
KAREN DAVIDSON 

Women have walked many

miles since The Gleaners 

painting was unveiled in 1857.

Always in the fields since time

immemorial, women are no

longer picking up the left-over

grain stalks but directing the

harvest itself – from GPS-

mounted tractors to air-

conditioned offices. 

Statistics Canada reported on

the 2016 census that 77,970

(28.7%) of Canada’s farm opera-

tors are females. That’s up from

24 per cent in 2011. Many of

these women are aged 35 to 54

years old. Enabled by 

technology and armed with

agronomic skills, these women

are now in purchase-making

positions. 

In addition to the thousands

of women on farms, dozens of

women are also leading farm

organizations. Their service is

making a difference, particularly

in building bridges to urbanites

and the ministries that govern

from urban centres. For one,

Jody Mott has been grounding

the 100-member Holland Marsh

Growers’ Association since 2014.

She joins many other executive

directors and general managers

in horticulture in Ontario and

across Canada. (see chart pg 3) 

“One of my biggest roles is

to build relationships,” says

Mott. The intensive farming in

the Marsh basin attracts the

watchful eye of many provincial

ministries including not only

the obvious one of agriculture,

food and rural affairs but also

ministries of  environment and

climate change, labour and

finance. Urban encroachment is

felt every day as farmers

attempt to share narrow canal

roads with local traffic as they

move their carrot and onion

machinery.

“The government folks are

third parties with no skin in the

game,” says Mott. “It’s my role

to move them from the position

of a policing agent to treating

farmers as a client.” 

She’s the first to remind a

government representative that

the Holland Marsh is responsi-

ble for feeding every Canadian

1.8 kilograms of carrots per year.

In other words, urbanites

wouldn’t have a job if it wasn’t

for farmers feeding cities. That

message sets the table for

respect.  

In the past, executive 

directors might spend their time

organizing field days, but more

than likely they are meeting

with government officials. For

example, Mott has tried to ease

tensions when over-zealous

police officers charge farmers

with traffic violations when 

harvest is moved from fields to

home base. This past summer,

she appeared before the local

municipal council lobbying for a

four-way stoplight at a critical

intersection so that farmers can

make a safe turn.  

When female leaders stand

out in their fields, they are

standing up for farmers. Kelly

Ciceran, general manager of the

Ontario Apple Growers, has a

decade of experience lobbying

on behalf of farmers.  

“I make sure we have an

apple voice at the table,” says

Ciceran, adding that much of

her work feeds into the Ontario

Fruit and Vegetable Growers’

Association.  “Apples are a 

complex crop with a fresh mar-

ket sector, a processing sector

and direct farm sales as well.”

Crop protection is a key file,

a sensitive one that requires lots

of in-field education for govern-

ment officials and stakeholders.

These technical files require

precision and attention to detail. 

Continued on page 3
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Female leaders stand out in their fields   

Learning how to cut cauliflower with a machete is tougher than it looks. Jody Mott, executive director of the Holland Marsh Growers’ Association takes a lesson from Galen Tuggy, farm
manager, Hillside Farms, near Bradford, Ontario.  She is one of many female executive directors of grower associations who brings her own fearsome tools to the table. Photos by Glenn
Lowson. 
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Ontario premier visits
Beamsville vineyard 

Bill George, vice-chair of the

Ontario Fruit and Vegetable

Growers’ Association hosted

Ontario premier Kathleen Wynne

on October 12 for a birds-eye

view of his vineyard from the seat

of a mechanical harvester.

Matthias Oppenlaender, chair,

Grape Growers of Ontario, joined

the tour.  

The visit was more than a

photo opportunity according to

the Grape Growers of Ontario.

The members met with the pre-

mier to discuss topics of impor-

tance to grape growers and to

relay first-hand the issues that are

impacting farm families. The

planned increase in minimum

wage to $14/hour January 1, 2018

is one of the key issues.

“While we appreciate the

intent behind the increase in

minimum wage to improve the

livelihood of minimum wage

earners, we explained clearly the

impact that it will have on farm

families, and are pleased that the

premier understands our issues,”

says Matthias Oppenlaender.

