
KAREN DAVIDSON

The next generation of farmers may

not be born in this land, but for this land.

Statistics Canada does not track foreign-

born farmers, but here is one story of

how a fourth-generation business is

recruiting talent from other countries.

At every level, access to labour is an

overarching theme in horticulture. As

minimum wage rates increase in several

Canadian provinces, there is upward

pressure on all salaries. Farmers are 

concluding that the faster they can 

automate, the higher likelihood they can

stay in business. Those changes require

tech-savvy managers. 

Algoma Orchards, deemed Canada’s

largest apple grower with 1,100 

high-density acres near Newcastle,

Ontario, is already in transition with a

creative mix of staffing. Their 

confidence is in farm manager Manus

Boonzaier who will turn 30 this year. He

brings to the table a pomology degree

and tree fruit experience from his native

land:  South Africa. 

“There’s no growth for me there,”

recalls Boonzaier. He grew up on a citrus

farm, then was a farm manager of an

olive grove before moving to an apple

farm to look after crop protection and

food safety. Almost all of South Africa’s

fruit is shipped abroad under GlobalGAP

standards, so he brings an intimate

knowledge of the highest standards of

production.  

Continued on page 3
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NEXT GENERATION    

Born to farm in Canada  

Manus Boonzaier has traded an olive grove in South Africa for an apple orchard in Canada. “Winter is a mindset,” he says. “Things are a little slower. It takes more time to put clothes
on.” Pictured in the middle of this group of pruners, he is now farm manager for Algoma Orchards, Newcastle, Ontario. He’s part of a multicultural team including Mexican Alfredo
Velazco-Vazquez (right) and Byron Kemp (left) wearing his Canadian colours. El Salvadoran Luis Ruiz is pictured on page 3. Photos by Glenn Lowson.
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NAFTA forecast: overcast
with chance of ice 
pellets    

The maple charm offensive

to save NAFTA may be 

working with everyone except

President Trump. In an 

interview with Reuters

newswire service on January 17,

Trump said that terminating

NAFTA would result in the

“best deal.” This is contrary to

what he told the American

Farm Bureau Federation in

Nashville on January 7, a group

that has relayed that agricultural

exports to both Mexico and

Canada are key to prosperity.

Trump’s message to

American farmers was: “To

level the playing field for our

great American exporters, our

farmers and ranchers, as well as

our manufacturers, we’re

reviewing all of our trade 

agreements to make sure that

they are fair and reciprocal. On

NAFTA, I am working very

hard to get a better deal for our

country and for our farmers and

for our manufacturers. It’s

under negotiation as we speak.

But think of it, when Mexico’s 

making all of that money, when

Canada is making all of that

money, it’s not the easiest 

negotiation, but we’re going to

make it fair for people again.”  

“These comments create a

continuous environment of

angst,” says Ron Lemaire, 

president of the Canadian

Produce Marketing Association

(CPMA). “With changing trade

agendas, business will adjust to

maintain margins. It’s a global

market. Countries can find food

on the global market for about

the same price.”

For example, the U.S. 

cornbelt is already feeling the

impact as Mexico is placing

fewer orders for corn in 

anticipation of trade change.

Mexico is the number one 

destination for American corn. 

This is the tumultuous 

backdrop for the sixth round of

NAFTA renegotiations to be

held in Montreal, January 23 to

28. The Ontario Fruit and

Vegetable Growers’ Association

will be represented by execu-

tive director Alison Robertson,

chair Jan VanderHout and 

several board members. The

Canadian Horticultural Council

and CPMA will also have a 

delegation. It’s important to be

present on the sidelines for the

nightly briefings by Canada’s

agricultural negotiators. The

sunset rule and trade remedies

are expected to be on the 

agenda.  

These groups will be 

reiterating that thanks to

NAFTA, Canada exports more

than $31 billion worth of 

agriculture and agri-food 

products to the U.S. and

Mexico every year and between

the three countries, agricultural

trade is more than $85 billion

combined. 

No one is in a position to

predict the outcome of the 

current Montreal round.

However, the C.D. Howe

Institute has concluded that the

U.S. auto industry as well as

agriculture are expected to take

big hits without NAFTA. That

means: “This battle will be

fought within the United States,

between U.S. stakeholders,

Congress and the White House,

as much if not more than

between Canada and Mexico

and the Trump

Administration.”

NEWSMAKERS
THE GROWER
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Romain Cools is the new president and CEO of the World Potato

Congress, the first time that a European has helmed the 

organization. The veteran of the potato industry for 26 years is

from Lokeren, Belgium. He is currently the secretary general of

Belgapom, the Union of Belgian Potato Trade and Processing

Industry. He replaces Canadian president David Thompson who

stepped down from the position, after five years of leadership his

home base of Charlottetown, Prince Edward Island. 

David Thompson (L) and Romain Cools. 

Congratulations to Ray Duc, past chair of the Grape Growers of

Ontario and the Ontario Fruit and Vegetable Growers’

Association. He will receive the 2018 Niagara Peninsula Fruit &

Vegetable Growers’ Association Award of Merit on March 8. He

farms with his wife Linda, son and brother-in-law on a third-

generation farm in Niagara-on-the-Lake, growing grapes and 

tender fruit.  

Prince Edward Island welcomes a new

agriculture and fisheries minister,

Robert Henderson. The former potato,

blueberry and beef producer from

Freeland has represented the riding of

O’Leary-Inverness since 2007. In the

cabinet shuffle, he replaced Alan

McIsaac who has decided not to run in

the October 2019 provincial election.  

The annual general meeting of CanAgPlus, the corporation that

owns and operates the CanadaGAP program, was held in early

December 2017. Four new directors were elected including:

Robert Allard, Pommes Philip Cassidy Inc.; Keith Kuhl, Southern

Potato Company; Stephanie Lariviere, Ontario Greenhouse

Vegetable Growers/Erie James Ltd.; Scott Wright, Star Produce.

Jack Bates was reappointed to the chair and Hugh Bowman as

vice-chair.

Ontario Apple Growers have announced their board for 2018.

Charles Stevens has been elected chair and Cathy McKay is vice-

chair. Directors are:  Keith Wright, Brian Rideout, Brett Schuyler,

Joe Van de Gevel, Brian Gilroy, Greg Ardiel, Spencer Johnson,

Art Moyer.

The Ontario 2017 Arysta Golden Apple Award goes to Art Moyer,

Grimsby. He and his wife Marlene have grown apples on the

Niagara Escarpment for many years as part of a fruit growing

business established by his father in 1947 that also includes wine

and juice grape, pear, tart cherry and poultry production. A 

member of the board of directors since 2004, he has been

involved in all industry aspects – from helping research on new

rootstocks to opening the farm to fellow growers, researchers,

urban food media and bloggers. 

Fresh Vegetable Growers of Ontario have elected their 2018 

roster.  The chair is Tom Miedema, joined by the following

directors: Mark Srokosz; Mark Wales; John Hambly; Henk

Droogendyk; Don Almas; Ken Collins; Jason Verkaik; Kees de

Dreu. Vacant spot for tomatoes and peppers. 

The Keystone Potato Producers’ Association have elected their

2018 board of directors. Chad Berry is president, joined by Mark

Keller as vice-president. Second vice-president is Tom

Adriaansen. Board members include:  Randy Baron, Paul

McDonald, Stan Wiebe and Idzerd Boersma. 

Best wishes to Amanda Brodhagen, digital marketing manager for

The Grower, and previously communications specialist for the

Ontario Fruit and Vegetable Growers’ Association.  She is starting

a new chapter after 18 months in the horticultural industry. We

know that her energy and enthusiasm will take her far as an 

agvocate for agriculture.   

Canadian agriculture minister Lawrence MacAulay speaking to the

American Farm Bureau Federation in Nashville on January 7, 2018. 



Continued from page 1

“There’s not a difference in coming to

Canada,” says Boonzaier. “All the multi-

nationals have the same products wherever

you go. The challenge is that in Canada we

currently have re-evaluations (of crop 

protection products) that could make us

uncompetitive with the U.S.” 

Boonzaier’s desire to emigrate to Canada

was admittedly two-fold. His inlaws live in

Canada, but he was also determined to put his

talents to use in a managerial way. While it

took more than a year to process the 

paperwork, he remembers his date of arrival

without hesitation – September 29, 2013. 

The unusual trajectory is not his alone. Luis

Ruiz is a farm supervisor, originally from El

Salvador. He emigrated in 2005, first to

Alberta to work with a nursery business. He

moved east to Algoma Orchards in 2013, 

seeking a more moderate climate. He is joined

by Alfredo Velazco-Vazquez, a Mexican who

first worked at Algoma Orchards under the

Seasonal Agricultural Workers Program.

Together, this globally recruited team is 

bringing a blend of talents to an industry that’s

craving not only youth but long-term 

dedication. 

“This is a multicultural team,” says Ruiz. 

“I believe that’s a big plus in moving forward.

We help each other every day to get the job

done. It’s very rewarding to pick the fruit in

the fall. Because I speak Spanish, I can help

any of the workers who is having a problem.

We solve it together.”  

For Kirk Kemp, co-owner of Algoma

Orchards along with Mike Gibson, he’s tickled

that the business has evolved in this direction.

Managers are sent to the International Fruit

Tree Association tours to keep current.  

“The more technology we use, the bigger

the interest from this new generation,” says

Kemp who has seen many changes over 42

apple seasons. That said, there is still a need

to be on the land, observing the effects of last

year’s herbicide program, taking note of leaf

disorders and being keen on what’s happening

in apple development. 

“You still have to get your hands dirty,”

says Kemp. “I knew that Manus was the right

guy when I met him in the orchard at 4 am,

getting ready to spray. It was still dark and he

was there ready to go.”  

It would seem that transition has gone more

smoothly at Algoma Orchards than on many

family farms. Kemp’s two sons, Byron and Eric

have roles in the operation, each playing to

their strengths. Making room for the 

newcomers has required respect for their 

individual talents and how they can help grow

the business in the long-term.

For Algoma Orchards, the next generation

looks different than the owners would have

predicted a decade ago. With open thinking,

the answer to 

continuity may be

in the next county

or another country

altogether. 

For a “Behind the
Scenes” podcast with
Kirk Kemp, visit
www.thegrower.org
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Born to farm in Canada 

Luis Ruiz is a valuable team player as a trainer. 

This is one of several Orsi platforms used to prune 1,100 acres of 

high-density orchards situated near Lake Ontario.  

NEW ZEALAND   

New blueberry varieties
for the mid-term 

BerryCo New Zealand, a

partnership between Valley

Fresh and Southern Produce,

has secured the New Zealand

rights to the genetics from

Mountain Blue Orchards.

Significantly, the company

plans to build on the success of

the Eureka brand. Its jumbo

size has captivated consumers

in Australasia. 

Besides size, the variety has

great flavour and eating charac-

teristics. Horticulturists in New

Zealand believe that the route

to blueberry expansion is

through variety development. 

For the second year,

BerryCo will be exhibiting at

Asia Fruit Logistica which is

scheduled for September 5-7 in

Hong Kong.  

Source:  FreshPlaza.com 

INTERNATIONAL

CHILE

Cherry exports hit
record 

Chile’s cherry production

and exports continue to ramp

up, eclipsing former records

with more than 30 million 

cartons packed in the 2017-18

season. The Chilean Fruit

Exporters Association

(ASOEX) reports that of the

150,000 tonnes of Chilean 

cherries exported to date, some

89.1 per cent was shipped to

Asia. China takes the bulk of

the shipments. 

Timing is opportune for red

cherries during the Chinese

New Year which starts

February 16.  

Chile’s ASOEX Cherry

Committee is tapping into

US$5 million to promote the

Cherries from Chile brand. 

Source:  FreshPlaza.com 

MEXICO

Asparagus hectarage
has tripled  

In the last decade, Mexico

has tripled its acreage of 

asparagus, making the country

the third largest grower in the

world. Although the history is

relatively new, dating back to

the late 1980s, growers now

operate on 27,409 hectares.  

The crop is centered in the

states of Sonora, Guanajuato,

Baja California and Queretaro.

Sonora has the largest area in

Mexico where yields of 9.5

tons/hectare are realized. In

2017, more than half of the

asparagus crop was located

here. Newer growers are said to

be struggling with rots and

rusts which affect the asparagus

crown. 

Source:  FreshPlaza.com 

WASHINGTON STATE

Apple growers vigilant
about Listeria

Washington state growers,

accounting for 70 per cent of

the country’s apples, are 

worried about recent recalls

due to concerns about potential

Listeria contamination. On

December 12 and 13 of 2017,

grocers Kroger and Aldi issued

recalls in the eastern United

States. 

According to Food Safety

News, Ines Hanrahan, the 

post-harvest physiologist at the

Washington Tree Fruit

Research Commission, is super-

vising research to minimize

bacteria. She is working in con-

junction with Washington State

University and the Center for

Produce Safety at the

University of California Davis.  

Research is exploring various

interventions such as continu-

ous flow ozone generators and

controlled atmosphere storage. 

Source:  FreshPlaza.com 

GERMANY

Bonduelle offers 
‘nostalgia’ vegetables     

Traditional vegetables and

regional cuisine are growing in

popularity across all genera-

tions. In 2018, French-based

Bonduelle is expanding its

range of specialties in Germany

with three vegetable classics:

pumpkin, beetroot and sweet

potato.

The vegetables are carefully

processed after harvesting and

can be prepared quickly with-

out the need for extensive

cleaning and preparation.

Pumpkin, beetroot and sweet

potato are aromatic, mild in

taste and can be prepared easily

and without much effort.

Pumpkin is versatile in a soup

or in a puree. Nutrient-diverse

beetroot works well in a risotto.

And the distinctive orange

colour of sweet potato is wel-

come in any recipe. 

Source:  FreshPlaza.com 
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CROSS COUNTRY DIGEST
MANITOBA

Manitoba growers are having

some fun with their spuds.

February 19-25 will be the first

Potahto Week, celebrating the

nutritional and culinary uses of

a potato with a tongue-in-cheek

British pronunciation.

The outreach and social

media campaign is the brain-

child of Peak of the Market,

Manitoba potato growers and

potato lovers.  

“Consumption patterns of

prairie consumers are showing a

softening of potato 

consumption,” says Alex Rohne, 

campaign coordinator. “We

want to remind consumers that

potatoes are a healthy vegetable

and how versatile they are.

After the mashed potatoes of

the holidays, we want to suggest

how many fun ways there are to

enjoy potatoes. Let’s have 

potatoes bring us warmth in the

February cold.” 

The website delivers in

spades. Updated recipes include

a potato and leek pizza, brie

smashed potatoes, apple and

potato gratin, curry and potato

cakes stuffed with mushrooms.

For the details, go to

www.potahto.ca.

Another creative aspect of

the campaign is a four-minute

mockumentary titled:

Unearthed – Manitoba’s secret

superfood.” It’s a documentary

approach with fictional 

characters such as the chef of an

imaginary Hash & Hoe 

restaurant, a mommy blogger

and a dietitian. If you’re familiar

with the television series 

featuring chef Alain Bourdain

visiting foodie cities around the

world, then this video is a good

spoof. 

The highlight of Potahto

Week will be a contest amongst

Winnipeg restaurants for best

potato dish. 

Peak of the Market launches
cheeky Potahto Week 

QUEBEC & NEW BRUNSWICK   

Two Canadian potato 

companies are celebrating

Canada 150 by giving newly

licensed potato varieties 

developed by Agriculture and

Agri-Food Canada (AAFC) a

link to Canada.

The new potatoes, called

AAC Confederation and AAC

Canada Gold-Dorée, were

recently named by Progest 2001

Inc. based out of Sainte-Croix,

Quebec, and Canadian Eastern

Seed Growers Inc. based out of

New Brunswick, respectively.

The “AAC” in both names is a

nod to their AAFC origins!

Both company presidents are

excited about the commercial

potential these potatoes possess

and feel they could rival Yukon

Gold. AAFC potato breeder Dr.

Benoit Bizimungu couldn’t

agree more and describes both

potatoes as having good yield

and disease resistance profiles

that makes them more 

profitable to produce and can be considered an improvement on

Yukon Gold.

“Taste and texture are

important,” André Gagnon,

president of Progest 2001 Inc.,

said. “We need tasty special

potatoes that fit customer

needs! We feel that AAC

Confederation has the potential

to become a popular yellow

variety for consumers.”

When naming AAC Canada

Gold Dorée, André Côté, 

co-owner of the Eastern Seed

Growers Inc. with his brother

Eric Côté, explains they were

inspired by this potato’s golden

colour when choosing its name.

“We chose AAC Canada

Gold-Dorée for its golden flesh

and its golden potential as a

winner in the markets.”

Both AAC Confederation and

AAC Canada Gold-Dorée are

graduates of the AAFC potato

breeding program based in

Fredericton, New Brunswick.

