
KAREN DAVIDSON 

Long before craft breweries
were hip, Remi Van De Slyke
started to grow hops.  It was a
small venture. To be truthful, it
was more like an experiment
with about three acres on his
Straffordville, Ontario farm.  

“Hops were not part of 
anyone’s vocabulary,” recalls
Van De Slyke. “There was no
agronomic information, there
was no machinery.” 

Fifteen years ago, tobacco
growers like Van De Slyke were
looking for alternatives and he

was eager to reinvent the family
farm. Ginseng became his
biggest and most profitable crop
with 50 acres, but he’s been
coaching neighbours on hops
too. In 2008, he bought a hop
harvester and a pellet mill to
help decrease labour costs. A
good engineer could probably
make this second-hand 
equipment better, but for now,
it’s what he relies on to strip the
cones from the vines in 
mid-August. 

The challenges are as high as
the 18-foot trellises that hops
twine around. Labour-intensive,
hops require stringing, pruning

and hand-harvesting. His first
growing site was too rocky for
the posts that anchor the trellis
system. Variety choices weren’t
that well suited for the humid
climate. Diseases such as 
powdery and downy mildew
plundered the crop. Insects
such as spider mites, aphids,
Japanese beetles and 
leafhoppers all liked to take a
bite -- together. 

Today, he’s working on his
third growing site. With 
experience, his hopyard has
expanded to eight acres. Van
De Slyke is at the vanguard of a
nascent industry that’s adapting

to the needs of customers. His
modest acreage increase is due
to one “believer” client:
Railway City Brewery in St.
Thomas, Ontario. Along with
two other growers - Hay-Hoe
Hops and V.Q.H. Hops – they
are the local supplier of hops to
this local brewery.  

“We are growing better hops
and better beer,” says Van De
Slyke. He’s teamed up with 
fellow grower Curtis
VanQuaethem from V.Q.H.
Hops, who is marketing to
brewers across the province.

Continued on page 3
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The dried female flowers of a perennial vine called hops are harvested once a year to be used as a flavouring or bittering agent in beer. In recent years, the craft beer 
movement has exploded but brewers have been slow to source local hops. Remi Van De Slyke was one of the first Ontario growers to experiment. Fifteen years later, he’s
making progress with Railway City Brewery in St. Thomas.  There’s been plenty of publicity about craft beer, but the question is how many jobs are really being created in
this fledgling industry.  Photos by Glenn Lowson. 



New U.S. ag secretary
named    

The new U.S. agriculture
secretary Sonny Perdue (70)
was named on January 19, a
much anticipated announce-
ment given that rural America
largely supported the election
of Donald Trump. He is the
former Georgia governor from
2003-2011. 

United Fresh president and
CEO Tom Stenzel stated, “We
have high regards for his past
work with our Georgia fruit and
vegetable industry, and are 
confident he will bring a 
passion and commitment to
supporting agriculture, and
helping us deliver healthy foods
to all Americans. We anticipate
meeting with Governor Perdue
soon and working with him on
critical issues such as securing
an adequate workforce through
immigration reform and a new
guest worker program, 
bolstering free and fair trade,
serving the neediest Americans
through federal feeding 
programs and more.”  

Outgoing secretary Tom
Vilsack noted key issues in his
exit memo including the need
to increase investments to
improve water quality and
wastewater services in rural
America and to deal with water
quantity as well. He also
flagged the needs of new and
beginning farmers who are chal-
lenged to access land, capital
and technical assistance. The
average age of U.S. farmers is
more than 58 years. Almost 10
per cent of farmer land in the
U.S. is expected to change
hands in the next five years.  

The United States
Department of Agriculture
(USDA) has a fiscal 2017 
budget of $150 billion. A hefty
portion of that budget was 
earmarked for the food and
nutrition service.  Of interest,
the Animal and Plant Health
Inspection Service (APHIS) had
a budget of $1.1 billion. The
Food Safety and Inspection
Service had a budget of more
than $1 billion. Perdue will
have a significant role in the
next Farm Bill debate in 2018.  

Senator David Perdue, a
Republican of Georgia and a
cousin, will be one of those 
voting on his confirmation.

New CEO for Sobeys
On January 12, Michael

Medline was named the new
CEO of Empire Co Limited
which includes Sobeys Inc.,
Canada’s second-largest grocery
retailer. As the former CEO of
Canadian Tire, he will bring

extensive retailing experience
but will be fresh to the food
business. His challenge will be
to stabilize the company after a
less-than-successful $5.8 billion
takeover of Safeway Canada in
2013. He must also manage the
consumer shift to discount 
banners. 

The company news release
stated: “Michael Medline is an
outstanding Canadian retailer
who brings a passion for the
customer experience and a
proven ability to drive strong
operating and financial 
performance within national
organizations and across 
multiple brands,” said James
Dickson, Chair of Empire.
“After an extensive 
international search, the board
is unanimous in its determina-
tion that Michael is the right
choice to create long-term value
for all our stakeholders.” 

Sobeys owns or franchises
approximately 1,500 stores in all
10 provinces under retail 
banners that include Sobeys,
Safeway, IGA, Foodland,
FreshCo, Thrifty Foods, and
Lawton’s Drug Stores. The
company employs 125,000
Canadians. 
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At the recent annual general
meeting of the Ontario Fruit and
Vegetable Growers’ Association,
Jan VanderHout, Waterdown,
was elected as chair. He is the
first greenhouse grower to chair
the organization. Grape grower
Bill George Jr. Beamsville, is
vice-chair. Management 
committee consists of: John
Thwaites, Norm Charbonneau
and Mike Chromzcak. The 
board of directors includes Charles Stevens, Kenny Forth,
George Gilvesy, Remi Van de Slyke, Jason Verkaik, Mac James. 

The Golden Apple Award, sponsored by Arysta, was awarded to
Kirk Kemp, president of Algoma Orchards at the Ontario Fruit
and Vegetable Growers’ Association meeting on January 10. Since
becoming president in 2003, Kemp has tripled orchard acreage to
about 1,000 acres of high-density plantings. A state-of-the-art
fruit packing facility has capacity for 100,000 bins of apples as
well as an automated fresh juice and non-alcoholic cider produc-
tion plant. He was honoured for his outstanding contributions to
the Ontario apple industry.  

Manjeet Sethi, executive director for
Agriculture and Agri-Food Canada’s Pest
Management Centre in Ottawa, has announced
his departure to become director general for
Corrections Services Canada. While at the helm
since April 2009, he has been praised for his
leadership of research scientists and strong ties
with the grower community.   

In early January, CropLife Canada announced that Ted Menzies
has stepped down as president due to a serious health problem
identified in late December. He’s led the plant science 
organization for precisely three years. Menzies is well-known as a
long-time southern Alberta farmer and former Member of
Parliament from 2004-2013. As the industry sends get-well 
wishes, Pierre Petelle, CropLife’s vice-president of chemistry,
will serve as acting president.   

Ontario Apple Growers have nominated the 2017 board of 
directors. Charles Stevens is chair, Cathy McKay is vice-chair.
Directors include: Keith Wright, Brian Rideout, Brett Schuyler,
Joe Van de Gevel, Brian Gilroy and Art Moyer. Joining them are
newly elected directors Greg Ardiel and Spencer Johnson.  

CanadaGAP program participants have elected four new directors
to the CanAgPlus Board. They are: Jack Bates, Tecarte Farms;
Hugh Bowman, Agri Group of North America, Cathy McKay,
Nature’s Bounty Farm, Jody Mott, Holland Marsh Growers’
Association. The new chair is Jack Bates and vice-chair is Hugh
Bowman.  

Summerland Varieties Corporation has hired Sean Beirnes as
general manager to succeed Frank Kappel.  Most recently, he
served as strategic initiative manager with Sun-Rype Products
Ltd, overseeing new product development, product launches and
business process improvements. Summerland Varieties
Corporation is based in Summerland, British Columbia.  

Prince Edward Island’s Department of Agriculture and Fisheries
has hired Sebastian Ibarra Jimenez for the role of integrated pest
management specialist. A native of Mexico, Jimenez has spent
the last decade studying and working in western Canada. He has
a Masters of Pest Management degree from Simon Fraser
University. 

The Prince Edward Island Potato Board has elected Rodney
Dingwell of Morell as the new chair of the board. Rodney and his
family own and operate Mo Dhaicdh Farms Ltd., growing 
processing and tablestock potatoes.  The new vice-chair is Darryl
Wallace of Cascumpec.  The third member of the executive 
committee is Jason Hayden of Cherry Valley who was elected
Secretary-Treasurer. Two new directors join the board:
Mark MacMillan of Pownal and Harris Callaghan of St. Louis.
Returning directors include: Alex Docherty, Fulton Hamill,
Wayne Townshend, Owen Ching, David Francis, John Hogg,
and Glen Rayner. Ashton Perry also participates in board meet-
ings as a representative of the PEI Young Farmers Association.

Sonny Perdue 

Michael Medline
Jan VanderHout

Manjeet Sethi
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“The progress has been very
good in growing hops, but it’s
been very slow in getting local
hops into breweries,”
VanQuaethem says. 

Ontario brewers are quite
knowledgeable about the raw
ingredient because they are
familiar with the consistency
and quality of hops available in
the United States and Europe.
If local hops are to make the
grade, they must smell right and
store well – factors that can now
be measured by Niagara
College with a testing service
made available in 2016.  For
$70, hop growers can have their
sample tested for alpha acids,
beta acids, hop storage index
and moisture analysis. These
are the metrics that can help
establish fair pricing. 

Despite these local support
services, growers are having to
lean hard on brewers about the
fruitier-tasting hops grown in
Ontario. Cascade, for example,
one of the most popular vari-
eties tastes differently grown on
sandy soils than in the U.S.  

“To be honest, we’re 
working very hard to make hops
viable,” says VanQuaethem.
“We’re all being subsidized by
other crops. This has been a
long hard road.” 

VanQuaethem, a corn, soy-
bean and processing vegetable
grower, admits that hops earn
less than one per cent of his
annual gross income. “It’s a
wash,” he says. “We get free
beer.”

This back story is starkly dif-
ferent from the halo of publicity
surrounding the craft brewing
industry. Since its inception in
2005, the Ontario Craft Brewers

Association has been signing up
members and now counts 70 in
its numbers. There are 140
operating breweries and 50 con-
tract breweries in the province.
Overall, the association esti-
mates 1,500 direct brewery jobs.  

Hugh Brown, president of
the Ontario Hop Growers’
Association, agrees that the
budding industry has the poten-
tial for lots of spill-offs. In 2016,
there were 85 Ontario growers
who produced 31,000 pounds of
dried hops from 80 acres under
trellis. The province is third in
production after British
Columbia and Quebec. So
much work is ahead to quantify
the attributes of local hops
against international standards.  

“The association is working
up some sensory perception
tasting experiments to try and
define what effect Ontario 
terroir has on the flavour and
aroma profiles of some of the
most popular hop varieties,”
says Brown. He’s talking about
varieties such as Cascade,
Centennial, Chinook, Nugget,
Hallertau and others.  

As growers scale up in
acreage, more processing 
infrastructure is coming into
play. Last year, a pellet mill was
installed near Colborne,
Ontario. Still, there are only a
couple of full-time hops growers
in the province. Brown says it
would take 15 to 20 acres to
make a modest living.  

These small businesses are
now the purview of Jeff Leal,
Ontario’s agriculture, food and
rural affairs minister, who was
given the added responsibility
in mid-January. No surprise,
then, that he officiated at the
announcement of federal and
provincial funds to Beau’s All
Natural Brewing Company in

Vankleek Hill for an upgrade to
an automated bottling line. 

According to Beer Canada,
most of the growth is driven by
breweries producing less than
200,000 litres per year. To put
that figure into perspective, 100
litres equals 12.2 cases of 24
multiplied by 341 mL bottles. 

If you blow away the froth,
most of the jobs in the hops-
beer complex are in processing.
They aren’t in growing hops.
While Ontario’s premier 
challenged agriculture and 
agri-food in 2013 to create
120,000 additional jobs by 2020,
it’s a long slog. By the agricul-
ture minister’s own accounting,
42,000 jobs have been created
to date. The hops industry is a
case study in how hard it is to
incubate and nurture the entire
chain to profitability. It’s not
seven years, but more like 15
years. Think of the services and
supports required to grow an
industry from research to 
marketing. 

On February 22, the fifth
Great Ontario-Hopped Craft
Beer Competition will be held
at the annual Ontario Fruit and
Vegetable Convention in
Niagara Falls. Co-organizer
Jason Deveau recounts how 
discouraged he felt five years
ago when the judges had harsh
comments. It was a reality
check. That competition has
played an integral role in 
measuring the progress of the
hops industry. This year, a
record 18 teams of growers and
breweries will be judged.  

Remi Van De Slyke will be
among those competitors. Like
the sandy soils of his farm, he
has grit. It’s a trait hard to
describe but simply put, grit is
the driver towards a very 
long-term goal. 
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Fifteen years ago, hops were not part of anyone’s vocabulary. There was no
agronomic information, there was no machinery. ~ REMI VAN DE SLYKE
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CROSS COUNTRY DIGEST

ALBERTA

The Alberta Greenhouse
Growers’ Association (AGGA)
has successfully argued for a
rebate on the province’s carbon
tax which came into effect
January 1. There will be a 80
per cent rebate on the carbon
levy in a two-year program.

The argument was threefold.
In the greenhouse environment,
photosynthesis uses light 
energy to convert carbon 
dioxide and water into sugars in

green plants – a net benefit for
removing carbon. Secondly, the
Alberta economy is strength-
ened when greenhouse 
vegetables are grown locally,
almost year-round. And thirdly,
the industry must be 
competitive with British
Columbia growers who have
received a rebate since 2012. 

Alberta’s greenhouse growers
bear considerable costs in 
lighting and heating through

the winter. The industry 
calculated that without relief,
the carbon tax would have cost
an additional $5 million says Dr.
Mohyuddin Mirza, AGGA 
consultant. 

This is good news for the
entire industry, especially
greenhouse vegetable growers
who manage 180 acres. Another
20 acres of expansion is planned
for the province this year. 

Greenhouse growers to receive 
carbon tax rebate

Source: Alberta Treasury Board and Finance

Remi Van De Slyke (L) and grower/marketer Curtis VanQuaethem
inspect quality in a hopyard about to be harvested in August 2016.  

It’s the inner parts of the hops cone that are dried for flavouring
and bittering agents in craft beer.  
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Former Ontario Fruit and
Vegetable Growers’ Association
(OFVGA) chair Brenda
Lammens has been named the
2017 recipient of the organiza-
tion’s Industry Award of Merit.
The announcement was made
at the OFVGA annual banquet
in Toronto, January 10. 

For more than 30 years,
Lammens and her husband
Raymond have operated the
family asparagus business,
Spearit Farms, in Norfolk

County. It was during her
tenure as chair of Asparagus
Farmers of Ontario that she also
became OFVGA chair, the first
woman to assume the role after
the organization’s restructuring
in 2003 and the first person to
hold the position for three
years.

“Brenda’s passion for the
industry is unsurpassed. She has
always been committed to 
making a difference for the
growers she represented and
that commitment is well
rewarded by the widespread
respect she has earned from
government, industry and the
farm community,” says OFVGA
chair Jan VanderHout.

Lammens served on the
OFVGA board for seven years
as a director, including two
years as vice chair before
becoming chair in 2007. She
was also part of the Asparagus
Farmers of Ontario board for
many years. More recently, she
embraced leadership roles with
the Ontario Agricultural
Commodity Council as chair,
with the Agri-Food
Management Institute where

she also served as chair and as a
member of the Agriculture,
Food and Rural Affairs Appeal
Tribunal and Board of
Negotiation.

Lammens also represented
horticulture’s interests on many
organizations and committees,
including the Agricultural
Adaptation Council and the
South Central Ontario Region
(SCOR).

One of her particular 
passions has always been 
supporting and mentoring
women in agricultural 
leadership. She is a past winner
of the American Agri Women’s
Vision Award, and was selected
to be on the advisory committee
of the Supporting the
Advancement of Women in
Agriculture initiative by the
Canadian Agricultural Human
Resources Council.

Lammens holds a
Professional Leadership certifi-
cation from Western University,
and is an active volunteer with
her church and local Norfolk
County initiatives. She and her
husband have two daughters
and two granddaughters.

ONTARIO FRUIT AND VEGETABLE GROWERS’ ASSOCIATION ANNUAL GENERAL MEETING REPORTS

KAREN DAVIDSON

Horticultural farmers are 
lobbying for an agricultural 
electricity rate due to spiraling
energy costs. Delegates to the
annual general meeting of the
Ontario Fruit and Vegetable
Growers’ Association January
10-11 reminded politicians that
the cooling and processing of
horticultural products is 
energy-intensive. For example,
think of requirements to cool
tender fruit out of the orchard
and to store apples and root
crops for months at a time.  

In addition, the greenhouse
vegetable sector asked for the
Ontario government to 
undertake a Regulatory Impact
Assessment of the cap-and-trade
program on the agricultural 
sector and to grant fuel and
electricity distributors an initial
exemption from cap-and-trade
requirements on fuel delivered
for agricultural use. As the
greenhouse sector moves to
year-round production with new
lighting technologies, the need

is immediate for competitively
priced electricity. 