“Normal labour costs for horti-

culture farms are about 65 per

cent of operating earnings, mak-

ing it the highest on-farm

expense,” says Bill George. “The

increase announced for next year

can push labour costs to as much

as 90 per cent of operating earn-

ings.”

There is a very real need for

financial assistance to transition

to the higher minimum wage to

protect family farms, as well as

support for local VQA wine made

of 100% Ontario-grown grapes to

ensure a market for the fruits of

their labour.

What’s to see at the
‘Royal’

The 2017 edition of the Royal

Agricultural Winter Fair running

November 3-12 will see a new

updated horticulture section

within the Farm to Table

Discovery Zone. The Ontario

Fruit and Vegetable Growers

Association is taking the lead to

revamp the fruit and vegetable

presence at the fair putting a

spotlight on technology and

career opportunities within the

fruit and vegetable industry.

The ever popular apple and

giant vegetable competitions will

still have a significant presence at

the fair.  Due to a decline in

entrants in other various fruit and

vegetable competitions over the

past few years, this has opened

up the chance to reimagine the

horticulture display area.

The OFVGA and its commod-

ity members will have the follow-

ing displays at the show.

November 3-4  - Ontario Apple

Growers

November 5 - Norfolk Fruit

Growers

November 6-7 - OFVGA

November 8- Ontario Potato

Growers

November 9 - Holland Marsh

Growers Association

November 10-11 - Ontario

Greenhouse Vegetable Growers

November 12 - OFVGA 

All of the commodity groups will

be giving away free samples.
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The Ontario Farm Products

Marketing Commission has appointed

Suzanne van Bommel as the new chair

of the Ontario Processing Vegetable

Growers for an initial two-year term

with possibility for reappointment for

a maximum of 10 years.  She is co-

owner of Har Mar Farms, Belmont,

Ontario which grows corn, soybeans

and peas. She is joined by four newly

appointed directors:  Eric Allaer, Port

Lambton; Michael Denys,

Wallaceburg; Tom Hebblethwaite, Blenheim; Chris Stewart,

Cedar Springs. Other  elected directors from District 1 are Dave

Epp, Leamington and Pascal Jennen, Dresden.  Mike Lenders,

Ilderton, was acclaimed in District 2 and Dan Froese,

Straffordville was acclaimed in District 3. With the exception of

Dave Epp who chaired the previous board in 2009 and Mike

Lenders who joined the previous board in 2017, all are new at the

table.  

Tom Coleman recently moved to Earthbound Farm as customer

business development manager – Canada, fresh foods.  His new

position is based in Whitby, Ontario. Since 2007, he’s been with

IFCO Systems, most recently as director of retail sales for

Canada. 

Vineland Research and Innovation Centre welcomes two new

directors to the 13-member Board and thanks two outgoing 

directors for their contributions. Incoming directors include

Kristin Ego-MacPhail, Owner, Ego’s Nurseries Ltd. and Shelley

Martin, president and CEO, Nestlé Canada Inc. Departing 

members are Marilyn Knox and Phil Tregunno. 

Condolences to the family and friends of Gerry Stephenson (75)

on his sudden passing on October 17, 2017 in Kitchener, Ontario.

He was a passionate Environmental Studies researcher and

teacher on the safety of pesticides at the University of Guelph,

making numerous contributions to weed science for Canada and

North America. He served on the Ontario Pesticide Advisory

Committee for more than 30 years and was highly respected by

all who knew him. 

Antony John, an organic vegetable grower near Guelph, Ontario,

has won the 2017 Canadian Farmer-Rancher Pollinator

Conservation Award. His farm named “Soiled Reputation” is

home to more than 20 beehives. A 30-foot buffer strip seeded

with legumes is allowed to flower around a 40-acre field. In addi-

tion to carrots and leeks, his fields and greenhouses yield at least

50 different organic vegetables used primarily for gourmet salad

mixes. The farm supplies produce to restaurants, markets and

homes, both locally and in the Greater Toronto Area. The award

is given by the Canadian Federation of Agriculture and the

Canadian Forage and Grassland Association.  

