soil

and water are the foundation of

every farm’s operations.

OFVGA is also an active 

supporter of Farm and Food

Care as it strives to inform many

people that may never visit a

farm about the best practices

that are in place today as 

farmers ethically produce clean,

safe food for so many. The work

of Farm and Food Care is

becoming increasingly 

important as fewer and fewer

people are familiar with 

agriculture today. 

Attendance at the pre-budget

consultations in February

allowed me to relay to Ontario

finance minister Sousa some of

the needs and challenges facing

Ontario growers as we strive to

remain competitive. Being

speaker 48 made for a long wait

but it was refreshing to have

Minister Sousa add that “Good

Things Grow in Ontario” after

my presentation.  

It was a privilege to be part

of the Ontario Premier’s spring

food drive where I was told

500,000 lbs of food were collect-

ed for the food bank. As spon-

sors, we were able to set up a

booth and promote Ontario pro-

duce to many of the staff in the

government buildings as well as

to citizens who were donating.

It was also an opportunity to

talk for a minute with the

Premier, agriculture minister

Leal and many government

employees.

Recently I attended the

Foodland Ontario Retailer

Awards where I had a lengthy

chat with minister Leal about

some of the challenges facing

Ontario growers as well as to

express gratitude for the 

support he gives us in the 

government. Minister Leal also

really likes to remind everyone

that “Good Things Grow In

Ontario.”

In the second week of May I

attended the Canadian Produce

Marketing Association (CPMA)

Convention which was an 

excellent opportunity to talk to

many of our partners in the 

produce business. On

Wednesday evening we had an

opportunity to talk to a number

of political leaders and staff at

the reception for the celebration

of Ontario Greenhouse

Vegetable Growers’ 50th

anniversary. Also, I had a

chance to meet with OFVGA

government relations people to

discuss the work of engaging

with political parties as they

begin to develop their election

platforms in the coming

months.

Though the events I have

mentioned do not include every

meeting or every conversation, I

hope that it has informed you

about some of the activities that

OFVGA is involved in. For the

future the schedule is filled

with activities that will advance

the needs of OFVGA members

and Ontario growers, hopefully,

for years to come.

My first 100 days as chair of OFVGA

JAN VANDERHOUT
CHAIR, OFVGA 

WEATHER VANE

In early May, over abundant rainfall threatened the dykes in Ontario’s Holland Marsh.  This worker found some small comfort in a takeout coffee as he checked muddy

muck fields. Photo by Jody Mott.  
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Imagine a scenario where

urban kids actually want to

learn about agriculture…but

there’s no one to teach them. 

Unfortunately, that situation

exists daily in Ontario class-

rooms. Despite everything we

hear about disinterest in schools

about farming, food and 

nutrition, requests from schools

for classroom teacher 

ambassadors to give lessons

about agriculture are being 

turning down, because of 

limited human resources to

deliver them.

But as I learned during a 

prelude to the 2017 annual

meeting of AgScape held at the

University of Guelph last

month, there’s some hope on

the horizon. With support from

the Ontario Ministry of

Agriculture, Food and Rural

Affairs (OMAFRA), plans are

underway to have up to 50 ag in

the classroom teacher 

ambassadors trained and 

available by 2018-19.

That’s about twice as many

as there are now. And that’s

good news.

AgScape, formerly known as

Ontario Agri-Food Education

Inc., connects underemployed

teachers with regular classroom

teachers, to help teach 

agriculture and food lessons.

It changed its name last year

to AgScape -- an amalgam of

agriculture and landscape –

because it wanted to convey a

broader message that included

food. The agricultural landscape

includes food. Thus, AgScape.

It’s also changing the way it

trains teachers. It’s raising funds

($375,000) for a program it calls

the Business of Food, an online

training platform for teachers

who can deliver ag and food

lessons. It will be an on-line

course that will be accessed

through a secure portal on the

AgScape website. 

The Business of Food 

initiative would replace onsite

training. The organization has

traditionally trained teachers in

small numbers, about two or

three at a time, usually at its

headquarters in Milton. But

that’s not resource effective. For

example, if someone wants to

take the training soon after the

organization had completed a

training course, they had to wait

until the next in-person course

becomes available.

The teacher ambassador 

program is exclusive to grades 7

through 12.  All trained teacher

ambassadors will be able to

teach lessons on topics that the

farming community wants

young people to know about:

local food, food security, food

safety, economics, agriculture in

Canada, organics, livestock 

production, climate change,

environment initiatives,

biotechnology, technology and

innovation, and careers. 

In fact, all lessons contain a

career component, designed to

ultimately help fill the chronic

shortage of qualified personnel

in the agri-food sector.

AgScape teachers are paid

supply-teacher rates for as long

as they're in the school. In-class

time can range from about an

hour (to teach one lesson) to all

day, when teaching multiple

classes or lessons.

In 2016, teacher ambassadors

had class time with more than

3,000 students in 38 schools,

covered by 17 school boards.

They delivered 130 lessons. But

with additional support, they

could have done more.

AgScape receives core 

funding for many of its 

initiatives from OMAFRA. That

said, this core support 

represents only about one-third

of their overall budgetary needs.

It still relies heavily on industry

support to operate.

Many organizations are trying

to reach youth, in assorted ways.

Everyone has their role. But

AgScape is the key to getting

into schools, with honest 

agriculture info. 

“We have no agenda except

to provide accurate, balanced, 

curriculum-linked information

to students via our trained

teacher ambassadors and other

initiatives,” says Colleen Smith,

AgScape executive director.

“We are proponents of healthy

food choices, a balanced 

perspective on many ag-related

hot-button issues, and ag-career

information.”

The more facts students

know about agriculture and

food, the better choices they

can make when it comes to

their sources of nutrition. 

There’s a huge gap there right

now, and this boost in classroom

teacher ambassadors is one 

measure that can help fill it.

School’s out soon, but ag education is revving up

OWEN ROBERTS
U OF GUELPH

PERSPECTIVE

There are 46 new products as

finalists in five categories for

the United Fresh Produce

Association’s 2017 Innovation

Awards. During the show, June

13-15 in Chicago, attendees will

be able to vote for those win-

ners during the trade show.