Jeff Leal, Ontario’s minister
of agriculture, food and rural
affairs, acknowledged in his
address to delegates that energy
rates are a big issue. However,
from the growers’ perspective,
the promised rebate on the tax
portion of an energy bill won’t
make a material difference.
Take for example the situation
of Jan VanderHout, newly-
elected OFVGA chair and a
greenhouse cucumber grower.
“Cap-and-trade will cost my
business an additional $6,200
per acre per year,” he said.
“That’s money I could use for
innovation.”  

He points out that the money
being consumed by cap-and-
trade is diverted away from 
on-farm innovation but is also
unavailable for direct 
investment in carbon reduction
measures, especially 
greenhouses.  

In a panel discussion, Arthur
Potts, parliamentary assistant to
the environment and climate
change minister, said: “Proceeds

of cap-and-trade are to be used
for innovation. We want to
stream people into 
opportunities to reduce their
carbon footprint.” 

Growers are frustrated with
that answer, because a time-
consuming process is required
to apply for grants. Time is
money. And spontaneous 
decision-making for innovation
is stalled. 

“The impact of cap-and-
trade is enormous,” said George
Gilvesy, an OFVGA director.
He pointed out to Arthur Potts:
“The horticultural sector has
been forgotten in this policy
development. If we want food

security, we need to move now.
Can you encourage your 
government to give horticulture
some runway as the Alberta
government has done with a
rebate to their greenhouse 
vegetable growers? We need to
invest in innovation.”  

A lot has changed since the
Ontario Premier’s Agri-Food
Summit on October 7, 2013.
Three years ago, Kathleen
Wynne challenged the 
agricultural sector to create
120,000 new jobs by 2020. In
government documents, she
pledged: “While growth 
leadership must come from
industry, the Premier is 

committed to a whole-of-gov-
ernment approach to supporting
the sector, working across 
ministry lines and, where 
necessary, across levels of 
government.” 

Those words now appear 
hollow as the agricultural 
industry is reminding the 
government that its provincial
energy regulators should 
support the Premier’s growth
challenge to the agri-food 
sector. To date, 42,000 jobs
have been created. Energy 
policy is not helping the 
agricultural industry to meet its
2020 target. 

Energy prices dominate OFVGA annual meeting   

Asparagus grower wins Ontario fruit and 
vegetable Industry Award of Merit
Former OFVGA Chair Brenda Lammens honoured

Cap-and-trade will cost my business an additional $6,200 per acre per year.
That’s money I could use for innovation. ~ JAN VANDERHOUT

““
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ADRIAN HUISMAN

This has been a very 
interesting year filled with 
challenges and steps taken to
move CHC and the horticultur-
al industry forward. The change
in the Federal government 
created many challenges as it
took the Liberal government
and its new ministers several
months to fill all the staffing
positions and then several more
months for CHC to attempt to
bring the government up-to-
date on horticultural issues.
This is an ongoing process.  

CHC Staffing

CHC staffing issues created
their own set of challenges with
our EVP Anne Fowlie leaving
as well as Andre Bourbonniere
(Policy Manager) and Trevor
Eggleton (Communications
Manager).  I am pleased to
report that all three positions
have been successfully filled as
follows:
Rebecca Lee, Executive
Director (Previously referred to
as Executive Vice-President);
Nancy Baker, Manager, Policy,
Research and Development; 
David Folkerson, Manager,
Communications.
Justine Payne was also ratified
as permanent staff in the
Administrative Assistant 
position.

In addition to the above, the
Greenhouse Committee hired
Julie Paillat as their National
Coordinator.  Greenhouse veg-
etable production continues to
grow, and this provides the
Greenhouse Committee with
the necessary resources to
develop a strong national voice
on key priorities and deal with
its issues in greater depth.  This
is currently a half-time position
within the CHC office that is
using a format similar to that of
the potato industry, being fully
funded by the greenhouse 
sector.  

Crop, Plant Protection and the
Environment Committee

Charles Stevens is the Chair
of the Crop Protection Standing
Committee as well as the Crop
Protection Advisory Committee
(CPAC).  The CPAC
Committee has been very active
throughout the year responding
to Proposed Re-evaluation
Decisions for a number of active
ingredients including:
chlorothalonil (Bravo), captan,
ferbam, thiram, iprodione
(Rovral) and methomyl
(Lannate).  Under the leader-
ship of David Jones and the
support of the Canadian Potato
Council, CHC consulted with
and surveyed its membership
on contemporary grower 
product use information 

(number of applications,
application rates, timing of
applications, post-application
activities etc.) for chlorothalonil
and captan responses. This
information was submitted to
the PMRA to be used in the
revision of risk assessments that
were previously based on 
inaccurate product use 
assumptions.  CPAC is currently
developing a response to the
proposed decision to 
discontinue all agricultural uses
of imidacloprid (Merit/Admire).  

In August, CHC hosted

invited representatives of the
Pest Management Regulatory
Agency and AAFC’s Pest
Management Centre on a farm
tour in the Montreal area to 
provide first-hand examples of
safe pesticide application.

Labour Standing Committee

Murray Porteous is the Chair
of the Labour Standing
Committee and Ken Forth is
one of the Co-Vice Chairs along
with Denis Hamel (Quebec)
and Pinder Dhaliwal (BC).  The

Committee has been very active
on the labour file, participating
in a number of meetings and
conference calls related to the
Seasonal Agricultural Worker
Program (SAWP) as well as the
Temporary Foreign Worker
Program (Agricultural Stream).    

Trade and Marketing
Committee

Ken Forth chairs the Trade
and Marketing Standing
Committee. This Committee
has been actively dealing with

the issue of a Perishable
Agricultural Commodities Act
(PACA)-like Trust for several
years. The new Liberal 
government expressed its 
support, during the election, for
implementing such a trust in
Canada. The Dispute
Resolution Corporation has
been leading on informing the
government on the advantages
of having such a trust, and is
hopeful of a positive outcome. 

Adrian Huisman is OFVGA’s
rep to the CHC board of directors.

Canadian Horticultural Council moving forward
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Lobbying government is more important than ever
JASON VERKAIK

In conversation with most
Ontario farmers, the 2016 
growing season was one that
will most likely be a historical
benchmark. A phrase heard
most often, “I can't remember a
summer like this one, ever!”   
The drought and the heat
became taxing for the majority
of farmers.  It was a lot of work
to grow a crop this past season,
with irrigation being at a 
premium this summer. It seems
recently there is at least one
weather event specific to an
area or crop that leaves 
devastating consequences. This
was true in the Holland Marsh
with an intense hail storm in
July that destroyed or damaged
about 1500 acres of crop.

In a juxtaposition of sorts,
there are positive stories that
come out of the same season.
The taste of some fruit crops
were enhanced by the weather,
some crops thrived this season.
There were multiple requests
for media interviews this season
mostly related to the weather.
Even though they had empathy
for the farmer’s challenges, the

question that always circled
around was “How is this going
to affect food prices....?” I will
address this at the end of my
report.

Our provincial government
was and is in full stride in 
delivering its mandate. What
has become most obvious is the
prominence and focus of the
environment across all 
ministries. The consultation
process is still on fast forward.
Our staff, section chairs and
committees have been diligent
in preparing thorough and
thoughtful submissions. These
submissions can be found on
the OFVGA website. 

The following is a list of the
consultations to which we have
responded over the past year: 
• Wetland Conservation
Strategy for Ontario, 
• Reducing Phosphorous to
minimize Algal Blooms in Lake
Erie, 
• Conserving our future; 
proposed Priorities for Renewal, 
• Great Lakes near shore
framework, 
• Coordinated Strategy for
Northern Agriculture,
Aquaculture and food 
processing, 

• Coordinated Land use
Planning Review, 
• Waste Free Ontario: Building
the Circular economy, 
• Draft Pollinator Health
Action plan, 
• Bill 172: The Climate
Change Mitigation and Low-
carbon Economy Act, 2016. 
• A regulation establishing a
moratorium on the issuance of
new or increasing permits to
take water for water bottling
• Ontario Cap and Trade
Program: Offsets Credits
Regulatory Proposal
I have noticed some efficiencies
in the provincial government. It
seems that in just days after
consultations are submitted,
decisions and a path forward
have been cemented and 
implementations of new policy
begins.  

Our new federal government
spent a portion of the year
working on staffing its majority
government and once that 
happened they moved into a
similar theme as Ontario: the
environment. 

We were able to move the
needle forward on the
Canadian-made deemed trust
file. With a few trips to Ottawa,
along with CHC and CPMA, we
were able to present, in front of
the Senate Committee for
Agriculture and the Standing
Committee of Agriculture, the
need of the trust to protect
Canadian produce sellers and
the need to restore our pre-
ferred status under the PACA
trust in the United States. The
accomplishment was having the
Standing Committee come to an
understanding of how a trust
can work under Canadian law,
through Professor Cumings’
report, and a letter-writing cam-
paign to the Federal Agriculture
Minister Lawrence MacAulay.
As of the time of writing this
report, the file is at work behind
the scenes and the details are
being worked out between the
Ministry of Agriculture and the
Ministry of Innovation, Science
and Economic Development.

We are hopeful to have a 
positive response from the 
ministries early this year. Let’s
trust that patience is a virtue
and we see implementation this
year, if not we must then ramp
up our lobby once again.

We have great opportunity
for our sector, the demand for
some of our crops is much
greater than what we produce,
we have many export markets
desiring the crops we grow. We
actually have people outside our
province value our produce
more than some here. The 
challenge is our competitiveness
continues to erode, our 
minimum wage now sits at
$11.43/hour. 

The costs of a lot of our
inputs will be affected by
Ontario’s cap and trade. Our
energy prices continue to rise
with no end in sight. We have
spent countless hours bringing
our message forward. 

We support the vision of 
protecting the environment,
however, it must be delivered in
a way that builds up our 
businesses both in the short
term and long term. We have
seen our greenhouse sector
being challenged to put new
investment into Ontario and
some have invested across the
border even though their desire
was to invest in Ontario. This is
evidence that the path the gov-
ernment is on is not conducive
to the premier’s challenge
(which we support) of creating
120,000 jobs in the agriculture
and food sector and doubling
our GDP all by the year 2020.
What is missing is real 
investment into the production
side of the horticulture and food
sector. I believe if the 
government supports the 
expansion of the production
side, eliminates growing red
tape and eases the regulatory
burdens now faced in our 
industry and invests in 
horticulture infrastructure and
innovation at all farming levels
(small, medium and large-sized
farm businesses). This 

expansion will benefit the food
industry up the chain, 
strengthening our processing
sector, creating more jobs all
while increasing our GDP. We
can call this sprouting up 
economics. We must continue
to lobby the government for the
investment dollars from cap and
trade. 

We need to bring this money
back to our sector.

We have also strongly 
lobbied for our labour require-
ments through the Seasonal
Agricultural Workers Program
(SAWP) and the Ag Stream of
the Temporary Foreign Worker
Program.  Government has kept
a careful eye on these programs,

They constantly sing the
praises of the SAWP. It is
imperative we celebrate and
stand up for these programs. I
understand that some of the
requirements around these 
programs have tightened but let
us not forget farmers have
responsibilities too -- let us be
diligent in ours. The alternative
doesn't bode well for us.  

Other sectors of agriculture
are feeling overwhelmed as
well. We have seen examples of
collaboration in our lobby with
other sectors in agriculture
result in positive outcomes.
This cooperation was evident in
the working of Grow Ontario
Together. The main focus of
this group, along with 
government, is to work on the
phosphorous issues around
Lake Erie. It is a template for
how we must deal with the
issues of social licence around
agriculture moving forward. 

Activists have challenged the
business of agriculture more
now than ever before. They get
paid to misrepresent the truth,
change the truth and make up
the truth to feed the damaging
engine that they have become.
the water program.

Jason Verkaik is past chair,
OFVGA.
To read the full report, visit 
www.ofgva.org
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Re-evaluations are top issue

CHARLES STEVENS  and
CRAIG HUNTER 

Perhaps 2016 will go down as
the year of the re-evaluations.
Certainly the number and the
potential impact of these will be
felt for some time to come. The
OFVGA Crop Protection
Section either alone or in 
conjunction with CHC prepared
and made comments on the 
following actives/products:
1. Captan
2. Chlorothalonil (Bravo)
3. Mancozeb
4. Polyram
5. Thiram
6. Ziram
7. Ferbam
8. Rovral

In addition we had 
previously made our inputs on
Linuron, Carbaryl (Sevin), and
Thimet.

During the year the PMRA
also announced the final 
cancellation of the uses of
Diazinon, and Thimet 15G. 

The only ‘good’ news was
the registration of a ‘new’ for-
mulation of Thimet-20G, and
for the retention of thinning
uses of carbaryl, albeit with
severe restrictions. On the 
surface things looked pretty
bleak.

Grower groups across the
country did an excellent job of
telling PMRA the importance of
these products to their bottom
line. Resistance management,
broad spectrums of activity, and
IPM fit were all well document-
ed. The PMRA however 
insisted that their concern was
mostly about post-application
worker exposure and protection.

As a result Charles and Craig
went to PMRA to present their
concerns about how the ‘expo-
sure’ calculations had been
based on out-of-date production
systems data. Furthermore, they
invited PMRA staff to actually
visit an orchard last year to see
how much (little) actual 
exposure ensued from activities
such as thinning and pruning in
the architecture of today. 

PMRA has started to look at
our depositions on their data
sources, and especially on how
post- application workers can be
further protected. Its concerns,
that must be allayed, include:
How does a label instruction to
the applicator get transmitted to
workers later on? How can this
communication be recorded,
and be available for auditing
later? What kinds of legislation
exist in each province to protect
workers? What other vehicles
exist to ensure labels are indeed
followed?

It will become our job to 
provide what they need before
any changes are made to their
restrictive label proposals. Their
final decisions are due in 2018,
so 2017 is our timeframe to get

it done.
Even though re-evaluations

were the big story this year,
there were other items on our
plate. The PMRA has proposed
to change its whole 
re-evaluation process after many
concerns had been lodged. 

Charles Stevens is chair of the crop
protection section.
Craig Hunter is OFVGA advisor.

For full report visit www.ofvga.org
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BRIAN GILROY

The property file has been
extremely active this year. The
number of Environmental Bill
of Rights (EBR) postings in
2016 has been challenging, as
we at the OFVGA work to 
provide meaningful input on
proposed regulatory changes.
2016 was also the year when
farmland and farm building 
values were updated and most
of us have received our new
property assessments. The
increases in property values, in
most cases, are significant with a
five-year phase-in period.
People are encouraged to 
challenge the assessments and
MPAC has a straight forward
appeal process. A detailed
MPAC assessment methodology
guide for agriculture was
promised but to date I have not
seen it.

Energy has been a very
active file this past year with
numerous consultations taking
place with cap and trade about
to be introduced in Ontario,
early in 2017. From all reports
we will see a 4.5 cent a litre
increase in the cost of all fossil
fuels. Of note: one year ago that
projected increase was 3.6 cents
a litre. The need to help 
agriculture transition to a 
low-carbon economy is impera-
tive if we wish to maintain and
improve our food security and
the economic benefits we 
provide. Leakage from the food
production system has already
started due to the rapidly
increasing input costs that we in
Ontario have to deal with. 

Natural gas availability is
critical for some sectors to
remain competitive and we are
optimistic that this is close to
the top of Ontario’s infrastruc-
ture to-do list. Cap and trade
offsets for agriculture have been
discussed and from initial 
discussions it is unlikely that
there will be anything for us in
this income-generating 
opportunity. 

Interestingly it is estimated
that one acre of apple orchard
sequesters 20 tonnes of carbon
and generates 15 tonnes of 
oxygen, annually.

There are few topics 
discussed more than the ever
increasing cost of electricity
here in Ontario. The Green
Energy Act has had a significant
impact on our electricity costs
but there are a number of 
factors that have brought the
province to this point. There are
a lot of questions and it is a very
complex issue but something
needs to be done.

The Great Lakes Protection
Act activity has been relatively
calm throughout the year but
activity related to water has
been ongoing. The Smart Water
project led by Charles Lalonde

has been working with the
Holland Marsh Growers, and
the potato and apple sectors to
help them prepare for increased
government regulations. This is
a positive first step but the need
to define requirements and help
farmers meet the requirements
should be how we move 
forward. It is much more effi-
cient than using an enforcement
approach. The greenhouse 
sector continues to work with
ministry officials on how best to
regulate storm water and the
water that comes off their roofs. 

Phosphorus and the Great
Lakes

There continues to be lots of
attention paid to phosphorus
issues especially in Lake Erie.
There is currently a joint
Ontario-Ohio-Michigan agree-
ment to reduce the phosphorus
loadings into the west basin of
Lake Erie by 40 per cent by
2025. The Domestic Action
Plan was due to be released
before Christmas and it will
focus on reducing winter
spreading of nutrients and 
supporting greater use of the 
4-R principles when applying
nutrients. There is a project
being done jointly by the
Ontario Federation of
Agriculture and the Great Lakes
Mayors group to measure phos-
phorus entering the streams and
encourage new ways of treating
phosphorus once it enters the
municipal drainage system.
There is no data to show just
how much actually comes out of
drainage tiles. This will be a
multi-year project and has many
funding supporters.