The Grower was recognized for excellence at the recent Annual

Awards of the 350-member Canadian Farm Writers’ Federation

held in Quebec City on September 30. Freelance photographer

Glenn Lowson took the Gold Prize for best news photograph,

featuring assistant winemaker Vanessa McKeen transferring

Seyval Blanc grapes to the press at Georgian Hills Vineyards,

The Blue Mountains, Ontario. The venture is owned by John

Ardiel and his sons, Greg and Liam. 

Editor Karen Davidson won a Silver Prize in the monthly press

reporting category for her feature, “Taking stock of the

Canadian-American relationship.” Published in April 2017, this

cover feature surveyed growers and industry personnel on their

perspectives of NAFTA renegotiations based on personal rela-

tionships with American clients. Thanks to interviewees: Jason

Smith, Larry McIntosh, John Hambly, Peter Rideout, Ron

Lemaire and Murray Porteous.  And to the B.C. Blueberry

Council which generously supplied the cover photo. 

Correction 

The October cover story “High-density orchards: more rewards,

more risk” incorrectly identified the source for the graph on page

3.  The graph titled Canadian apple acreage and production 

(million tonnes) was kindly supplied by BASF Canada Inc.

Photo caption L-R: Ontario premier Kathleen Wynne, Bill George,

vice chair, Ontario Fruit and Vegetable Growers' Association;

Matthias Oppenlaender, chair, Grape Growers of Ontario

Suzanne van Bommel 
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That’s a skill that Ciceran

brings to her portfolio.  Since

2008, she’s worked with a board

of directors that also sees 

synergies with the tender fruit

sector.  Teamwork with Ontario

Tender Fruit Growers has been

beneficial on files shared on

fireblight resistance, for 

example. 

“It’s not about me but about

creating a community,” Ciceran

says. “We’ve done that in

research, in consumer promo-

tion, in economic studies.” 

Any of these files could be

on the menu for Alison

Robertson, chair of the board of

directors, Ontario Food

Terminal and for the last year,

executive director of the

Ontario Fruit and Vegetable

Growers’ Association. She’s

most proud of being trusted by

Ontario’s agricultural 

community to manage the 

minimum wage file along with

Jan VanderHout, OFVGA chair,

Ken Forth and Ken Linington

of the Labour Issues

Coordinating Committee. The

most contentious issue in recent

memory has been the Ontario

government’s proposal to raise

minimum wages by 32 per cent

in the space of 18 months. 

“It used to be that we would

call on our contacts within the

agriculture ministry and make

our points known, sometimes

with fists pounding on the

table,” says Robertson. “But

now it’s an intricate dance

between the bureaucracies

around ministers. There’s a lot

of networking to be done with

various ministries – labour,

environment, finance and

health for example.  And that’s

because food production is so

much in the public domain.”  

Lobbying efforts today

require a team of people with

different perspectives. The

same holds true for the 

composition of boards. “We

need more diversity on boards

of directors whether that’s

youth, females or different

backgrounds,” says Robertson. 

While there are numerous

examples of women being hired

to lead organizations, few are

letting their names stand for

boards of directors.  

Apple grower Cathy McKay 

understands all too well the

challenges of recruiting women.

She is currently vice-chair of

the Ontario Apple Growers, sits

on the board of CanAgPlus and

has recently completed several

years on the board of

Summerland Varieties

Corporation headquartered in

British Columbia. 

“There’s a smaller pool of

producers to draw from,” she

says. “The time required for

boards depends on people who

have life circumstances where

they can leave the business and

family for days at a time.

Someone has to have your back.

It wasn’t until my fifties, that I

was able to leave the business.”   

McKay’s board experience

started locally as secretary of

the Durham Farm Fresh

Marketing Association and grew

from there. She emphasizes

how important it is to recruit

female candidates.  

“I know lots of capable

women who could be on boards,

but I understand that it has to

be the right fit for you,” she

says. “If you’re running a 

business, then it can be very

costly for you to be away.” 

As women populate different

roles in agriculture, the hope is

to see more women letting their

names stand for directorships

on boards.  
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Female leaders stand out in their fields  

French artist Jean-Francois Millet unveiled his oil painting, The Gleaners, in 1857, to much criticism

for his unflinching depiction of the labour of the working masses. One hundred and sixty years later,

women are unburdened from stifling clothes. More than 400 are going to the Advancing Women in

Agriculture Conference, slated for October 30-31 in Niagara Falls, Ontario.  