“A lot of work goes into

developing a new potato 

variety.” Says Dr. Benoit

Bizimungu, research scientist,

Agriculture and Agri-Food

Canada. For instance, the AAC

Canada Gold-Dorée was six

years in development before

being released in 2015 to the

potato industry to be evaluated

of commercial potential. It is no

surprise that the potato was

taken up so quickly by the

industry because it has great

attributes.”

Dr. Bizimungu believes this

latest licensing demonstrates

the breeding program is making

progress in identifying the kind

of potatoes the industry needs

and shows the value of the

department’s national breeding

program.

Each year under the

Accelerated Release Program,

AAFC releases 10 to 15 potato

selections during a special

Potato Release Open House for

industry to consider.  This

year’s event will take place

February 14 in Fredericton,

Guelph and Lethbridge. 

These potatoes provide

options to best meet the needs

of Canadian consumers and 

producers. If industry likes what

it sees, then growers can con-

duct field trials of the selections

and eventually bid for sole eval-

uation rights.

As for AAC Confederation

and AAC Canada Gold-Dorée,

the two companies expect to

begin selling seed for the two

new varieties by 2020.

Source:  Agriculture and Agri-Food
Canada December 27, 2017 news
release. 

Two new potato varieties 
celebrate Canada 

Dr. Benoit Bizimungu, research scientist,

Agriculture and Agri-Food Canada, New

Brunswick. 

André Gagnon, president of the Quebec potato

company Progest 2001 Inc., with one of the AAC

Confederation potatoes. 
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ADRIAN HUISMAN 

2017 has been a very 

challenging year for the

Canadian Horticultural Council

(CHC) and for the horticultural

industry in general.  The term

“An Industry Under Attack”

seems to fit.  The attack, for the

most part, came from the newly

elected Liberal Government

and included:

1. Crop Protection and the

Environment 

(a) Ongoing reviews of crop

protection materials

(b) Cap and Trade/Carbon

Tax

2. Labour – Seasonal

Agricultural Worker Program

and Temporary Worker

Program (Ag Stream) Reviews

3. Trade – NAFTA and the

TPP

4. Business Risk Management:

(a) Canadian Agricultural

Partnership (CAP)

(b) Federal Tax Changes

The Standing Committee

Chairs will report on each of

these.

CHC also provided com-

ments to 21 different federal

consultations:

• Carbon Pricing Technical

Paper on Backstop

• Census

• Canadian Free Trade

Agreement Regulatory

Cooperation Table

• Cost Recovery (CFIA)

• Greenhouse Gas Emission

Reporting

• Healthy Eating Strategy (incl

Food Guide and Marketing to

Children)

• National Food Policy

• Plant and Animal Health

Strategy

• Primary Agriculture Review

(Labour)

• Agriculture and Agri-Food

Administrative Monetary

Penalties

• Safe Food for Canadians

Regulations

• Tax Proposals

• Budget 2018

• Treasury Board Secretariat

Cabinet Directive on

Regulation

• Trade: NAFTA, China, Trans

Pacific Partnership, MERCO-

SUR, Pacific Alliance

Strategic Planning Session

To better address these 

challenges CHC held a

Strategic Planning Session in

January 2017, which included

the CHC Board members and

the chairs of the Commodity

and Standing Committees.

The goal was to review and

define the roles of the various

committees and their relation-

ship within the governance

structure; and further, to 

designate industry resolutions

and issues to the relevant

Standing Committees and 

designate staff responsibilities

within the committee structure.

This resulted in several changes

to the governance structure in

order to more effectively

address issues and to improve

communications between the

Standing Committees and the

Board of directors as well as the

staff. The Standing Committee

chairs are now invited to 

participate in all meetings of

Board of Directors. The chairs

report on their Committee and

Working Group activities and

may seek guidance and 

authorization from the Board as

required. This has greatly

improved communications.

A further change was the

establishment of an Energy and

Environment Working Group

which falls under the Crop

Protection Standing Committee.

Unfortunately, this Working

Group was not active during

2017.  A recommendation will

be made to create a stand alone

Energy and Environment

Standing Committee with

defined Terms of Reference for

2018.

CHC Staffing

This was the first full year

for Rebecca Lee in her position

as Executive Director.  She has

done a great job under very dif-

ficult conditions.  Several staff

positions were filled throughout

the year:

1 Administrative Assistance –

Diane Elliott (replaced Justine

Payne)

2. Policy, Research &

Development Manager –

Jennifer Babcock (replaced

Nancy Baker)

3. Crop Protection Manager –

Caleigh Irwin (new position)

The Crop Protection Manager

position is a new one.  David

Jones and Craig Hunter are

working closely with Caleigh

Irwin to bring her up to speed

on Crop Protection issues. An

additional membership fee

increase of 4 per cent was

required to help fund this new

position.

Adrian Huisman is OFVGA
Director to Canadian Horticultural
Council

Canadian Horticultural Council responds to 21 federal consultations
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Labour remains one of the
top issues in 2018

KEN FORTH 

Labour Issues Coordinating

Committee

First, all employers are required

to post in the workplace a

poster titled “What you need to

know”, at the bottom is a toll

free line that both employers

and workers can call for 

information 1 800 531-5551.

Second, the government is

obligated to inform employers

and workers about its legislation

and how it will be enforced.

Here is the Ministry of Labour

web page for an article titled “A

plan for fair workplaces and 

better jobs (Bill 148)”

www.ontario.ca. It identifies the

changes and the dates that each

feature will begin.  It is six

pages and contains a lot of 

information.

Third, it is fairly common

that a government develops and

passes an Act before it decides

how it will be implemented.

So, as time progresses we will

learn more.  Ministry of Labour

(MOL) has decided to out-

source a portion of the training

to third party deliverers.  We

can expect to see a number of

ads by these agencies. It is

worth noting that the 

enforcement of the Act is going

to change and that more 

inspectors will be hired. This

will take time to hire new

inspectors and train them.

Fourth, the new Act has not

changed anything in Regulation

285 that includes a number of

exemptions and special rules.

MOL is contacting the industry

sectors impacted by Reg. 285 to

consult on the relevance and

pertinence in today's work 

environment.  MOL has not

connected with agriculture

about 285, so until that happens

nothing has changed.

Last is that the Labour

Issues Coordinating Committee

(LICC) is in discussions with

MOL about how the new 

regulations will be interpreted

relative to farming, how the new

standards are impacted by Reg.

285 and what the new enforce-

ment approach will be like.

There are many questions about

the new standards. I would

encourage you to send your

questions to me, so they can be

discussed with MOL when the

opportunity arises.

The Temporary Foreign

Worker Program is also under

review, but that will be dealt

with in future e-newsletters.

2017 has been a busy year in

farm labour. It looks like 2018

will have many challenges.

Together we will find a way

through them.

LICC INFORMATION

BRIEFING NOTE

ISSUE: BILL 148 FAIR

WORKPLACES, BETTER

JOBS ACT

BACKGROUND:

Brief timeline of LICC activi-

ties related to minimum wage,

new employment standards and

rationale to Regulation 285.

• June 1—1st reading of Bill

148, which includes minimum

wage and new standards

• June 2—conference call about

wage, hiring a government rela-

tions firm

• June 7—meeting with Dwight

Duncan of McMillian Vantage

in Toronto

• June 8—Ontario Chamber of

Commerce “Keep Ontario

Working” campaign

• June 16—engage Al Mussell

to provide an economic report

on Impact of Minimum Wage

• July 4—Keep Ontario

Working efforts

• July 8—review and distribute

Al Mussell report

• July 11—strategy meetings

with Dwight Duncan, request-

ing a meeting with Prem.

Wynne

• July 17—LICC conference

call to decide if we would regis-

ter as a lobby group (no)

• July 17-21—presentations

before the Legislative

Assembly’s Standing

Committee on Finance and

Economics.  A number of

groups made presentations.

LICC made theirs in Niagara

Falls on July 19.

• August 8—conference call to

strategize

• August 10—meeting with

Dwight Duncan

• August 22—TOGA HR 

conference call—explain wage

and other standards

• August 28—OMAFRA meet-

ing with Minister Leal and

political staff and Greg

Meredith and ministry staff

• August 29—LICC update to

members

• August 31—OMAFRA 

conference call—no input by

government

• September 7—OMAFRA 

conference call—no input by

government

• September 7—OFVGA con-

ference call—no chance of a

meeting with Premier Wynne

•  September 13—final review

of “white board” video by

Enterprise Public Relations,

shared with all MPPs and post-

ed on some commodity groups

websites

• September 19—PC

Agricultural Caucasus meeting

at the IPM

• September 28—LICC update

to members

• September 29—OMAFRA

conference call—no input by

government

• October 2—meeting with the

Treasurer Minister Sousa

•  October 3—meeting with

Patrick Brown, leader of the

opposition

• October 11—request for pro-

posal by MOL for Employment

Standards Training and

Education grant

• October 30—second round of

presentations to the Standing

Committee on Finance and

Economics after the 2nd read-

ing (only minor changes after

the 1st reading)

•  November 2—meeting with

Prem. Wynne’s Senior Policy

Advisor

• November 4—meeting with

Minister Flynn at the UWO

Law School supper

• November 14—Ontario’s

Economic Statement

• November 14—LICC update

to members

• November 15—conference

call to strategize a response to

the economic statement

• November 16—LICC update

to members on Economic

Statement

Ken Linington, Policy Advisor,

519 836-5495 ext 227,

November 16, 2017

Labour Report for 2017

Minimum wage.  As with

every other issue we have dealt

with in the past we were all in.

We used every resource 

available to change the direction

of the provincial government,

on the 24 per cent increase in

six months and 32 per cent in

18 months, unheard of 

increases, and also with the

speed involved, irresponsible.

In the attached addendum

there is a list of the major 

meetings we had with senior

government officials, from June

till November.  The Labour

Issues Coordinating Committee

and the OFVGA teamed up to

address this issue.  We hired a

high powered lobby firm, and a

PR firm to assist us with the

minimum wage.  Or team was

made up of Ken Linnington,

Alison Robertson, Jan

Vanderhout, George Gilvesy

and myself, and from time to

time Bill George and Charles

Stevens.

We made professional,

respectful presentations, we

told our story, YOUR STORY,

dozens of times to the Premier,

Minister of Finance, Minister of

Agriculture (several times),

Minister of Labour, many senior

bureaucrats and we appeared

several times to the committee

on minimum wage.

From the first to the last meet-

ing it became crystal clear they

were not going to change it!

We asked for financial help to

address the increase . . . NO!

We asked to slow down the

increase . . . NO!

Some understood, some did

not care, most did not under-

stand, no economic study to

make their decision, as I stated

at the first committee I

appeared at, they threw it on

the table and may as well told

us to suck it up!  Some say it

was about votes, they may have

miscalculated!

We will have a panel and an

open forum on the issue. Ask

any questions you have.

FARMS/SAWP

The main issue is the 

integrity audits, almost terrorism

on the farm, guilty until you

prove your innocence, totally

unCanadian.  We continue at

FARMS and CHC to work with

them but the system seems

covert\behind a veil, certainly

not transparent. This has to

change to reflect a democratic

nation. For the record most

employers are doing it right, I

am all for the elimination of bad

employers, with facts, not these

tactics.

At this writing it is not

signed off yet but replacement

workers, (transfers or direct

arrival) will not require the

advertising. We will let you

know when official.

FARMS has always felt we

needed all countries to remain

in the program. For you

Jamaican employers the arrival

on time of your workers has

sometime been a challenge,

FARMS is now engaged with

the MOL Jamaica, and doing

extensive work to make this

work better. Currently we are

training Jamaican MOL staff, on

a system that should make the

system work more efficiently.

The 2017 season there were

20,000 workers in Ontario.

Kenneth E. Forth is
Labour Section Chair, OFVGA
LICC Chair, President FARMS

NOTICE OF MEETING
is hereby given that the159th Annual Members and Directors’ Meeting of the

ONTARIO FRUIT AND VEGETABLE GROWERS’ ASSOCIATION
will be held at the HILTON HOTELS & SUITES NIAGARA FALLS/FALLSVIEW

6361 Fallsview Boulevard  |  Niagara Falls ON L2G 3V9  

February 20, 2018
Election of Directors of the Association will take place as well as dealing with resolutions and any other business that may arise.

NEW 

DATE

NEW 

LOCATION

Photo by Glenn Lowson
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Be aware of changes to safety nets

MARK WALES 

As we finish up the last year

of Growing Forward (GF) 2

which ends on March 31, 2018,

it is once again an opportunity

to realize how much less cover-

age producers have from several

of the programs. This is a result

of reducing Agri-Invest from 1.5

% to 1% of Allowable Net Sales

(ANS), eliminating Tier 2 of

Agri-Stability and only paying

for losses below 70 per cent,

imposition of the Reference

Margin Limitation feature, and

in Ontario, the $100 million cap

on RMP/SDRM.

2017 was a season that 

started out cool, wet and late,

then stayed that way in some

areas, went very dry in parts of

the province, but provided us

all with a long fall and some of

our best weather of the year in

September and October.

Agri-Stability

There is only an average of

30 per cent of producers

enrolled in Ontario which repre-

sents about 11,000 farmers. The

program is complete for 2016

and a small number of interim

applications for 2017 has been

processed so far. The program

continues to pay out for some

producers but is really providing

about $100 million less every

year to Ontario farmers.

For the new Canadian

Agricultural Partnership (CAP)

which continues from the

Growing Forward 2 on April 1,

2018, the government is leaving

the Reference Margin coverage

at 70% but reworking the

Reference Margin Limitation

calculation so that you will not

have your coverage reduced to

below 70% if the calculation

affects you.

In addition, CAP will have a

feature that allows growers to

late apply after a disastrous year

for Agri-Stability but you will

have any potential payment

reduced by 20%. The federal

ministry staff seem to truly

believe that the late application

penalty provision will result in

people flocking back to sign up

for Agri-Stability. They still do

not understand that for 14 years

people have been leaving this

program because it does not

work for them. 

Agri-Invest

The program has been 

completed for 2017 using 2016

ANS data, and once again as a

result of the GF2 cuts, it is 

providing one-third fewer funds

to help Ontario growers.

Crop insurance

The Fresh Vegetable

Acreage loss program had 135

growers enrolled in 2017 and

covered more than 11,000 acres.

Claims were not all processed

by Christmas, but the program

continues to provide excellent

coverage for those growers who

use it. Hopefully we will 

continue to see participation

numbers rising in years to come.

Minimum wage

On October 1, the minimum

wage increased from $11.41 to

$11.60 as per existing legisla-

tion. Bill 148 was passed which

among other things will cause

minimum wages to rise on

January 1, 2018 to $14.00, and

then if the government is 

re-elected next June, to further

rise to $15.00 on January 1,

2019. This will result in many

growers reducing the number of

employees in 2018 and beyond

as they struggle to adapt to this

new cost. Despite the best 

lobbying efforts of OFVGA, the

government is not willing to

change its approach.

Mark Wales is OFVGA
Safety Nets Section Chair. For full
report visit www.ofvga.org



BRIAN GILROY 

Fruit and vegetable farming

is, for the most part, dependent

on the weather and 2017 was a

very challenging year, not due

to drought as we experienced in

2016 but due to excessive rain-

fall, hail and lack of sunshine.

Extreme weather is something

that we have had to deal with a

lot recently and we are adapting

to these challenges.

The introduction of Cap and

Trade in Ontario has increased

the cost of growing food in

Ontario and efforts to provide

offsets or exemptions for agri-

culture continue. Work on this

issue is taking place both

provincially and federally since

the carbon tax initiative will

soon be mandated federally but

implemented provincially.

Concessions for agriculture have

been implemented in Alberta

and British Columbia and need

to come to Ontario and the rest

of the country.

One of last year’s most

talked about issues was the high

cost of electricity. Steps were

taken by the provincial govern-

ment to reduce the cost of elec-

tricity and it is a positive

response but it is only a stop-

gap measure. 

Soil health has been a 

significant focus of the 

provincial government this past

year with the management of

phosphorus and overall water

quality as the end goal. Harold

Schooley participated in the

Ontario Soil Health Working

Group led by OMAFRA which

was tasked with stakeholder

engagement and strategy devel-

opment. A soil health strategy

was put forth in 2017. Please

refer to Harold’s report for the

details from his perspective.

Grow Ontario Together (GOT)

is a farmer-led group developed

to make sure that agriculture’s

input on soil and water health is

unified and heard.

The mandatory

Environmental Compliance

Approval (ECA) process to

ensure that greenhouses and

other large structures have a

rainwater mitigation plan has or

is being implemented around

the province. Thanks to the

Ontario Greenhouse Vegetable

Growers for taking the lead and

helping to design a streamlined

application for agriculture that is

more user-friendly.

The overall water file has been

a little less active in 2017 and

Mark Wales has been the go-to

person on most of the water

activities. 