We were fortunate in 2016
that due to the drought there
was not much algal bloom. The
problem however is far from
being solved. Ninety-four per
cent of the phosphorus entering
the west basin of Lake Erie is
known to be coming from the
U.S. side. This issue will be on
our radar for many years to
come. As a result of proposed
regulations a working group
called Grow Ontario Together

was established with a number
of farm organizations participat-
ing including the OFVGA. 

Another challenge may be
the new administration in the
U.S. taking office on January 20.
It would seem that the climate
change deniers are in charge.

Currently we are responding
to the EBR posting on a 
moratorium on new or 
expansion permits to take water
for water bottling operations.
On the surface this appears to
not be a problem for Ontario
horticulture as it freezes the
process for water bottlers until
2019. However the ministry has
indicated that during that 
period they will review the 
public’s involvement in the 
permit process. We cannot 
support any involvement by an
uninformed public in the review
of agricultural permits to take
water. This response will be
submitted shortly and we will
follow this matter throughout
2017. The dry weather during
the 2016 growing season was a
strong reminder about how
important it is for our growers to
have access to irrigation water. 

Activity regarding soil health
has been ramped up this year
with a dedicated working group

delving into plans on how to
improve the health of our soils
in Ontario. Harold Schooley, our
Research Chair, is participating
in this group.

The Horticulture Value
Chain Roundtable has been
struggling with the withdrawal
of the Canadian Produce
Marketing Association (CPMA)
from future participation and
the request that edible and
ornamental be given their own
Roundtables. 

Sustainability and future
demands for some type of 
sustainability audit has been the
topic of a lot of discussion and
work in a number of groups.
One of the activities here in
Ontario is the work called Farm
Food and Beyond led by Dr.
Gordon Surgeoner where the
sustainability components will
be added to the Environmental
Farm Plan (EFP). Interestingly
there is also an effort to take the
EFP national. It remains my
hope that governments will
revisit EFP funding in the next
Agriculture Policy Framework
and dedicate significant funding
to help farmers complete 
projects to improve our 
environmental stewardship.  

Social license is a relatively

new term but one that our 
governments have seized and
seem to want to help agriculture
achieve. The need for people
and policy makers, who have
limited farming experience, to
walk a mile in our shoes, has
never been greater. In my opin-
ion Farm and Food Care is the
organization to lead this impor-
tant initiative. With the launch
of Farm and Food Care Canada
and the Canadian Centre for
Food Integrity this year, we
have experienced some growing
pains. The Presidents Council
and Farm and Food Care with
the help of Michael Keegan are
working together to help agri-
culture engage policy makers
and other influential people. I
remain confident in the organi-
zation and the people involved,
to help lead this difficult issue.

Many thanks to all of those
who have worked on the many
EBR submissions that we were
involved with this year. To the
hard working staff at OFVGA,
thanks!

Brian Gilroy is chair of the
OFVGA property section.
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Photo by Glenn Lowson
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A review of safety nets

MARK WALES 

Overall the 2016 growing 
season could be best described as
hot and dry with some growers
experiencing extremely variable
rainfall. Spring came early and
dry, rain in many parts of the
province was hard to come by and
a long pleasant fall came to an
abrupt end. As always Mother
Nature gets the last word.
Generally yields and quality were
good, however many of us had
challenges putting field 
vegetables into a box as shelf-life
tended to be short as a result of
the extreme heat.

Self-Directed Risk Management
(SDRM)

At time of writing the most
current data from AgriCorp was
November 20, 2016. All 2477
SDRM deposit notices had been
sent. This could total a possible
request for $32.44 million. The
total number of notices sent is
down slightly from 2015 by 248.
So far for 2016, 744 producers had
made deposits and requested
withdrawals. Due to the increas-
ing allowable net sales (ANS) for
the sector the initial payment was
set at 50%. Producers have until
February 1, 2017 to make their
2016 deposits. It is anticipated
that there will be a final payment
issued in late spring.

AgriCorp 

More producers are enrolling
in the direct payment option
which we continue to encourage
as this helps reduce program
administration costs, leaving more
dollars for producers.

AgriInsurance 

As is normal for this time of
year, the programs for horticul-
ture are slowing down. Field
crops such as corn and soybeans
will have a larger claims volume
this year due to the drought and
extreme heat. Overall payments
are expected to be in the $140-
200 million range for all crops.
The fresh vegetable acreage loss
insurance program had just over
100 growers enrolled. Across all
plans premiums were less than
payouts with root and leafy v
egetables generally paying out $2
for every $1 collected in 
premiums. We hope to see more
growers enrolling in the future.
Several other provinces are now
looking at creating a program 
similar to ours.

AgriStability 

This program, due to its
design, is always a growing season
behind. For 2015, with virtually
all files completed, payouts for all
farmers in Ontario were just over
$57 million, up from $37 million

in 2014. It is difficult to break out
the statistics just for horticulture
crops. Enrollment decline across
Canada continues to be an issue
for all levels of government with
about 33 per cent of farmers
nationally enrolled in the 
program. We continue to lobby
for improvements to the program.

AgriInvest 

For 2015, 30,979 Ontario farm-
ers were enrolled in the program
and $35.7 million was matched in
their accounts. If the cuts to the

program had not taken place,
farmers would have received $53
million for 2015. Once again we
continue to lobby for improve-
ments to this program.

Ontario Retirement Pension Plan
(ORPP)

Thankfully since my report
last year the province has stopped
moving forward with this project
after the new federal government
and the other provinces agreed to
improvements to the Canada
Pension Plan. Increased CPP pre-

miums will affect us all in future
years but to a much lesser extent
than the ORPP would have.

Large Building Energy Audit

Another bad idea that was
stopped this past year was the
requirement for farmers with
buildings larger than 50,000
square feet to report their energy
and water usage and have a GHG
reduction emissions plan.
Agricultural buildings were
exempted from this unnecessary
process.

Growing Forward 2 Non-BRM

There continues to be low uptake
of funds as many growers have
given up trying to get projects
approved. For the first two years
of GF2 only 29 per cent of 
applicants were successful. The
merit-based process continues to
frustrate farmers.

Mark Wales is chair of the OFVGA
safety nets section.

For the full report visit
www.ofvga.org
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As all horticultural farmers
know, the key to our success in
today’s fruit and vegetable 
production business hinges on a
dependable work force. Our
need for workers changes with
the seasons as work load
increases in the summer when
production is peaking. Even in
greenhouses, the work load
escalates significantly already in
the early spring and declines as
the days get shorter in the
autumn. This would be a 

significant obstacle to growth or
even continuation of the 
horticulture sector if we did not
have access to that work force.

The Seasonal Agricultural
Worker Program (SAWP) began
more than 50 years ago to
address the employment needs
of Ontario horticulture 
producers. It is doubtful that
the organizers of the program
could have imagined that they
were engineering a world-class
worker program that would not
only facilitate the growth and
success of their farms but would
also be a benefit to the commu-
nities and to the workers who
come to Ontario from Mexico,
Anguilla, Antigua and Barbuda,
Barbados, Dominica, Grenada,
Jamaica, Montserrat, St. Kitts-
Nevis, St. Lucia, St. Vincent
and the Grenadines, Trinidad
and Tobago.

Each year farmers begin the
process by applying to the
SAWP program. Farmers must
prove that they have a need for
workers by demonstrating their
recruitment efforts to find

Canadian workers. Housing
which meets the standards of
the program must be provided
and must be inspected by their
local health department annual-
ly. A contract is also signed
which has been drafted by the
source country government and
Canadian government. In the
workers’ home countries, their
Ministry of Labour posts the
availability of jobs in Canadian
provinces including the length
of contracts which can be up to
eight months per year. After
deliberating the commitment,
sacrifice and benefits workers
sign up and go for a physical
before being accepted as 
candidates to work on a
Canadian farm. The source
country’s Ministry of Labour
then assigns workers to a farm
whose requirements match the
workers’ time frame and
requested farm type.

After a season on a farm the
worker can choose to return to
the same farm in the coming
year or go to a different farm or
not return to Canada. Farmers

may also request the same
workers return to their farm for
the next growing season or ask
for different workers. Most of
the workers return to the same
farm for a number of years,
sometimes even for decades.

I have had the pleasure of
working with some of these
men for the past 33 years 
developing relationships that
sometimes cross generations. It
is always with mixed emotions
that I say farewell to a worker
departing Canada for a final
time who has been coming to
our farm for many years. I am
sad because we will miss them.
I am happy because they can
reap the rewards of their labour.
Some of them have finished
putting their children through
university and saved enough to
live out their lives comfortably.
Others have saved up their
earnings and bought a business
such as a small store, shop, or
maybe a taxi cab licence and
have improved their situation
back home. I am happy for
them! I thank them!

I am thankful to the men and
women who worked so diligent-
ly over the last half century to
make the SAWP the success it
is. I am also grateful to the 
government of Canada for being
instrumental in the design of a
program that benefits so many
people in so many countries.
Thanks to the growers who
started the program and have
contributed over the years to
make Foreign Agricultural
Resource Management Services
(FARMS) the success it is
today. The Seasonal
Agricultural Worker Program
has helped farms to remain
viable, but more significantly
helped many tens of thousands
of foreigners to improve their
families’ standard of living and
the viability of their 
communities by helping them
to help themselves. Canadians
and the Canadian government
should be proud of the support
they have given to so many for
more than 50 years.

Getting the job done 

Re: Growing understanding,
January issue

I must say I was very 
surprised to see the statement
“Some consumers actually
choose organic produce because
they think it has not been
sprayed with pesticide. As 
farmers, we know this might not
be so and that we can set 
consumers straight.”

It appears Mr. VanderHout is
the person who needs to be set
straight. When my husband was
alive, he was finally converted
to organics in 2006 after years of
being called “Mr. Round-Up”
by the rest of the family. Since

that time, no pesticides or any
other “cides” have been used
on our owned land or the 140
acres our son rented. In fact the
rented land was so full of 
perennial weeds that the former
renter “chem fallowed” it for a
season. It was like travelling
past an area that Agent Orange
had been used on. The whole
field was an orange red.   In
about a month and a half we
could see dandelions coming
back. We spent three years
turning this chemical sink into
living soil again. In 2010, my
husband sowed yellow clover
which really took off. In 2011,
we grew organic red spring
wheat. When we were putting it

in the bin it looked like it had
been cleaned already. We got a
premium price as it was so
clean.  

Forty-five years ago, I
remember listening to a scien-
tist explaining how pesticide
use was a never-ending cycle.
Some weeds always survive.
These grow the next year as
they can now survive the 
pesticide you used last year.
Now you have to find a stronger
pesticide to keep these weeds
down. Now producers are 
calling for even stronger 
pesticides to kill off these Super
Weeds.  Strangely, consumers
are turning to organic produce
that has been grown naturally.

I like having grasshoppers in
my raspberries and wrens 
nesting in the rows. I like 
having birds around, even if
they eat the odd berry. They
eat way more insects which 
protect my crop. The third year
of our last raspberry u-pick we
opened to the public. One lady
said “I’ve never see that type of
weed so big.” I smiled and
replied : “That’s what you get
when you grow organic.”
Needless to say I’m not a slave
to weed removal. We planted
white Dutch clover to cut down
weeds in between the rows. All
we had to do was mow before
pickers showed up mid-July and
the bees had food early in the

year and the clover had time to
seed before we had to mow and
seed again after the three week 
picking season.  

We will be happily raising
poultry, vegetables and fruit
without spraying anything.
Every year more consumers
seem to enjoy the produce that
way. When we had WOOFERS
we didn’t have to instruct them
in the safe use of poison for our
farm. Nice feeling that.         

Trudi, Stephanie and Christopher
Lange,
Deja Vu Century Farm, Yorkton,
SK.

The benefits of growing organics 

I'm afraid you are incorrect
about the last flower you
described in the quiz as 
raspberry. I'm pretty sure it is a
blackberry. 

I grow both blackberries and
raspberries. I looked online and
I found the blossom under 
raspberry blossoms that you

have in The Grower. The same
group of photos has blackberry
flowers mixed in.

I still say blackberry. The
leaf in the photo is very sparse
and coarse. Also raspberries
don't have the pronounced
green unpollinated fruit that
sticks out.  Also, most 

raspberries have yellow 
stamens. 

I look forward to your pub
every month for many, many
years. Keep up the good work.

Paul Baker
Tatamagouche, N.S.
Right: blackberry flower

Mea culpa on flower quiz   

JAN VANDERHOUT
CHAIR, OFVGA 

LETTERS TO THE EDITOR
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Farmers were among U.S.
president-elect Donald Trump’s
biggest supporters. So is it any
wonder the annual measure of
their confidence levels have
soared now that he’s running
the Oval Office? 

U.S. farm communications
giant DTN publishes an annual
farmer confidence survey. It’s
important for manufacturers,
advertisers and indeed the
whole country to know the
mood of farmers, given their
impact on the economy. Are

they feeling positive and 
therefore likely to buy equip-
ment and keep the economy
moving? Or are they pessimistic
about the future, meaning
they’ll likely save their money
and ride it out?

Before the American elec-
tion, confidence levels were at
an all-time modern-era low.
Crop prices have been in the
basement and are expected to
stay there for several years. The
outlook for livestock wasn’t
much better.

But when Trump gained
office, confidence soared, for no
logical reason.

“There is nothing on the
horizon -- not world grain 
supplies, not weather, not signs
of new commodity demand --
that would justify such 
optimism,” said DTN editor-in-
chief Greg Horstmeier. “The
only thing we can put our finger
on is the presidential election.
Farmers and rural America
played a large role in Donald
Trump's victory, and farmers
must feel he's going to make

the world right for them.”
So what will that take?
Well, to start with, it will

take higher prices. And U.S.
consumers, like consumers
everywhere, don’t want to pay
them. So then, it will take new
markets. And those are at a 
premium. 

But maybe those future U.S.
markets are currently someone
else’s markets. Does Donald
Trump care? I doubt it. I’m sure
he’d shrug and say “Too bad.
That’s business.”  

Ontario farmers – and
indeed, farmers all across
Canada, as well as our new 
foreign trade minister -- need to
watch for new signs, other than
campaign rhetoric, that Trump
is after foreign markets. Because
they just might be our markets,
fruit and vegetables included.

Even farmers a world away
have their antennae up. For
example, in Ghana, the Ghana
Agricultural and Rural
Development Journalists
Association (GARDJA) issued a
statement pressuring the new

national government “to use its
vast purchasing power in the
interest of the Ghanaian farmer
over the Chinese or American
producer.” 

The journalists recognize the
need for a strong domestic 
agricultural economy. They say
government support -- not 
subsidies -- for initiatives such
as school lunch programs will
create demand for locally 
produced food items. 

The association has even
given the government suggest-
ed wording for a buy-local 
directive, saying national funds
must only be used to buy 
foodstuffs from local producers,
unless the capacity to produce
them doesn’t exist.

I’m sure farmers everywhere
want their governments to also
be their champions. Of course
they do. But governments can’t
do it all themselves. In Ontario,
the province gives awards to
businesses that do the best job
of promoting and supporting
local producers.

It must be a total, all-in

approach, involving everyone in
the food value chain. Not just
those at the top. Not just
Donald Trump.

But thanks to him, and what
will no doubt be exceptional
support for U.S. farmers by the
Trump government, I foresee
years of David-and-Goliath 
scenarios evolving. And I’m sure
the suddenly optimistic U.S.
farmers see it that way too, with
Trump in the role of Goliath.
Very, very fitting. 

Support for our local farmers
will be critical for controlling
this dragon. No question, it will
be more important than ever, if
the U.S. starts flexing its 
muscles and closing the door on
imports.

Maybe trade wars can’t be
averted, but their damaging
effects can be better handled if
people are committed to not
only saying local is better, but
by actually buying local, as well.
It’s an important message to get
across to the public as we
approach this year’s growing
season.

Donald Trump is another reason to buy local   

OWEN ROBERTS
U OF GUELPH
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KEN FORTH

Growers:  2016 was a very
busy year on the labour file.
Yes, I know you have heard that
from me for a quarter century
but this year it continues to be
true.  There never seems to be
a shortage of one government or
another thinking up new ways
to require something else.  It’s
exhausting for all of us.
Labour Section is the luckiest
section here, why, because we
have many partners that help to
deal with the issues, namely
LICC, and FARMS, both by
the way created in this section
some 30 years ago.

Labour Issues Coordinating
Committee (LICC)

LICC primarily deals with
provincial labour law, WSIB
issues ESA etc. LICC is both
proactive and reactive depend-
ing on the issue, LICC has been
used in the past as a resource to
MOL.  In the past LICC has
been the lead on the court cases
(Dunsmore and Frazer).  

Thanks for making LICC
what it is today goes to Ken
Linington our senior policy
advisor, his focus on this and his
talent for writing detailed briefs
has served our industry well.
Also thanks goes to the Board of
DirectorS and in particular the
executive: Hector Delanghe,
Anthony Cervini, and Mark
Wales.

Foreign Agricultural Resource
Management Services
(FARMS) 

Thanks to the vision of this
section 30 years ago, FARMS
has played a key role in keeping
the Seasonal Agriculture Worker
Program, on stream from the
mechanics of the program, to
working with supply countries
when processing problems
seemed to cause great difficultly
for the smooth movement of
workers.  