Editor’s note:  This chart is not an exhaustive list but a cross-section of women leaders across Canada. 

Source:  LinkedIn 

Female leaders of agricultural associations

It’s not about me but about creating a community. We’ve done that in
research, in consumer promotion, in economic studies. ~ KELLY CICERAN

“ “

I know lots of capable women who could be on
boards, but I understand that it has to be the right
fit for you. ~ CATHY MCKAY

“

“

Photo by Denis Cahill



Vintage trucks and antique

machinery grace the pages of

Alberta’s 50th anniversary 

history book, but few would

return to those long days of 

harvesting. The 425-page book

will be available at the Potato

Growers of Alberta (PGA) 

annual meeting in Red Deer,

November 15-16.  In addition, a

recipe book with more than 200

recipes from growers, industry

and past cookbooks will be

launched. Both of these 

publishing efforts underscore

the unwavering industriousness

of Alberta farm families. 

The conference’s theme is

Effective Decision Making. To

support that theme, the techni-

cal speaker will be Dr. Andy

Robinson, extension potato

agronomist at North Dakota

State University and University

of Minnesota. His research has

focussed on real-world potato

production, enabling producers

to increase economic and 

environmental sustainability

through improved crop 

management. Growers are 

looking forward to his talk:

Chemical Drift in Potato

Crops.”   

“Our organization has always

said that working together, we

can accomplish more,” says Ed

Vandenberg, PGA chair. “Our

processing growers negotiate

together with three French fry

and two chip processing plants.

And it’s better for us to promote

the seed industry together when

we cross international borders.”  

Growers are looking to a posi-

tive future with more members

and more acreage as Cavendish

Farms builds a new processing

plant in Lethbridge, Alberta.

The processor broke ground

earlier this fall, with calls for an

additional 9,000 acres of potato

production and a pledge to open

in the fall of 2019.
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CROSS COUNTRY DIGEST
BRITISH COLUMBIA

ALBERTA

Five small BC wineries have been 

granted permission to intervene by the

Supreme Court of Canada in the 

inter-provincial shipping of liquor case R. v.

Comeau. The Supreme Court will hear the

case December 6 and 7, 2017. 

R. v. Comeau is the first court case in

which any winery in Canada has had an

opportunity to address the legal barriers to

inter-provincial shipping of Canadian wine.

These provincially created barriers severely

impede the businesses and financial 

viability of small wineries in British

Columbia by prohibiting wineries from

shipping to consumers in other provinces.

The case will also deal with the fact that

the law governing inter-provincial shipping

of Canadian liquor is inconsistent across

Canada. R. v. Comeau directly addresses

the legislative and constitutional basis for

these trade barriers as it will both 

determine whether BC wineries can ship to

customers in New Brunswick and set a

national precedent for the constitutional

framework governing inter-provincial 

shipping of liquor and wine grown and

manufactured in Canada.  

Curtis Krouzel (50th Parallel Estate), Ian

MacDonald (Liquidity Wines), Jim

D'Andrea (Noble Ridge Vineyard and

Winery), Christine Coletta (Okanagan

Crush Pad Winery), and John Skinner

(Painted Rock Estate Winery) each run

wineries that produce less than 50,000 cases

of wine (at 12x750ml bottles) annually, and

each makes wine exclusively using 100%

Canadian grown grapes. These five 

producers head a coalition of more than 100

small wineries from British Columbia (The

Coalition of Small BC Wineries) who seek

to change the law governing inter-provincial

shipping of wine and liquor across Canada.

All wineries in the Coalition have limited

national distribution due to inter-provincial

trade barriers. These barriers pose an 

existential threat to small wineries, which

need national distribution to build a 

sufficient revenue base for long-term 

survival. 

R. v. Comeau will also impact hundreds

of other small wineries in other provinces

across Canada and has the potential of

opening up inter-provincial trade of

Canadian liquor, and specifically "direct to

consumer" selling, in every province in

Canada. 

After the hearing, the Supreme Court

could take up to a year to make its decision.

Source: NewsCanada October 12, 2017 news
release. 