The bird-damage mitigation

work of the past four years is

winding down in 2018. Funded

through the Agriculture-Wildlife

Conflict Working Group, it was

a co-operative effort with the

OFVGA, Brock University,

OMAFRA and interested 

individuals managed by Susan

Fitzgerald. The Kestrel Nesting

Box project has been a worth-

while study where a lot was

learned and for those who are

able to attract kestrels, they do

disrupt song bird activity in sur-

rounding areas. 

According to the monitoring

activity of Brock University,

2017 was a banner year with 31

baby kestrels hatched. 2018 will

be the last year that official

monitoring will take place but

volunteer birding groups are

being contacted to see if they

have interest in taking on this

role. The farmers who have 

participated in this project are

thanked and will be contacted

to discuss future options.

The results of the

Invisishield light project were

not available when this report

was written but I will be able to

provide them at our annual

meeting. There is one more

year of funding available and

they will be deployed in both

cherries and blueberries.  

The OFVGA has been very

supportive of Farm and Food

Care Ontario (FFCO) and my

involvement on their Board of

Directors over the past year. In

last year’s report I spoke of their

growing pains. I am pleased to

report that 2017 has been a very

strong year where a new 

strategic plan was developed

after extensive member 

consultation. The goal was to

set a clear path for FFCO

regarding its target audiences,

themes and organizational

objectives. To help build public

trust in food and farming our

target audience continues to be

consumers with a special focus

on food influencers, registered

dietitians and culinary students.

A few of the other highlights

of the document include:

• increased use of FFCO

resources ie.The Real Dirt on

Farming (both digital and print)

• helping to develop effective

agricultural ambassadors across

Ontario through media training

and Speak Up training sessions

for farmers and members

• developing effective relation-

ships with many like-minded

organizations

• ensure that any FFCO pro-

jects are completed with the

support of members and in

alignment with member priority

areas

• provide a coordinated effort in

addressing issues on behalf of

all agriculture

The projects and activities

were numerous including:

• Two Breakfasts on The Farm

Events attended by close to

4,000 people  

• Rewrote and published the

fourth edition of The Real Dirt

on Farming. To date 3.5 million

copies have been distributed

across Canada

• The re-brand and re-launch of

the Virtual Farm Tour project

was completed with Virtual

Reality technology with eight

new tours added to the 23 tours

filmed in an older format. 

All available at

www.FarmFood360.ca. Worked

with Ontario Federation of

Agriculture to showcase the

Virtual Farm Tours and interact

with visitors to the Royal

Agricultural Winter Fair

• Organize and conduct farm

tours for 200 food writers and

influencers, registered dietitians

and culinary students

• provide ag-ambassador 

training and workshops for

farmers, students, farm fair

exhibitors, etc

• manage a Water Smart project

to help farms in the Holland

Marsh, Niagara and Leamington

areas develop water-use 

reduction strategies

Farm and Food Care is

involved with most if not all

aspects of ongoing work related

to soil and water health, 

sustainability and building 

public trust for farm best 

management practices.

With the farm community

only making up about 1.6 per

cent of the province’s 

population, I feel it is essential

that we work together to inform

others about the realities of

farming and food.

Property Section activities

have grown to the point where a

split into two sections is being

recommended. One would

focus on Environment and

Climate Change and the other

on Property, Energy and

Infrastructure.

Brian Gilroy is Property Section
Chair. 
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Increasing costs are a reality of farming and food 

OFVGA’s intent is to create two new sections:  one for Environment and Climate Change; one for

Property, Energy and Infrastructure. 

With the farm community only making up about
1.6 per cent of the province’s population, I feel it is
essential that we work together to inform others
about the realities of farming and food.

“

“
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Research focus is on soil health and conservation, precision agriculture

HAROLD SCHOOLEY

This report highlights the

main areas of focus for your

research chair for the past year.

The focus has centred on Soil

Health and Conservation and on

Precision Agriculture.

Agricultural Soil Health and

Conservation Strategy

The Ontario Soil Health and

Conservation Working Group led

by OMAFRA continued its stake-

holder engagement and strategy

development process. A draft soil

health strategy was put forth in

2017.

The strategy centres around:

· soil management

· soil monitoring and modelling

· soil knowledge and innovation

Expected deliverables are:

1. updated soil information and

maps for Ontario farmers, 

municipalities, conservation

authorities and government 

policy and program staff

2. benchmarks for soil health

3. a soil health test

4. Best Management Practices

(BMP) for soil health and 

conservation

5. improved understanding of soil

greenhouse gas (GHG) emissions

and the cost effectiveness of 

mitigating GHG emissions in

soils and production systems with

BMP

6. education and training of all

involved - farmers, researchers,

extension etc.

At present this strategy is in

the final review stages and should

be launched in 2018. It is said

this will set the direction for

OMAFRA for the next 30 years

and is aimed at sustaining a

healthy, productive, food 

producing asset – our agricultural

soils. Don’t bet the farm on 30

years though. Things can change

quickly as technology advances –

as does the political resolve to

fund ag programmes. 

OPAF  Ontario Precision 

Agri-Food

Ontario Agri-Food Technology

continues to move forward with

its precision agriculture project.

The premise of this project: Our

ability to harness and use vast

quantities of data effectively will

have a profound bearing on the

competitiveness of our 

agricultural and food sector.

The over-arching goal: Equip

Ontario farmers with innovative

decision support tools that enable

them to use data generated on

the farm for decision-making that

leads to a more competitive cost

structure, higher levels of 

revenue, and a reduced 

environmental footprint. In 

addition to the farmer-specific

benefits, there will be a 

substantive collective benefit for

researchers, ag organizations, and

government staff who will be

empowered by the data to also

make better decisions regarding

the allocation of resources.

Precision agriculture holds many

exciting possibilities for our 

sector. We collect and use data

for a large number of purposes at

present, but new purposes will

balloon exponentially as time 

progresses. Visualize all the areas

that can or will change with the

advent of monitoring and delivery

systems for data. These may

include systems for monitoring

and spraying pests, for fine-

tuning nutrient usage and 

application, monitoring water

requirements and irrigation

scheduling, for weather 

monitoring, for mechanization

wherever it can be applied, 

storage atmosphere monitoring,

electronic grading, data storage

and reporting for audits, for 

traceability, cost analysis, 

benchmarking, crop insurance.

The list will grow.

Pilot projects were begun in 2017

that would contribute to the

development of an open platform

to facilitate collaboration and

innovation for agri-food data

across all commodities and 

stakeholders. These projects are

being used to develop the 

organizational, process, security

and  Information and

Communication Technology

(ICT) aspects of the agri-food

data collaboration and innovation

platform. Access to proven 

solutions and tools should 

accelerate the development and

adoption of new technologies and

increase the quality and quantity

of precision agri-food applications

implemented in Ontario.

There was no uptake of these

pilot projects for horticulture. At

this point, interest has come from

the grains and animal sectors. To

be sure the greenhouse industry

is already involved in big data,

precision ag research unrelated to

this initiative. Perhaps in future

this open platform concept will

be seen as useful to their 

endeavours.

At a Strategic Planning Session

that included board and staff

members of the OFVGA in early

March of 2017, some realignment

of section chair responsibilities

was discussed. In this political era

OFVGA is hard-pressed to keep

up with rapid changes in political

policy. It is having an effect on

the focus and resource allocation

decisions that your OFVGA board

must make. More focused 

lobbying is seen as a necessity.

It was determined at that time

that the Research Section of

OFVGA may be terminated. A

final decision (yet to be made)

would come later. Over the years

this section has been less one of

lobbying and more one of 

advocacy and producer input for

horticulture’s interests.

A great deal of time has been

spent over the years on research

reviews (several hundred of them

actually) where a producer at the

review table brought practical

perspective to the task. As 

onerous as these reviews could

be, it afforded your chair the

opportunity to keep abreast of

trends in research focus, funding

and faculty. That same practical,

grower input was made to a 

number of strategy and policy

input sessions as the process of

research prioritizing changed, and

as research itself changed from

academic interest to a more tax-

payer-sensitive Return-on-invest-

ment rationale.

Regardless of a board decision

on Research it is time for me to

step down. It has been an honour

to serve as your Research Chair

for the past 15 years. I enjoyed

both the job and the people I

met!

Harold D. Schooley is research 
section chair, OFVGA.
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The Ontario Fruit and

Vegetable Growers Association

has been very busy in 2017, 

primarily in discussions with

government about impacts the

minimum wage increase will

have on our members.

However, despite the 

significant time and attention

the minimum wage issue

required, our organization has

been up to much more besides.

Even though minimum wage

increase has a significant impact

on us, all the rest of the labour

legislation review represents a

substantial threat to our 

operations, especially if we

leave it unchecked.  Changes to

the existing agricultural exemp-

tions would prove catastrophic.

We have also been diligent in

ensuring that government

understand the unique needs of

agriculture, especially in the

areas of overtime pay, hours of

work, and scheduling.

The issue of “public trust,”

specifically the way people in

society perceive agriculture and

farming practices, has been

becoming very important over

the last few years. As Minister

Leal likes to remind us, 1.6 

percent of the population is

growing food for the whole pop-

ulation. Though the other 98.4

percent enjoy eating their meals

they have lost touch with where

food comes from and often find

themselves in a quagmire of

trendy new eating fads and

emotionally charged seemingly

altruistic arguments which have

little to do with the reality of

efficient food production.

Environmentally Friendly, non

GMO, gluten free, organic, 

sustainably raised, free range

Omega 3 seems to be all the

rage. How can they (or anyone)

make sense of it all without

knowing the intricacies of what

farmers do to put the food on

the table? It is a big challenge

to have societal support for

farmer’s methods of food 

production, especially when

public understanding of the

issue is at best limited and at

worst significantly misguided.

Another piece of the public

trust puzzle is the way workers

are treated on our farms.

Although we all know that to be

successful we must be respect-

ful of our workforce, even one

story blown out of proportion

can have a negative effect on

public perception of our farm

businesses.

Growers must also continue

to be excellent stewards of the

land and environment and we

must continually strive to do

better.  OFVGA has taken a

firm stance on environment

issues and specifically phospho-

rus reduction as we participate

in the leadership of Grow

Ontario Together. Grow

Ontario Together is a coalition

of multiple agriculture sectors

who have united to work with

government to find practical

and attainable ways to improve

our environmental performance

and to satisfy government while

we stay in business. It has been

a worthwhile venture to work

with government as they 

develop regulation. This may

be a format for dealing with

public trust for farmers at some

point in the future or perhaps

lobbying for fairer treatment of

farmers as we adapt to carbon

pricing.

A key part of what OFVGA

is doing is cultivating relation-

ships with decision makers and

influencers in Queens Park.

These relationships are a key to

allowing us to participate when

the dialogue takes place.

OFVGA, along with the Labour

Issues Coordinating Committee,

has engaged MacMillan Vantage

as our lobby organization for the

last half of 2017. This organiza-

tion has been very helpful to us

in developing our lobby strategy

and arranging the important

meetings with the key players

in the Provincial Legislature.

Though it is very difficult to

establish clear accomplish-

ments, the announcement of

the $60 million support for com-

petitiveness in the fall economic

statement should be attributed

to this initiative.  Much can be

learned from Dwight Duncan

and Richard Mahoney as they

direct us through these channels

as our leads from MacMillan.

OFVGA has also been as

involved in trade.  It has been a

real privilege to be a part of the

Minister’s trade advisory 

committee as it meets every

month or so. This has given

OFVGA opportunity to express

our priorities and concerns as

the NAFTA negotiations

unfold.  Minister Leal takes

what he hears from us and

relays it to the Federal Minister

and others who are involved in

the NAFTA talks.  We also

receive information back about

how the talks are going.  The

work of Bobby Seeber from

MKA has been very helpful in

this.  I also had the privilege to

go to Washington and 

participate on a panel with an

American and Mexican 

representative to talk about the

key pieces of NAFTA and what

we saw as the priorities in the

negotiations. NAFTA is a 

critical part of our market share

both domestically as well as in

trade with the U.S.

Many of these undertakings

have a distinctive federal 

component to them. As mem-

bers of Canadian Horticultural

Council (CHC) we have the

opportunity and responsibility

to engage with them on issues

that are national priorities. Side

by side we have the best chance

to achieve our goals both here at

home in Ontario and across the

nation. It is critically important

to maintain our labour force

from Mexico, the Caribbean,

and other countries in order to

get the work done on our farms,

therefore keen attention is

given to this file by our labour

section as well as the labour 

section at CHC. Trade is also a

key focus with CHC as we do

our best for a favourable 

outcome in the NAFTA 

negotiations.

We have also spent some

time responding to the proposal

for changes to federal tax law,

both by making contact with

several MPs and supporting a

series of media interviews by

Mark Wales, which were very

well done. We also work closely

with organizations such as

Ontario Federation of

Agriculture and Christian

Farmers’ Federation of Ontario

to ensure we have a unified

voice on issues like this. I am

not sure if we should take 

credit, but the outcome is 

relatively acceptable, and forms

yet another example of the

importance of engaging with

lawmakers to ensure that our

perspective is not overlooked.

There certainly are other 

activities going on at OFVGA so

please do not assume that this

report contains a summary of

everything.

Over the past year it has

truly been a pleasure for me to

work with the board along with

Alison and her staff as we tackle

the issues facing horticulture.  I

am thankful that I can work

with such a competent board

and staff especially when the

going gets tough.  I must add

that although issues like the

minimum wage increase are a

heavy blow to the industry, I

can honestly say that we really

did everything we could to the

best of our ability.  Some things

unfortunately just cannot be

changed.  I know that farms are

efficient already and they would

not still be in business if there

were huge unexploited 

opportunities to cut costs. As

price takers the only thing left

for us now is to get more from

our marketplace or grow crops

that are less affected by labour

cost.  I sincerely hope that we

all can keep on with the 

business of food production.

It is challenging to look

ahead with any degree of 

accuracy but we certainly can

count on an election for June 7.

OFVGA will strive to impact

the platforms of all parties to

ensure that whichever party

forms the government we will

have already made the 

necessary introductions.

In conclusion, I thank the

board and staff for their support

this past year.  Those who are

making frequent trips to

Toronto and Ottawa deserve a

special thanks for their 

dedication. The concerted time,

thought and energy from the

whole organization is what

makes us effective as we strive

to impact all the issues that

affect our farms and will keep

our voice effective going for-

ward!

A retrospective of 2017 

JAN VANDERHOUT
CHAIR, OFVGA 
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It is certainly important to maintain our labour
force from Mexico, the Caribbean and other 
countries in order to get the work done on our
farms.  
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ALISON ROBERTSON

The past year was a very busy one for

both the board and staff at the OFVGA.

Without a doubt the rise in minimum

wage was the largest issue, but NAFTA,

the proposed federal tax changes, and

environmental issues such as phosphorus,

also put us through our paces. The section

chairs’ reports will reflect all the activities

that they were involved with in 2017.

Lobbying

The OFVGA and Labour Issues

Coordinating Committee (LICC) were

effective in lobbying the Ontario 

government to provide a $60 million top

up to SDRM, over two years, to edible

horticulture growers. In the Ontario 

government’s Fall Economic Statement,

the provincial government announced it

would help horticulture growers “address

challenges to their competitiveness beyond

their control such as higher energy costs,

cap and trade, and pending provincial

labour changes.” The amount falls far

short of what we were asking for and what

the impact of the wage increase will be on

growers, but there was formal acknowl-

edgement from government that we are in

fact “price takers” and have a unique set

of challenges. Our lobbying team, though

grateful for the $60 million, sees this as

just the start of discussion.

OFVGA will continue to support LICC

as it continues to maintain the agricultural

exemptions under the Employment

Standards Act.

We changed government relations firms

in 2017 and now work with Dwight

Duncan and Richard Mahoney at

McMillan Vantage. Dwight and Richard

fought alongside us on the minimum wage

issue and will be guiding us through the

first six months of the year as we engage

with all parties leading up to the June

provincial election.

As NAFTA discussions continue in

2018, we will continue to work with the

OMAFRA minister’s office and the

Ministry of Trade and Economic

Development to ensure that our growers’

concerns and needs are communicated.

Bobby Seeber of Keegan and Associates

has been hired to assist us on this file.

To get an accurate picture of the impact

of these and other issues on our sector,

OFVGA completed a competitiveness

study this past year. The results will help

growers identify challenges to their 

competitiveness and hopefully present

opportunities to assist with the 

sustainability of our sector.

Operations

Internally, we completed a strategic

planning process that will help guide our

organization’s activities and direction over

the next few years. As a result, we are

proposing a realignment of our sections to

more accurately reflect the most important

issues currently facing our sector.

We also wrapped up the water program.

The program was created to assist farmers

in obtaining water-taking permits and was

initially funded through the Growing

Capacities Initiative. In 2017, it was 

decided that the program should be 

concluded as it had accomplished its 

mandate.