Here’s one example in the

Best New Food Safety Solution

category. Foam Clean 317-SP is

an alkaline one-step product for

removal of oxalate films without

the need for acid. It’s used after

processing/handling of spinach

and kale. A convenient foaming

application can reach any area.

The thick foam will cling to

surfaces, while the low-surface

tension and proprietary blend

penetrate and remove the film. 

Finalists for United Fresh
Product Innovation Awards

NEW PRODUCT

¿Cuál es nuestro 
próximo destino?*

*Translation: Where are we going next?

¡Panamá!*

*Translation: Panama!

You’ve worked hard and now it’s time to reward yourself! 

Every eligible purchase you make earns Hot Potatoes® reward points 
that you can redeem for the group trip to Panama, cash or maybe even 
both. Just don’t forget to pack a Spanish-to-English dictionary and a 
muy grande sense of adventure! And check the website later this year 
to discover the fi nal itinerary.

Learn more at Hot-Potatoes.ca or call 1 877-661-6665

Always read and follow label directions. Hot Potatoes® is a registered trademark of the Bayer Group.
Bayer CropScience Inc. is a member of Croplife Canada.

Colleen Smith, executive direc-

tor, AgScape is pictured with

chair Keith Currie.  

Foam Clean 317-SP from Madison Chemical. 
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May has gone by in a blink

for farmers as cool weather and

heavy and ongoing rains have

delayed field activities and

planting. May also marked the

end of the comment period on

the Ontario government’s Draft

Action Plan for Lake Erie

Phosphorus Reduction

Strategies. Over the past two

years, commodity leaders and

staff have been meeting with

OMAFRA, MOECC and

Environment and Climate

Change Canada to discuss the

lake and the ongoing issues

with algal blooms resulting 

primarily from excessive 

nutrients such as phosphorus

and nitrogen. You will 

undoubtedly know that the 

target is a 40 percent reduction

in phosphorus runoff (or 212

metric tonnes) or about five 

percent of what is applied in dry

fertilizer equivalents.  

Healthy soils and clean water

are vital both to the communi-

ties in which we live and work

and to the business of farming.

The farming community under-

stands that the health of Lake

Erie and all the Great Lakes is

vital to the health of Ontario.

Phosphorus is a natural element

that is required to make plants

and animals flourish and grow.

It is an important component of

both fertilizers and animal

feeds. As managers of these

agricultural production systems,

though, there is a growing

understanding of how 

phosphorus moves through the

environment particularly in soil

and water. There is also a

greater understanding of the

potential role in Lake Erie

eutrophication (algal blooms)

that phosphorus loss from our

agricultural systems could 

present to the lake system

through erosion, runoff from

storm events or during the

spring thaw.

Phosphorus is found within a

number of specific agricultural

processes. It is a component of

animal feeds for hogs and 

poultry and consequently

manures.  It is required to make

plants grow and is vital compo-

nent of plant fertilizers – so is

used in both field and green-

house production of grains,

beans, forages, vegetables and

fruit production. Every farmer

who uses either fertilizers

(organic or conventional) or

manures must take a long hard

look at when, what form, how

much and where fertilizers are

placed as part of their farming

operation. This is called 4Rs:

Right source, Right rate, Right

time and Right place.

Using 4Rs starts with soil

testing to calculate how much

your crop is going to need.

Putting on the same amount of

fertilizer year after year, without

taking soil tests so you have a

baseline from which to 

calculate, could be costing you

big dollars in wasted fertilizer

and contributing to losses.

Remember your goal is to

reduce your loss by five or 10

percent so applying the right

amount based on soil tests and

crop needs is the best first step.

The next most important 

considerations are time and

place. When and how do you

fertilize your crop? 

We know that the spring

thaw and big storms are when

most of the phosphorus runs off.

The challenge to reduce losses

therefore is to consider whether

there is a better time and way to

place it in the ground less 

susceptible to runoff in large

rain events? This is the second

key to minimizing your 

contribution to the runoff issue.

Working with a Certified

Crop advisor or Professional

Agrologist is a great way to

design a cost efficient and 

productive fertilizer strategy for

your farm. There is no one size

fits all solution in reduction

strategies. Solutions will be

farm, field and crop-based but

by soil testing and applying

what our crops need (no

bumped up safety margins here)

and by smart timing and 

placement, farmers will play a

critical and responsible role in

minimizing nutrient losses from

their farmland. 

Meaningful reductions to

Lake Erie is a challenge to all

sectors. Municipalities are also

wrestling with how to reduce

storm overflows and are 

investing in higher level 

treatment systems that are 

actually very effective at 

removing phosphorus from

waste treatment waters.

Agriculture has been working

for the last few years to better

understand the issues and 

farmers and commodity leaders

are committed to adapting our

systems to be part of the 

solution.

Bruce Kelly is programs manager,
Farm & Food Care Ontario.
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June 1 Celebrate Ontario’s Bounty, Yonge-Dundas Square, 