Remember when SAWP was
very easy, almost a handshake
deal??  WELL THOSE DAYS
ARE GONE!!  Remember
when the order you filled out
was a couple of pages?  Those
days are also gone!  Today’s
order is now called the Labour
Market Impact Assessment
(LMIA). It is a large document,
and don’t take it lightly because
this is an important contract.
Read it and know what you are
signing for because you will be
held accountable to every line.
You will also be held 
accountable to the Ontario
WCB Act, the ESA, The
Protection for Foreign Nationals
Act, and the federal Refugee
Protection Act. 

Where will you be held
accountable?  Integrity audits.
There are two types: random
and review.  Random is much
like a food safety random audit,
WSIB, CRA, etc.  The things
they ask for are on the LMIA,
plus payroll, WSIB, Revenue

Canada etc.  FARMS have now
been sending out bulletins from
time to time over the last three
years to alert you to keep copies
of the work permit and 
contracts, these are also on the
audit.  A review audit is far
more serious -- for this your
LMIA will be held up until
done. These audits take place
when there has been a major
complaint and it is suspected
that a worker could be in some
form of jeopardy. 

This is the new world. It is to
prove the program and the
workers are functioning as they
should. A successful audit
means you are part of the
proof!!

The newest issue is gender
equity. As you may already
know, there are women in the
program, and their employers
seem to be pleased with them.
If you think women may fit in
your plans contact a supply
country or FARMS for more
details.

FARMS continues to place
stories about the SAWP in the
press, it has changed the 
conversation but there will
always be more to do.

Speaking of positive 
messaging, Dr. Sara Mann from
University of Guelph along with
York University, have released a
positive report on the SAWP,
and so have many others 
including Al Mussel from 
Agri-Food Economic Systems,
John Deere, Canadian
Agriculture Human Resource
Committee, and just recently

the Conference Board of
Canada.  

FARMS is on top of every
issue facing the SAWP, thanks
for a great job to Sue Williams
and the staff at FARMS and
Can Ag Travel. Also thanks to
one of the best board of 
directors at FARMS and Can Ag
Travel.

HUMA REPORT  

This was a parliamentary
report on TFWP, including
SAWP, the committee heard
from a wide group of persons,
CAHRC was able to testify but
no one from the SAWP 
employers was allowed. Go 
figure. However when the
report came out in September
the SAWP was virtually
untouched -- maybe a reason for

all the nonsense in the press
around that time.

Ken Forth is OFVGA labour 
section chair.

For the full report visit
www.ofvga.org
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February 2 BC Fruit Growers’ Association Annual General 
Meeting, Penticton Lakeside Hotel, Penticton, BC 

Feb 7-8 Ontario Soil and Crop Improvement Association 
Annual General Meeting, Best Western 
Lamplighter Inn and Conference Centre, London, 
ON

Feb 8 – 10 Fruit Logistica, Berlin, Germany

Feb 9 Simcoe AgKnowledge Day, Bond Head Golf and 
Country Club, Bond Head, ON 

Feb 14 PEI Potato Day, Credit Union Place, Summerside, 
PE

Feb 15 B.C. Tree Fruit Symposium, Trinity Baptist 
Church, Kelowna, BC  

Feb 15 AAFC Potato Selection Release Open House, 
Fredericton, Guelph and Lethbridge, 
www.agr.gc.ca/potato-cultivars 

Feb 16 Canada’s Agriculture Day 

Feb 21 Ontario Berry Growers’ Association Annual General 
Meeting,  Embassy Suites Hotel, Niagara Falls, ON 

Feb 22 Farmers Markets Ontario Annual General Meeting, 
“Your Market Success – Taking it to the Next 
Level,” Scotiabank Convention Centre, Niagara 
Falls, ON 

Feb 22-23 Ontario Fruit and Vegetable Convention, 
“Innovations to Grow By,” Scotiabank Convention 
Centre, Niagara Falls, ON

Feb 22-23 Canadian Federation of Agriculture Annual General
Meeting, Ottawa, ON 

Feb 28 Ontario Potato Conference, Delta Guelph Hotel 
and Conference Centre, Guelph, ON 

Feb 28-March 2   Third National Invasive Species Forum 
(organized by the Canadian Council on Invasive 
Species), Ottawa, ON 

March 3 Foreign Agricultural Resource Management 
Services (FARMS) Annual General Meeting, 
German Hall, Delhi, ON 

March 9 Ontario Fresh Grape Growers’ Marketing Board 
Annual General Meeting, Board Office, St. 
Catharines, ON 

COMING EVENTS 2017

The ‘AQUA Wetland System’
“A new breed of constructed wetland”

AQUA Treatment Technologies Inc. designs and installs the ‘AQUA Wetland System’ (AWS) for tertiary 
treatment of many types of waste water including sanitary sewage, landfill leachate, dairy farm & abattoir
wastewater, greenhouse irrigation leachate water & mushroom farm leachate water (i.e. manure pile
leachate) and high strength winery washwater.

The ‘AQUA Wetland System’ is operated out of
doors and can achieve year-round tertiary treat-
ment of wastewater. This sub-surface, vertical flow
constructed wetland consists of sand & gravel beds
planted with moisture tolerant plant species. Water
is pumped vertically from cell to cell. There is no
open or standing water. Treatment occurs through
physical filtration & biological degradation. Plants
shade & insulate the cells, cycling nutrients while
preventing algae growth. There is no production of
sludge.

The AWS has been approved for use by the Ontario Ministry of Environment through over 40 Environmental
Compliance Approvals. Recently the Region of Niagara began approving the AWS for treatment of ‘small
flow’ winery washwater I.e. < 10,000 liters per day. Other agencies who have issued approvals include
Health Canada, USEPA and OMAFRA. Recent projects include:
1) treatment & re-use of greenhouse irrigation leach water at
greenhouses in Niagara & Haldimand
2) treatment of winery wastewater at Greenlane Estates Winery
& numerous other in Niagara 
3) treatment of landfill leachate at sites in Pembroke, Niagara
and Alabama

For additional information please 
contact Lloyd Rozema at 905-327-4571
or email lrozema@aqua-tt.com



As we continue our series on
sales what could be more 
fundamental than a sales plan?
It would scare you how many
food businesses do not have a
proper sales plan. Sure there is
lots of focus on production but
not on sales. You need this to
communicate with your 
customers and to understand if
your efforts are successful.  

Start with the base

Every item has a baseline
sales number. This is the 
number of units or cases that
will sell in an average week
when there are no special 
promotions, discounts or other
offers. You need this to start
your plan.  Use your history or if
it is a new item you are trying to
predict, use a per store number.
In other words if you will sell
two cases per store per week
and your product is in 100
stores, your baseline sales are
200 per week.

You will use the baseline
sales to forecast all of your other
sales. In retail we would refer to
the multiplier for anything over
the base as the X factor. A sim-
ple format to build your sales
plan is to forecast the X factor
for each promotion or offer.

Sales that generate an X factor

There are many opportuni-
ties to influence your sales. You
control a lot of them but some
you do not.  You can influence
when you will promote your
item but the retailer determines
the final dates and your 
competitors are also out there
trying to promote their 
products. Here is a list of sales
influencers and you might have
more that are specific to your
item.

Seasonal fluctuations

Most items have seasonal
sales. Check the calendar for
holidays that change and deter-
mine when your seasonal sales
will happen.  Keep in mind we
have a changing consumer and
last year might not always be
replicated 100 per cent.

Listings/delistings

Perhaps you have some new
SKUs coming or some are just
not performing. Your customers
will appreciate your strategy
more if it is realistic.
Underperforming SKUs need
extra help or they need to come
out.

Promotions

This is a big one and also
tough to forecast but you must
do it. More and more items are
being sold on temporary price
reduction (TPR) all the time.
You need to understand how it
impacts your sales and also what
the other items in the category
are doing.  There are many
forms of TPR so you will need
to consider all of them and the
X factor they bring to your
products. Here is a list of poten-
tial promotions:

1) Ads-front page
2) Ads-Inside
3) Ads-theme
4) Your competitors’ ads (nega-
tive X factor)
5) Loyalty program offers
6) In store specials
7) Demos
8) Coupons
9) Mass advertising (yes people
still do it!)
10) Online promotions
11) Others unique to your 
business

You might even have 
different X factors for different
ad retails so give each one of
them a separate line on your
spreadsheet.

Above is an example of the
sales plan for an eight-week
period.

You can see by predicting
the X factor for each category of
sales you can build your sales
plan. Once you have this 
created, there is not too much
work to duplicate it for other
items and new years. Now you
can have a conversation with
your customer about 
performance. You both can
judge success against a plan
with real numbers.

It is important to understand
the lead times for your items.
The product to support the
front-page ad we have here in

week 16 needs to be in the
warehouse how many weeks in
advance to hit shipping and 
display requirements for your
customer?

Your items need sales plans!
If you have any questions about
building your own sales plan
please give me a call at 902-489-
2900 or send me an email at
pchapman@gpsbusiness.ca.   

WHAT’S IN STORE

Own your section

When I was in the stores
over the holidays I saw this 
section from ACE Bakery. They
really do a great job of defining
their products within the frozen
bakery category. There is no
doubt in the consumer’s mind
where to find ACE Bakery
products.

What can you do to own your
section?  Take a look at the 

fixtures your customer is using
and figure out how your items
can stand out. Every depart-
ment will pose a different 
challenge but there are 
solutions. This can lead to
incremental sales and bring new
customers to your products,
especially during shopping 
periods when your items are top
of the list.

Peter Chapman is a retail 
consultant, professional speaker
and the author of A la cart-A 
suppliers’ guide to retailers’ 
priorities. Peter is based in
Halifax NS, where he is the 
principal at GPS Business
Solutions. Peter works with 
producers and processors to help
them navigate through the retail
environment with the ultimate
goal to get more of their items in
the shopping cart. 
pchapman@gpsbusiness.ca.
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RETAIL NAVIGATOR

How to build a sales plan 

PETER CHAPMAN

Leah Erickson 
(BC/AB)
604-957-2359

Marc André
Laberge (QC)
514-984-4589

Jim Robinson 
(ON/MB)
905-715-8595

Paul Banks 
(ON/NS)
905-688-4300

Henry Zomer 
(ON/MB/SK)
905-308-4396

Rob Hovius 
(ON/PEI/NB)
519-580-3231

Laura
Caralampides (QC)
514-984-0662

~ Quality Seed Since 1881 ~

www.StokeSeeds.com

T: 1-800-263-7233
F: 1-800-272-5560

OUR EXPERTS ARE HERE TO HELP!



HAROLD SCHOOLEY

This report highlights the
main areas of focus for your
research chair for the past year.

Access to Innovation and
Research 

The Federal Survey on Access
to Innovation and Research for
Horticultural Associations in
Canada was released in the fall of
2016. The survey solicited
responses from more than 90 
horticulture associations across

the country (including OFVGA)
and is representative of most 
sectors within horticulture. 

It reported:
• Most associations are regularly
involved in developing, funding
and conducting research
• They operate with a research
priority list 
• Their funds originate from
general revenue as opposed to a
research levy system
• Their funds are matched with
funds from provincial or federal
governments
• Most think they should not
match funding more than 25 per

cent, or find it difficult to do so
• Most find the grant writing
and reporting process onerous but
would still use a ‘GF3’
• Most had experienced GF1
and GF2 through the DIAP and
Science Cluster programs
• 100 per cent believed research
contributes to the ongoing 
success of their commodity

The research priorities for 
horticultural associations are 
considered to be:
1. pest, disease, and weed 
management issues 
2. labour saving devices
3. product quality issues

4. marketing challenges
5. sustainability
6. climate change

The survey divulges no 
surprises. Industry does see the
value of research, considers grant
reporting procedures to be 
onerous, and has difficulty 
contributing more than 25 per
cent matching funds. 

Pest management as the top
priority is not new. Managing
pest dynamics is always a 
problem, one that’s never done.
And, as your scribe has been
reporting for years, if you don’t
look after the pest management

fires first, the rest of it doesn’t
matter. 

The survey does highlight
some opportunities for 
nnovation:
• solve pest management 
problems in innovative ways
(ways that consumers like to hear
about)
• create labour-saving 
technologies to counteract rising
wage costs
• improve product quality for 
better market acceptance

The fruit and vegetable sector
contributes to a vibrant economy
and the health of society. Cost
control is the biggest factor that
impedes its economic sustainabil-
ity. Any activities, programs or
policies that contribute to 
lowering production and 
marketing costs will be critical to
achieving sustainability.

Production Systems Research
Priority Setting

The priority setting process
continued to evolve in 2016.
At a meeting last spring the
“Field Vegetables” category was
divided into three crop areas to
increase the number of priorities
given to this large sector. An
attempt was made to do this in a
way that grouped together crops
with similar production practices. 

They are:
• Bulb and Root Vegetables:
Carrots, onions, leeks, shallots,
beets, rutabaga/turnip, radishes,
sugar beets, parsnips, garlic,
horseradish, sweet potatoes. 
• Leafy Vegetables & Crucifers:
Asparagus, spinach, celery, 
broccoli, cabbage, cauliflower, 
lettuce, salad greens, leafy herbs,
rhubarb, Brussel sprouts. 
• Fruiting Vegetables: Peppers,
tomatoes, cucumber, pumpkin,
squash, green/wax beans, green
peas, sweet corn, eggplant, 
melons, zucchini

Priority areas have become
quite broad in recent years. The
reason for that is so they can be
more inclusive. You still need to
work with a researcher to develop
a project and make your case for
funding. That’s the time to get
specific. This is still a competi-
tive process, one that requires
well-written applications to win
funding.

Harold Schooley is chair of OFVGA
research section.

For full report visit www.ofvga.org
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AUCTIONS

TWO VEGETABLE FARM AUCTIONS
FRI. FEB. 10 AND SAT. FEB. 11, 2017

BRIDGETON, NEW JERSEY
(South New Jersey)

FRI.  SALE TO  INCLUDE:  Kwik-Lok with printer;  160  #34
Macro bins;  Kerian 4 lane speed sizer;  60 in. heavy duty
vegetable washer;  Haines 60 in. l.p. gas dryer;  Plus other
Packing House and Field Equipment! 
**************************************************
SAT. SALE ITEMS SUCH AS:  2010 Pik Rite 8020 carrot 
harvester; 1997 Pik Rite tomato harvester with updates;
Transcraft 46 ft. spread axle trailer with tomato/cuke tub;

11 other tomato/cuke tub trailers;  Hardhose irrigators;
Three AM General (Army) tri axle dual wheel all wheel drive
cab and chassis units;  IH 9130 Steiger; CIH 7120 MFWD;
Ford 8670 MFWD tractors; Trucks; Trailers; Field
Equipment;  Harriston 48 in. clod buster;  Eco-Dan
Navigator with carmera;  4 row Dammer Diker water saver;
Much More!
**************************************************

Also SAT. FEB. 25  @  10:00 A.M.
Elba, New York (Between Buffalo and Rochester)

Selling Potato/Onion/Vegetable Equipment 
for “Big O” Farms, Inc.

Extra nice Shuknecht complete onion grading line!;  Cat
“Lexion” 465 track combine/Cat 8 row 30 in. model C508
corn head;  JD 8410 track tractor;  Dozen of Oliver OC6/4/3
crawlers;  Smaller tractors;  Stan Hay 12 and 8 row
onion/precision small seed planters;  Holland 6 row
carousel planter;  Gregson sprayer;  Lots MORE!! 

SEE FULL/DETAILED LISTINGS @

www.pirrunginc.com
PIRRUNG AUCTIONEERS, INC.