We continue to pay the Canadian

Horticultural Council (CHC) fees on

behalf of all our sector members, who pay

us through container fees. In 2017, we paid

$205,507.31. Our goal is to have strong

Ontario representation at CHC and to

work closely with their staff and board to

ensure that Ontario interests are being

addressed.

It was another successful year for both

of the school programs. This past year

marked the fifth year the “Fresh from the

Farm” healthy fundraising program was

offered to Ontario schools in partnership

with Dietitians of Canada, and funded in

part by OMAFRA. Five hundred schools

across Ontario sold more than one million

pounds of fresh Ontario-grown root 

vegetables and apples, raising more than

$500,000 for their schools.

This year is the twelfth year for the

Northern Fruit and Vegetable Program

(NFVP), which is funded by the Ministry

of Health and Long Term Care. In 2018,

the NFVP will deliver 1.5 million servings

of fresh fruit and vegetables to 37,000 

students in 200 schools. Plans are in place

to expand the program in mid to late 2018

to northwestern Ontario and First Nations

communities, adding 230 schools and

40,000 students to the program. This is

pending ministry funding approval.

The Grower had a profitable 2017. The

newspaper remains a respected pillar of

horticultural news and The Grower team is

successfully pursuing digital forums such

as the “Fresh News from The Grower”

weekly digital newsletter and weekly 

podcasts.

Overall, OFVGA is in a strong position

financially and as in previous years, is once

again in a position to make R&D funds

available to our members.

Looking ahead to 2018

Years ago, the only ministry growers had

to interact with was OMAFRA. It was our

impression then that OMAFRA worked on

behalf of the growers of Ontario. Times

have changed and the table has turned.

OMAFRA sets policy and growers must

adjust and other ministries, such as

Environment and Climate Change,

Labour, and Health also set policy that

affect agriculture. Today, not all policy

decisions are science-based and the public

have become “experts” with voices that

can drive policy. All the issues we are 

currently facing affect the competitiveness

of Ontario growers and bring into question

the sustainability of fruit and vegetable

production in this province.

It is our job to educate key decision-

makers in various ministries about our

industry, our importance to the economy,

how their policy decisions affect our 

competitiveness, and what we can do, as

an industry, to help them. Agriculture is

the second largest economic driver of the

Ontario economy and this is the message

that we must drive home.

We are strategizing with McMillan

Vantage to set priorities to drive our 

lobbying throughout 2018. The provincial

election in June will determine many

activities in the first half of the year.

Alison Robertson is executive director, OFVGA.
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Lobbying is more complex than ever 

Leah Erickson 
(BC/AB)
604-957-2359

Marc André
Laberge (QC)
514-984-4589

Bridget Visser 
(ON/MB)
905-715-8595

Paul Banks 
(ON/NS)
905-688-4300

Henry Zomer 
(ON/MB/SK)
905-308-4396

Rob Hovius 
(ON/PEI/NB)
519-580-3231

Laura
Caralampides (QC)
514-984-0662

~ Quality Seed Since 1881 ~

www.StokeSeeds.com

T: 1-800-263-7233
F: 1-800-272-5560

OUR EXPERTS ARE HERE TO HELP!
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Without a doubt the rise in minimum wage was the largest issue
but NAFTA, the proposed federal tax changes and environmental
issues such as phosphorus, also put us through our paces.
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I photograph a lot of

University of Guelph scientists,

usually those involved in 

agri-food research. 

If they’re applied researchers

working on a commodity, the

photo might lend itself well to a

field shot of the researchers

doing their work, depending on

the season. 

Readers expect a certain

kind of shot. They want to see

the researcher, the commodity,

and some engagement between

the two. 

No matter if a researcher is

working with plants, food, 

livestock, insects, manure or

autopsied animal parts, I urge

them to handle it. I tell them:

People want to know you’re

engaged with your research. 

Safety is paramount, of

course. But to as great a degree

as possible, I want them to get

uncomfortably close to the

object they’re holding. That’s

because objects held at what

would be considered in real life

to be a normal distance from the

subject look like they’re a 

million miles away in a photo.

Lay-out artists end up with

huge patches of endless space

in between the subject and the

object. Such a waste.

You can try this on your own

farm, when you’re promoting

yourself and your produce. Get

close. Now, get closer than you

think is reasonable. Finally, get

even closer yet. THEN take the

photo.

Photos in the lab are a similar

story. There, researchers seldom

balk at wearing a lab coat for a

photo, even if they rarely wear

one day to day. 

They know that’s what 

people think they wear. People

feel comforted knowing their

researchers are professional

looking and have some sense of

cleanliness about them, 

outfitted in their clean, white

lab coat…which in reality is

probably clean because it’s so

seldom worn.

But visually, why do some

things change when it comes to

farmers? 

The Twitterverse had a mild

eruption last month when the

new Costco Connection 

magazine published a front-

page photo of a potato farmer

and chip producer promoting

his wares in stereotypical garb

from days gone by – straw hat,

bib overalls, plaid shirt and

well-seasoned work boots.

Some readers were fired up that

the stereotype was being 

perpetrated by such a huge 

consumer publication.

But a closer look at the cover

line revealed the reasoning: the

photo supported a feature story

about local farmers whose 

products were sold at local

Costco. The cover photo was of

fourth-generation New

Brunswick potato farmer Ryan

Albright, who sells his Covered

Bridge brand potato chips to

regional Costco stores. Inside,

there were a half-dozen more

examples, including a piece I

wrote about Kawartha ice cream

being featured in Ontario

Costco stores. 

Some Twitter users accused

Ryan of perpetrating a hick

image for farmers.

Maybe. By cooperating

with the photographer, he did

indeed truly annoy some 

people.

However, he also managed to

get farming and agriculture (not

to mention his business) onto

the cover of a hugely popular

magazine. The photo has

superb stopping power; the

magazine and the local food 

feature will definitely be read. 

(And interestingly, the inside

photo of Ryan shows him in a

company golf shirt, holding the

local potatoes that are turned

into his local chips. No straw

hat, no overalls, no plaid shirt). 

I don’t want to dismiss the

down side of this image 

problem, because it goes deeper

than photography and in some

cases it holds agriculture back. 

For example, to chart a

course towards better food 

literacy, the Ontario Federation

of Agriculture (OFA) surveyed

1,000 Ontarians to see what

they knew about food and food

production, and what their 

concerns about it are.

The results of that fact-

finding mission, released last

month, show there is a load of

room for food literacy 

improvement here.

“Many thoughts and 

opinions about farming are old

fashioned,” the federation said.

Respondents “neglected to 

consider the fact that modern

agricultural practices need to

produce enough food for more

people than they did in the

past.”

The federation found 

common misconceptions about

Ontario agriculture practices

related to the treatment of 

animals, pesticides, hormones,

antibiotic use, agriculture’s

environmental footprint and the

size and breadth of farm 

ownership. 

It blamed these misconcep-

tions on the disconnect between

rural and urban Ontario.

“Reconciling this disconnect

may improve attitudes towards

farming, and help members of

the general public understand

the need for modern technology

in agriculture today,” says the

report.

How many of these 

misconceptions are related to

what farmers wear? Do golf

shirts send a better message

than plaid shirts? 

These sound like silly 

questions. But the answers may

lead to conversations that help

attitudes improve on both the

rural and urban side of the

fence.
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Jan 31-Feb 1 Ontario Processing Vegetable Industry 

Conference, Four Points by Sheraton, London, 

ON 

Feb 1 New Brunswick Potato Conference, Grand Falls, 

NB

Feb 7-9 Fruit Logistica, Berlin, Germany 

Feb 13 Canada Ag Day

Feb 13-14 Ontario Soil & Crop Improvement Association 

Annual General Meeting, Lamplighter Inn, 

London, ON

Feb 14 AAFC Potato Selection Release Open House, 

Fredericton, Guelph and Lethbridge. RSVP for 

Guelph to heather.mazur@agr.gc.ca 

Feb 15-16 British Columbia Fruit Growers’ Association 

Annual General Meeting, Coast Capri, Kelowna, 

BC 

Feb 20 Ontario Fruit and Vegetable Growers’ Association 

159th Annual General Meeting, Hilton Hotel and 

Suites, Niagara Falls, ON

Feb 20 Berry Growers of Ontario Annual General 

Meeting, Embassy Suites Hotel, Niagara Falls, ON  

Feb 21 Ontario Farm Fresh Marketing Association Annual 

General Meeting, Niagara Falls, ON 

Feb 21-22 Ontario Fruit and Vegetable Convention, 

Scotiabank Convention Centre, Niagara Falls, ON

Feb 21-22 Farmers’ Markets Ontario Networking 

Symposium, Scotiabank Convention Centre, 

Niagara Falls, ON 

Feb 21-24 North American Raspberry and Blackberry 

Conference, Ventura Beach Marriott, Ventura, CA

Feb 22 BC Cherry Association Annual General Meeting, 

Ramada Inn Conference Centre Kelowna, BC. 

Feb 23-24 International Potato Technology Expo, 

Charlottetown, PE  

Feb 24-25 Eco Farm Day, Ramada Inn, Cornwall, ON 

www.ecofarmday.ca 

Feb 26 International Fruit Tree Association Annual 

Conference, Napier, New Zealand

Mar 6 Ontario Potato Conference, Delta Hotel and 

Conference Centre, Guelph, ON 

Mar 1 Ontario Fresh Grape Growers’ Marketing Board 

Annual General Meeting, Board Office, St. 

Catharines, ON 

Mar 2 Tomato Day, Roma Club, Leamington, ON

Mar 6 Asparagus Farmers of Ontario Grower Information 

Day, German Hall, Delhi, ON  

Mar 12 Canadian Potato Council Meeting, Ottawa, ON  

Mar 13-15 Canadian Horticultural Council Annual General 

Meeting, Westin Ottawa, Ottawa, ON 

Mar 20-23 Minor Use Priority Setting Meetings, QC 

Mar 22 Keystone Potato Producers’ Association Spring 

Production/Partners Day, Canad Inn, Portage la 

Prairie, MB

COMING EVENTS 2018

What to do about “old fashioned” images and attitudes 

OWEN ROBERTS
U OF GUELPH



Consumers do have choices

for where to buy food. We know

there is consolidation with the

large retailers but the specialty

stores in the market continue to

offer innovation and unique

shopping experiences for 

consumers. They also offer an

alternative to the big players for

suppliers looking to sell more

and perhaps try new initiatives.

My definition of specialty

stores is broad and is not limited

to the higher end operators.

They are certainly an important

segment however there are 

specialty stores that resonate

with other demographics or 

segments of the market. My

definition of a specialty store is

a retailer who chooses to focus

on a narrower segment of the

market, whether that is through

the offering, target market or

positioning.

Differentiation drives traffic

Specialty stores need to offer

something different to succeed.

Chances are they have to pay a

bit more than the big stores for

products and with lower sales,

operating costs as a percentage

of sales are higher. That all adds

up to a higher comparable 

basket price in most, not all

cases. When you are more

expensive in the food industry

you need to be better or

unique, which is where 

specialty stores thrive. Your job

as a supplier is to help them be

better or different. Understand

how they are competing and

support this positioning. 

We have a number of 

specialty stores with most being

regional. The following chart

captures some of the stores but

certainly not all.

Opportunities

These stores often list

unique items or products that

might require something differ-

ent than the large stores can

manage. Find products in your

mix that do not compete direct-

ly with the larger stores unless

the specialty store wants it.

Obviously they need to have

the staples in the categories

where they compete, but they

might be looking for a slightly

different size or package so

prices cannot be compared

directly with the competition.

Specialty stores will have

more flexibility so you can

change more often or offer

unique combinations of prod-

ucts. You can also work together

to try different products without

the significant investment

required with the larger players.

Staff in specialty stores are

generally more engaged, which

presents opportunities. You can

interact with them to get them

selling and also solicit their

feedback. Selling programs like

demos are more reasonable in

these markets and often they

are happy if you do it as

opposed to using a demo 

company.

My experience has been the

conversations with these stores

can be more focused on 

consumers and selling. They do

not have the bureaucracy to 

satisfy that the big retailers

have. If it is a good idea for both

partiesm it can generally be

implemented.

Specialty stores can be good

growth opportunities for sales

and products. If you can get into

the chain when it is relatively

small and there is some 

expansion you will grow with

them. Farm Boy in Ontario is

one such example which 

continues to open new stores.

Challenges

The biggest challenge is that

the volume is usually lower, per

store and for the entire chain.

That will increase your market-

ing cost per case but if it is the

right relationship and you are

happy with the volume it can be

even better than thousands of

cases where it is not a great fit

for your business.

Distribution to these stores

can be difficult. Some do have

their own warehouse and others

rely on direct store distribution

(DSD). Most do not have the

holding power so deliveries

might need to be more 

frequent. Some of these stores

are part of the larger retailers.

T&T is a division of Loblaw,

H.Y. Louie operates Fresh St

Market and Urban Fare is part

of Overwaitea. They do have

established distribution net-

works to use but other smaller,

regional chains can require 

different solutions than full 

pallets to a warehouse.

More autonomy and no

bureaucracy is a win for many

but it also means these 

merchants can change direction

quickly and leave some on the

outside looking in. Smaller 

specialty stores are nimble and

directions can change. Watch

and listen carefully to ensure

you are supporting them and

delivering what they need.

Selling to specialty stores

Consider the position they

occupy in the market and 

challenge yourself to say how do

I support this? Find the 

products and programs that will

ensure they can be different.

That can be unique offerings if

they choose to have a very deep

listing base in a narrow group of

categories or it could be 

different sizes in the items that

compete with the larger stores.

Find options where it is more

difficult for consumers to 

compare prices directly.

Talk to staff in stores. You

will likely learn more than some

of the larger stores.

Offer new or innovative

products and stay close to

results. You will learn consumer

reactions that allow you to make

required changes before you get

too far with huge investments in

packaging and other costs.

Some of these stores are

more likely to try new items if

they can do it as a guaranteed

sale. Factor this into your costs

and take advantage of the test.

Once you establish a base you

can leverage these results into

bigger volume elsewhere.

If you have any questions

about selling your products in

specialty stores please give me a

call at (902) 489-2900 or send

me an email at

peter@skufood.com. Next

month we will explore food in

the drug channel.

RETAIL NEWS

Penguin Pick Up brings

Walmart to new trade areas

Recently Walmart and

Penguin Pick Up announced

that consumers would be able to

shop online with Walmart and

pick up their order free at

Penguin Pick Up locations.

This will allow consumers in

some densely populated urban

markets to now consider

Walmart for their food 

purchases. Availability or 

prohibitive costs make it 

difficult for Walmart to open

stores in these densely populat-

ed areas. Now Walmart doesn’t

need the physical store, because 

consumers can shop on line and

pick up their order at Penguin

Pick Up.

The pace of change is 

accelerating and retailers are

working hard to find the best,

most efficient options.

Peter Chapman is a retail 
consultant, professional speaker
and the author of A la Cart-A 
suppliers’ guide to retailer’s 
priorities. Peter is based in Halifax
N.S. where he is the principal at
GPS Business Solutions and a
partner in SKUfood.com, an on
line resource for food producers.
Peter works with producers and
processors to help them navigate
through the retail environment with
the ultimate goal to get more of their
items in the shopping cart.  
peter@skufood.com
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CHARLES STEVENS 

Last year’s report ended with

an expression of concern about

what would be the outcome of all

the re-evaluations facing our

industry. This year has lived up

to the realization that many

(most) of our concerns from last

year are coming true. Most of this

report hinges on the work done

by many in horticulture in 

dealing with these concerns over

the past year.

Agriculture and Agri-Food

Canada (AAFC) called a meeting

for December 21st 2016 regarding

imidacloprid (Admire) to begin

some action to help defend it

from the accusations being

bandied about. It was very late in

the year, and maybe some felt

that attendance would be low,

but it was a full house because

we realized what the loss of its

use could mean. At that meeting,

everyone agreed to a work plan to

move forward. AAFC struck three

working groups which were

charged with separate activities.

Group one was asked to collect

existing monitoring data, and

with establishing new environ-

mental residue trials. Group two

was to gather and collate what

uses/crops were labelled for 

imidacloprid, which were used by

whom, what alternatives were

registered, and who used them

and why/why not. The third

group looked for means of 

mitigation of risk from the use of

imidacloprid. All groups met by

conference calls regularly, and

final reports were submitted to

PMRA on time by October 2017.

One tangible outcome already

is that the final decision for 

imidacloprid has now been 

postponed until at least

December 2018.

On another front, the OFVGA

board agreed to underwrite two

surveys of actual in-the-field

activities of post-application

workers (in tomatoes and grapes)

to demonstrate to PMRA what

the Canadian activities and times

are, versus its use of a U.S. 

database to calculate exposures.

PMRA was consulted on the 

formats to ensure officials were

onside with the work. The 

proposal was first made in early

May, but these surveys were only

completed in November and then

provided to PMRA. Time will tell

as to their value. Other 

commodities may need to be

done, at a cost to someone.