Toronto, ON 12 – 1:30 pm

June 4-8 International Organization of Biological Control 

Meeting (Western Palearctic Region), Niagara 

Falls, ON

June 11 Ontario Agricultural Hall of Fame Induction 

Ceremony, Country Heritage Park, Milton, ON 

June 13-15 United Fresh 2017, West Hall, McCormick Place 

Convention Center, Chicago, IL

June 15-16 2017 Interpera Congress, Wenatchee, WA 

June 16 Garlic Growers of Ontario Field Day, Dashwood, 

ON 

June 23 Ontario Hazelnut Association Grower Trial Site 

Tour, Farm of Drew Dalgleish, Wheatley, ON 

info@ontariohazelnut.com

June 25 Ontario Hazelnut Association Grower Trial Site 

Tour, Rodney and Blenheim, ON 

June 26 Cornell University Fresh Market Vegetable 

Field Day 

July 5 Ontario Apple Growers Summer Tour, Niagara, 

ON 

July 17-18 BC Wine Grape Council 18th Annual Enology and 

Viticulture Conference and Trade Show, Penticton 

Trade Show and Convention Centre, Penticton, BC  

July 17-19 Federal-Provincial-Territorial Agriculture 

Ministers’ Meeting, St. John’s, NF

July 25-26 Canadian Horticultural Council Midsummer Apple 

Meeting and Orchard Tour, Mont Tremblant, QC 

July 28-30 PMA Foodservice Conference, Monterey 

Conference Center, Monterey, CA

August 3-4 Triggs International Premier Vinifera Lecture 

Series, Brock University, St. Catharines, ON 

August 8-9 Triggs International Premier Vinifera Lecture 

Series, BC

Aug 12-13 Carp Garlic Festival, Carp, ON

Aug 12-13 Perth Garlic Festival, Perth, ON 

Aug 16 Peak of the Market's 19th Annual Family Fun Day, 

Winnipeg, MB 

August 17 Ontario Potato Field Day, HJV Equipment, 

Alliston, ON 

Aug 17-19 Quebec Produce Marketing Association 

Convention, Hilton Lac Leamy, Gatineau, QC 

August 19 Garlic is Great Festival, Newmarket, ON 

August 24 U.S. Apple Outlook and Marketing Conference, 

The Swissotel Chicago, Chicago, IL 

August 27 Canadian Garlic Festival, Ukrainian Seniors Centre, 

Sudbury, ON 

August 27 Eastern Ontario Garlic Festival, Lamoureux Park, 

Cornwall, ON 

August 27 10th Annual Garlic Festival, Abbey Gardens, 12 km 

east of Carnavon, 12 km west of Haliburton, ON 

For more details visit www.thegrower.org/events

COMING EVENTS 2017

Government Draft Action Plan
for Lake Erie – what does this
mean to me?



The cost to move product

continues to increase. Often

your suppliers expect you to pay

an FOB price where you pick

up production materials and

your customers expect you to

give them a delivered price to

their warehouse or store. In the

end you pay freight in and out.

It is a reality and one that you

should spend some time on to

reduce.

You need to get ingredients

or production materials to your

facility and then finished goods

to your customers. How you do

it can have a significant impact

on your cost of goods. Your 

customers, retailers and 

consumers don’t care how you

do it, as long as it arrives when

they want it and how they want

it.

Explore your options

Transportation is a big job

and often it is left in the hands

of people who are buying or

selling but they really don’t

understand logistics. You are

paying for a service so make

sure you have a clear definition

of what they will be providing

and what you can expect. Hold

them accountable when they do

not deliver.  You should chal-

lenge your freight costs as

aggressively as your customers

challenge you. It all ends up in

your cost of goods so every 

dollar you can save on inbound

freight will either fall to your

bottom line or help you keep

product costs in line. 

You should be getting two to

three quotes for freight. Often

one route will be more 

attractive to one freight 

company over another if they

can make a full loop or have

trucks going back empty from

close to your point of pick-up.

Trucking is influenced by 

seasonality like any other 

business. You might be best

served with one company in a

part of the year.

Talk to other producers in

your area to find opportunities

to share freight.  If you are 

paying LTL rates (for part

trucks) you can reduce your cost

per pallet significantly with full

load rates. Your customers

should not care if your product

arrives on the same truck as

your neighbour’s product.

Compare hundred weight

and full pallet rates.  Trucking

companies work on both and

depending on the weight or

cube of your product, one might

be better than the other for you.

Consider backhaul

Retailers have trucks going

to their stores every day from

the distribution center (DC).

When they drop their final 

pallet at the last store, they are

empty. Often retailers or their

third-party carrier will 

implement a backhaul program

where suppliers can ship their

product on the trailer returning

to the DC.  Common sense

would tell you this should be

cheaper. It should be, given

they have to get their product to

the store and they can be one of

the biggest users of transporta-

tion in the market so their rates

should be good.

Unfortunately, retailers see

this as a profit center so the

rates are often not as enticing as

they should be. It is still worth

exploring. There are some side

benefits in that you are more

entrenched with your customer

and often they will unload

‘their’ trucks before common

carriers at the DC. This can

avoid costly wait times and

impact the quality of your 

product. Check it out and don’t

be afraid to negotiate.

What you can do

There are a number of

options to reduce your 

transportation costs per case. It

is easy to continue to operate as

you always have and miss

opportunities to reduce your

transportation costs per case.

Challenge your business to find

.25 per case or .50 per case. It

will add up.

If you are paying per pallet

rates, are you able to put one

more row of product on a pallet?

Your costs per case will decrease

and you might improve 

efficiencies. You will also use

fewer pallets.

It is always a good thing to

review your case pack, pallet

footprint, tie and tier. (The

number of boxes in one layer

and the number of layers high.) 

I am not an expert in these

areas but any time you can get

more units on a pallet you win.

Packaging continues to evolve

and there might be lighter,

more space efficient options

available.

Full pallet quantities are a

huge opportunity if you can get

there with your customers.

Work hard to get to this most

efficient of all solutions.

Fuel surcharges were 

implemented to ensure 

transportation companies could

fluctuate rates with the rising

fuel costs. Make sure your 

carrier is reflecting drops in the

price of fuel as well. Sometimes

they are slower to react when

prices decrease.

When was the last time you

reviewed your losses or credits

from shipping? This can be

caused by temperature 

problems, pallet assembly, the

durability of your case packs or

other issues. Put a check and

balance in place to ensure

someone other than the person

coordinating logistics is 

reviewing these charges. It costs

you money and you disappoint

your customers.

If you are just starting and

still doing distribution yourself,

make sure you allow for a future

outside cost. So often I see

small producers growing to a

point where they need outside

resources and they have not

allowed for this in their cost of

goods. Use an estimate to

ensure your delivered cost to

the warehouse or store reflects

what it would be without you

doing it for ‘nothing.’

Distribution is a big part of

your cost of goods and you

should challenge the numbers

regularly to find opportunities.

A victory can be keeping it flat

year over year. Celebrate these

with your employees and 

motivate them to keep the costs

as low as they can be.