585-728-2520

FRIDAY MARCH 3RD  10:30 A.M.  (Preview Thursday 12-4 p.m.)
For William Almas Farms Ltd. 

after 70 years of market gardening (289-439-0711)
Located at 1700 Concession 4 Road West, R.R.1 Troy L0R 2B0. One mile West of Hwy 8, 2 miles North West of

Peter’s Corners. From Cambridge (401 Hwy) take Hwy 8 South East approx. 10 miles. WATCH FOR SIGNS!
Consisting of Tractors ‒ Trucks ‒ RTV – Planting – Tillage – Harvesting equipment (etc)  

All items shedded – very well maintained – field ready

Tractors – Trucks – Forklift – RTV:  C1H – Puma 180 (2900 hrs) 4 x 4 – 150 h.p. – 18 speed powershift 14.9 x 46 rears – Cab – Air (set
of 14.9 x 46 bolt on duals)
– 2 – MX – CIH – 100 C 4 x 4 Tractors 83 h.p. Cab – Air 320 / 90 R-50 rears-Murphy Switch-16 sp / 12 R Creeper both tractors over 8000 hrs
– 5120 CIH Mudder 77 hp 4 x 4 – Cab – Air 13.6 x 46 rears Murphy Switch 16 sp / 12 R Creeper
– IH 884 – 72 h.p. 2 WD – deluxe canopy 13.6 x 38 rears high arch axle – Murphy Switch (7800 hrs)
– IH Hydro 84 2 WD with Quickie 620 Loader deluxe canopy 13.6 x 38 rears – High Arch Axle – Murphy Switch
– IH 274 offset (Diesel) with full set of midmount and rear cultivators
– IH 3088 (85 h.p.) 2 WD open station – 600 / 65 x 38 rears 16 speed – remotes and Murphy Switch
– 1992 Ford F-450 (27,900 orig kms) 460 – V8 gas, 5 speed dual wheels, 8’ x 12’ hardwood deck – 4’ racks (looks sharp)
– 1984 Chev Step-side Alum Cube Van 350 V-8 (69,950 orig. kms), rear and side door
– T.C.M. 2001 Forklift 3000 lb propane (pneumatic tires) 3 stage mast (8174 hrs)
– Yale 4000 lb electric hand jack
– Kubota 2005 – R.T.V. 900 – 4 x 4 Diesel – Rops and Windshield – hyd dump
Tillage: -Salford 450 – 19’ S-Type Cultivator with tine harrows and rolling basket 
walking tandem axle lights and hitch
– Dunham – Lehr 14’ crow foot cultipacker
– R.J. 21’ crowfoot packer with hyd wings
– Lely 11 ½’ (fast hitch) Roterra – rear hitch and roller
– White 445 -7 shank chisel plow walking tandem and levelling box
– CIH – 770 11’ offset disc tandem wheels 24’ blades
– CIH – 4500 C-shank 13’ cult with buster bar and hitch
– Norse 13’ S-Tine cultivator with rolling baskets and hitch
– CIH – 2500 3 PTH Ecolo – Til 4 shank subsoiler 30” centres with coulters and MRD shanks
– DMI – 3 PTH subsoiler 30’ centre – B – Parabolic shanks and coulters
– Bush hog 3 shank 32” subsoiler
– CIH 3800 – 12’ – 36 Plate single axle disc 12’
– 6 row Lilliston Rolling Cultivator
Planting: – R.J. 3 PTH 6 row transplanter with plant rack and carousels
– McKee 6 row cultivator with cole side dressers (hyd drive)
– 3 P.T.H. McKee 4 row cultivator
– CIH 5100 21 run D.D. soybean special grain drill H.D. hyd markers with grass
– A.G. system 500 bus tandem fert. spreader hyd single spinner – 50’ width
– Vicon 602 3 P.T.H. fert. spreader
– Gandy 10’ pull type lime spreader
– Hardi VS 500 U.S. gall boom sprayer 40’ single axle 9.5 x 44
– F.M.C. 12 RCTR air blast sprayer 300 U.S. gal 20 g.p.m. pump
– 1200 U.S. gal plastic nursing tank and gas pump on 12 ton 18’ x 8½’ creek bank mest deck
– Mid mount 8 row double nozzle hyd fold sprayer boom (fits 884 tractor)
– Mid mount finger harrows (fit 274 tractor)
– Front mount basket and 200 U.S. gal plastic tank (fits 5120 tractor)
– 2-45 gal galvanized tanks mid mount fits (884 tractor)
– MF 3 P.T.H. 9 shank cult – 3 P.T.H. 4’ offset disc
– Marksman seeder
– ST 216 Trays approx. 4400
– J.G. Greenhouse mix bale shredder
– Small Greenhouse watering conveyer
– 3 tray wagons
Harvesting: – Univerco 3 P.T.H. 4 row hoeing machine Hyd drive with tie rods and extra
heads
– Univerco 2 row 3 P.T.H. hoeing machine P.T.O. – belt drive and extra heads
– 30’ – 3 P.T.H. veg -veyer harvesting conveyor side or rear loading with goose neck elevator
– 3 - veg harvest wagons 8’ x 16’ D.R. with hyd pluming and steel mounts for field conveyors 
(3-24” x 12’ conveyors for wagons)
– 3 – self unloading Veg wagons 18’ D.R. with belt unloading and electric winch
– 2 – Harvest wagons 8 ½ x 16’ Creekbank decks D.R. with folding SS tables
– Bartlett 12’ x 24” grading belt with variable drive, 10’ steel mesh conveyor, Steel p acking tables 8’ x 30” plastic top, Hyd bin dumper
Misc : – Kodiak 7’ 3 P.T.H. Rotary cutter with dual trail wheels, 6’ 3 P.T.H. blade, IH 560 single axle manuer spreader with top beater,
Brady 12’ stalk chopper (recent rebuild), 3 P.T.H. Fork Lift, M.K. Martin 87” 3 P.T.H. single Auger snow blower with hyd chute, IHT 3 P.T.H.
chisel plow frame, 2 - 8’ x 16’ flat deck wagons, misc fast hitches, 2- 11 h.p. Honda and Champion Air Compressors and 30 gal tanks, propane
bird banger, 14.9 x 46 rear tire and others, Motorola 2 way radios, 1000 L Cage containers, misc roller conveyors, Super Stitcher stapler, foot
staplers,   stainless broccoli bunchers – bags – boxes, elastics, Hyd bin dumper
– Stationary Atlas – Copco Perkins Diesel Generator (220 - 110 -50 amps) (85 KVA - 65 kw)
– Ingersall - Rand 175 Air Compressor Deutz Diesel on wheels
– Easy Kleen pressure washer with heat 11 h.p. Honda 3000 p.s.i. 100’ hose
– Generac gas pressure washer 30’ hose 9 h.p.
– This is a very well maintained selection of tractors and machinery. Many more related items to choose from.
– Most items will be sold undercover in case of inclement weather.

Terms - Cash - Cheque - Visa - Interac day of sale / Lunch booth on grounds
For photos and list check www.auctionsfind.com/mccartney

CLEARING AUCTION SALE

Jim McCartney Auction Service Ltd.
905-689-8778   Waterdown

ORCHARD SUPPLIES

Looking for a cost effective way to 
distribute your 2017 inventory 

catalogues? 

Interested in targeting your 
buyers directly?

advertising@thegrower.org   866-898-8488 X 221
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Pipe
& Fittings

for Water Systems
• PVC, ABS, Poly, Copper

• Stainless, Brass, Steel
Product Lines

• Drip & Micro Irrigation
• Septic & Sewer
• Drainage & Culverts
• Berkeley Water Pumps

Winona Concrete 
& Pipe Products Ltd.

489 Main St. W., Grimsby, ON. L3M 1T4

info@WinonaConcrete.com

Phone (905) 945-8515    
Fax: (905) 945-1149

or call toll-free

1-800-361-8515

MARKETPLACE
advertising@thegrower.org        866-898-8488 x 218

EQUIPMENT

DON ARTHUR ORCHARD EQUIPMENT
(519) 599-3058 donarthur3@gmail.com     Clarksburg, ON

LOW DRIFT SPRAY TOWERS IN STOCK TO FIT ANY TURBO-MIST

Turbo-Mist 500, electric controls, new diaphragm pump $10,500
Turbo-Mist 500 electric, diaphragm, tall spray tower $12,500
Turbo-Mist 500 hydraulic control, centrifugal pump $14,300
Turbo-Mist 500 hydraulic tower, nice clean $15,900
Turbo-Mist 600, hydraulic centrifugal, low hours (2012) $14,900
Turbo-Mist 600, hydraulic centrifugal, tall spray tower $16,500
Turbo-Mist 600, hydraulic, new centrifugal pump warranty $15,500
Berti 200 H.D. flail mower, sideshift, good condition $4,900

**** WANTED: Good clean sprayer trades ****
* Perfect rotary mowers & heavy duty flail mowers

TRADES, CONSIGNMENTS, LEASING, DELIVERY ANYWHERE

NEW TURBO-MIST SPRAYERS
* ALL TURBO-MIST PARTS IN STOCK - 7 DAYS/WEEK IN SEASON

IRRIGATION

TREE TRAINING

Alpharoma, Cascade, Cashmere, 
Centennial, Chinook, Cluster L-8, 
Columbia, Horizon, Glacier, 
Mt. Rainier, Newport, Nugget, 
Sorachi Ace, Tettnang, Triple Perle, 

Ultra, Vanguard,  
Willamette, 
Zatecki Cerveni.

CLEAN HOP PLANTS
AVAILABLE FOR 2017 PLANTING

PRODUCED FROM CLEAN STOCK THROUGH WSU 
NATIONAL CLEAN PLANT NETWORK

For more information call 905-932-0300 or 
email inquiries to: orders@greenfieldgardens.ca

HOPS

POLLINATION

@growernews

CONTAINERS AND PACKAGING

PLASTIC BASKETS
• MADE IN CANADA
• 2 LITRE & 4 LITRE PLASTIC BASKETS
• SUITABLE FOR SEVERAL PRODUCTS
• STRONG DURABLE PLASTIC
• STURDY HANDLES
• WEATHER PROOF
• AIR VENTILATION
• RELIABLE DELIVERY

www.shouldicefarm.com
613-838-4203
shouldice1@bell.net

POLLINATION
call for pricing and 

availability

ANDERKIN FOODS INC
Kincardine Ontario

866-314-3529
lazyj@bmts.com

Treeform “V” 
spreaders

treeform@sympatico.ca
519-599-2299 
Tree training 
made easier.

REFRIGERATION

REAL ESTATE

Gerry Loeters for 
Royal LePage, RCR Realty.
PH. 519-765-4217
Cell. 519-773-6460
loeters@amtelecom.net

Blueberry farm for sale in West Elgin
near West-Lorne on major Highway.

Appr. 13 acres in full production. Lots of room for expansion.
Certified organic for 2017 crop possible. Full list of equipment and
financials available for serious inquiries only.

High producing orchard south of Simcoe.Total
100 acres with 60 acres in orchard 2 homes,

bunkhouse,machine shed and full line of equipment. Mix of varieties
and age of trees available. More information available.

BLUEBERRY FARM

ORCHARD

POLLINATION
SERVICES

Attention 
Berry, Orchard &

Vegetable Growers.
Local expanding 

beekeeper servicing Elgin,
Norfolk, Haldimand, Oxford 

& Middlesex Counties. 

Honeybee hive rentals 
available for crop pollination

for 2017 spring & summer
crops. Discounts available 

for early bookings. 
Call 226-238-0175.WWW.THEGROWER.ORG
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MARKETPLACE
advertising@thegrower.org        866-898-8488 x 218

SEED AND ROOTSTOCK

GLADIOLUS BULBS
Wide variety selection for retail sales and 

commercial cut flower production.
NEW! Order online at www.lmbolle.com

813083 Base Line    Norwich, ON
T: 519-468-2090  F: 468-2099

E: lmbolle@execulink.com

Exclusive grower of select grafted nut trees
and minor fruits.
Cultivars are tested in our own experimental
orchards.
Choose from hazelnut, sweet chestnut, 
Persian and black walnut, heartnut, 
butternut, pecan, hickory, gingko, pine nut,
mulberry, persimmon, pawpaw, fig & more.

Proprietor Ernie Grimo
979 Lakeshore Rd, RR 3, Niagara-on-the-Lake, ON  Canada  L0S 1J0

P: (905) YEH-NUTS (934-6887)   E: nut.trees@grimonut.com
F: (905) YEL-NUTS (935-6887)  www.grimonut.com
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QUALITY 
FRUIT TREES

• APPLE on M9, B9 and M26

• Peach on Bailey

• PEAR on Quince

ORDER NOW FOR 
BEST SELECTION

WARWICK
ORCHARDS & NURSERY LTD

7056 Egremont Rd. R.R. #8
Watford, Ontario

N0M 2S0
warwickorchards@brktel.on.ca

Tel: (519) 849-6730
Toll free: 877-550-7412

Fax: (519) 849-6731

ASPARAGUS

CLASSIFIEDS

ASPARAGUS
CROWNS

Millennium
Mary Washington

Sandy Shore Farms Ltd.
P: (519) 8753382    

E: info@sandyshore.ca
www.sandyshorefarms.ca

WWW.THEGROWER.ORG

ASPARAGUS ROOTS
Jersey Giant
Millennium

Wrightland Farm
RR 1 • 1000 Ridge Rd. 
Harrow, ON N0R 1G0

Keith: 519-738-6120
Fax: 519-738-3358

STRAWBERRY PLANTS
***CERTIFIED***

RASPBERRY CANES
Producers of Quality stock for 46 years. Grown under the 

Nova Scotia Certification Program. Shipping across North America.

Contact us for more information and a free brochure

G.W. ALLEN NURSERY LTD.
7295 Hwy 221

Centreville, N.S. B0P 1J0
ph. 902-678-7519  fax: 902-678-5924

Email: sales@gwallennursery.com       www.gwallennursery.com

KEDDY
Certified Strawberry Plants 
& Raspberry Canes
• All popular varieties available
• Grown under the Nova Scotia Certification program
• Plants shipped across North America.

Contact us for a FREE brochure
982 Charles Keddy RD, Lakeville, NS, Canada  B4N 3V7

Ph: (902) 678-4497  Fax: (902) 678-0067
Email: keddynursery@xcountry.tv

C.O. For sale: 1000 Hortiblock 128
trays. Used one time. Best
offer.  519-761-7051

Fresh news
delievered 
weekly to

your inbox!
Sign up at www.thegrower.org



I inherited a lot of heirlooms
from a great-aunt many years
ago. Amongst her trinkets and
treasures are scraps of paper,
cigarette package ends, small
paper pads, and an address
book. All of these are covered
with sayings, adages, advice,
and other such nuances that
came to her mind -- spread out
from the 1920s to 1980 when
she passed away. 

At first glance they were 
generally humourous, 
occasionally serious, and mostly
discounted -- at least on first
reading. Having now re-read
them several times over the past
35 years, they are starting to
make a lot more sense. Maybe
age comes into that equation.
The address book tells of our
family history over time -- at
least in terms of places lived,
times of passage, and tiny pearls
that explain things long
unknown (not forgotten
because I never did know the
answer). The Christmas card
lists are a case in point. From as
many as 85 cards a year the list
had shrunk down to under 20
when the last entry was made.
Today virtually every one of the
former recipients is gone. I
think of her sitting alone in a
small one-bedroom apartment
receiving at least 85 cards in
return, but also many more from
current and former students
whom she had taught over
almost 50 years. Ah the simple
joys of days gone by. 

She never lived in the day of
the modern computer where 
e-greetings have replaced cards.
She got to receive her cards
daily before Christmas from a

door to door mailman. The thrill
of opening and the reading of
the salutations must have made
her day. I think we are all 
poorer because that just doesn’t
happen much anymore.

Part of the reason for even
musing about Great-Aunt
Florence just now is as a result
of recent publicity about
Canada’s 150th anniversary, and
the role of our army in the
Battle for Vimy Ridge during
WWI sparking a memory. She
would have been 18 when Vimy
was fought. Two of her elder
brothers fought overseas in
WWI. Communications being
what they were back then, the
family would not have known
their fate until long after the
battle was over. Yet at 18 she
was already teaching children
younger than herself- even
though barely a year out of
school herself.

Our young people today have
no understanding of how life
was back then. They have
never been taught about how
tough life was then, and how it
can still be today for many out
there. 

Children learn at first by
watching, and later by listening,

if they can be ‘hooked’ by the
speaker. Simple sayings soon
become woven into their 
vocabulary. It is no accident
that advertising aimed at chil-
dren is jingoistic. It sells and
continues to sell goods long
after the advertising campaign
has wound down.

The same tactics are being
used today in slick ways to raise
money, create ‘awareness’ of
issues, and to warp public 
sentiment, if ever so briefly, to
favour a course of action. Social
media could be rebranded as
social manipulation when put
into the wrong hands. How my
aunt would have hated it! She
believed strongly in fair 
comment. It can be seen in 
letters back to her after she had
written to radio personalities
and columnists. Never one to
be manipulated, she listened
every day to opinions
expressed, but reserved her
right to differ. 

Our school system used to
teach students about many
things. History, geography, and
world events gave one the basis
to think broadly about global
affairs. They also taught a lot of
memorization. Aunt Florence’s

next elder brother was Uncle
Joe. He could still recite the
entire Robert W. Service poem
‘The Cremation of Sam McGee’
at the age of 80. He learned it
in school at under 12 years of
age. While he never had benefit
of even high school, he was well
read and devoured books 
available at the local library.
Maybe our school system is
lacking something when
libraries now warehouse books
rather than lend them out.

I too have collected some
sayings that help keep me on
the path I try to follow. These
include:

Nulli illegitimi carborundum –
meaning ‘Never let the Bastards

wear you down’

**
Organization is the death of 

improvisation

**
Service is the debt you pay for your

time on earth

**
Always reserve the right to 

be wrong

**
Good luck beats good management

every time

**
It is always better to be lucky than

good because good people can
always have a bad day

**
If you obey ALL the rules you miss

out on a lot of fun

**
Now to be serious. We all

have a lot of work ahead of us in
2017 as we face up to 34 new
pesticide re-evaluations for
comment. It helps to go into it
with a good attitude and lots of
hope. It will take a lot of 
‘homework’ to document how
important these pesticides are
to our production systems. We
will also expect a lot of help
from the registrants to rebut the
parts of the proposals that are
germane to their data bases.
Only if we can all work together
can we expect success. All the
good sayings will not change
this, but will keep us on a good
path.

Here’s hoping!
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CRAIG HUNTER
OFVGA

MINOR USE

CRAIG’S COMMENTS

Mid-winter musings

Service is the debt you pay
for your time on earth



JIM CHAPUT

The Pest Management
Regulatory Agency (PMRA)
recently announced the
approval of URMULE registra-
tions for Presidio fungicide for
control of various diseases on
potatoes, ginseng, leafy 
brassica greens, tobacco and
greenhouse ornamentals in
Canada. Presidio fungicide was
already labeled for use on a
number of crops in Canada for
control of several diseases.

The following is provided as
an abbreviated, general outline
only. Users should be making
pest management decisions
within a robust integrated 
disease management program
and should consult the 
complete label before using
Presidio fungicide.