In 2017 there was an extensive

trial done by processing tomato

growers who used a phone app

(Spray Hub) to document their

pesticide use, and to use it to

inform anyone with permission to

enter treated fields to warn them

about REIs on a field-by-field

basis. This was embraced by the

growers and the processors, and

worked well. This app was shown

to PMRA in a webinar, and 

grower experience was shared

with the PMRA staff on the 

summer field tour. Other com-

modities have expressed interest,

but have not yet signed up.

This is the type of technology

that may be needed to demon-

strate to PMRA that we do 

actually warn farm workers about

things such as re-entry intervals

(REI). It could also be the 

vehicle to warn about the use of

any future personal protection

equipment (PPE) requirements

for post-application workers. Our

growers across Canada need to

decide if they will accept labels

with PPE requirements for 

post-application workers, (and an

auditable means to prove 

warnings were given) if it is the

difference between having 

continued access to these 

products, or not.

In addition to all the type M

fungicides being under review,

we learned that permethrin will

continue to be available (with

some new limitations such as

seemingly large buffer zones), but

that Matador is slated for com-

plete loss of use in the PMRA’s

preliminary decision. Another key

product is bifenthrin (Capture). It

had a conditional registration and

was to be terminated as of

December 2017. In late

December it was extended for

use on potatoes until Dec 2020,

to allow more data development.

Of course we have defended

the continued uses of these active

ingredients and products, but

their futures (and many others)

remain up in the air.  Thanks

goes to the work of David Jones

and others at the Canadian

Horticultural Council (CHC) who

developed a comprehensive list

of what is at risk, dates for final

decisions, and a crop-by-crop list

of the potential losses. This has

allowed easy display to many

groups and individuals of what

the horticulture industries are 

facing.

Some commodity groups have

decided to ‘go political’ as they

feel they just cannot sustain their

crops without these tools. In the

meantime, PMRA has recently

shared a list of its work-plan for

upcoming re-evaluations over the

next several years. It is a 

courageous list with the timelines

as presented, and they may have

some (great?) difficulty reaching

these targets. We need to be 

concerned that they may speed

things through to meet the 

timelines, rather than engage

stakeholders as fulsomely as we

may wish to ensure products

remain available if at all possible.

The ‘new’ approaches to re-

evaluation (agreed upon effective

as of Dec. 1st 2016!) have not yet

borne much fruit in terms of

stakeholder early intervention.

Time will tell. None of the new

re-evaluations scheduled to start

in 2017 were actually commenced

as the staff struggled to get their

backlog completed.

In late 2017 several political

interventions seemed to arise all

at once. The hard work behind

the scenes by several growers

seems to be paying off as both

politicians and their political staff

have been calling for details on

these pesticides under 

re-evaluation. This is a sign that

we are being taken seriously

(Finally!)

The OFVGA was able to 

collaborate with OMAFRA and a

PMRA staff tour of southwestern

Ontario was convened in July.

They were shown fields of

Brussels sprouts, apples and 

processing tomatoes. Indoors they

saw tomatoes, peppers and

cucumbers as well as an indoor

strawberry production facility.

The tour also visited sites where

environmental sampling programs

for imidacloprid were being 

conducted. Their responses were

all positive about the tour and

what they learned.

Later in August another tour

sponsored by CHC was held in

the Ottawa area. This tour

allowed PMRA, AAFC and CFIA

staff to visit several sites to see

apples, fresh field tomatoes,

greenhouse tomatoes, and a 

pick-your-own farm with several

vegetable crops. Once again the

growers gave excellent accounts

of their activities. All present

were well pleased by what they

saw.

September was ending just as

Canada was set to act as host to

the Third Global Minor Use

meeting, and the second Global

Minor Use Priority setting, held

in Montreal. Some 230 delegates

from 30+ countries were in atten-

dance. The Pest Management

Centre did a fabulous job and

Canada was heralded for its 

hosting of the meetings.

Delegates were also treated to a

post-meeting tour of the fruit and

vegetable producing area south of

Montreal. Several stops allowed

the display of many crops, and of

innovative approaches to pest

control. 

Continued on the next page
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Taking a bite out of competitiveness

The ‘AQUA Wetland System’
“A new breed of constructed wetland”

AQUA Treatment Technologies Inc. designs and installs the ‘AQUA Wetland System’ (AWS) for tertiary 
treatment of many types of waste water including sanitary sewage, landfill leachate, dairy farm & abattoir
wastewater, greenhouse irrigation leachate water & mushroom farm leachate water (i.e. manure pile
leachate) and high strength winery washwater.

The ‘AQUA Wetland System’ is operated out of
doors and can achieve year-round tertiary treat-
ment of wastewater. This sub-surface, vertical flow
constructed wetland consists of sand & gravel beds
planted with moisture tolerant plant species. Water
is pumped vertically from cell to cell. There is no
open or standing water. Treatment occurs through
physical filtration & biological degradation. Plants
shade & insulate the cells, cycling nutrients while
preventing algae growth. There is no production of
sludge.

The AWS has been approved for use by the
Ontario Ministry of Environment through over 40 Environmental Compliance Approvals. Recently the Region
of Niagara began approving the AWS for treatment of ‘small flow’ winery washwater I.e. < 10,000 liters
per day. Other agencies who have issued approvals include Health Canada, USEPA and OMAFRA. Recent
projects include:
1) treatment & re-use of greenhouse irrigation leach water at
greenhouses in Niagara & Haldimand
2) treatment of winery wastewater at Greenlane Estates Winery
& numerous other in Niagara 
3) treatment of landfill leachate at sites in Pembroke, Niagara
and Alabama

For additional information please 
contact Lloyd Rozema at 905-327-4571
or email lrozema@aqua-tt.com

Japanese beetle damage in nectarines



The Quebec growers are 

rightfully proud of how they have

embraced these new approaches

and for the support of their

provincial government.

In the fall we attended and

make the NAFTA technical

working group on pesticides. The

meetings had sparse attendance

from growers (except for Mexico)

and only two from all of the U.S.

Something needs to change to get

growers back into the forefront of

the meeting. There were very

few government initiatives dis-

cussed, partly because of the cur-

rent (Big) NAFTA negotiations.

This venue could be used to

much better purpose once the

other issues are resolved. 

The meetings did serve as a

venue to meet with senior PMRA

and EPA staff to discuss issues.

Likewise, many crop protection

company folks were there and

ideas were exchanged. Is it 

valuable? Yes. It could be made

better, too!

Our biggest new accomplish-

ment this year was to work with

Rebecca Lee at CHC to 

interview and select its new Crop

Protection Manager- Caleigh

Irwin. She has jumped into the

job whole-heartedly, and is 

rapidly becoming familiar with

our issues and concerns. Please

take the time to meet her, tell

who you are, what you grow, and

what your crop protection issues

are. She is there to help at the

national level!

We will continue to keep our

finger on the pulse of the 

re-evaluations. March 2018 is the

expected date for several 

decisions (including many 

fungicides) to be finalized. In late

December the PMRA released its

preliminary decisions on 

thiamethoxam and clothianidin

(Actara and Clutch, respectively)

insecticides. While many of the

recommendations are acceptable,

we will need to challenge some

including the total loss of use on

orchards and for some uses on

tomatoes and cucumbers. This

will need to happen before 

mid-March 2018. It looks like

2018 will be another challenging

year for crop protection.

Charles Stevens is crop protection sec-
tion chair, OFVGA.
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Taking a bite out of competitiveness

Fireblight damage in apples Colorado potato beetle damage in potatoes Bulb and stem nematode damage in garlic 



HOPSASPARAGUS

ASPARAGUS
CROWNS
Millennium

Eclipse
Sandy Shore Farms Ltd.

P: (519) 8753382    
E: info@sandyshore.ca

www.sandyshorefarms.ca

ORCHARD SUPPLIES

CLEAN HOP PLANTS
BOOKING ORDERS 

NOW FOR 2018

PRODUCED FROM CLEAN STOCK THROUGH WSU 
NATIONAL CLEAN PLANT NETWORK

For more information call 905-932-0300 or 
email inquiries to: orders@greenfieldgardens.ca

Bitter Gold, Cascade, Centennial, 
Chinook, Columbia, Comet, Crystal
Fuggle, Galena, Glacier, Hallertau MF,
Hallertau Magnum, Newport, 

Sorachi Ace, Tahoma, 
Triple Pearl, Ultra, 

Yakima Gold, 
Zeus

ASPARAGUS ROOTS
Jersey Giant
Millennium

Wrightland Farm
RR 1 • 1000 Ridge Rd. 
Harrow, ON N0R 1G0

Keith: 519-738-6120
Fax: 519-738-3358
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MARKETPLACE
advertising@thegrower.org        866-898-8488 x 221

REFRIGERATION

REAL ESTATE

CONTAINERS & PACKAGING

• MADE IN CANADA
• 2L  & 4L plastic baskets
• Suitable for several products
• Strong durable plastic
• Sturdy handles

• Weather proof
• Air ventilation
• Reliable delivery

www.shouldicefarm.com
613-838-4203  •  shouldice1@bell.net

PLASTIC BASKETS

EQUIPMENT

DON ARTHUR ORCHARD EQUIPMENT
(519) 599-3058 donarthur3@gmail.com     Clarksburg, ON

TURBO-MIST SPRAYERS - 2018 MODELS ARE HERE

NOW IN STOCK EXTRA TALL 112” LOW DRIFT SPRAY TOWERS
NOW IS THE BEST TIME TO BUY, LEASE OR TRADE FOR BEST PRE-SEASON 
PRICING AND MORE TIME TO RECONDITION, ADVERTISE AND SELL YOUR TRADE.
Turbo-Mist 500 diaphram pump, used 3 years $16,250
Turbo-Mist 500 diaphram, hydraulic controls, tall tower $18,500
Turbo-Mist 500 centrifugal pump, hydraulic $12,900
Turbo-Mist 600 NEW centrifugal pump, hydraulic $15,750
Turbo-Mist 600 centrifugal, hydraulic $10,500
Turbo-Mist 600 centrifugal, hydraulic, tall tower $11,900
OCLL 1500 litre 34” fan, nice clean COMING
Perfect KG-220 Just like new, H.D. flail mower $7,250

*** WANTED: GOOD CLEAN SPRAYER TRADES ***

VISIT OUR TURBO-MIST DISPLAY AT OFVC TRADE SHOW

IRRIGATION

Pipe
& Fittings

for Water Systems
• PVC, ABS, Poly, Copper

• Stainless, Brass, Steel
Product Lines

• Drip & Micro Irrigation
• Septic & Sewer
• Drainage & Culverts
• Berkeley Water Pumps

Winona Concrete 
& Pipe Products Ltd.

489 Main St. W., Grimsby, ON. L3M 1T4

info@WinonaConcrete.com
Phone (905) 945-8515    
Fax: (905) 945-1149

or call toll-free
1-800-361-8515

@growernews @thegrowernews www.thegrower.org
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SEED AND ROOTSTOCK

UFRUIT TREES
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MARKETPLACE
advertising@thegrower.org        866-898-8488 x 221

Providing quality 
apple trees for 40

years.

• Bench graft
• 9 month bench
• KNIP tree
• Top grafting existing orchard

Brian Van Brenk
31760 Erin Line

Fingal ON, Canada  
N0L 1K0

5199026353
www.vanbrenk.ca

brian@vanbrenk.ca

KEDDY
Certified Strawberry Plants 
& Raspberry Canes
• All popular varieties available
• Grown under the Nova Scotia Certification program
• Plants shipped across North America.

Contact us for a FREE brochure
C.O. Keddy Nursery Inc

982 Charles Keddy RD, Lakeville, NS, Canada  B4N 3V7
Ph: (902) 678-4497  Fax: (902) 678-0067

Email: keddynursery@xcountry.tv

GLADIOLUS BULBS
Wide variety selection for retail sales and 

commercial cut flower production.
Order online at www.lmbolle.com

813083 Base Line    Norwich, ON
T: 519-468-2090  F: 468-2099

E: lmbolle@execulink.com

STRAWBERRY PLANTS
***CERTIFIED***

RASPBERRY CANES
Producers of Quality stock for 46 years. Grown under the 

Nova Scotia Certification Program. Shipping across North America.

Contact us for more information and a free brochure

G.W. ALLEN NURSERY LTD.
7295 Hwy 221

Centreville, N.S. B0P 1J0

ph. 902-678-7519  fax: 902-678-5924

Email: sales@gwallennursery.com       www.gwallennursery.com

FOCUS: CROP PROTECTION/SPRAYING/POTATOES
This edition has an editorial environment rich in
practical spraying tips, equipment, new products
and label extensions.

Potato producers along with entomology and 
fungicide experts share their best strategies for
growing and defending this valuable crop.

book ad space: February 13 • ad copy due: February 16
advertising@thegrower.org

MARCH
2018

TARGET YOUR MARKET 
BY COMMODITY OR 

GEOGRAPHY WITH AN

INSERT
IN THE GROWER

advertising@thegrower.org 

QUALITY 
FRUIT TREES

• APPLE on M9, B9 and M26
• Peach on Bailey
• PEAR on Quince

ORDER NOW FOR 
BEST SELECTION

WARWICK
ORCHARDS & NURSERY LTD

7056 Egremont Rd. R.R. #8

Watford, Ontario

N0M 2S0

warwickorchards@brktel.on.ca

Tel: (519) 849-6730

Toll free: 877-550-7412

Fax: (519) 849-6731
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In some folks’ eyes, my

office looks like a museum.

Maybe in part because I am in

there too! There are pieces of

history there -- and each of

them could tell a story.

Fortunately I know the 

provenance of most of the

pieces, and the reason for why I

kept them. For instance, one of

them is an old church pew that

came from a now defunct

church in Cambridge. If it could

only tell tales of what it would

have heard over the years!

One piece is the sawn-off

remains of a wooden airplane

propeller. It came from a Tiger

Moth training plane that

crashed near Oshawa during

WWII in 1942. The trainee

pilot was killed, and the prop

was kept for 70 years thereafter

by a mechanic from that train-

ing base. When he passed on,

his family gave it up as it meant

nothing to them. I have tried, so

far in vain, to discover the name

of that pilot who crashed. I only

know he was not a Canadian

but may well have been an

Aussie or Kiwi sent here for

training. He and almost 1,712

others died just while in train-

ing. I will keep on looking.

I have an encased model of

the last Corvette (Escort ship)

used in WWII- HMCS

Sackville, now restored and in

Halifax. Many of them were

built at small inland ship yards

such as Port Arthur,

Collingwood, and Kingston.

Their length of 205 feet was

determined by the capacity of

the St Lawrence River locks in

those war years long before the

Seaway was created in 1959.

Many of these ships were built

inland in Ontario, Quebec, and

British Columbia because the

salt water port capacities in the

Maritimes were needed for

building larger warships and for

merchant ships needing repairs

after damaging convoys. Part of

my interest arises from having a

relative who served on one

(HMCS Kamsack) during the

war, whose ship’s photograph

now hangs at my cottage 70+

years later.

There are also a goodly 

number of old tin or brass 

stencils that harken back to a

much earlier time. They were

used to ink the apple or pear

variety name onto barrels or

crates of fruit for export. I also

have some size/grade stencils,

and a few grower names which

were also put on to identify the

shipper. Many families have

hung onto the family name

stencil but let the apple name

ones go. I have been lucky to

find a few at auctions and others

by chance in my travels. They

are solid reminders of how 

different it was before even ink

stamp pads and now the auto-

matic UPC labelling machines.

My cache of old books and

pamphlets could stock a library.

In today’s world of Google

search they may be passé, but

just sitting down and flipping

the pages still provides a great

story and priceless information.

No fake news anywhere! In the

proceedings of long gone meet-

ings there are names of various

contributors to our present

knowledge. All too often we

have forgotten who did what,

and why something didn’t work,

so we may waste time trying to

do it over again! Many of the

authors are now gone, but their

legacy lives on in print.

There is an old laminated

poster advertising the Plowing

Match in Haldimand-Norfolk

circa 1996. Those who were

there will remember the 11

inches of rain, the Haldimand

clay, the MUD, and all the fun

folks had anyway. Other than

the impossible conditions, it

was an example of how folks

could overcome adversity and

be stronger for having done so.

Then there is the art. Some

are there because I just plain

liked them and bought them.

Others are prints of an English

landscape artist (Sylvester

Stannard) of whom I cannot

afford originals. My grandfather

(so I was told) bought many

from him back pre-WWI, (much

cheaper then, no doubt) but

those ones have escaped my

clutches! They convey a 

simpler, peaceful time to me. I

think however that those times

were actually much tougher for

the majority of that population

than things are for most folks

today. 

In a place of prominence I

have a map for our township

(Verulam-Victoria County) circa

1851 that shows who owned

each original 100-acre farm.

Below this is an old aerial photo

of our original farm buildings as

they were in the late 1940s.