If you have any questions

about distribution, please give

me a call at (902) 489-2900 or

send me an email at 

pchapman@gpsbusiness.ca.

Next month we will talk about

discounting and how they can

impact your profits.

RETAIL NEWS

Sobeys makes major 

announcement 

On May 4th Sobeys released

the first details of their new

structure. No surprise -- there

are changes given their recent

results and challenges in the

different regions.  They will be

making the following changes to

the organization:

• National structure for conven-

tional stores (Western Canada,

Ontario & Atlantic Canada)

• Quebec will operate as an

entity for all banners

• Discount will be separate

(although the announcement

referenced there would be more

decisions in this area)

What does this mean for 

suppliers?

1)  This is a sign the company

will be addressing the issues

that have been slowing down

sales and driving their costs

higher than other national retail-

ers. In the end they need to sell

more and do it profitably. That

is good for suppliers but there

will be challenges during the

transition.

2)  There will be a significant

amount of disruption within the

organization as they determine

who will be doing what and

where. Respect these 

challenges when working with

Sobeys.  It is never easy to work

in an environment where 

decisions are being made about

jobs, roles and responsibilities.

No doubt something has to be

done but it will result in people

losing their jobs and that is

never easy.

3) Stay very close to your items

and where you fit in their plans.

You could have a great relation-

ship with your current contacts

but they could change or be

gone all together. Do not bother

people but you also have to

make sure that new people

understand who you are and the

value you and your products

bring to the table.

4) Regional suppliers need to be

more attentive than ever.

Depending on what they decide

to do, your products could be a

much smaller percentage of a

new national desk.  Stay on the

radar but respect your place as

the new organization takes

shape.  

5) Hopefully they will learn

from other retailers but there

will be people in new jobs with

items new to them.  Watch

orders, planning and the stores

carefully.  If your product isn’t

getting to the shelf there is a

reason.  Help them figure it out

and be part of the solution, not

part of the problem.

Peter Chapman is a retail consul-
tant, professional speaker and the
author of A la Cart-A suppliers’
guide to retailer’s priorities. Peter is
based in Halifax N.S. where he is
the principal at GPS Business
Solutions and a partner in
SKUfood.com, an on line resource
for food producers. Peter works
with producers and processors to
help them navigate through the
retail environment with the ultimate
goal to get more of their items in the
shopping cart.  pchapman@gpsbusi-
ness.ca
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RETAIL NAVIGATOR

Producers get caught in the middle

PETER CHAPMAN
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NAFTA has been very good

to the perishable produce 

category. Just ask Ken Wall,

owner of Sandy Shore Farms,

Port Burwell, Ontario.  

“We have 300 to 400 

truckloads of produce including

asparagus, cherries and peppers

going into the U.S. every year,”

he says. “Logistics are crucial to

us. Most of the transport

providers we use have upped

their game in recent years and

there has been a dramatic

improvement in the equipment

that maintains the cold chain.” 

First, GPS tracking and 

monitoring equipment is now

employed at every stage of

transport, with the ability to

print out data every five 

minutes if needed. In years

past, truckers might not have

had the ability to download that

information, and if a load was

rejected, then it became a case

of ‘he said, she said.’  

Secondly, temperature 

monitors have improved over

the clunky four-inch by 

four-inch mounts on the inside

of a trailer. Sometimes it took a

week to download the data. In

the last two years, a one-inch

device called SmartTraxx made

by Locustraxx can be stuck to

the inside of a trailer to monitor

temperature. 

“If I have a truck going to

Baltimore, I can monitor the

temperature inside the truck at

all times,” says Wall. “This real-

time information is incredibly

valuable to our business in

terms of communication with

our buyers. When you have

$80,000 to $100,000 of cargo on

the back of a trailer, it’s cheap

insurance to pay $50 for a 

temperature monitor.” 

One of Wall’s transport

providers is the Scotlynn Group,

Vittoria, Ontario. Back in 1993,

Scott Biddle was growing 500

acres of strawberries, sweet corn

and apples near Simcoe,

Ontario. To help out 

neighbours, he started with

three transports hauling produce

to the Greater Toronto Area.

Today, he’s running 400 

transports with three offices in

Florida, one in Indianapolis and

another planned for Nashville

later this year.

“We’re not your average 

carrier,” says Biddle. “As 

farmers, we know produce and

the importance of transporting

refrigerated produce.

Maintaining the cold chain and

extending shelf life is our 

number one goal.” 

So that means being on the

same page with growers and

loading appropriately cooled

produce. “Reefers maintain

temperatures, they don’t change

temperatures,” says Biddle.

“Different commodities require

different shipping temperatures.

Loading cherries, for example,

requires a different temperature

than bagged lettuce. Transport

drivers must be well trained to

load each commodity at the

right temperature. Otherwise,

there will be a problem at the

other end.”

Biddle acknowledges that

the business is highly 

susceptible to irate customers

when things go wrong. “We

train our drivers to be proactive

and to prevent issues from 

happening,” says Biddle.

“Growers must be present to

sign off on the time of loading

and the condition of the load.” 

One element that is changing

the transport business is the

development of new packaging.

As growers design more brand-

ed packaging with eco-friendly

materials, they might not be

aware of the effect on air flow in

a transport. Condensation in

transit is the enemy. 

“Today’s business conditions

are more challenging,” says

Biddle. “Bagged lettuce versus

open lettuce requires a different

approach. Temperatures may

need to be lowered a couple

degrees to accommodate the

effect of new packaging.” 

To manage these high risks,

the Scotlynn Group has adopted

the latest in technology to the

extent they have become almost

a communications company. To

understand the revolution, look

to their Kiwi-designed, iBright

technology with a telematics

computer installed in each 

vehicle. This self-contained

device includes a three-axis

accelerometer, GPS and

General Packet Radio Service

(GPRS) technology to capture

every aspect of the vehicle’s

movements. For example, 

temperatures are monitored in

each quadrant of the trailer.

That’s probably a given in

today’s food-safety aware 

environment. 

However, the management

and tracking of a fleet of 

high-value vehicles through

stormy weather is paramount to

customer service. Current 

benefits of the iBright 

technology includes the ability

to track individual drivers for

harsh cornering, speed, harsh

braking, fast acceleration,

swerving and geofence 

violations. 