Several BC wineries awarded intervenor status 
in Supreme Court case on inter-provincial shipping 

Alberta potato growers salute the past, 
plan for the future 

Today’s modern machinery can harvest large volumes as seen on

John Vossebelt’s Chin Coulee Farm, Coaldale, Alberta.  Photo by

Adrian Moen. 

Shea Coulson represents five

small BC wineries seeking to

change the law governing 

interprovincial shipping. 

NEW BRUNSWICK

KAREN DAVIDSON 

McCain Foods (Canada) has

officially opened its new $65M

state-of-the-art potato specialty

production line, expanding the

company’s flagship potato 

processing facility in

Florenceville-Bristol, New

Brunswick.

The new 35,000 square foot

McCain Foods potato specialty

production line addition 

represents the largest capacity

expansion investment in

Canada in nearly 10 years. The

investment reflects the 

continued growth of the North

American frozen potato and

potato specialty segments in

both the retail and food service

businesses.

“Florenceville continues to

be the French fry capital of the

world,” said Jeff DeLapp, 

president, North America,

McCain Foods Limited. “The

official opening of the new 

production line reflects

McCain’s ongoing commitment

to invest in the needs of our

consumers and customers today,

and also the company’s focus

towards future product 

development and innovation.

It’s no coincidence that the

investment in the

Florenceville-Bristol facility,

the birthplace of McCain

Foods, is taking place during its

60th year of business. The

expanded line will require an

additional 4,000 acres of 

potatoes from New Brunswick

potato farmers.

McCain’s Canadian potato

facilities are located in New

Brunswick, Manitoba and

Alberta. 

Source:  Canada Newswire October
19, 2017 news release. 

McCain Foods expand line 
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CROSS COUNTRY DIGEST
NOVA SCOTIA

PRINCE EDWARD ISLAND

The 2017 crop in the wild blueberry

industry is down sharply from last

year’s record production, says Peter

Rideout, executive director of the Wild

Blueberry Producers’ Association of

Nova Scotia. He estimates 250-260 

million lb. across the Maritimes, Maine

and Quebec. 

“We saw very dry conditions in

Maine and New Brunswick from 

mid-summer onward, which sharply

reduced the wild blueberry crop in

those areas, while Quebec, Prince

Edward Island and Nova Scotia had

generally fair growing conditions and

production coming in at closer to the

average,” Rideout reports. This 

contrasts to the exceptional 

production over the 2014, 2015 and

2016 crop years.

Due to very active sales efforts over

the past year, there has been good

movement to established overseas and

domestic markets. Generic promotion

and new market development efforts

have increased over the past three crop

years, which, combined with expanded

sales efforts, have yielded substantial

market expansion for wild blueberries,

in major export markets as well as

domestically. Global demand for wild

blueberries continues to grow.

Significant drop in volume 
of wild blueberries

2017 Entered Seed Acreage – Top 5 Varieties The total acreage of all seed

varieties planted in Prince

Edward Island in 2017 is tallied

at 16,685.  The

September/October 2017 issue

of PEI Potato News reports that

the reasons are multifold: posi-

tive harvest test results on the

2016 seed crop, the shortage of

clean seed of some varieties for

2017 planting, and improved

seed movement to off-island

markets.  

The top five acreage vari-

eties remained the same:

Russet Burbank (2,270 acres)

Eva (1,462 acres), Goldrush

(1,455 acres), Shepody (909

acres) and Ranger Russet (909

acres). Some shifts are occurring

in other varieties particularly

with a rise in popularity of some

new russets. Information received from CFIA as of September 6, 2017.  
Source:  PEI Potato News 

Seed potato acreage rebounded in 2017 
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Under a sustained barrage of

criticism from farmers and other

professionals, the Canadian 

government has backed down

on its proposals for tax reform.

Prime Minister Justin Trudeau,

Finance Minister Bill Morneau

and Small Business and

Tourism Minister Bardish

Chaggar announced a series of

changes the week of October

16.

The week’s announcements

ended at an Erinsville, Ontario

farm alongside agriculture 

minister Lawrence MacAulay, a

photo backdrop that underlined

the government’s need to

address farmers’ concerns. 

“It appears the government

has listened to us,” said Mark

Wales, chair of the Canadian

Horticultural Council’s (CHC)

business risk management 

committee.  “It’s important that

the government understands

how critical these issues are for

the future of farming.” 