These also speak to a different

time. Work was very hard, and

wresting a living from that land

was an accomplishment then

and now. One hired man spent

all day every day, except during

harvest, just digging ditches and

drains. From my experience of

digging just a few post holes in

that ground I cannot imagine

the back-breaking and 

disheartening task he faced with

just hand tools every day. The

several hungry children back in

his shanty (now my cottage)

were his motivation, no doubt.

There are a few trophies and

memorabilia from golf and 

curling here too. These speak of

great days, better fellowship,

and memories that last a life-

time. I always feel good to see

that I won both longest drive

and closest to the pin prizes. It

means that I could actually ‘grip

it and rip it,’ plus had some skill

(Luck!) at hitting the green on a

par 3 hole, ‘back in the day.’ 

There are a few honours

hung on the walls too. It is

always nice to feel appreciated

for something you accomplished

(or at least tried to). Once again

they are from diverse sources

which only reminds me that I

have been fortunate to have had

the operating space to be eclec-

tic in where and what I did.

Several years ago Fred

Vaughn created and laminated a

poster showing the historical

changes in the Canadian 

pesticide company units. There

have been several more changes

since then -- it is hard to know

who used to be what! There is

also a U.S. company version for

herbicide companies, and it too

tells a story going back to early

European ink-and-dye 

companies who were the 

forebears of the crop protection

companies of today. 

I came across a roll-down

wall map (remember those from

public school classrooms?) and

hung it up because it tells the

economic activities of Ontario

circa late 1940s. What changes

have happened since then! It

includes the 54 counties at that

time (we had to memorize

them) and I doubt many kids

today even know what county

they live in. The Ontario

Department of Agriculture and

Food (ODAF) had offices in

most of them, and even had two

offices in Simcoe County! I

believe that Frank Ingratta may

have been the last Deputy

Minister to actually visit every

one of them in his term. The

Ag. Rep. ran the show in each

office -- a direct line to the

‘boss’ in Toronto! A lot got

accomplished with just a few

staff, lots of volunteers, and a

great desire for knowledge in

our farm communities. When a

real need arose, the action line

could ensure that it was heard

about in ‘head office’ PDQ!

Those were the days.

I learned a lot about filing

from an early employer: ‘Dixie’

Don Pallett. You kept track of

everything you saw and tossed

aside in each ‘search’ for an

item, so when another request

came in, and if you could

remember which pile to start at,

what came before and after in

the last search -- hey presto

there it is. If you had never

seen it over several prior search-

es and if he couldn’t remember

seeing ‘it’ then we were ‘out of

stock’ but could get it by next

week! The system still works,

as long as you take notice of

what you see while searching!

This is NOT a good system for

anyone else searching for 

something in your office, and

woe betides anyone trying to

‘clean things up’!

Mostly, the desk is clear

except for the computer, and a

‘few’ piles of important papers.

It is home base, and comfort-

able. It allows me to be creative

in MY environment. Now if I

could just shift a few binders I

could actually sit on that pew!

CRAIG HUNTER
OFVGA

MINOR USE

CRAIG’S COMMENTS

Working environment

HMCS Kamsack - 1940 Flower Class Corvette



JIM CHAPUT 

The Pest Management

Regulatory Agency (PMRA)

recently announced the approval

of minor use label expansion reg-

istrations for Prowl H2O herbi-

cide for control of labeled weeds

on transplanted field tomatoes

grown in mineral soil in Canada

and dry common beans grown in

eastern Canada and British

Columbia. Prowl H2O herbicide

was already labeled for use on a

number of crops in Canada for

control of several weeds. 

These minor use projects were

submitted by Ontario as a result

of minor use priorities established

by growers and extension person-

nel. 

The following is provided as

an abbreviated, general outline

only. Users should be making

weed management decisions

within a robust integrated weed

management program and should

consult the complete label before

using Prowl H2O Herbicide. 

Prowl H2O Herbicide is toxic

to aquatic organisms and non-tar-

get terrestrial plants. Do not

apply this product or allow drift

to other crops or non-target areas.

Do not contaminate off-target

areas or aquatic habitats when

spraying or when cleaning and

rinsing spray equipment or con-

tainers. In field tomatoes, do not

apply Prowl H2O Herbicide more

than once in two consecutive

years. 

Follow all other precautions,

restrictions and directions for use

on the Prowl H2O herbicide label

carefully. 

Jim Chaput is minor use coordina-
tor, OMAFRA, Guelph, Ontario

Rufus Isaacs, a Michigan State

University entomologist, invites

interested berry and cherry grow-

ers to join a one-hour webinar on

Feb. 23, 2018, from 12 to 1 p.m.

Titled “Good Bugs vs Bad:

Using Biological Controls in

SWD Management.”

This webinar will include an

overview of the project, an

update on the native biocontrol

agents that have been found in

surveys at farms from Oregon to

Maine, and the latest information

on parasitic wasps from Asia.

Heather Leach of MSU

Entomology will be one of the

presenters on the webinar and

will give an update on research

in Michigan.

To register for the event, go

to:  http://bit.ly/2EhwqPf
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CROP PROTECTION

Prowl herbicide for field tomatoes 

Biological
control of
SWD 

Female spotted wing

Drosophila. Photo by Danielle

Kirkpatrick, MSU Entomology.



JENNIFER MORRIS

Supply chain management can

be daunting. You just want to

make great product! In the world

of transporting materials and 

finished goods, there are a few

simple ways to make sure you get

some bang for your buck.

1. Detail matters

Create a very detailed Bill of

Materials so that it is all in one

place on your product down to

every last detail including:

• Product weight and 

dimensions out of package, in

package, in shipping carton

• Each material or ingredient

• Where are things coming from?

• Does the factory have a dock?

• Do I have a dock?

• What is a dock?

And it is OK to not know

everything! Ask questions. The

more you know about your 

supply chain, the better you can

negotiate and find the best

option for your product and 

customers.

2. Combine shipments and

reduce packaging costs

Combining shipments will get

you volume discounts. Shipping

costs are calculated on space and

weight. If you can reduce either

of these, you will save money. It

is also more sustainable. Planning

in advance will save you expen-

sive rush fees. Whenever you

can, avoid airing product as this

gets rather costly.

3. Befriend your local small 

businesses

Let’s just say that you are going

to the same trade show as Joe

from across the street. If you can

combine truckloads and ship

together, it is going to halve your

costs. The same will happen if

you are using the same 

manufacturer or consolidator for

production. It is always about

maximizing space. It will cost you

the same whether the space is

filled or empty so you might as

well get your money’s worth.

4. Find an expert

You cannot be an expert on

everything! With transportation,

there are so many options out

there. Information and rules vary

so much by industry, country of

origin, where you are shipping to,

how you are shipping and of

course, how much you are 

shipping. Talk to people who

understand your problem and can

help to tailor a solution. Industry

experts can save you time,

money, headaches and

heartaches. Tariffs and duties can

make or break a company.

Concentrate on making amazing

products and marketing and

sales. Leave these details to

those who have made it their 

passion to tackle this puzzle.

5. Ask for the discount.

This is a competitive industry

and companies are competing for

your business. 

Jennifer Morris is president of Two
Roads Logistics, Toronto, Ontario.
She can be reached at 
empoweredconsultingco@gmail.com 

LOCISTICS

Five simple ways to optimize
transportation 
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FEBRUARY 2018 SECTION B

FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION

Craft your own show experience
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2018 show round-up
FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION FEBRUARY 21 - 22

TRADE SHOW TASTING COMPETITIONS EDUCATIONAL SEMINARS

MEET THE BUYER – NEW TIME AND LOCATION 
The speed-dating session is a Dragon’s Den version of pitching your produce to buyers. The event is

slated for February 22 from 11 am to 1 pm in Ballroom C.  You must register in advance, at no charge,

to reserve your place. The Ontario Produce Marketing Association has graciously sponsored this 

popular event. At press time, confirmed companies include: Loblaw and Sobeys.

EARLY-BIRD REGISTRATION 
Save some money with the early-bird registration by February 14 at 6 pm.  Go to www.ofvc.ca. Pre-

registration includes complimentary drink tickets courtesy of the sponsors of the Farmers and Friends

reception:  N. M. Bartlett Inc., Ontario Fruit and Vegetable Growers’ Association and the Ontario

Produce Marketing Association.   

FARMERS AND FRIENDS RECEPTION 
Don’t miss the Farmers and Friends Reception on February 21 from 5 pm to 7 pm. Compare notes

with your peers. Be present to applaud the day’s competition award winners. On offer are Ontario

wines, craft beers, ciders and other beverages with locally sourced hot and cold snacks.  

YOUNG FARMER FORUM – NEW!
Andrew Campbell, Fresh Air Farmer, will be on hand to inspire young farmers. He will offer tips on

how to stand up for horticulture and tell your unique story. Reserve your seat for the February 22

inaugural event for farmers 40 and under.  

RESEARCH POSTER COMPETITION

GREAT ONTARIO-HOPPED CRAFT BEER COMPETITION

Ontario vegetable specialist Dennis Van Dyk is coordinating 29

entries from university students to highlight research on fruit, 

vegetables and alternative crops in Ontario. Students also compete

for cash prizes of $500, $300 and $200 and receive complimentary

registration to both days of the conference. 

Topics of posters submitted to date include:  

• insects (pepper weevil, SWD, carrot weevil, BMSB, two spotted

spider mites)

• diseases (ginseng replant, celery leaf curl, stem and bulb 

nematode)

• pollinator research (squash bee, bumble bee, wild bees)

• soil health (mycorrhizae, remote sensing, breeding, grape

research, postharvest research and more.)

The hops industry has come a long way encouraged by the results

of the Great Ontario-Hopped Craft Beer Competition. Organizers

Jason Deveau and Evan Elford have invited 18 teams to compete

on February 21, 2 to 4 pm in Ballroom C. This year’s featured style

of beer is Black IPA. Go to www.ofvc.ca to see if your favourite

brewer is competing. 

“Hops production in Ontario, as well as in Canada, continues to

develop in both acres and in quality,” says Scott Hodgins, crop

manager, Horticulture, BASF Canada Inc. “The Great Ontario-

Hopped Craft Beer Competition shines a light on the progress of

our industry. As a leader and innovator in horticulture crop 

protection, BASF is pleased to continue to be a supporter of this

event.” 

Photos by Denis Cahill. Cider & Hard Cider Tasting Competitions get 

underway on opening day.

Remember trade show and convention hours run from 8

am to 5 pm. Show closes at 4 pm on the second day.

Use the social media hash tag #OFVC2018 or Twitter

@ofvc1.
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BILL MacDONALD

A quick search of YouTube

reveals videos that show you

can spray Aspirin on your toma

toes and they will have less 

disease. It has to be true if it’s

on YouTube, right? There’s no

“Fake News” on social media,

right?

Actually, there is a scientific

basis to this. Salicylic acid,

(aspirin contains acetylsalicylic

acid which breaks down to 

salicylic acid) appears to be a

central signaling component in

SAR (Yalpani et al., 1991; Vallad

& Goodman, 2004). SAR,

Systemic Acquired Resistance,

is a mechanism of induced

defense that confers long-lasting

protection against a broad 

spectrum of microorganisms

(Durrant & Dong, 2004). What

this really means is; you can

“turn on” the plant’s natural

defense systems in anticipation

of future disease attacks. 

An experiment conducted by

Esmailzadeh, et al. (2008)

demonstrated that spraying

tomato plants with 400 μM of

salicylic acid resulted in 54.7 per

cent fewer necrosis lesions per

leaf and 87.5 per cent reduction

in blighted area when the

tomato plants were infected

with Alternaria alternata. Plants

have survived for thousands of

years without human interven-

tion by developing natural

defense systems and we are

now discovering how to use this

knowledge to our advantage.

Plant biostimulants not only

protect plants from attacks by

pathogens, but can also improve

plant growth by stimulating

nutrient uptake and increasing

abiotic stress tolerance. Jardin

(2015) proposes the following

definition: “A plant 

biostimulant is any substance or

microorganism applied to plants

with the aim to enhance 

nutrition efficiency, abiotic

stress tolerance and/or crop

quality traits, regardless of its

nutrient’s content.” 

Jardin (2015) lists the major

categories of plant biostimulants

that include: 

1. Humic and fulvic acids.

These can increase the roots’

“foraging” capacity resulting in

increased yields, reduced 

fertilizer usage and thus, less

loss of nutrients to the 

environment. By stimulating

the roots’ “proton pumps,”

nutrients are more efficiently

scavenged from the rhizosphere,

which greatly increases nutrient

use efficiency.

2. Seaweed extracts. These can

stimulate the expression of

genes for the transport of

micronutrients, thus improving

the mineral content of plants.

Anti-stress effects have also

been reported (Calvo, et al.,

2014)

3. Protein hydrolysates and

other N-containing compounds.

These can have an effect on

nitrogen assimilation and also

increase soil microbial biomass,

soil respiration, and overall soil

fertility.

4. Chitosan and other 

biopolymers. Agricultural 

applications have focussed on

protection from plant

pathogens, but also as protec-

tion against abiotic stress, such

as salinity, drought and cold.

5. Inorganic compounds. The

five main beneficial elements

are Aluminum, Cobalt, Sodium,

Selenium and Silicon. The 

benefits can be derived from

the strengthening of cells

(which can defend against

pathogen attack), and increased

abiotic stress resistance.  

6. Beneficial fungi, of which

mycorrhizae is the poster child.

The benefits of mycorrhizal

fungi are well documented, with

increased nutrient uptake, 

especially zinc and phosphorus,

being the most well known.

Drought tolerance is another

benefit of micorrhizal 

“infection.” Beneficial fungi are

not limited to micorrhizae, as

there are many others, with

Trichoderma spp. being widely

used in agricultural applications.

7. Beneficial bacteria. The most

commonly known beneficial

bacteria is Rhizobium, which is

responsible for the fixation of

nitrogen in legumes. Other 

rhizobacteria stimulate the 

formation of lateral roots and

root hair density, which

enhances nutrient use efficiency

by increasing nutrient 

absorption.

We are now at a very exciting

time in agricultural production,

as the use of plant biostimulants

can greatly help in the produc-

tion of crop plants. We just have

to identify the targets that “turn

on” these hidden gems that will

increase our production.

Bill MacDonald is a professor at
Niagara College and coordinator of
the Greenhouse Technician
Program. He is speaking at the
Ontario Fruit and Vegetable
Convention on February 21 at 9:30
am in Room 203. He kicks off a
morning session on biostimulants. 

What are biostimulants?
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Seeds of money-making ideas from the Big Apple 
FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION FEBRUARY 21 - 22

KAREN DAVIDSON

New York, the city that 

doesn’t sleep, is a haven for

foodies looking for fresh 

inspiration. Eighteen members

of the Ontario Farm Fresh

Marketing Association

(OFFMA) organized a tour for

November 2017 and agree that

New York is a wake-up call that

big ideas can flourish in small

spaces.

Karen Whitty joined the tour

to kickstart planning for the

20th anniversary of 13th Street

Winery, which she operates

with husband Doug at St.

Catharines, Ontario. Her 

take-away impression?

“In New York, they are so

passionate about their city and

their products,” says Whitty.

“We can also take pride in our

beautiful setting in Niagara and

make sure we’re always 

ambassadors.”  

Since the Whitty family

operate a bakery at their winery,

she compared notes with the

success of Four & Twenty

Blackbirds pie shop in Brooklyn

(www.birdsblack.com).

Only seven years old, this young

business has been acclaimed for

taking pies to the next level

with all-butter crusts. Ever

heard of Buttermilk Chess Pie,

Bourbon Pear Crumble Pie,

Brown Butter Pumpkin pie?

Their innovative cookbook,

published in 2013, put the shop

on the radar of New Yorkers. 

The fame of Four & Twenty

Blackbirds came to the atten-

tion of Whole Foods. Under a

royalty contract, sisters Emily

and Melissa Elsen have allowed

their pie crust recipe to be used

and branded in smaller pies sold

at Whole Foods. They are now

looking at selling their concept

in the Japanese market.  

How successful are they?

The sisters revealed that they

made more than 5,000 pies for

American Thanksgiving at an

average price of $42 US. Whitty

is recalculating how she can

raise the price of her salted

caramel apple pie that currently

retails at $16 Canadian.  

“One of the take-home

lessons is to have a laser focus

on a product and its quality,”

says Whitty. “Too often, we try

to be everything to everyone.”

With this thought in mind,

she has ambitious plans to

increase volumes on their

Whitty Farm Salsa, a popular

mix of sweet and heat. It’s the

number-one selling product

from their on-farm market. She

will explore other local 

distribution channels. 

Another OFFMA member,

Hollis English, shared her 

perspective.