Geofencing sets parameters

up around customers whether

they are in Canada or the U.S.

When the truck enters into the

customer’s fenced area, the

computer sends a message back

to the dispatch that the truck

has arrived. The system is auto-

matically updated when the

truck departs, offering real-time

information on loading in and

unloading times. 

This is how granular the data

can become with each 

individual transport. The 

numbers are important for just-

in-time delivery and managing

fuel costs. With this data, the

productivity can be measured

by driver.  

As the Scotlynn business has

expanded, more opportunities

have appeared. Ironically, the

increasing acreage of asparagus

grown in the home county’s

backyard is now finding ready

buyers stateside. Loads are

going as far away as Florida and

indeed to competitive territory

in New Jersey. The current

state of the Canadian exchange

rate is helping boost these sales. 

“Sometimes technology can

be more stressful but we’re

experiencing dramatic improve-

ments with new technology

over long distances,” concludes

Wall.  

New temperature monitoring devices maintain the cold chain better 
FOCUS: LOGISTICS AND TRANSPORT TECHNOLOGY

Our platforms come as a standard machine and 
give you the opportunity to add on several options, 

suiting your needs. 

AGROFROST CANADA
PO Box 146 Tillsonburg, ON  N4G 4H3

Corné cell 5197650650
Cor cell 5197770446

ORCHARD
PLATFORMS

Simplicity Acras Hercules

Visit our website for more information
www.agrofrostcanada.com

Most of the transport providers we use have upped their game in recent years
and there has been a dramatic improvement in the equipment that maintains
the cold chain. ~  KEN WALL

“

“
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Jennifer Morris is on the road

less travelled, hoping to make a

difference. She is one of a 

handful of women changing the

dynamic of the produce 

industry, by opening her own

logistics company with two

partners.

Called Two Roads Logistics,

the company is based in 

midtown Toronto and is 

celebrating its first anniversary

this month. The company has a

diverse set of produce clients

who ship products ranging from

watermelon, mangoes and citrus

to apples, peppers and field

cucumbers. 

“Some brokerages have the

mentality of making the most

dollars on every load,” Morris

says. “But to be sustainable,

you have to occasionally cut

some slack for your customers.

If I can knock $200 off the bill

when they need it, I build a

better rapport with my clients.

Yes, I need to be paid fairly,

but I operate more on a 

long-term partnership basis.” 

Her acumen has been built

over a decade, first with C.H.

Robinson, Fresh Advancements

and ML Catania. She recalls

how these companies, first in

transportation and then 

produce, has helped her grow in

the industry. 

One of her observations is

that growers are very good in

production, but sometimes 

forget they need to move it

somewhere until just before it

needs to be shipped. Lack of

planning means that it can cost

more to transport. Loblaw 

distribution centres, for 

example, require shipments to

be received between 11 pm and

6 am. Planning ahead can help

prevent issues such as missed

appointments, layovers and

other added costs.

Her logistics company 

considers how different carriers

operate. With electronic logs

now in trucks, it’s easier to

monitor truck drivers and to

make sure they are operating

legally within time limits.  

Local growers may think that

they can organize transportation

themselves, but she warns that

wholesalers and retailers can be

demanding in their delivery

schedules.

“Your time is worth more

than you are giving yourself

credit for,” Morris says. “I’ve

seen growers spend three hours

to save $100. The emotion and

effort around the exercise is

more than the opportunity

cost.” 

Two Roads Logistics works

with between 40 and 50 carriers

across Canada. Less than a load

(LTL) – one pallet for example

-- is always a challenge. It

requires more than empty space

on a truck but rather matching

the commodity with a load with

like temperatures and 

schedules.   

“There’s always a solution,

but it always comes with a

cost,” she concludes.  

Let a logistics company solve
transport headaches

FOCUS: LOGISTICS AND TRANSPORT TECHNOLOGY

Getting to know

Jennifer Morris participated in the May 11 Canadian Produce Marketing Association mentorship 

program – Passion for Produce – and was also a guest panelist on the subject of “Women in Produce.”

(L-R) Oleen Smethurst, Costco Canada; Jennifer Morris, Two Roads Logistics; Angela  Santiago,

Little Potato Company; Colleen Goto, Freshpoint; Bernadette Hamel, Metro Canada.  



Two bacteria threatening the

potato industry worldwide will

be the focus of a Potato Disease

Summit November 9 in Bangor,

Maine, convened by the

University of Maine.

Plant pathologists,

researchers and scientists from

The Netherlands, Scotland and

five U.S. states will present the

latest information on the 

bacteria --Dickeya and

Pectobacterium — that cause

blackleg disease, an emerging

potato seed problem.

In the past three growing

seasons, Dickeya, a bacterial

pathogen of potatoes, has

caused significant economic

losses in seed non-emergence

and crop loss nationwide. In

addition, an associated

pathogen, Pectobacterium, has

caused potato crop losses in the

field and in storage. The 

bacteria have caused losses to

the potato industry in Europe

for an even longer period.

“The University of Maine is

responding to this situation by

holding an international summit

focused on the latest research

and what steps are needed to

help the potato industry,” says

University of Maine President

Susan J. Hunter. “As Maine's

only public research university,

we are a longstanding partner

with the state’s potato industry

in addressing its needs, includ-

ing the growing threat posed by

Dickeya and Pectobacterium.”  

The Potato Disease Summit,

8 a.m.–5 p.m., Nov. 9 at the

Cross Insurance Center, 515

Main St., Bangor, Maine, is

designed for scientists, consul-

tants, regulatory officials, and

potato seed growers and buyers.

It will focus on such topics as

current advances in detection

and diagnosis of Dickeya; an

overview of Pectobacterium in the

U.S.; and management of

Enterobacteriaceae spread and

risk.

The $80 per person fee

includes materials, lunch and

breaks. Registration deadline is

Oct. 2 and is available online:

extension.umaine.edu/

agriculture/programs/

dickeya-and-pectobacterium-

summit/.