Presidio fungicide is toxic to
aquatic organisms and non-
target terrestrial plants. Do not
apply this product or allow drift
to other crops or non-target
areas. Do not contaminate off-

target areas or aquatic habitats
when spraying or when cleaning
and rinsing spray equipment or
containers. The use of this
chemical may result in 
contamination of groundwater
particularly in areas where soils

are permeable and/or depth to
the water table is shallow.
Fluopicolide is persistent and
may carryover. It is recommend-
ed that any products containing
fluopicolide not be used in areas
treated with this product during

the previous season.
For a copy of the new minor

use label contact your local crop
specialist, regional supply outlet
or visit the PMRA label site

http://www.hc-sc.gc.ca

Jim Chaput, OMAFRA, minor use
coordinator, Guelph, ON.

Syngenta’s Aprovia fungicide has
become the first fungicide in Canada to
be approved to fight verticillium wilt in
potatoes, thanks to a recent label 
expansion. Fumigants have been potato
growers’ only option against the crop 
disease until now, Eric Phillips,
Syngenta Canada’s fungicides and 
insecticides product lead, said.

Verticillium wilt, the company said, is
“one of the main contributors” to potato
early dying complex, which is 
“widespread across many growing areas,
but difficult to identify and effectively
manage.”

The label expansion, Phillips said,
means Aprovia “can be included as part

of a grower’s soil disease management
plan to help protect potato quality and
yield.”

In potatoes, the expanded label clears
Aprovia for in-furrow suppression of 
verticillium wilt at 750 millilitres of
product per hectare (300 ml/acre). At
100-centimetre row spacing, for 
example, that translates to 7.5 ml of
product per 100-metre row.

When applied in-furrow at planting,
Syngenta said, Aprovia “works from
within the plant to help reduce the foliar
symptoms of verticillium wilt that
appear later in the season.”

Source: Syngenta Canada

Engage Agro Corporation has announced the
release of two new products to serve horticultural
producers across Canada.

Property 300 SC fungicide is a suspension con-
centrate fungicide that offers superior protection
against powdery mildew in grapes, cucumbers,
pumpkin, squash and melons.

Pyriofenone, the active ingredient in Property,
is the newest generation chemical found in the
FRAC U8 group. It demonstrates extremely fast
translaminar activity that is complemented by a
“vapour effect” which is stronger and longer last-
ing than that of other chemistries found in the
same group.

Property is the only group U8 fungicide that
can be applied up to the day of harvest on grapes.

Cosavet DF is a dry flowable sulphur fungi-
cide that prevents powdery mildew and controls 
erinium mite of grape. Its patented formulation
ensures a low dust, easy to mix product that helps
to minimize the risk of scorching. Cosavet DF
also controls a wide variety of diseases in tree
fruit, Saskatooon berries, cucumbers and peas.

Variations in particle size ensure immediate,
mid-term and residual activity through contact
and vapour action to protect against target fungi.
For more information contact Engage Agro at
info@engageagro.com or engageagro.com
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MINOR USE

New fungicide for control of diseases on potatoes, ginseng, leafy brassicas

Two new grape fungicides for 2017

REDDEN NET CUSTOM NETS LTD
5620  198th Street Langley, B.C. 

P: (604) 530-2213  TF: 1-800-667-9455   
E: greg@redden-net.com or joe@redden-net.com

IN THE 
NETTING 

BUSINESS FOR 
OVER 

50 YEARS

There are two main styles of crop
protection netting, overhead and
vertical, used extensively by 
vineyards and berry growers alike
whereas vertical nets are almost 
exclusive to the vineyards.

Our overhead bird exclusion nets
are generally custom ordered due
to the wide range of differing sizes
required by the grower. We stress
the importance of ordering your
overhead nets at least three
months ahead of your required
date.

Give us a call or an email with any
questions or to discuss the best
net for your particular site.

BIRD EXCLUSION 
NETTING

www.redden-net.com

Fungicide approved to fight potato verticillium wilt

Crop(s) Target Rate
(mL/ha)

Applications PHI 
(days)

Potatoes Pink rot 292 Apply in a 15-20 cm band directly over seed piece or in the furrow where seed
piece is to be placed prior to furrow closure. A 2nd application should be made
between hilling and tuber initiation as a soil spray. Maximum of 2 applications
per season.

30

Ginseng Phytophthora
root rot and
foliar blight

292 Must be tank-mixed with another fungicide registered for Phytophthora but with
a different mode of action. Apply on a 7-10 day schedule beginning when 
conditions are favourable for disease development. Maximum of 3 applications
per season.

7

Leafy Brassica
Greens

Downy mildew 220 Must be tank-mixed with another fungicide registered for downy mildew but
with a different mode of action. Make applications on a 7-10 day interval 
beginning with initial flowering or when conditions are favourable for disease
development. Maximum of 3 applications per season.

2

Tobacco Blue mold 292 Must be tank-mixed with another fungicide registered for blue mold but with a
different mode of action. Apply prior to onset or at first indication that blue mold
is present. A second application may be made at a minimum interval of 7 days.
Maximum of 2 applications per season.

7

Greenhouse
ornamentals

Downy mildew 292 Apply prior to disease development and tank-mix with another fungicide regis-
tered for downy mildew but with a different mode of action. Do not apply more
than one application per cropping cycle

n/a
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The Ontario Fruit and Vegetable Growers’ Association would like

to thank the sponsors of the 2017 Annual General Meeting



FEBRUARY 2017 SECTION B

FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION

Innovations to grow by

Early bird registration ends February 14 at 6 pm. 
For more details and day-of-event agenda, www.ofvc.ca

Giancarlo Leo (L,) administration and cold storage manager and Bruce Nichols, general manager, of the Ontario Food Terminal are flanked by
Alison Robertson, chair of the board.  Robertson is also now executive director of the Ontario Fruit and Vegetable Growers’ Association. All of
these, and 2,500 more attendees will converge on the Ontario Fruit and Vegetable Convention on February 22 and 23 in Niagara Falls, Ontario.
Like the industry, they are talking about new investments in infrastructure and the cold chain.  Photo by Denis Cahill.  
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2017 show round up
FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION FEBRUARY 22 - 23

TASTING COMPETITIONS TRADE SHOW SEMINARS

MEET THE BUYER – NEW TIME AND LOCATION 
Don’t miss the speed-dating session to meet buyers one-on-one on
February 23 from 11 am to 1 pm in Ballroom C. You must register
in advance, at no charge, to reserve a seat. The 2017 Meet the
Buyer event is presented courtesy of the Ontario Produce
Marketing Association. Light refreshments will be served. At press
time, buyers are confirmed from: Loblaw, Metro and North
American Produce. 

EARLY-BIRD REGISTRATION 
Observe the early-bird registration discount by February 14 at 6 pm. Go to www.ofvc.ca.
Pre-registration saves time and money plus early registration includes complimentary drink tickets
courtesy of the Farmers and Friends reception sponsors: N. M. Bartlett, Ontario Fruit and Vegetable
Growers’ Association, Bayer CropScience and the Ontario Produce Marketing Association. #OFVC2017 

FARMERS AND FRIENDS RECEPTION 
After all-day, in-depth sessions, the highlight of opening day is the Farmers and Friends Reception on
February 22 from 5 pm to 7 pm on the trade show floor. On offer are Ontario wines, craft beers, ciders
and other beverages along with locally sourced hot and cold hors d’oeuvres. Join in a round of applause
when winners of the day’s competitions are announced. 

RESEARCH POSTER COMPETITION

GREAT ONTARIO-HOPPED CRAFT BEER COMPETITION

The research poster display is once again highlighting studies on
fruit, vegetables and alternative crops in Ontario. Expect to see
results from research trials including pest management, crop 
production, new cultivars, and opportunities for marketing Ontario
horticulture says competition coordinator Dennis Van Dyk,
OMAFRA’s vegetable crop specialist.  

Students can also submit posters, competing for cash prizes of
$500, $300 and $200. Each receives a complimentary registration to
both days of the conference. Topics of posters submitted to date
include herbicide interactions, insect control and resistance, and
post-harvest management. Typically, 15 to 20 student poster 
submissions are received. Ten marks can be earned for being
grower-friendly. 

This is the fifth year for the
Great Ontario-Hopped Craft
Beer Competition, bringing
together teams of hops growers
and brewers. Jason Deveau and
Evan Elford, co-organizers have 
broadened the contest numbers
so that a record 18 teams are
competing on February 22, 2 pm
to 4 pm in Ballroom C.

“It has been exciting to 
experience the growth of the
hops industry in Ontario, and the
Great Ontario-Hopped Craft
Beer Competition is a symbol, if not a component, of that growth.
It is a great privilege for BASF to be presenting the competition
again this year, particularly in its fifth anniversary,” says Scott
Hodgins, BASF Canada, crop manager, horticulture. 

Growers take notes from experts in many commodities
ranging from grapes to berries to tender fruit. 
Photos by Denis Cahill.

Trade show hours have been extended. The show will
open at 8 am daily. Wednesday 8 am – 5 pm and
Thursday 8 am – 4 pm. The trade show is sold out!

Ontario’s Sweet and Hard Cider Competitions  



THE GROWER

FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION WWW.OFVC.CA

FEBRUARY 2017 –– PAGE B3

BARB SMITH 

Foodland Ontario’s 40th
anniversary is this year.

Over the past four decades,
the Foodland Ontario program
has developed partnerships with
hundreds of producers, 
processors and retailers to help
build Ontario’s local food story:
connecting the food that 
consumers put on their plates to
the farmers who produce it. 

The Foodland Ontario logo –
found in grocery stores, farmer’s
markets and on-farm markets –
is a key way that consumers
know what’s local and in season.
More than 1,000 producers,
processors and retailors use the
logo and research shows that
nine out of ten shoppers 
recognize it and know that it

represents fresh Ontario food. 
Recipe booklets are another

way that we are helping to
encourage consumers to buy
local. They provide meal 
inspirations to incorporate local
food into breakfast, lunch, 
dinner and snacks. New
spring/summer and fall/winter
brochures will feature 24
recipes, created using more than
50 different local commodities.
And, as always, farmers’ market
and on-farm market vendors
will have access to commodity
specific recipe cards. 

To celebrate our 40th
anniversary we are looking to
showcase how broadly the
Foodland Ontario logo is used.
One way we’re doing that is by
asking our partners to share
photos of where and how they
use the logo to promote local

food i.e. merchandizing 
materials, displays, flyers. We
plan to share the photos through
our social media channels and
newsletters as a fun way to
show all the ways we promote
the good things that grow in
Ontario.  

Foodland Ontario is 
passionate about the food that

we grow here in the province.
That is why we offer support,
advice and complementary 
merchandising materials free of
charge. For more information on
the Foodland Ontario program,
our 40th anniversary celebra-
tions, merchandising materials
or how to get the Foodland
Ontario logo agreement, please

contact Sandra Jones, Foodland
Ontario client services officer, at
519-826-3947 or (888) 466-2372
ext. 5198263947, or by email at
sandra.jones@ontario.ca

Photo by Glenn Lowson

Barb Smith is supervisor, retail
services for Foodland Ontario. 

Any biography of Pete
Luckett includes his early days
in Britain’s Nottingham 
markets. Flash forward, and he
says the old lines are still the
best lines.  

“Regardless of your industry
or business, find a way to make
’em smile,” Luckett says in his
blog. “ And take away their
pain.  That’s what customers
really need.”

As a fruit and vegetable 
purveyor with several stores in
the Maritimes, Luckett became
a national institution with his
CBC appearances talking about
Pete’s Frootique. He sold his
multi-million dollar business to
Sobeys Inc. in October 2015. In
recent years – since 2010 in fact
– he’s launched Luckett
Vineyards in Gaspereau, Nova
Scotia. There’s no retirement
for this character.  

Peter Luckett will share his
learnings about marketing and
engaging consumers as keynote
speaker at the Ontario Fruit
and Vegetable Convention on
February 22 at 9:30 am.

Foodland Ontario celebrates
its 40th anniversary 

Pete Luckett:
Real 
revolution &
keeping up
with change
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More opportunities to make farm improvements through GF2
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In 2017, the Growing
Forward 2 (GF2) Funding
Assistance Program for 
producers moves into its final
year of the funding framework.
GF2 is a five-year federal-
provincial-territorial initiative
designed to encourage 
innovation, competitiveness and
market development in
Canada’s agri-food and 
agri-products sector through
cost-share funding 
opportunities.

The funding assistance 
producer stream of GF2 is
administered by the Ontario
Soil and Crop Improvement
Association (OSCIA). OSCIA
wants to encourage producers to
continue to explore the over 40
different project categories
available for cost-share
funding under the program, as
well as some new opportunities.

Since GF2 launched in 2013,
over 4,100 projects have been
approved across six different

focus areas under the producer
stream, with over $46 million
dollars in approved funding.
The Ontario Ministry of
Agriculture, Food and Rural
Affairs (OMAFRA) has
remained committed to 
continually improving the 
program in order to meet the
changing needs of Ontario’s
farmers.

As part of the continuous
improvements, changes were
made to the program back in
2015. These allowed the cost-
share dollars to be more focused
in helping producers address
gaps and risks on their farms,
while focusing on productivity
and profitability.

In order to position Ontario
producers to be responsive to
the threats posed by diseases
and pests, OMAFRA has
expanded the program for 2017
with the addition of a new 
project category under the
Animal and Plant Health focus
area – preventing access from

wildlife, pests and rodents. The
new category will provide 
cost-share funding assistance to
help eligible producers focus on
modifications to production
areas and facilities to prevent
the introduction and spread of
diseases and pests.

Under the new project 
category, some of the eligible
activities producers can 
undertake include: installing
screening or plastic curtains to
keep pests out of production
facilities, installing pest control
devices, or purchasing 
equipment for freezing honey
bee equipment.

In order to apply, producers
must participate in an 
applicable Biosecurity
Workshop and complete an
assessment of their operation
against the National Biosecurity
Standards or a commodity-
specific health or pest-risk 
management program.
Producers should visit:
www.ontariosoilcrop.org/oscia-

programs/growing-forward-2/ for
full program details.

While the new project 
category is focused particularly
on preventing access, the
Animal and Plant Health focus
area offers producers many
opportunities to help protect
their business from biosecurity
risks.

GF2 is a merit-based 
program. Applicants must be
specific about the results they
plan to achieve and demonstrate
the knowledge and planning
that will lead to a successful
project. GF2 is intended to
drive positive change, therefore,
only the most impactful projects
will be funded. Applications are
only accepted during intakes
and all projects must be 
completed by December 15,
2017. There are two intakes in
2017:
• February 3 to 23, 2017
• May 12 to June 1, 2017

For more information, visit
OSCIA at booth #609.
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The new category will provide cost-share funding for modifying production
areas and facilities to prevent spread of diseases and pests.

Photo by Glenn Lowson
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MICHAEL CELETTI 

Recently, dayneutral straw-
berry production has expanded
the season for strawberry 
producers. Dayneutral plants are
transplanted in the early spring
and begin to produce flowers
and fruit near the end of the
June-bearing strawberry 
production season and continue
to fruit through the late summer
and early autumn. In Ontario,
dayneutral strawberry plants can
be kept overwinter and produce
more fruit every six weeks from
June onwards the following
year. 

In the past few years,
anthracnose fruit rot has caused
significant losses to dayneutral
strawberry producers. The 
disease is caused by a fungus
(Colletotrichum acutatum) that can
infect leaves, petioles, 
runners, crowns, roots and fruit.
Anthracnose fruit and crown rot
are particularly devastating, 
limiting both yield production
and plant health. 

The pathogen overwinters in
infected strawberry crowns, run-
ners, leaves, roots and berries in
Ontario. Infection and disease
development are favoured by
warm temperatures (between 25
and 30°C) with high humidity.
During humid conditions, cream
to salmon-coloured masses of
spores are produced in a sticky
matrix within lesions of infected
fruit, runners, leaves and
crowns. These spores can then
be splashed to other tissues
including fruit during a rain or
overhead irrigation event. The
sticky spores can also be moved
around the field on clothing,
tools and equipment. 

Managing anthracnose fruit
rot is challenging for Ontario
strawberry producers in both
June-bearing and particularly
dayneutral strawberries. Supra
Captan 80 WDG, Maestro 80
DF, Pristine WG and Switch
62.5 WG fungicides are 
registered for the management
of strawberry anthracnose fruit
rot in Ontario. To prevent 
resistance developing to these
products, growers are 
encouraged to either rotate or
tank mix Pristine and Switch
with Captan or Maestro every
other application. Studies in
Florida found that the 
application of a fungicide after
symptoms were observed 
resulted in significantly more
diseased berries compared to
when applications were made
prior to symptom development.
Applying a fungicide preventa-
tively before a rain event
splashed spores around the field
also resulted in less incidence of
anthracnose fruit rot. For effec-
tive management, fungicides
should be applied protectively
before symptoms of the disease

are observed and preferably
prior to a rain or irrigation event
on a seven-day schedule. 

Applying fungicides on a
weekly basis can be costly for
growers and may limit the
expansion of dayneutral straw-
berry production in Ontario. A
model to predict infection was
developed utilizing environ-
mental variables to help better
time fungicide applications.
Model-timed applications in
Florida trials reduced the 

number of fungicide applica-
tions up to 47 per cent and were
as effective at controlling straw-
berry anthracnose fruit rot as
weekly scheduled applications.