Key announcements:

• dropping the 10.5% small

business tax rate to 10% in 2018

and 9% in 2019. 

• abandoning the proposed tax

reform that would have restrict-

ed the conversion of income

into capital gains 

• allowing incorporated small

businesses to generate income

up to $50,000 per year inside

their companies without being

subject to higher tax 

After announcements on

October 19, farm organizations

were cautiously optimistic. 

“The changes are in the right

direction for farmers,” said

Wales.  “We are encouraged by

the changes and will be 

analyzing the proposed 

legislation in more detail. CHC

is committed to continuing to

work with the Government to

ensure the tax system is fair and

does not hit our hardworking

farmers.”

Mark Wales has worked

closely with the Canadian

Federation of Agriculture

(CFA) and its president, Ron

Bonnett. A CFA October 16

news release stated:

“Simplifying the income sprin-

kling rules is a step in the right

direction and farmers look for-

ward to more clarity around tax

changes. CFA is also pleased

that the government will not

proceed with limiting access to

the Lifetime Capital Gains

Exemption.

“We will be analyzing each

announcement on its own 

merits,” says Wales. “These are

very, very complicated issues.”  

The agricultural community

is waiting for more clarity on

other proposed tax measures,

particularly on passive 

investments which are vital for

managing year-over-year risks

due to weather or market-

related volatility. Concerns still

exist with plans that would

affect the conversion of income

into capital gains. 

Since the summer, the

Canadian Horticultural Council

has mounted a concerted 

lobbying effort. Mark Wales and

CHC staff met with Justin To,

deputy director of policy in the

Prime Minister’s office to clarify

issues around agri-invest

accounts and passive invest-

ments, especially where farmers

have to set aside money for

future needs. 

CHC was one of the first to

sign onto a small business 

coalition which comprised more

than 65 organizations across

Canada. The group signed a 

letter of protest to finance 

minister Bill Morneau. 

Mark Wales spoke about the

tax implications for farmers 

during his testimony before the

Parliamentary Standing

Committee on Finance. 

The CHC and the Canadian

Potato Council approved a 

horticultural case study that will

demonstrate the tax 

consequences, using potato

farms as an example.  This will

be one of five studies within

agriculture that will provide

hard data on implications of tax

changes. 

A media outreach campaign

resulted in Mark Wales 

appearing on BNN, Zoomer

TV, Zoomer Radio, CBC and

The Current, CBC Power and

Politics, CBC London, Lake 88

Rural Radio and the Globe and

Mail. 

CHC attended a town hall on

corporate taxes organized by

Lisa Raitt, Deputy Opposition

Leader. Staff also went to a

town hall in Ottawa organized

by Pierre Poilievre, finance 

critic. 

Communication efforts 

continue unabated.  Mark

Wales will be appearing at the

Standing Senate Committee on

National Finance on Tuesday,

October 24, on behalf of the

Canadian Horticultural Council.

He will comment on the 

corporate tax changes in the

best way possible, given the

short time to analyze the 

government’s latest proposals.
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Ontario’s 200 berry growers

are poised to write a new chap-

ter in their history. Months ago,

members voted to amalgamate

the blueberry, strawberry and

raspberry sectors under a new

umbrella that, under provincial

regulations, can collect a check-

off for research and promotion.  

“We are still anticipating

officially forming Berry Growers

of Ontario on November 1,”

says Kevin Schooley, executive

director, Ontario Berry Growers’

Association.  “I am not sure

when the new board will be

appointed, but it could be as

late as mid-November following

an Ontario Farm Products

Marketing Commission 

meeting. The commission

appoints the original board until

the annual general meeting of

Berry Growers Ontario is held

on February 20 in Niagara Falls.

A new board will be elected at

that time.” 

The new Berry Growers

Ontario will represent 

strawberry, raspberry, 

blueberry, currant, gooseberry

and other berry growers.  

In the meantime, the group

is signing on to traceability 

software called Croptracker

which has been successfully

used in the apple and tender

fruit industries.  This software

enables employee labour 

tracking and cloud-based data.