For more information or to

request a disability 

accommodation, contact Steve

Johnson, 207.554.4373,

stevenj@maine.edu.

The Fresh from the Farm

fundraising program is building

on the success of the last four

years. More than 5,000 schools

representing 73 Ontario school

boards, First Nations schools

and a sampling of private sector

schools are eligible to partici-

pate in the September 2017

campaign. Since 2013, 655

schools have collectively 

distributed more than 1.6 

million pounds of fresh,

Ontario produce, representing

more than $1 million in Ontario

root vegetables and $600,000 in

Ontario apples. More than

$910,000 has been paid to

Ontario farmers for product and

delivery.

“As we launch the fifth 

season of the Fresh from the

Farm campaign to include new

school boards and First Nations

communities in Ontario, we

continue to be amazed by the

growth of the program,” states

Dan Tukendorf, program 

manager, Ontario Fruit and

Vegetable Growers’

Association. “It would not be

possible without the collective

effort of all our partners 

including volunteers, schools

and farmers that make it 

happen.” 

The top-selling school this

past year?  Timmins

Centennial Public School

raised more than $9,000 in

profit! 

Students will fundraise

September 5 through to

October 11 with deliveries

scheduled throughout

November 2017. 
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University of Maine to hold International Potato Disease Summit  

Healthy
fundraiser
expanded

BITS AND BITES

WARWICK
ORCHARDS & NURSERY LTD.
7056 Egremont Road, R.R. 8 
Watford, Ontario  N0M 2S0

Tel: (519) 849-6730    Toll free: 877-550-7412
Fax: (519) 849-6731 

Email: warwickorchards@brktel.on.ca

• BIN TRAILERS
• BIN TIPPERS
• Picking LADDERS
• Picking BUCKETS

• Tree STAKES
• TIE MATERIAL
• TREE GUARDS

ORCHARD SUPPLIES REFRIGERATION

inventory catalogues
promotional material

creative marketing campaign

TARGET YOUR MARKET
BY COMMODITY OR GEOGRAPHY

INSERT
in 

advertising@thegrower.org 
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EQUIPMENT

DON ARTHUR ORCHARD EQUIPMENT
(519) 599-3058 donarthur3@gmail.com     Clarksburg, ON

LOW DRIFT SPRAY TOWERS IN STOCK TO FIT ANY TURBO-MIST

Turbo-Mist 500 hydraulic control, centrifugal pump, clean $13,900
Turbo-Mist 600, hydraulic, centrifugal, 2012 (new style) $14,900
Turbo-Mist 600, hydraulic, centrifugal, tall spray tower $16,500
Perfect KG220 H.D. Flail mower, almost new $7,950

* Apple Bin Carriers (5-Bin) new & used
* Perfect rotary mowers & heavy duty flail mowers

TRADES, CONSIGNMENTS, LEASING, DELIVERY ANYWHERE

NEW TURBO-MIST SPRAYERS
* ALL TURBO-MIST PARTS IN STOCK - 7 DAYS/WEEK IN SEASON

MARKETPLACE
advertising@thegrower.org        866-898-8488 x 218

For Strawberries, plants of all sizes, and
weeds between plastic mulch. 
3 Very good weed control 

provided by rolling cultivators
3 Disk gangs for renovating strawberries
3 Hydraulic adjustment for quick changes

to cultivator spacing.

CULTIVATORS

Hillside Cultivator Co. 
911 Disston View Dr. Lititz, PA 17543

hillsidecultivator.com
717-669-3158

SEEDING
EQUIPMENT

StanHay Seeder (complete with 
shoes and boxes): $3,000

Seeding Line for Nursery Trays (200
cell), Complete with Vermiculite

Applicator: $600

Nursery Plug Trays (256 cell), like new
(used twice): $4.5/ea

(905) 955-5811

REAL ESTATE

HOPS

Gerry Loeters for 
Royal LePage, RCR Realty.
PH. 519-765-4217
Cell. 519-773-6460
loeters@amtelecom.net

Blueberry
farm for

sale in West Elgin near West-Lorne on
major Highway. Appr. 13 acres in full 
production. Lots of room for expansion.
Certified organic for 2017 crop possible.
Full list of equipment and financials 
available for serious inquiries only.

High producing orchard
south of Simcoe.Total

100 acres with 60 acres in orchard 2
homes, bunkhouse,machine shed and full
line of equipment. Mix of varieties and age
of trees available. More information 
available.

BLUEBERRY FARM

ORCHARD For Sale: FMC Packing Line

with 4 lane, 4 drops, washer,

dryer, elevator, top dump bin

dumper. 4” irrigation

pipe.Gormen Rup 4x4 irrigation

pump. 48” exhaust fans w/ one

horse motors (208 and 600 volt).

Holland CO2 generators

399000btu. 34” and 48” green-

house glass vents. Contact John

at 519-791-2371

CONTAINERS AND PACKAGING

PLASTIC BASKETS
• MADE IN CANADA

• 2 LITRE & 4 LITRE PLASTIC BASKETS

• SUITABLE FOR SEVERAL PRODUCTS

• STRONG DURABLE PLASTIC

• STURDY HANDLES

• WEATHER PROOF

• AIR VENTILATION

• RELIABLE DELIVERY 

www.shouldicefarm.com
613-838-4203  •   shouldice1@bell.net

CLEAN HOP PLANTS
AVAILABLE FOR 2017 PLANTING

PRODUCED FROM CLEAN STOCK THROUGH WSU 
NATIONAL CLEAN PLANT NETWORK

For more information call 905-932-0300 or 
email inquiries to: orders@greenfieldgardens.ca

Alpharoma, Cascade, Cashmere, 
Centennial, Chinook, Cluster L-8, 
Columbia, Horizon, Glacier, 
Mt. Rainier, Newport, Nugget, 

Sorachi Ace, Tettnang, Triple Perle, 
Ultra, Vanguard,  

Willamette, 
Zatecki Cerveni.
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MARKETPLACE
advertising@thegrower.org        866-898-8488 x 218

SEED AND ROOTSTOCK

QUALITY 
FRUIT TREES

• APPLE on M9, B9 and M26
• Peach on Bailey
• PEAR on Quince

ORDER NOW FOR 
BEST SELECTION

WARWICK
ORCHARDS & NURSERY LTD

7056 Egremont Rd. R.R. #8

Watford, Ontario

N0M 2S0

warwickorchards@brktel.on.ca

Tel: (519) 849-6730

Toll free: 877-550-7412

Fax: (519) 849-6731

@growernews

thegrower.org

Providing quality 
apple trees for 40

years.