“New Yorkers do so much in

such little spaces. It is just the

norm for the city and it made

me appreciate the ‘sprawling’

fields and our farm market that

I often think is too small. We

often dream of an expansion or

a new building and it really

makes you think about how you

can get creative and sell more in

a ‘small’ retail space -- that is

still twice the size of most

places we visited!  Also on the

production end, you can make a

lot in a small kitchen and keep

costs down if you get creative

on storage.”  

Holly English, Murphy’s

Farm Market, is adopting 

another small idea from Four &

Twenty Blackbirds that feels

“life changing.” The owners

have posted a contact list of all

the people you might need to

call in an emergency or if 

something broke.

“Their plumber, electrician,

oven repair guy, freezer repair

guy, passwords to key websites

that were used for ordering

ingredients etc are all listed,”

says English. “It is a very basic

simple idea, but making the

information out in the open and

for everyone to see, so anyone

could solve the problem makes

so much sense. I think some-

times I am the only person who

knows the guy we call when our

water heater is broken. It’s not

secret information. I just haven't

made it accessible and it would

help our efficiency and account-

ability if all staff could easily

access this basic information.” 

Another New York stop was

One Girl Cookies (www.onegirl-

cookies.com) This Brooklyn

shop is operated by husband

and wife, Dawn Casale and

David Crofton. They rent 

warehouse space and use Uber

to deliver product to city cafes.  

“One Girl Cookies talked

about the importance of records

for planning purposes and when

baking large batches,” says

English.  “Our bakery currently

has whiteboards for lists which

has worked well, but having a

paper trail allows for increased

accountability.” 

A favourite stop was at The

Pickle Guys

(www.pickleguys.com) where

barrels of freshly pickled 

vegetables – and fruits – 

greeted visitors. They have a

signature product that is adver-

tised on their website as “under

the rabbinical supervision of

Rabbi Shmuel Fishelis.”

Quaint to some, this phrase is a

throwback to the last century

where customers could be

assured as to the authenticity of

the product, and the process.  

A pickled product allows

flexibility for nation-wide 

delivery – yes, that’s offered –

or to local neighbourhoods via

UberRUSH.  Want a pickled

pineapple?  It’s here.  

“The trick is to have 

sustainable prices,” says Whitty.

“You need a lot of hands to

make these products, so you

need a production space at 

reasonable cost.” 

These three enterprises 

stimulate the planning for 2018

on-farm retail markets.  As

Whitty says, “There’s lots of

risk and it’s difficult to know

when to risk. It was a privilege

to be inspired by such talented

entrepreneurs.” 

For an in-person account, go

to the Ontario Farm Fresh

Marketing Association Summit

session at OFVC on Thursday,

February 22 at 2 pm. Karen

Whitty will be speaking about

“Ideas from the Big Apple” in

Ballroom B. 
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Karen and Doug Whitty, 2017 Grape King, are planning 20th

anniversary celebrations this year for 13th Street Winery in St.

Catharines, Ontario. 

The Pickle Guys
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KAREN DAVIDSON

Ontario’s greenhouse 

vegetable industry is anxious to

automate, given the recent

increase in minimum wages to

$14/hour. Leamington-based

AMCO Produce plans to pilot a

mini-cuke packer convinced of

the promise of a project at

Vineland Research and

Innovation Centre (Vineland).  

Bob Boose, vice-president

production, green-lighted the

construction in June 2017 and is

anticipating installation shortly.

“This equipment will run for

two shifts and will replace four

workers,” says Boose. “Our plan

is to double mini-cuke produc-

tion from two to four acres.”  

For its part, Vineland part-

nered with CMP Automation in

Ayr, Ontario to build the

machine that can grade, align

and pack 330 trays of mini-

cucumbers per hour. That

speed represents twice as much

as can be done by hand. The

machine can also be scaled up

for applications requiring higher

throughput.

The packer uses a series of

conveyors, a speedy pick-and-

place robot and optical sorting

to grade cucumbers by size and

shape, and then arranges them

on a tray before being wrapped

in cellophane.  

“We’re making the final

tweaks to the main packaging

machine, ensuring alignment on

the tray and adding the ancillary

modules including a tray den-

ester and feeder system to

accommodate bulk loading of

mini-cucumbers that will then

be singulated,” says Darren

Ward, manager, Business

Planning and

Commercialization, Vineland.  

The machine made its debut

at the Canadian Greenhouse

Conference in October 2017.

The fast turn-around on the

equipment is one sign of the

urgency to meet industry needs. 

For more updates on

Vineland’s research, visit booth

#507 and 509 at the Ontario

Fruit and Vegetable

Convention.   

Photo right: The Vineland

CMP designed and built 

mini-cuke packer is ready for its

pilot at AMCO Produce in

Leamington, Ontario. It has the

capacity to double packing 

efficiency to 330 trays of 

mini-cucumbers per hour. 

Mini-cuke packer promises 
to double packing efficiency    

speaker
sessions
Labour productivity 

“Labour efficiency or effi-

cient labour?”  That talk by

Garth Baxter, Agribax Global

will kick off the February 22

session on labour 

productivity on the farm. 

Other speakers include:

John Molenhuis, OMAFRA:

“How to assess a labour-

saving technology?

John Van de Vegte,

OMAFRA:  “Measuring and

benchmarking labour in 

horticulture”

Matt Deir, Croptracker:

“Incorporating Croptracker

on the farm”
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Berry Growers of Ontario first AGM

FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION FEBRUARY 21 - 22

The blueberry, strawberry

and raspberry growers of

Ontario are now governed by

one amalgamated organization:

Berry Growers of Ontario

(BGO). Kevin Schooley, 

executive director, emphasizes

the importance of electing the

first board of directors. 

“Appointed directors are 

currently working on behalf of

BGO but growers will have the

opportunity to run for election,”

says Schooley. 

Growers who have a 

minimum of two acres of 

blueberries, raspberries, 

strawberries or a combination of

any of the three that is equal or

greater than two acres will have

the opportunity to vote.

“We do not know how many

farms are eligible at this time

but we believe that there is

more than 300,” says Schooley.

“The latest Statistics Canada

information indicates there are

more than 700 strawberry 

growers in Ontario but many are

likely below the two-acre 

minimum and we don’t know

exactly where they are located.”  

Bylaws and Regulations for

the governance of the new 

organization will be presented

during the annual meeting.

Improving production of new berry varieties 
KAREN DAVIDSON

Some things haven’t changed

a lot over the years as these

side-by-side picking photos

show. However Howe Family

Farms, as a valued berry 

supplier to Loblaw Companies,

is always trying something new

in breeding. Their on-farm trial

site near Aylmer, Ontario is a

window into the future. 

“Varieties are key,” says

Kevin Howe. “I look to family

newspaper clippings for what

happened in the past and see

that the variety Redcoat was

showcased.”  

While breeding has

improved shelf life and 

extended the season with day-

neutral varieties, the fact

remains that flavour is at the

core for local buyers. Charles

Keddy is a Nova Scotia 

strawberry plant propagator who

is providing six numbered 

varieties for testing. Three 

varieties are under review from

the University of Minnesota.

Others include: Archer (Cornell

University), Calinda, Jive and

Vivaldi (Fresh Forward

Netherlands), Summer Daisy

and Summer Flavour

(University of Guelph) and

Ruby June (Lassen Canyon).  

“Each year we seem to go a

little bit overboard by planting

an insane amount of different

varieties,” says Howe on his

website (www.howefamily-

farms.ca). “The fruits and 

vegetables we grow are like

children to us . . . and like 

children, they can sometimes

be a bit of a headache to raise . .

Like a parent, we want to

reward the good characteristics

(ie flavour, appearance, quality)

and give discipline to the 

negative characteristics (ie 

bitterness, poor shelf life etc).

With fruits and vegetables it is

difficult since everyone’s taste

buds are different.” 

All berry growers will be

keen to hear what’s new from

John Zandstra, University of

Guelph, who will be speaking

February 21 at the Ontario

Fruit and Vegetable

Convention about “Improving

production of dayneutral 

strawberries in Canada.” 

Frost protection for your fruit crop will protect against night frost regardless of wind speed or inversion layer.
Positive test results to as low as -4.5 Celsius. Ideal frost protection for 2.5 acres to 20 acres. Affordable &
portable. Agrofrost offers you a complete range of frost protection solutions. Orchards, vineyards, whatever
crop you have, you need to protects against night frost. Our Frostbuster and FrostGuard not only protect your
crop against night frost, they also improve the fruit set and pollination. This is an important advantage that
we can offer you through our proprietary products.

When using a platform worker productivity increase approximately
40% and significant economic savings per acre!

Contact us for more details:

AGROFROST CANADA
PO BOX 146 Tillsonburg ON N4G 4H3
Corné: 519-765-0650 / Cor: 519-777-0446
www.agrofrostcanada.com

FROST EQUIPMENT 
& PLATFORMS

The FrostGuard:
The Most Flexible

The Frostbuster:
The Most Economical

Everything you need for an
affordable price

Come see us at OFVC
Feb. 21-22, 2018 in 
Niagara Falls (ON)

Picking in the 1940s doesn’t look too much different than 2017.
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Picture yourself at OFVC 2018

Photos by Denis Cahill



KAREN DAVIDSON 

The 2018 growing season

will challenge potato growers as

they seek to control insects

such as Colorado potato beetle

with fewer products and more

restrictions on use. 

Researchers have anticipated

the susceptibility of current

products to insect resistance by

conducting surveys of live 

populations for several years.

Dr. Ian Scott, Agriculture and

Agri-Food Canada (AAFC)

research scientist, will share the

2017 survey results at the

Ontario Fruit and Vegetable

Convention on February 22.

His survey represents 20 to 25

populations of Colorado potato

beetle from Manitoba, Ontario,

Quebec and Prince Edward

Island. 

Field extensionists in these

four provinces were sent 

collection kits so that live

insects could be captured and

couriered to the London,

Ontario laboratory. 

“Our laboratory can assess

successive generations of larvae

from field-collected adults,”

explains Scott. “Most are the

summer generation from June

and July. Samples collected

later in the summer are weaker

and aren’t as reliable in laying

eggs.” 

To date, the survey results

show that only a smattering of

these populations are still 

susceptible to neonicotinoid

insecticides:  clothianidin, 

thiamethoxam and 

imidacloprid. Some populations

are totally resistant. If the 

insecticides are working, they

should be lethal to 80 per cent

of the larvae. 

“This is not surprising,” says

Scott “given the insecticide use

history at some sites with 

extensive use since the prod-

ucts were introduced in 2008.

After 10 years of increased use

of the active ingredient, 

imadicloprid, we see that 20 to

30 per cent of the Colorado

potato beetle population is

resistant. To date, we see no

resistance to clothianidin and

thiamethoxam.” 

The research team is also

screening for resistance to the

diamide class (Coragen and

Verimark) and spinosad class

(Entrust and Delegate). The

objective is to identify what

products would be most 

effective in a specific insecti-

cide rotation. As well, cultural

and biological practices may be

useful at the start of the season,

delaying the use of insecticides.  

“We will be advising how to

make the best use of the

remaining insecticides in the

next two years,” says Scott.  

Dr. Ian Scott will be one of

the speakers on February 22 at

the Ontario Fruit and Vegetable

Convention on February 22

under the program title:  Does

IPM contribute to pesticide

resistance? Look for the session

in Room 204 at 2 pm.  
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Survey results for Colorado potato beetle
reveal increased resistance

FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION FEBRUARY 21 - 22

191 JOHN STREET  BARRIE, ONTARIO  L4N 2L4
1-800-461-4479 • 416-287-6848 EXT: 242 • WWW.MOOREPACKAGING.COM

•  Waxed  boxes  and  wax  a l te rnat ive  coat ings  
•  Loca l  manufacturer  o f  cor rugated  packag ing
•  Custom s i zes  and  common footpr in ts  
•  Wooden pa l le ts  and  c ra t ing
•  Fami ly  owned and  operated  s ince  1979
•  Located  jus t  nor th  o f  the  Ho l land  Marsh

We’re ready for you.
READY TO HARVEST?

( FRESH PRODUCE GOES HERE )

COME 
VISIT US!

BOOTH 729

.ca

Figure 1. The percentage of 2017 Canadian CPB populations collected from four provinces considered

to be susceptible (>70% mortality), less susceptible (>30%, <70% mortality) or resistant (<30% mortali-

ty) to the discriminating concentrations of seven insecticides from four classes: two neonicotinoids

(NN), ACTARA (thiamethoxam) and TITAN (clothianidin); one butenolide (BL), SIVANTO PRIME

(flupyradifurone); two anthranilic diamides (AD), CORAGEN (chlorantraniliprole) and VERIMARK

(cyantraniliprole); and two spinosyns (SS), ENTRUST (spinosad) and DELEGATE (spinetoram).

Also shown is the number of populations surveyed within each susceptibility category for each insecti-

cide class from each province.

speaker
sessions
Dr. Chris Cutler, Dalhousie

University:  “Insects,

Insecticides and Hormesis:

Evidence and Considerations

for Study.” 

If hormesis is a new term,

you aren’t alone. Hormesis is

a biological phenomenon

whereby a beneficial effect

(improved health, stress 

tolerance, growth or 

longevity) results from 

exposure to low doses of an

agent that is otherwise toxic

or lethal when given at 

higher doses.

Dr. Keith Cox, Cornell

University:  “Developing

Resistance Management

Strategies for Fungicides.” 

Dr. Janna L. Beckerman,

Purdue University:  “How

IPM Contributes to

Fungicide Resistance.”  
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The Retail Council of

Canada published its January 1,

2018 map of minimum wage

rates but already it’s out of date.

Quebec has announced a steep

increase to $12 per hour to be

effective May 1. 

Within this context, growers

are looking to cope with labour

rates. Richard Feenstra is one of

the speakers scheduled to speak

on February 22 at the Ontario

Fruit and Vegetable Convention

in the apple session. As the

owner of a 40-acre apple orchard

near Beamsville, Ontario, he’s

been steadily adjusting his 

management of labour. 

“Labour is my number one

cost,” says Feenstra.  “Over the

next five years, I plan to finish

replanting to a high-density 

system and to maximize the

quality of my crop.”  

The emphasis on reducing

labour costs is compelling this

year, however, he’s been 

moving to a more efficient sys-

tem all along. Two years ago, he

purchased a platform to make

pruning, thinning, trellising and

harvesting more efficient than

ladders. He has also changed

the trellis system, using clips

rather than tying the tree with

bamboo to save labour. These

are the ways to maximize the

efficiency of his seasonal and

local agricultural workers.  

“This may seem like a sim-

ple thing, but instead of using a

single boom on one side of the

tractor, I’m now using a double-

sided boom to weed-spray two

rows at once,” says Feenstra.

“Sometimes windy conditions

will narrow the window for

spraying, so being able to com-

plete the task in half the time is

important and saves labour.”

Local equipment dealer

N.M. Bartlett is experimenting

with a self-propelled bin-dog

that can move bins closer to the

workers. “It needs modifica-

tion,” says Feenstra, “but it has

a lot of potential to help reduce

the amount of walking during

harvest.” 

Feenstra is also looking at

improving his packout rates

from 80 to 85 or 90 per cent to

earn a higher return on each bin

of apples. Growers are going to

be looking for ways to get more

return for their product to 

overcome the higher costs of

growing.  It is hard to get when

you are not selling direct to

markets yourself and are 

dependent on middlemen.

Putting a more consistent, 

higher quality product in the

bin might be the way to get it.

“The overall industry 

attitudes are usually negative

towards higher costs, but I’d

like to look for an opportunity

to be more positive, says

Feenstra. “The grower’s 

perspective has a direct effect

on the outlook and productivity

of employees.” 

Jared Blair, E & B Medel

Orchards, Ruthven, Ontario

agrees that it’s important to

think about what’s coming.

“You have to keep up-to-date

with techniques and equip-

ment, in terms of pruning and

maintenance,” he says.

Back in 2012 and 2013,

research was conducted into

platforms. The farm purchased

one in 2016 from Huron Fruit

Systems in New York. (see

YouTube video:

https://www.youtube.com/watch

?v=U6cbf9PQ_JY)  

It proved so useful that

another platform was purchased

in 2017 for the 170 acres.

Blair says that thinning and

pruning were completed two to

three weeks earlier than in 

previous years. With these 

efficiencies, the platform has a

payback of two years. The 

seasonal worker force has been

reduced by two employees. 

For more on how to assess

labour-saving equipment, go to

the OFVC sessions at

www.ofvc.ca.

Photo right: Bin Dog

How apple growers are improving labour efficiency
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The search for a nematicide
to control carrot nematodes 

FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION FEBRUARY 21 - 22

DENNIS VAN DYK, KEVIN

VANDER KOOI AND MARY

RUTH McDONALD

Carrots are particularly 

sensitive to nematode damage

especially during taproot 

formation. Root-knot nematode

(Meloidogyne hapla Chitwood)

and carrot cyst nematode

(Heterodera carotae Jones) are

the major nematode pests of

carrots in Ontario. There is zero

tolerance for root-knot 

nematodes in carrot production,

the presence alone is enough to

recommend control measures.