CropTracker’s IT personnel

have worked with berry growers

for a year to learn and develop

berry crop processes and 

strategies. The most important

and beneficial feature for berry

growers was to develop, 

calculate and track piecework

harvest. This allows growers to

track individual employee

labour and payout calculations

while managing and adjusting

piecework rates. The labour

tracking is in addition to a core

competency of Croptracker

which is collecting data for food

safety audits. 

“Croptracker is a very 

intuitive program that provides

growers with food safety 

traceability and so much more,”

says Schooley. “I encourage all

berry growers to take advantage

of the opportunity to work with

this software. It is an Ontario

product that understands the

needs of growers.” 

Croptracker is a record-

keeping and operational 

management system developed

by DragonFly IT that allows

growers and producers to

improve productivity and

ensure an increase in 

traceability. It delivers best

practices for sustainable 

farming, traceability, food and

worker safety and harvest

record-keeping for all 

generations of farmers.   

Berry Growers Ontario 
on track for November 1 

CANADIAN HORTICULTURAL COUNCIL

Latest tax reforms soften
hard blows to agriculture  

Mark Wales, CHC chair, business risk management committee.
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CANADIAN HORTICULTURAL COUNCIL

The Canadian Horticultural

Council (CHC) recently hosted

representatives from 

government and industry on a

tour of three farms in the

Ottawa area. Tour attendees

witnessed on-farm crop 

protection practices and 

discussed priority issues with

farmers. Staff from the Pest

Management Regulatory

Agency, the Pest Management

Centre, the Canadian Food

Inspection Agency, and

Agriculture and Agri-Food

Canada attended on behalf of

government. From industry,

CHC welcomed representatives

from the Ontario Fruit and

Vegetable Growers’ Association

and Flowers Canada. 

The challenge of producing

quality food

Calvin Dentz and his brother

Paul who operate Dentz

Orchard and Berry Farm, are

challenged to produce field

tomatoes of quality and quanti-

ty to meet customer demand.

Due to disease, insect damage

and physical imperfections of

the fruit, the farm experiences 

significant losses due to grading

during a typical growing season. 

Thanks to an integrated pest

management (IPM) program,

the damage usually stays in

check. To highlight the 

importance of sustainable 

pesticide use, the Dentz 

brothers demonstrated 

examples of tomato plants that

hadn’t been sprayed and had

subsequently become diseased.

“Losing these crop 

protection tools would seriously

threaten our ability to stay in

business,” said Calvin Dentz,

emphasizing the impact that the

loss of insecticides and Group-

M fungicides proposed by the

PMRA would have on their

farm operation.

Good bugs vs. bad bugs

At SunTech greenhouses,

owner Bob Mitchell demon-

strated how biological control

agents (“good bugs”) are used

to control invasive pests (“bad

bugs”). SunTech has a strong

reputation in serving the local

market, based on the quality of

its produce and its excellent

growing practices. In addition to

biological control agents,

SunTech also uses disinfectants

between crop cycles to cleanse

the growing environment of

pathogens and insects. 

Diversified farm provides 

quality food to Ottawa region

Rideau Pines Farm, owned

and operated by the

Vandenberg family, provides a

diverse range of quality 

vegetables and berries through

on-farm sales, farmers’ markets

and direct sales to restaurants.

Of interest were the day-neutral

strawberries that were just 

coming into harvest in late

August. 

John Vandenberg, the farm’s

founder, highlighted challenges

associated with managing

insects, diseases and weeds in a

multi-crop operation, and the

need for constant crop 

monitoring to scout for pest 

outbreaks. He also discussed

how important it is to choose

the right pesticides, in order to

schedule the re-entry of 

workers into crops following

pesticide applications based on

label re-entry intervals.

Vadenburg pointed out how 

difficult weeds have been to

control this year, as seedlings

continued to emerge 

throughout the season due to

the wet conditions.    

Photo by David Folkerson. 

Government regulators see crop protection
practices first-hand 
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NAFTA negotiators have hit

the pause button. All sides are

backing up for a month to assess

the way forward. With a tough

round concluded in Washington,

talks move to Mexico in a fifth

round on November 17-21.

Most observers would cite

auto content rules as the issue

that’s put the brakes on talks,

but agriculture is wrenching for

all three countries too. 