• Bench graft
• 9 month bench
• KNIP tree
• Top grafting existing orchard

Brian Van Brenk
31760 Erin Line

Fingal ON, Canada  
N0L 1K0

5199026353
www.vanbrenk.ca

brian@vanbrenk.ca

IRRIGATION

IRRIGATION 
EQUIPMENT
Quantity of irrigation

pipe (mostly hook type)
3” - $40
4” - $50
5” - $60

Quantity of fittings – 
hydrants and towers

Large quantity of 
sprinklers - $10

Bradford
(905) 955-5811

Pipe

& Fittings
for Water Systems

• PVC, ABS, Poly, Copper
• Stainless, Brass, Steel

Product Lines
• Drip & Micro Irrigation
• Septic & Sewer
• Drainage & Culverts
• Berkeley Water Pumps

Winona Concrete 
& Pipe Products Ltd.

489 Main St. W., Grimsby, ON. L3M 1T4

info@WinonaConcrete.com
Phone (905) 945-8515    
Fax: (905) 945-1149

or call toll-free
1-800-361-8515

CALL ABE FIRST
FOR BETTER PRICES, MORE 

CHOICES, FAST, AND FRIENDLY 
SERVICE. BUY A DIESEL ENGINE
PUMP UNIT FROM THE DIESEL

MECHANIC.

NEW IRRIGATION PUMP
UNITS ON TRAILER

• Cummins 4 cyl & 6 cyl
• John Deere, 4 cyl & 6 cyl
• Iveco 4 cyl & 6 cyl
• Kubota & Deutz etc.
• Perkins-Cat

Rovatti / Cornell
/ Berkeley Pumps, etc.

And many more new or 
used up to 550 HP. 

We build them all big or small.
Also couplers, hoses, clamps, for
suction, camlock, ringlock, bauer

etc.

A. KOOLMEES
R.R. 1, Otterville, ON   N0J 1R0

(519) 879-6878  
Fax: (519) 879-6319

agri-tourism and 
farmers’ markets

storage and containers
JULY 2017 AUGUST 2017

reserve
space by
June 15

reserve
space by
July 15

COMING UP

advertising@thegrower.org   866-898-8488 x 221
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Growers need and expect

good recommendations for 

pesticide use. These need to be

completely accurate and up to

date, and reflect label 

recommendations. In the past

there was even a ranking of the

listings based on known efficacy

and ‘fit’ to IPM programs. Some

labelled uses were not included

in government recommenda-

tions, again with known good

reasons. These included lack of

sufficient efficacy for 

commercial production, 

phyto-toxicity, negative effects

on beneficial insects, pests on

the label not of commercial

importance here, and so on.

The production guide was

almost a ‘bible’ for growers, who

kept one copy in their spray

shed, one in the pick-up, and

one in the office. 

It was dependable.

The guide was produced in

the winter, and made available

for spring meetings- often by

January. Certainly the Ontario

Weed Control Guide was always

available by the end of

December to coincide with the

Ridgetown College meetings

held the first week of January.

Teams of people, led by

OMAFRA staff, and including

researchers, registrant reps,

growers, and consultants, started

the process in October each

year, and managed to get the

changes captured, sent to the

printer, and have it all done. All

of this was done in the days

before computers, using “cut

and paste” technology. I can

vividly remember using a 

calligraphy pen and black ink to

write tiny words to replace or

add to what was in the prior

year’s book. Words were excised

with a razor blade! A big

advance came with the 

availability of ‘Post-It’ notes.

The key point here is that

the work of gathering the 

information was concentrated

into a one-day meeting, and the

follow-up work done by a small

handful of staff in just two or

three weeks to meet printer

deadlines.

It worked well back then--

without computers. Their arrival

was expected to reduce the

work, shorten the timeframes,

and lead to better accuracy. It

has done anything but that.

The first time a computer

version was used, by the printer

contractor, there were new

errors coming in that had not

been there when it was sent in

as a manuscript. It seems that

the contractor ‘didn’t like’ our

use of “MS Word” so they com-

pletely re-formatted the entire

book into another format. Their

work introduced dozens of

errors, causing a huge increase

in workload for OMAFRA staff

looking for and correcting the

errors. The contractor took

these, converted them again,

added even more errors, and so

it went. The deadline was

missed, and a lot of unnecessary

work was caused. The culprit?

The folks who wrote up the

contract with the printer did not

include a few clauses such as:

must work in MS Word, the

penalty for missing deadline is

25 per cent of contract plus a

penalty for every error intro-

duced by the printer. Oh, and

the contracts always go to the

lowest tender so you know what

that implies!

This state of affairs has got

progressively worse over the

past several years, but this year

it hit a new low. We were

informed that all changes must

be done by the first of October,

but the on-line version would

not be available until May 2018!

Seven months to do (with com-

puters) what staff could do by

cut and paste in two months!

Of course, no one will admit

to what has caused this, but the

poor SOB who needs this guide

(the grower) is the only one

whose needs have been ignored.

Does no one in a decision-mak-

ing position understand what

these books are all about? Do

they not understand that the

timeliness factor is crucial? I can

only speculate that someone in

the system made these 

timelines from a completely

uninformed point of view. It

may well be their ‘norm’ for a

new pamphlet on how to boil

potatoes. After all, since we all

know the way to boil anything

anyway, time is not of the

essence for the new pamphlet.

On the other hand, I may be

giving them too much credit.

Maybe they have such cushy

relationships with printing firms

that they move due dates

around to accommodate every-

one except the poor grower.