It is not known if the 
model- timed fungicide 
applications will be as effective
under Ontario conditions. A
two-year research project with
the Ontario Berry Growers
Association, University of
Guelph, Ontario Ministry of
Agriculture, Food and Rural

Affairs and Weather Innovations
Inc. was initiated in 2016 to 
validate the effectiveness of
model-timed fungicide 
applications for strawberry
anthracnose fruit rot 
management in Ontario. 

Results from the first year of
this study will be discussed and
presented at 3 pm, February 22,
2017 in the Berry Session of the
Ontario Fruit and Vegetable
Convention in Niagara Falls,
Ontario. 

Michael Celetti is OMAFRA plant
pathologist for horticulture crops.

Model-timed fungicide applications for strawberry 
anthracnose fruit rot management 
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The 3P ingredients to successful vending at a
farmers’ market

FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION FEBRUARY 22 - 23

KAREN DAVIDSON 

One of the secrets to a strong
community is a farmers’ market.
And that’s never been more
true as Canada continues to
urbanize. The quest for links to
the origin of food is borne out in
the traffic to this “town-square”
event, especially in the growing
season.  

No one has followed these
trends more closely than
Michelle Wolf, one of Canada’s
leading farmers’ market experts.
From her base in Berwick, Nova
Scotia, she has been an award-
winning farmers’ market manag-
er for many years and now
shares her strategies and tactics
across Canada and the United
States.  

“From a marketing perspec-
tive, there’s often too much
focus on the product and not
enough on the person and the
presentation,” she says.
“Product is not the primary rea-
son that consumers are coming
to your booth.”

As strange as that statement
might seem, Wolf shares the
findings of a Facebook survey

she conducted last fall.  By no
means is it a scientific survey,
but the findings from 38 replies
are revealing.  

“You think that your product
is the important thing? Think
again.  Affirming a belief that
I’ve had for many years study-
ing this sector, people are the
most important factor,” says
Wolf.  

By this, she means that the
power of a positive personality
can motivate a consumer’s deci-
sion to go to or buy from a spe-
cific booth. The traits men-
tioned most often are:  easy to
talk to, knowledgeable, smiling,
engaging, answers questions,
gives advice on product usage.
Vendors who are sitting, looking
at their smartphones or talking
to other vendors are a turn-off. 

The second most important
factor to sales is presentation.
Clear signage and information –
naming items clearly – are key.
Include photos, history, farm
practices and good labels.
Artistic and colourful displays
that are clean and clutter-free
draw buyers. 

The third most important
factor is pricing. Clear price

signs help buyers to make the
decision about quality and
value.  Volume and discount
pricing are also important. 

And now the product itself.
High-quality, authentic prod-
ucts sell. 

“It’s becoming a myth that
farmers’ markets are full of
farmers,” says Wolf. “Today,
there are business models
where farmers send produce to
an assortment of nearby 
farmers’ markets, hiring and
training students to staff the
booths.”  

This business model can
work when the produce is fresh,
signage and presentation are
top-quality and the staff are
enthusiastic and engaged.  

While samples are often
cited as important to sales, Wolf
says that regulations are chang-
ing all the time. For your local
market, there may be barriers to
sampling.  So rethink how you
can engage consumers with
handouts, recipes and photos of
how the produce was harvested.  

Becoming a reliable vendor
at a farmers’ market is impor-
tant to credibility. Consumers
who regularly go to a market

note who’s there for the long
haul, in the shoulder seasons.  

“Good vendorship impacts
the success of a farmers’ 
market,” says Wolf. “Building
your presence season by season
and year by year is an 
ingredient to success. You will
have slow weeks, so don’t
defeat your morale on week-to-
week sales but rather by the
season.” 

Other ideas to consider for
the 2017 season are:

• Offer loyalty rewards
• Offer custom orders 
• Offer portable take-away
containers for larger orders 

Michelle Wolf will be a guest
speaker on the mornings of
February 22 and 23 at the
Ontario Fruit and Vegetable
Convention Scotiabank
Convention Centre, Niagara
Falls. For specific details of her
speaking times, go to
www.ofvc.ca.  
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Picture yourself at OFVC 2017
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KAREN DAVIDSON 

When Giancarlo Trimarchi is
looking for a new vendor, he’s
looking for the value proposi-
tion. The co-owner of Vince’s
Market, an independent grocer
on the eastern fringes of
Toronto, will be a guest speaker

in Collingwood Ontario as a part
of Grey County’s Food
Entrepreneurship Speaker
Series. He’s slated for 
February 1. 

“How do you see yourself 
fitting onto our shelves – either
nationally, seasonally or in our
specialty section?” says
Trimarchi. “We shouldn’t have

to answer this question 
ourselves.” 

The Trimarchi family has
been in the produce business
for decades, buying the open-air
fruit market at Sharon, Ontario
in 1986 from the Vince brothers.
Since then, they have added
stores in Uxbridge and
Newmarket and will be adding

their fourth in Tottenham in
the summer of 2017. Giancarlo’s
father, Carmen, has been a
buyer at the Ontario Food
Terminal for 40 years. Vince’s
Market is an award-winning
independent grocer which has
carved out its niche as a “fresh
stop.”  

Understanding the deep his-
tory of Vince’s Market in fresh
produce, growers must be well
prepared to talk about a differ-
entiated product offering as well
as realistic delivery times. As
Trimarchi explains, there needs
to be guaranteed availability to
match the advertising and 
merchandising cycle. “You can’t
say you’ll have strawberries on
July 1 when July 7 is more 
realistic,” says Trimarchi.  

Quality of produce is 
paramount. “We can tell if the
cold chain has been broken, if
fruit is going soft in our coolers.
We won’t be buying again if
that happens.”

Pricing must be fair for
mutual success. If vendors take
advantage in price or if the
buyer takes advantage in price,
the relationship will be tainted.
There must be trust in the 
relationship.  

“There are huge opportuni-
ties for Ontario growers right
now,” says Trimarchi.
“Foodland Ontario has never
been so popular. With the 
proper branding, consumers are
choosing locally grown 
produce.” 

Here’s where packaging
plays a key role in story-telling
about your farm. If you have
peaches that are suitable for
canning, then a label saying that
is helpful to consumers.
Trimarchi recounts how kale
would sit on the shelf eight
years ago, but now several 
varieties of kale are selling well.
If it’s locally grown, all the 
better. But put a Foodland

Ontario sticker on it to prove it.  
“We want to work with 

growers to be as profitable as
possible,” says Trimarchi. “We
can move short product.  But
the execution needs to be
there.” 

He recounts a local business-
woman who made an amazing
chocolate brittle in her home
kitchen. The product was 
popular, but as the business
grew, she realized that she
needed to certify the kitchen
for food safety. She also
promised to come into the store
for demonstrations and helped
drive sales of the product. 

“This was not an overnight
success, but after several years,
she made this into a $75,000 per
year product line,” says

Trimarchi.  She’s an example of
a vendor relationship that grew
due to hard work and partnering
with Vince’s Market. 

With so much experience in
produce buying, what has
changed? Trimarchi says that
seasonality is less predictable
than it used to be. This winter,
produce prices have been more
reasonable because there is
oversupply. With California’s
drought issues, Mexico ramped
up production but now that
California has received some
rains, their production is back to
normal. 

“My observation is that
prices are quite good right now
and selection is very good,” says
Trimarchi. 

For more grocer perspectives,
attend the Ontario Fruit and
Vegetable Convention’s Meet
the Buyer session on February
23 at the Scotiabank
Convention Centre in Niagara
Falls.  The new time is 11 am
to 1 pm in Ballroom C.
Register in advance, at no
charge, when you book your
registration at www.ofvc.ca .  
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—  Quality Seed Since 1881  —
T: 1-800-263-7233 F: 1-800-272-5560 www.StokeSeeds.com Box 10 Thorold ON L2V 5E9

Stokes Seeds Trial Evaluation Researching the best for our customers since 1881.

Mighty Joe 
100 day, large round bulb 

with small neck. Good  
storage for an early variety. 

SV4128DL 
A very smooth carrot with 

strong tops with good 
disease tolerance.

Henry Zomer 
ON, MB, SK

905-308-4396

Leah Erickson 
AB, BC

604-957-2359

Jim Robinson 
ON, MB

905-715-8595

Laura Caralampides 
QC

514-984-0662

Rob Hovius 
ON, PEI, NB

519-580-3231

Paul Banks 
ON, NS

905-688-4300

Marc André Laberge 
QC

514-984-4589

NEW

Playmaker (w/ X10R®) 
First commercial variety with 
resistance to ALL races of 
BLS and Phytophthora.

Sybaris 
Straight medium size 

deep green pods, uniform 
high quality bean.

NEW
NEW

There are huge opportunities for Ontario growers
right now. ~ GIANCARLO TRIMARCHI

““
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KEVIN SCHOOLEY 

Strawberry acreage in
Ontario has seen a decline over
the past few decades.  Based on
numbers from Statistics Canada
we saw a peak of more than
5,000 acres in 1995 to a low in
2015 with about 1,600 acres
being reported as harvested
acreage. So what has happened

to create such a change in
acreage?  

The boom of the strawberry
industry in Ontario was based
on a great demand from 
consumers that flocked to fields
for pick your own (PY0) 
strawberries. That trend slowly
changed as consumers found
themselves too busy to pick
their own berries and very few
Ontarians freeze or jam 

strawberries like they once did.
The good news is the Buy

Local trend has taken hold and
growers are starting to see more
young customers visit the farm.
The trend is that there are more
people visiting but they tend to
pick fewer baskets.

Much of the acreage of
berries has been planted near
urban centres to be close to a
large number of consumers.  We
have seen many of these 
original farms purchased for
development and most of these
growers quit growing berries
instead of buying a farm away
from the urban area.

We do see retirement as loss
of acreage as well.  Growers
have got out of the berry busi-
ness when the next generation
lacks interest in taking over.

I have heard many growers
complain that they weren’t able
to grow strawberries as easily as
they once did. I have often
wondered about this statement
and we attributed the problem
to poor rotations thus a 
challenge with soil-borne 
diseases. The discovery of a
virus complex in strawberries by
retired berry specialist Pam
Fisher has made me believe
that the damage from this 
complex caused many growers
to quit growing strawberries.

Historically, growers who
planted on soil that has never
seen strawberries have had
bumper crops for at least three
years. Not that long ago I 
visited a farm that planted on
new land and had a great crop
the first year but little to no
crop the following year. This
grower was not alone.  Many
growers across the province as
well as in other provinces were
replanting much sooner than
they had in the past. Virus was
definitely having a huge impact
at these farms. 

Since recognizing the virus
problem, most growers have
aggressively tried to control the
strawberry aphid which is the
vector of the common viruses.
The result of this aphid 
management program has
resulted in much greater yields
and growers have been able to
keep their berries for more than
two years of picking.  
Strawberries -- like any other
crop --still have their challenges
but the future looks bright now
that we can recognize and 
manage the virus complex.  

The market for strawberries
remains strong with the local
food movement and consumers
wanting to eat healthy. The 
grocery stores continue to ask
for more local fruit so optimism
is high in this sector. Hopefully
the current grower base will
plant more acres and new 
growers will want to take 

advantage of this opportunity. 

Kevin Schooley is executive director
of the Ontario Berry Growers’
Association. 

Photos by Glenn Lowson. 
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www.noursefarms.com    413.665.2658

• Strawberries, raspberries, blueberries,
 blackberries, asparagus and more!

• Where the pros go for plans and plants.

• Call for a free catalog and plasticulture guide!

41 River Road 
South Deerfield 
Massachusetts 01373

Since 1932
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Five tips for keeping on top 
of food safety 

FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION FEBRUARY 22 - 23

KAREN DAVIDSON 

With a thousand acres under
cultivation – tomatoes, peppers,
eggplant, sweet corn, 
strawberries, cabbage and 
melons – Mary Shabatura has a
heavy load of responsibility for
food safety. Based at Windham
Centre, Ontario, Shabatura
Produce has participated in
CanadaGAP since inception.  

“Yes, it’s a lot of paper 
burden,” says Shabatura, “but if
there’s any advice to give, it’s to
do food safety on a daily basis
and keep on top of it.” 

Here are her five best 
practical tips.  

1)  Put the paper record sheet
in the room that’s being 
monitored. There’s a checklist
in every bathroom. And the
same is true for where sprayers
are being cleaned and 
calibrated. 

2) Do a daily circle check of
pick-up trucks and equipment.
If there’s an oil leak, it can be

reported and remedied quickly.
The routine of daily checks and
a paper trail are important.  If
there’s a missing sheet, then
the manager knows within 24
hours, not at the end of the
week.  

3)  Assign a specific person or
two to be responsible for food
safety checks. If supplies are
running low in a bathroom, for
example, the deficit can be 
corrected immediately.  

4) Start the harvest season by
shocking the well, letting the
lines run and then take your
initial water samples. 

5) Close the harvest season by
examining all equipment. If
nozzles need to be replaced, do
it in the fall off-season.
Replace parts on the packing
line while the need is fresh in 
your mind.

“I take food safety serious-
ly,” says Shabatura. “We do our
checks first thing in the 
morning.” 

FOOD SAFETY
Room 206 (2nd Floor) 

Chair: Colleen Haskins, OMAFRA
2:00 Listeria monocytogenes and Produce... an Emerging Concern? 
- Paul Bailey, OMAFRA

2:30 A Growers Guide to Understanding and Controlling Listeria
monocytogenes Contamination Risks in the...

2:30 Pre-harvest Environment
3:00 Post-harvest Environment 
- Dr. Laura Strawn, Virginia Tech, USA

3:30 Adding Value to Value Added: A Proactive Approach to Food
Safety - Paul Moyer, Moyer's Apple Products Ltd. 

I take food safety seriously.
~ MARY SHABATURA

““

Photo by Denis Cahill
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Two organizations are highlighting the topic of food and 
processing waste this winter.  The Ontario Fruit and Vegetable
Convention has a “Zero Waste” program on February 22.  See
details below. 

Secondly, the Ontario Produce Marketing Association (OPMA)
and Value Chain Management International (VCMI) are partnering
on a food waste reduction initiative tailored to Ontario’s produce
industry. Dr. Peter Whitehead, who has led U.K. initiatives with
the Institute of Grocery Distributors, and advises the UK’s food
waste program is one consultant working on this project. 

“We are very pleased to partner with Dr. Martin Gooch and Dr.
Peter Whitehead from VCMI, world leaders on food waste reduc-
tion,” says Virginia Zimm, OPMA president. “Clearly, addressing
food loss and associated waste is a significant opportunity for our
members to be more profitable and to actively contribute to a more
environmentally and socially responsible world.”

Running from now until October 2017, the initiative is the first
of its type in North America. The purpose of the project is to raise
industry awareness and create the skills required to measurably
reduce food loss and waste in Ontario’s produce value chain: 
grower, packer, shipper, wholesaler, distributor, retail or 
foodservice, and ultimately the consumer.

These outcomes will be achieved by working with chosen
industry leaders/OPMA members to create materials and daily
management tools, which will be shared with industry through a
series of eight workshops, media articles, industry newsletters, and
webinars.

Industry leaders will be trained in how to identify and address
the root causes of food waste. 

The first two open workshops, to be held at the OPMA offices,
Ontario Food Terminal, Toronto, are taking place on February 8
and March 29 (additional dates to follow). To register or learn
more, please contact virginia@theopma.ca. Updates will also be
made as the project progresses at theopma.ca.

Workshops to tackle 
food waste and loss   

ZERO WASTE
Room 205 (2nd Floor) 

Chair: Deanna Nemeth, OMAFRA

2:00 Horticulture Plastic Recycling  - Barry Friesen, CleanFARMS

2:30 Farm Processing Waste: Lessons Learned and $ Earned in
California  - Steven Gill, Gills Onions, USA

3:00 Grower Panel: Working Examples of Waste Re-Use on Farm
- Mike Buis, Buis Beef; Dave Hulley, Vineland Estates Winery; Ken
Ferguson, Algoma Orchards

3:30 Low Cost Sprayer Rinse Water Treatment by Phytobac Filters
- Lee Huber, Bayer Crop Science 

In fresh produce, waste typically accounts for 20%
of all costs and reducing waste by just 1% is often
the equivalent of a 4% increase in revenue.
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More precise monitoring of respiration rates
of apples 

FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION FEBRUARY 22 - 23

LILIAN SCHAER

A newly developed technolo-
gy could result in longer storage
life for apples and better quality
fruit when they come out of
cold storage.

Apples have long been stored
in low oxygen environments –
called controlled atmosphere
storage – to keep them fresher
longer and allow Ontario apple
growers to market fresh fruit all
winter long and not just during
the fall harvest season.

But it’s never been possible
to determine how low the oxy-
gen levels for a specific variety
can go before the fruit’s quality
begins to suffer – until now.

SafePod measures apples’
response to atmospheric stress
by monitoring their respiration
rate while they are in storage,
allowing storage operators to
use the lowest safe oxygen con-
centration possible.

“Fruit respires using oxygen,
just the way people do, and as
you lower the oxygen level in
their storage environment, they
become stressed,” explains Dr.
Jennifer DeEll, fresh market
quality specialist – horticultural

crops with the Ontario Ministry
of Agriculture, Food and Rural
Affairs (OMAFRA).