Nematode management has

become increasingly difficult as

effective products are being

removed from the market and

registered fumigants are subject

to increased restrictions. Soil

fumigation is the primary 

management option used by

carrot growers in Ontario with

Pic Plus (chloropicrin 86%) and

Busan/Vapam (metam sodium

42.5%) currently registered for

use on carrots. Two non-

fumigant nematicides have

been identified as potential

management tools for nematode

control in carrots; Nimitz (flu-

ensulfone 480 g/L) and Velum

Prime (fluopyram 50%). Fields

trials were conducted from 2014

– 2016 in 60 – 80% organic 

matter soil in commercial carrot

fields with a history of 

nematode damage. Various

treatment combinations were

evaluated over the years 

including Pic Plus, Vapam,

Nimitz, Pic Plus + Vapam, Pic

Plus + Nimitz and Velum

Prime. Application details can

be found in Table 1. 

Carrots were harvested and

assessed for forking, stunting,

nematode damage and yield. At

harvest in 2014, Pic Plus,

Vapam, Nimitz and a combina-

tion of these products increased

carrot yield and reduced nema-

tode damage severity compared

to the untreated check (Figure

1). Damage at harvest in 2015

showed a similar trend as 2014

(Figure 1). In 2016, carrots

grown in soil treated with Pic

Plus had numerically the high-

est yield and the lowest DSI of

any treatment; however, it was

not significantly different from

the other treatments (Figure 1).

In both 2014 and 2015, Pic Plus

reduced nematode damage

compared to the check and

increased yields. In 2014,

Vapam, Nimitz, and 

combinations of these products

increased carrot yield and per

cent marketable carrots while

reducing damage severity.

In all years, soils were 

sampled pre- and post-treat-

ment, and following harvest.

Nematode counts in all trials

and treatments vary over the

season but no significant 

differences between the 

treatments were found and

counts increased substantially

by harvest. Carrot cyst 

nematode counts rose dramati-

cally even in treatments with a

significant yield response, indi-

cating that the products con-

trolled nematodes during 

tap-root establishment. This

also suggests that fumigation

alone is not a long-term solution

but other management tech-

niques such as longer rotations

will need to be incorporated for

effective long-term control.

Dennis Van Dyk is a vegetable
crops specialist for the Ontario
Ministry of Agriculture, Food and
Rural Affairs.  Kevin Vander Kooi
and Mary Ruth McDonald are
both with the University of Guelph.
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Table 1. Application details of nematode control products tested in field trials 
from 2014 – 2016.



Seven million litres of local

craft cider flowing into the mar-

ket by 2020 is a tall order.

Vineland Research and

Innovation Centre's (Vineland)

research team is working to

ensure this target becomes a

reality. 

The work is based on the

cider research and innovation

strategy developed in partner-

ship with the Ontario Craft

Cider Association and the

Ontario Apple Growers in 2016

and serves as a roadmap for the

fledging industry. 

Dr, Amy Bowen, Vineland’s

research director, Consumer

Insights, is working to better

understand consumer prefer-

ence drivers of hard apple cider

and flavour profiles preferred by

consumers to determine how

thirsty they are for something

more complex. 

Utilizing Vineland’s trained

sensory panel, her research

team developed a lexicon of 22

sensory attributes to describe

taste, aroma, flavour, mouthfeel

and colour of hard apple ciders. 

Based on sensory differences,

profiles for 50 commercial

ciders (including top-selling

brands at the LCBO, ranging

from imported to domestic and

Ontario craft ciders) were

grouped into five categories

related to taste, mouthfeel and

colour attributes. 

Consumer preference 

tastings were completed in

October 2017 with 15 ciders

from the 50 profiled. 

Qualified participants rated 

liking for each cider, described

the cider using a provided list of

terms and completed a 

questionnaire around 

consumption and purchasing

habits. 

While the research analysis

continues, available results 

indicate most consumers prefer

sweet ciders with specific

descriptors including tropical

fruit and candy-apple. 

Interestingly, two of three

top-rated ciders tasted by study

participants are not among the

top five-selling cider brands at

the LCBO. 

For more information on the

Cider Research and Innovation

Strategy, visit

vinelandresearch.com and

check out media centre/latest

reports. 

This project was funded in

part through Growing Forward

2 (GF2), a federal-provincial-

territorial initiative. The

Agricultural Adaptation Council

assists in the delivery of GF2 in

Ontario. 
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Room to craft growth for cider
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Two of three top-rated ciders tasted by study 
participants are not among the top five-selling
cider brands at the LCBO. 

~ AMY BOWEN
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VineView to provide aerial remote sensing services
FOCUS: ONTARIO FRUIT AND VEGETABLE CONVENTION FEBRUARY 21 - 22

SkySquirrel, the Canadian-

based tech start-up recently

closed a $3-million investment

round, including a $2-million

investment from an Ontario-

based private investor and 

$1-million from Innovacorp, a

venture capital organization in

Nova Scotia.

The combined company,

which will operate under the

name VineView, uses drone and

airplane-based hyperspectral

imagery to provide wine 

growers with essential 

information about the health of

their grapevines. VineView’s

specialized data products allow

growers to optimize yields,

improve grape quality and

reduce damage from 

environmental factors like

grapevine diseases and frost.

The merged company will be

headquartered in Halifax, Nova

Scotia, with international 

operations based out of Napa

Valley, California, and

Toulouse, France; two of the

world’s biggest wine markets.

SkySquirrel acquired its French

partner Avidordrone in late 2017

and is scaling up operations for

the 2018 growing season across

France. 

Richard van der Put,

SkySquirrel’s founder and

CEO, will remain as CEO of

the new combined company,

and Dr. Matthew Staid, former

president of VineView and a

lead scientist on many NASA

projects, will serve as the 

company’s chief scientific 

officer.

“VineView has provided

exceptional services, deep 

product knowledge and industry

expertise to California’s premi-

um wine market for over 15

years,” said van der Put. “We’re

excited to leverage their strong

IP in disease detection that’s

unique to the market place as

we expand our capabilities and

data products to best serve our

customers.”

“After working in partnership

with Richard and his team for

the past few years, we’re 

excited to officially join forces

with SkySquirrel and combine

our two companies,” said Dr.

Staid from his office in St.

Helena, California. “Together

we will be able to scale globally

and offer our customers

enhanced data solutions.”

Van der Put added, “With

Matt’s R&D leadership, the 

talented teams we’ve built,

combined with VineView’s

strong industry knowledge and

our technological expertise, we

are confident in our ability to

seize the position as global 

market leader in the vineyard

space. This merger will further

enhance how we work with our

global partners and solidify our

ability to meet the needs of our

customers.”

SkySquirrel works with some

of the most prestigious wine

brands in the world and

VineView has been a market

leader in California, one of the

world’s largest wine growing

regions, for over 15 years.

Together, the new VineView,

with customers in 12 countries

and counting, will continue to

drive vineyard technology 

innovation and provide grape

growers with the most accurate

and advanced data-insights

available.

About VineView Imaging

VineView Imaging provides

aerial remote sensing services to

agricultural producers and

researchers, with a focus on

vineyards and high-value crops.

Their specialized mapping

products reveal the location of

stress, disease, soil boundaries,

and other variations thereby

enabling farm managers to

implement precision agriculture

practices. VineView has been

serving the California and

Pacific Northwest agricultural

markets since 2002.

—  Quality Seed Since 1881  —
T: 1-800-263-7233 F: 1-800-272-5560 www.StokeSeeds.com Box 10 Thorold ON L2V 5E9

Stokes Seeds Trial Evaluation Researching the best for our customers since 1881.

Pocono 
110 day, extra large  

uniform round bulb with dark 
skin and very small necks.

Affirmed 
56 day, straight medium 
green pods, high yield 

potential and resistances.

Henry Zomer 
ON, MB, SK

905-308-4396

Leah Erickson 
AB, BC

604-957-2359

Bridget Visser 
ON, MB

905-715-8595

Laura Caralampides 
QC

514-984-0662

Rob Hovius 
ON, PEI, NB

519-580-3231

Paul Banks 
ON, NS

905-688-4300

Marc André Laberge 
QC

514-984-4589

NEW

Playmaker (w/ X10R®) 
First commercial variety with 
resistance to ALL races of 
BLS and Phytophthora.

Citadel 
52 days. A dark green 
gynoecious type with a  
great disease package.

NEW
NEW

NEW

speaker sessions

Dr. Jim Willwerth, CCOVI, Brock University: “Improving

Hardiness and Maintaining Dormancy in Grapevines Using

Abscisic Acid Analogs”

David Jones, Michigan State University: “Disease Management

of Cold Hardy Varieties”

Cold Climate Grape Variety Panel with Dr. Matthew Clark,

University of Minnesota; Dr. Bruce Reisch, Cornell University;

Tom Plocher, Plocher Vines



In 2013, the Holland Marsh

Growers’ Association applied to

the Lake Simcoe/Southeastern

Georgian Bay Clean-Up Fund,

administered by Environment

and Climate Change Canada, to

receive financial support. The

aim was to help growers who

operate vegetable washing 

facilities to test and select 

washwater treatment 

technologies.

The four-year project, from

February 2014-March 2017,

focused on:

• characterizing root and leafy

green vegetable washwaters

using laboratory testing

• determining water treatment

targets for horticultural 

washwaters

• identifying technologies for

testing and implementation 

Based on the test results and

knowledge gathered, facilities

gained confidence in their

washwater treatment 

investments resulting in

improvements to water quality.

A component of the project

focused on knowledge and tech-

nology transfer. A project 

website (www.hmgawater.ca)

was established which contains

factsheets, articles, pictures and

a blog highlighting the project

results and lessons learned. 

This manual comprises the

information developed 

throughout the project. While

the project was mostly focused

on washwater from root 

vegetables, there is sufficient

information to benefit the

broader Ontario horticulture and

food processing industries.  

There are key learnings for

different stakeholders: 

• Consultants: vegetable and

fruit washwater is not the same

as municipal sewage

• Farmers: there is no one thing

that will treat the 

washwater so it can just 

disappear (be discharged). A

system is required.  

• OMAFRA: Reduce loads

and/or water use as a first step

.e.g. dry soil removal before

washing, dry brushing before

washing, increase the water 

efficiency of the washing

process.

Thanks go to the co-authors:

- Bridget Visser, Holland Marsh

Growers’ Association Water

Project

- Charlie Lalonde, Holland

Marsh Growers’ Association

Water Project

- Timothy Brook, P.Eng.,

OMAFRA

- Vicki Hilborn, P. Eng.,

OMAFRA

- Deanna Nemeth, OMAFRA

- Rebecca Shortt, P. Eng.,

OMAFRA

- John Van de Vegte, P. Eng.,

OMAFRA 

Several of these authors will

be presenting at the OFVC 

session on February 22 in Room

203.  Don’t miss “Wash-water

handling” chaired by Rebecca

Shortt.  

Washwater must be managed

appropriately, she says. Finding

a solution can be a challenging

process. The session will show

why you should be concerned,

environmental impacts and 

regulatory requirements. 

Importantly, the presenters

will show what has worked for

other growers and how to navi-

gate the process of determining

the best solution for your opera-

tion. The University of Guelph

now has a water treatment

options decision-making tool.

Recycling water is an option,

but be sure to consider food

safety. 
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Valuable resource now available for vegetable
and fruit washwater treatment

Cover photo by Glenn Lowson for The Grower.
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ELAINE RODDY

With the upcoming Ontario

Fruit and Vegetable

Convention, this is an excellent

time to start planning fungicide

and insecticide management

programs for 2018.  Not only is

there excellent information in

the education sessions, the

trade show offers a great 

opportunity to touch base with

product suppliers to find out

what is new and other important 

information on product usage

and availability.

Pest control products are one

of the most rapidly changing

and evolving agricultural inputs.

Through the Minor Use

Program and the federal Pest

Management Centre, we have

seen a marked increase in the

number and range of products

available to vegetable and 

specialty crop growers. While

there are still gaps, wants and

needs, most vegetable 

commodities have a good range

of pest control products 

available to manage the key

pest complexes. 

The 2018 Ontario Vegetable

Crop Protection Guide is now

available at the OMAFRA

resource centres.  Hopefully by

the time this article goes to

print, it will also be available to

purchase through Service

Ontario and as a pdf on the

OMAFRA website.

Product use patterns and 

phase-outs

While we have seen 

improvements in the number of

tools available to growers

through the minor use system,

we are now seeing a number of

older classes of fungicides and

insecticides undergoing

re-evaluation reviews.  These

reviews may result in use 

pattern reductions or, in some

cases, complete phase-out.

Sometimes the retirement of an

active ingredient is at the 

decision of the registrant 

(chemical company) based on

marketing and product

placement strategies. Other

times the decision lies with the

Pest Management Regulatory

Agency (PMRA) for reasons

including: environmental, 

worker safety or the dietary risk

cup.  See the sidebar: Pest

Control Products Currently

Undergoing Re-evaluation.

Whatever the reason for

product retirement, it is vital to

plan for these changes well in

advance; especially if the 

product is one of the corner-

stone active ingredients

required for managing a specific

pest. Product phase-outs usually

occur over several years.  The

phase-out period is often longer

for crop/pest combinations for

which there are no registered

alternatives. 

If applicable, the phase-out

period is listed on the most 

current version of the product

label.  Even if the product was

purchased with an older version

of the label, the most current

version is the legal document,

and all use patterns must 

comply with it. 

Continued on next page 

Plan now for 2018 
pest management programs  

WARWICK
ORCHARDS & NURSERY LTD.

7056 Egremont Rd. RR8  Watford, ON  N0M 2S0

Tel: (519) 849-6730    Toll free: 877-550-7412
Fax: (519) 849-6731 

Email: warwickorchards@brktel.on.ca

3 Orchard Equipment & Supplies
3 Munckhof Orchard Sprayers
3 Votex Shredders
3 Votex Mowers
3 Tree Stakes & Tie 

Material
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Continued from last page

Use the PMRA website to look up the labels for your

most-used pest control products, http://pr-rp.hc-sc.gc.ca/

ls-re/index-eng.php.  

As labels are reviewed and updated, the date is

placed on the top left corner of the label.  Compare it

against the date on the purchased product label as a

quick way to see if the label requirements may have

changed. The most common changes are the restricted-

entry intervals, resistance management requirements,

and the maximum number of applications per year.

Talk to your suppliers

Talk to your suppliers. Sooner rather than later! Use

the winter months to touch base with your suppliers.

Ask if they are aware of any product changes, phase-

outs or even potential issues with product availability.

This will give you time to plan for these changes and to

investigate potential replacements, before the pest 

population becomes an issue.  Newer active ingredients

may have slower activity, a smaller spectrum of pests

controlled or very different spray timings. It is 

important to go into the growing season aware of these

differences.  They also may have different resistance

management requirements.

Plan for resistance

It is time for a shift in the overall philosophy towards

resistance management. Often, it is not a matter of “if

resistance develops” but “when resistance develops.”

Most modern insecticide and fungicide active 

ingredients have a single-site mode of action. These

products are at considerably higher risk of developing

resistance than the old standard multi-site mode of

action products they are replacing. 

When planning a pest management strategy, be

familiar with all of the chemical groups registered for

each pest and make use of as many different groups as

possible.  The chemical families are listed on the front

page of the product label. They are also listed in 

fungicide and insecticide control tables of the Ontario

Vegetable Crop Protection Guide (OMAFRA 

publication 838).

There is a trend towards offering pest control 

products as co-packs or pre-mixes. While this marketing

strategy may help with resistance management, it is not

the solution. In fact, the solution to resistance manage-

ment does not come from a jug. See the sidebar: Non

Chemical Strategies to Slow Down Resistance.

Pre-mixes and co-packs may indeed result in more

complicated resistance management requirements for

the growers. A pesticide rotation is only effective as a

resistance management strategy if all of the products

have equivalent levels of control. If one of the products

is ineffective or has a weaker level of control, it will not

necessarily kill any resistant pests that were missed by

the rotational partners. 

Pre-mixes and co-packs may have been developed to

broaden the spectrum of pests controlled. All 

components of the mix may not equally control all of

the target pests. It is important to know the relative

strength and weaknesses of each component in a 

pre-mix so the appropriate resistance management

measures can be taken across the product rotation.

Refresh your pest knowledge

Winter is a great time to catch up on reading. Crop/pest

profiles are constantly changing.  New or invasive

species can have a sudden and drastic impact on crop

production. As products are registered to control major

pests on a commodity, secondary pests may have the

opportunity to find their niche. We can expect to see

this happen more often as we move away from 

broad-spectrum pesticide activity to more selective 

products. 

Technical resources such as ONvegetables.com and

Ontario Crop IPM and The Grower are a great place to

start.  So is the Ontario Fruit and Vegetable

Convention!

ON VEG NEWS

Plan now for 2018 pest management programs
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