These production guides,

available in MS Word format,

can be edited by the commit-

tees in short order, and then

posted on-line and printed 

easily within the old two month

(still too long in my opinion)

timeframes. Then the books are

up to date. The on-line versions

can be updated all year long as

new or altered registrations 

happen. Those who access a

printed version can be informed

automatically about these

changes, as they leave an email

address for such a purpose. That

is what I call good service!

This is not the only ‘new’

delay in the system. Things

such as environmental approvals

can take four or five years! This

is considered ‘the norm,’ and it

adds thousands if not millions of

dollars to projects as a result of

such delays. Now these delays

are creeping into other areas.

Approvals that used to be 

completed in a month or less

have taken upwards of six

months at times. This is simply

NOT acceptable. Somewhere

along the line the old mantra of

“I am from the government and

I am here to help you” has 

morphed to “I am from the 

government and you need to

wait for me to help you because

(A long list of excuses) keep me

busy until I can get around to

your issue.”

This is NOT about the front

line staff!!! They are as 

frustrated as we are. It is the

unknown, seemingly uncaring

group behind them, who 

apparently answer to no one,

who have the reins on this issue.

Maybe their performance 

contracts would bear scrutiny.

Maybe their recompense should

depend upon timeliness and

accuracy of our publications. Do

whatever it takes to get it out

and into our hands when we

need it!

Since this issue appears to be

government-wide, maybe a

deeper review across all 

ministries is warranted. 

How do you spell service?

CRAIG HUNTER
OFVGA

MINOR USE

CRAIG’S COMMENTS

Service before self

The production guide was almost a ‘bible’ for growers, who
kept one copy in their spray shed, one in the pick-up, and
one in the office. 
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KAREN DAVIDSON

Crop protection is becoming

more complex, especially with

several fungicides and insecti-

cides under review by the Pest

Management Regulatory

Agency (PMRA). Agronomists

in the potato sector, for exam-

ple, are scratching their heads as

to how to continue to  protect

the crop if any one of these

products is discontinued.

Jon Weinmaster, crop &

campaign marketing manager,

corn and horticulture, Bayer, is

acutely aware of the issues with

a portfolio of fungicides, 

herbicides and insecticides.  

“If reduced options come into

reality, there’s no easy answer

as to how to manage the

remaining products while still

rotating modes of action for

resistance management,”

Weinmaster says. “In the potato

fungicide category, several 

preventative applications are

routinely made on seven to 

14-day intervals.”

What he’s saying is that there

may not be a broad enough

range of chemistries that will

allow growers to properly rotate

modes of action to prevent

resistance.

Bayer’s new product Velum

Prime is positioned as an in-

furrow nematicide, however

growers are just as interested in

its ability to suppress early

blight. Weinmaster says the

activity of its active ingredient,

Group 7 fluopyram, provides

protection well into the season,

in some cases eliminating the

need for a systemic foliar prod-

uct for early blight. This is of

keen interest to growers who

should consider the product as

part of a resistance management

strategy to utilize fungicides

with different modes of action

in the rotation. 

For the 2017 season, Velum

Prime should only be used on

potatoes staying within North

America. Bayer is working on

MRLs for countries outside

North America, which are espe-

cially important for processing

potatoes. Processing potato

growers shouldn’t use this 

product unless it’s on their

processor’s approved list, and as

of right now it is not. Once 

further MRLs are established in

key trading countries this will

likely change.  Stay tuned for a

2018 announcement. 

The entire group of neoni-

cotinoids is also under scrutiny.

These products currently form

the base of insect control in

potatoes and are often used as a

seed treatment or in furrow to

control a wide range of pests.

If any products are nixed for use

by PMRA in late 2017 or early

2018, there are currently no

products that can replace them

completely. Bayer’s new foliar

insecticide Sivanto Prime, for

example, is effective on adult

and immature insects such as

Colorado potato beetle, leafhop-

pers, and aphids and the

diamide Group 28 insecticides

work well on Colorado potato

beetle but neither are as broad

spectrum as the neonics. 

On the herbicide side,

Sencor STZ was registered in

2017, and should be available to

growers for the 2018 season.

Weinmaster explains that it will

combine Sencor 75 DF (Group

5) with sulfentrazone, a Group

14 mode of action. This combi-

nation creates a barrier at the

soil surface to fight weeds

including those weeds resistant

to triazines, linuron and

glyphosate.  Sencor STZ is

coming at a good time, with lin-

uron, a common tank-mix prod-

uct used with Sencor on pota-

toes, being re-evaluated by the

PMRA as well.

MINOR USE

How tough will 2018 be for access to chemistry? 

Health Canada has published

the final re-evaluation decision

on glyphosate. Following a rig-

orous science-based assessment,

Health Canada has determined

that when used according to the

label, products containing

glyphosate are not a concern to

human health and the 

environment.

Glyphosate, marketed under

brand names such as Roundup

and Vision, is a common 

herbicide that is used to control

weeds. It is registered for use in

a wide variety of settings,

including agriculture, forestry,

and home gardens and patios.

Glyphosate is used both com-

mercially and by homeowners.

Based on this re-evaluation,

Health Canada will continue

the registration of products that

contain glyphosate, but will

require updates to the product

labels to help provide additional

protection to humans and the

environment. By April 2019,

manufacturers will be required

to ensure that all commercial

labels on pesticides containing

glyphosate include the 

following:

• A statement indicating that 

re-entry into the sprayed areas

should be restricted to 12 hours

after application in agricultural

areas where glyphosate products

were used.

• A statement indicating that

the product is to be applied

only when the potential to

spread to areas of human 

activity, such as houses, 

cottages, schools and 

recreational areas, is minimal.

• Instructions for spray buffer

zones to protect non-targeted

areas and aquatic habitats from

unintended exposure.

• Precautionary statements to

reduce the potential for runoff

of glyphosate into aquatic areas.

Health Canada will continue

to monitor research on potential

impacts of glyphosate products

to ensure the safety and security

of Canadians and the 

environment. The Department

is committed to working closely

with its international 

counterparts on evidence-based

approaches to pesticide 

regulations.

Health Canada approves herbicide glyphosate 
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