“At their breaking point
when they can’t tolerate the low
oxygen level any more, they
switch to anaerobic respiration,
which is fermentation,” she
says. “You want to be able to
get that oxygen level as low as
possible while still maintaining
safe levels because the lower
the oxygen, the firmer the fruit
and the better the quality.”

An in-storage oxygen concen-
tration of two to three per cent
has been standard in the
Ontario apple industry for many
years, the lowest level that is
considered safe for all apple
varieties.

SafePod is a small unit that
can be filled with four bushels
of apples and placed into a large
commercial storage amongst the
other bins of apples. It lets stor-
age operators measure the actu-
al respiration of the fruit inside
the unit by giving a reading of
both oxygen and carbon dioxide
levels, which together result in
a respiration quotient that can
indicate when the apples are
becoming stressed. DeEll has
been testing SafePod with

Empire apples in collaboration
with the Ontario Apple
Growers, the Norfolk Fruit
Growers’ Association and
SafePod’s manufacturer, Storage
Control Systems of Michigan.

“We could get down to 0.6
per cent oxygen with the
Empires in our study and they
were fine,” says DeEll.

Levels can be established
annually by the storage operator
specific to the crop, growing
season, variety and even the
orchard the apples come from.
“Adding a month or two to stor-
age of apples can really boost
the domestic supply of local
apples and help ensure they are
firm and crunchy when they
come out of storage and go to
market,” says DeEll.

The three-year research pro-
ject, which just wrapped up,
was supported in part through
Growing Forward 2, a federal-
provincial-territorial initiative.
The Agricultural Adaptation
Council assists in the delivery
of GF2 in Ontario.

Storage Control Systems,
Inc., based in Sparta, Michigan,
will be exhibiting at the Ontario
Fruit and Vegetable
Convention at booth 801. 

Frost protection for your fruit crop will protect against night frost 
regardless of wind speed or inversion layer. Positive test results
to as low as -4.5 Celsius. Ideal frost
protection for 2.5 acres to 20
acres. Affordable & Portable.
Agrofrost offers you a complete
range of frost protection solutions.
Orchards, vineyards, whatever
crop you may have, you need to
protect against night frost.

Our Frostbuster and FrostGuard
not only protect your crop against
night frost, they also improve the
fruit set and pollination. This is
an important advantage that we
can offer you through our
proprietary products.

Contact us for more details.

Agrofrost Canada 
PO Box 146 Tillsonburg ON N4G 4H3

Corné   519-765-0650 / Cor  519-777-0446      
www.agrofrostcanada.com 

Frostbuster and FrostGuard
The Ultimate Form of Frost Protection 

and Pollination!

The FrostGuard: 
the most flexible

The Frostbuster: 
the most economical

Protects up to 20 acres

Protects 2.5 acres

We could get down to 0.6 per cent oxygen with the Empires in our study and
they were fine. ~ JENNIFER DeELL

““

A SafePod unit tests how low the oxygen rate can be set by apple variety. Photo courtesy of 
Dr. Jennifer DeEll and Storage Control Systems Inc.



KAREN DAVIDSON

Canadian potato growers are
curious about Bayer’s new 
product Velum Prime. It’s being
positioned as the first non-
fumigant nematicide for 
potatoes in Canada with a 
secondary benefit of fungicidal
activity on early blight.

“We really liked the prod-
uct,” says Dave Buhler, Haskett
Growers Limited. He and his
family farm 3,000 acres of fresh
and processing potatoes near
Winkler, Manitoba. In last
year’s growing season, they
managed a side-by-side, 20-acre
trial with Umatilla Russet 
potatoes. They compared the
Velum Prime treatment versus
Quadris fungicide. “We got a
very significant response of 60
cwt/per acre using Velum
Prime.”  

Darin Gibson, Portage la
Prairie, Manitoba has the same
opinion. As a research 
consultant conducting 60-plus
potato trials for Gaia Consulting,
he has seen consistent yield
increases of 10 to 20 per cent.
“I’m impressed with the early
blight protection of an in-furrow
product,” he says. “It buys you
some time before you need to
apply other fungicides for early
blight.” 

Excellent plant mobility

“This is a very unique 
product with limited soil 
mobility and excellent plant
mobility,” says Andrew Dornan,
agronomic development, 
horticulture at Bayer. “It was
first discovered as a foliar 
fungicide with the nematicidal
properties just recently 
quantified.”

Bayer is encouraging growers
to use Velum Prime primarily
for its nematicidal properties. Its
early blight activity is a 
secondary benefit. For 
resistance management, the first
foliar fungicide applied after
Velum Prime (applied in-
furrow) must be a non-group 7
mode of action. Examples
include chlorothalonil or 
mancozeb. 

In the laboratory, all 
nematicides will show 100 per
cent control of nematodes.
However, the reality is different
in a potato field where nema-
tode populations may fluctuate
in density. That’s why the label
is for suppression of nematodes,
specifically root lesion, root
knot and potato cyst nematode.
While the eel-like, microscopic
worms are notoriously difficult
to control, Bayer’s trials have
recorded anywhere from 30 to
80 per cent suppression.  

“The reality is that 
nematode activity is hard to
measure accurately in field 
conditions, but yield increases

from Velum Prime are 
consistent and easy to see,” says
Jon Weinmaster, crop and 
campaign marketing manager
for horticulture at Bayer.

Advice to growers

The best advice to growers is
to soil test and understand what
nematode species are present
and at what levels. With a soil
sample in hand, conduct your
own cost-benefit analysis. For
example, those growers 
planning to plant Superior, a

fresh market variety, should be
cautious because the variety is
already very susceptible to root
lesion nematode. The economic
threshold for Superior is 2,000
root lesion nematodes per 
kilogram of soil.

In some geographies, Velum
Prime might be used with a
fumigant. A fumigant goes
beyond nematicidal activity
which makes it a chosen 
practice in some areas. The
application of Velum Prime
after a fumigant is providing
additional nematicidal activity,

early blight protection and yield
gains over a fumigant alone.

MRLs that will support trade
in countries such as Japan are
expected by early spring. Until
then, Bayer is asking processing
potato growers to not use Velum
Prime until it is trade-enabled
and/or approved by their 
processor. Bayer will 
communicate any changes in
MRLs as soon as they are 
established. 

More research is underway in
the United States and Canada
on the best delivery mechanism

for getting the active ingredient
to the root zone in crops other
than potatoes. Current research
includes work on carrots, 
radishes and ginseng as well as
tree fruit and caneberries, all of
which is being conducted
through the Minor Use
Pesticides Program in Canada. 

Velum Prime, available in
4.04 L jugs, is applied as a 
liquid formulation in-furrow at
planting. 

Andrew Dornan will be on
the nematicide program for the
OFVC on February 23. 

THE GROWER
FEBRUARY 2017 –– PAGE B13

FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION WWW.OFVC.CA

How to use Velum Prime nematicide in potatoes this season 
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Sweet Ann is a new dayneutral variety
released by Lassen Canyon Nursery, Inc.
Selected in California, this variety is
showing great potential in both hydro-
ponic and field cultural systems. In 
outdoor and high tunnel plasticulture
fields in southwestern Ontario, the 
variety performs well. Growers have
reported that it does have potential for
high early and late season yields as it was
reported to have excellent production
when temperatures were cool. Berries
are very large and in some trials have
averaged 35 and 37g berry weights. The

fruit has very good flavour and the plants
appear to have a high level of disease
resistance, although the fruit can be less
firm in periods of high temperature and
frequent rain.  In greenhouse trials last
season using chilled tray plants set in
late February Sweet Ann produced 
marketable yields comparable to both
Albion and San Andreas.  

Ruby June is a new short day variety
that has been developed by Lassen
Canyon Nursery, Inc. Selected in
California, this variety is showing great

potential in southern markets for its high
early yields and great flavour. Trials
were planted in outdoor matted row and
plasticulture systems in Ontario in 2016
so there is no winter hardiness data yet
available for Ontario but should have
some indication of its suitability in 
outdoor production systems this spring.
In greenhouse trials last season using
chilled tray plants set in late February,
Ruby June had yields comparable to
Sonata, Lucia, and Flavorfest. In winter
high tunnel trials in Virginia, Ruby June
displayed early yield potential producing

moderate yields in late December and
early January in an unheated tunnel
using 75cc plants set in mid September.
The variety also displays early yield
potential in Florida trials and was 
consistently reported to have good
flavour.  This data suggests that this 
variety may also be suitable for trials in
winter heated greenhouse production in
Ontario using fresh tray plants set in late
August or early September and grown as
a low chill short day variety.        

Check out these new berry varieties

FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION WWW.OFVC.CA

ADAM DALE AND ALIREZA
RAHEMI

Most temperate berries, and
tree fruit and nut crops become
dormant during the fall as they
prepare to survive the winter.
Dormancy, also known as physi-
ological rest, or endo-dormancy
is a state where the plant will
not grow even if the growing
conditions are perfect. This is
not to be confused with 
environmental dormancy, or
eco-dormancy, where environ-
mental conditions such as cold
weather, prevent the plant from
growing. Normally, in Ontario
the plants go through endo-
dormancy until late December –
January, when they have been
acclimatized, and then remain
in eco-dormancy until the
weather improves.   

Plants require a period of
chilling (normally between 0-7
°C) to break endo-dormancy,
and different parts of the plant
can require different amounts of
chilling.   For example, in
greenhouse raspberries grown at
least at 20°C year-round, in
some primocane varieties, the
root-buds started growing in
February and produced a fall
crop, whereas the floricanes
never broke dormancy. 

The amount of cold needed
by a plant to resume normal
spring growth following the
winter period is called the 
chilling requirement, and is 
normally termed ‘chilling
hours.’ The crops, and the 
varieties within the crops, differ
in number of chilling hours

needed: in berries, strawberries,
need 200-300; grapes, 400-800;
raspberries, 600-900; 
blueberries, 700-1200; black-
currants, 800-1500 chilling
hours.

Clearly, the weather during
the fall and early winter 
influences how fast the chilling
hours accumulate. As fall 2016
has been very warm, we wanted
to find out how the chilling
hours had been affected by the
weather. So we used several 
statistical and physiological
chilling hour models that have
been developed to test this. We
used five different statistical
models (Cumulative Hours
Method, Utah Model, Davis
Model, North Carolina Model
and Dynamic portion) to 
calculate chilling units from
2011 until the present (January
20, 2017) in Simcoe, Ontario. 

Compared to the five-year
average, the number of chilling
hours accumulated from
October until 20 January and
across the five models, we have
19 per cent fewer chilling units.

Compared to last year, we have
27 per cent fewer, although we
are similar to that for the winter
of 2013-14.  This year, chilling
hours started to accumulate
about three weeks later, and the
below freezing weather from 8-
25 December slowed the 
accumulation. The latter was
similar to the cold in 2013-14.  

The chilling we have
received this year is enough to
fulfill the chilling requirements
in plant species such as grapes
with low chilling requirements,
but more is needed for those
crops with a high chilling
requirement, such as black-
currants. If the buds do not
receive sufficient chilling during
winter, the crops may develop
physiological symptoms such as:
delayed leaf and bud break,
delayed flowering, reduced fruit
set, and reduced fruit quality.

Although the chilling
requirements are less than 
normal, we still have two more
months of winter to go, so we
expect the plants to grow and
flower normally this spring.

However, we have not yet
reached the coldest part of the
year, where other factors such as
the plant’s hardiness and
extreme cold temperatures can
influence the future of the
crops.  

Adam Dale and Alireza Rahemi
are researchers with the 
University of Guelph, based in
Simcoe, Ontario.

Have enough chilling hours accumulated in Southwestern Ontario this year?  

The number of chilling hours accumulated between 1 October and
20 January in Simcoe, Ontario using the North Carolina Chilling
Unit Model for the last six winters.

Models 2011-12 2012-13 2013-14 2014-15 2015-16 2011-2016 2016-17
Shortage compared

with last 5 year -
averages %

Cumulative Method 1117 1091 842 825 1016 978 993 +2

Utah Model 1167 984 719 782 1126 956 668 -30

Davis Model 1179 999 727 786 1135 965 687 -29

North Carolina Model 1152 930 728 850 1202 972 736 -24

Dynamic Model,
Portion

65 63 53 56 61 60 52 -13

The Number of Chilling Units Accumulated in Simcoe, Ontario for five different models for 1 October to 20 January from 2011-2017.

Sweet Ann Berries Photo of Sweet Ann 75cc plants, set Sept
30th in Florida, taken late November.

Ruby June Berries Ruby June plants grown in high tunnels.
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BRUCE KELLY

Ontario farmers are now
adding a new line item to their
accounting system this month:
carbon.  In fact, it’s a reality for
all Ontario energy consumers.
Home owners, farmers and food
processors are paying more for
fuel, heating and transportation
fuels in the form of a carbon
tax. 

My dad was an accountant
and he always told me that sales
taxes were fairer than payroll
taxes, because they taxed 
consumption and rewarded the
savers. Coming from a long line
of frugal Scots, this made good
sense, and the carbon tax 
certainly falls into this category.
But even savers have to eat, so I
am always concerned when we
increase the costs associated
with food production. Farmers
will undoubtedly have to 
shoulder the cost as little at the
farmer level can be passed along
to consumers because we 
compete in the market place
against imports from the U.S.
and Mexico with no carbon
taxes and lower rates on all
other energy. 

The Canadian Federation of
Agriculture states clearly that:
“A carbon tax will significantly
increase the cost of doing 
business for farmers. As price

takers, farmers cannot pass the
additional cost of a carbon tax
on to consumers or the 
international market. In 
addition to direct cost increases
on the fuels they use, farmers
will see an increase in their
indirect costs for shipping and
fertilizer. A carbon tax will cre-
ate a competitive disadvantage
for Canadian farmers.”

The costs are up as follows:
gasoline at 4.3 cents per litre,
diesel fuel at 5.0 cents per litre,
propane at 2.76 cents per liter
and natural gas at 3.3 cents per
cubic meter. These prices are
generally built back into the
price so they are not very 
transparent as is the case of fuel
at the pump, but on at least a
few propane bills that are 
starting to arrive at rural 
residences this month, the tax is
a clear line item on the bill. 

The carbon tax is based on
the carbon content of fuel. The
inequality on home heating bills
is that for Ontarians who have
well-insulated homes, who have
made upgrades or those 
connected to cheaper natural
gas, the tax will have little
impact on practices and use 
patterns, but those in older
homes, and those whose only
fuel option is more expensively-
delivered rural oil or propane,
the costs may be more than
they can afford. The system will

once again raise the costs for
those in rural areas more than
those in urban Ontario.

The carbon tax is set to
change the price structure of
some commodities that are
highly dependent on heat.
Poultry barns require a fair
amount of heat at times but the
biggest implication will be for
greenhouse growers who need
substantial heat to grow 
tomatoes, peppers and 
cucumbers in our Canadian 
climate.

The current Ontario 
government says it introduced
cap-and-trade as a measure to
combat climate change and
reward businesses that cut their
greenhouse emissions. While
this may represent an important
overall objective, it wasn’t done

in a consultative process and the
government may appear to have
forgotten that we need to feed
ourselves and keep ourselves
warm in winter. 

There may be opportunities
for agriculture to be part of car-
bon sequestration or carbon cap-
ture, through no-till or tillage
practices, but for most of those
in rural areas, this will just rep-
resent an additional cost. The
writing is on the wall. Energy
costs continue to increase and
consumers must do everything
they can to reduce their energy
usage and costs. Rural residents
and farmers must take a hard
look at their energy usage and
put in place plans to reduce
energy usage of all kinds. There
are some energy programs and
audits available now and new

ones set to start. Ontario must
embrace energy conservation
programs like never before.
Every house listed for sale
should boost its list of energy
upgrades in insulation, draft
reduction, windows, doors and
LED lighting improvements.
Consumers need to educate
themselves and skip the granite
counter tops. Insulation needs
to become more of an attractive
option because it’s cold outside.

For more information on
Farm Environmental or Animal
Welfare projects at Farm &
Food Care Ontario, contact
Bruce at
bruce@farmfoodcare.org 

Bruce Kelly is program manager,
Farm & Food Care Ontario. 

“Myths and Food Fantasies
– the search for easy answers
can be hard to digest” is the
theme of Farm & Food Care
Ontario’s 2017 Annual

Conference planned for April
13, 2017 at the Royal Botanical
Gardens in Burlington. 

This year’s keynote speaker
will be Dr. Timothy Caulfield,

author of “Is Gwyneth Paltrow
wrong about everything?”
Caulfield will talk about
celebrity endorsements, junk
science and how both have
become such great influences
on society’s food purchases.

Also speaking will be Dr.
Evan Fraser of the University of
Guelph on “The politics of
food” and Laura Daniels of
Heartwood Farms in Wisconsin
on the topic of “Hitch pins –
connecting and sharing your
values.” Rounding out the day
will be a consumer panel 
discussion on issues related to
food and farming as seen
through the perspective of 
university student leaders.

The price is $100 for farmers;
$150 for industry, government
and academia if booked before
March 15. After that date, the
price increases by $50. Learn
more or register at
www.FarmFoodCareON.org 

Trying to digest Ontario’s 
carbon tax   

Farm & Food Care’s annual conference 
and speakers’ program   

On at least a few propane bills that are starting to arrive at rural residences
this month, the tax is a clear line item on the bill. 

~ BRUCE KELLY

““
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