Division within the U.S. 

agricultural lobby has caught

the attention of The Washington
Post which published its analysis

October 16: How a group of

Florida tomato growers could

help derail NAFTA.

(http://wapo.st/2zzOqTn)  

Growers in the sunshine

state have not entirely 

weathered the influx of cheaper

Mexican tomatoes in recent

years. Acreage has been sliced

in half since 1989. Part of the

issue is that Florida field-grown

tomatoes are harvested green

and then artificially ripened

with ethylene gas. That product

is now competing against 

vine-ripened tomatoes from

Mexico as well as greenhouse-

grown tomatoes, sometimes

from Canadian-owned green-

houses in the United States.  

At a competitive level,

Florida growers are threatened

by today’s greenhouse 

technologies which enable 

year-round tomato harvests,

often within state. There is no

longer “seasonal” produce in

the tomato category. What’s

more, the bulk of American

farmers aren’t too sympathetic

to the Florida lobby which 

represents $453 million for field

tomatoes (Florida Agriculture

Statistics Service, 2015). For the

corn, soybean and wheat 

farmers and indeed, the rest of

the horticultural industry, the

gains in NAFTA trade outweigh

tomatoes in the billions. U.S.

agricultural exports to Canada

and Mexico have increased from

$8.9 billion pre-NAFTA to

$38.1 billion in 2016. 

Against this complex 

backdrop of an integrated North

American marketplace, Rick

Alcocer, chair of the Canadian

Produce Marketing Association

(CPMA) remains optimistic. He

cites progress in several 

negotiating groups, including

customs and trade facilitation,

digital trade, good regulatory

practices, and certain sectoral

annexes including sanitary and

phyto-sanitary. He’s also clear

on seasonal produce.  

“We continue to identify to

the industry in the U.S. that we

strongly caution against the 

seasonal proposal for perishable

products being put forward at

the trade remedy negotiation

table and that this proposal is

regressive and antithetical to

the goals of fair and free trade

being promoted by the

Administration,” says Alcocer.

“Reverting back to a seasonal

tariff model and reducing the

industry threshold required to

launch a countervailing or 

anti-dumping case would

increase costs across the supply

chain and eventually impact the

consumer. Additionally, we do

not believe that the current 

proposal would pass World

Trade Organization (WTO)

scrutiny as a similar case was

rejected some years ago.”

Rick Alcocer offered his

analysis from New Orleans, the

host for this year’s Produce

Marketing Association Fresh

Expo on October 19-20. The

confluence of the produce

industry was used for a North

American Trade Committee

meeting to discuss NAFTA 2.0.

It’s one of myriad meetings that

CPMA has held in recent

weeks. CPMA members 

traveled to Washington, DC

twice over the last month to

meet with key officials such as

Canadian Ambassador David

McNaughton.

The lobbying offensive 

continues unabated. Back in

Canada, CPMA members are

scheduled to visit Parliament

Hill from November 6 – 8.

Alcocer says, “CPMA and its

partner, the CHC, will be 

bringing forward three key

issues to Members of

Parliament. These themes are:

food policy, international trade

(including NAFTA), labour and

the PACA-like trust issue.”

NAFTA pushed into 2018  
TRADE RELATIONS
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Florida field tomatoes are competing with vine-ripened tomatoes from Mexico. 
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MICHIGAN

Early bird registration
for Great Lakes Expo 

The horticultural industry

gathers annually in Grand

Rapids, Michigan to review the

past growing season. This year’s

trade show and educational

seminars will be held

December 4-7.  Last year’s

attendance of 4,200 people

from 42 states and eight

Canadian provinces demon-

strates the draw of this show. 

This year, 70 sessions are

planned for fruit and vegetable

crops, specialities, greenhouse

production, farm markets,

organic producers and more.

Note early bird registration

fees. Before November 15, fruit

grower registration is $85 US. If

you want access to both fruit

and vegetable sessions, registra-

tion is $95US. After November

15, fees rise to $105US and

$115US respectively. 

For more information and

early bird registration, go to:

www.glexpo.com 

INTERNATIONAL

GLOBAL

European discounter
enters Chinese market

Lidl, one of Germany’s lead-

ing grocery discounters, is

teaming up with Jingdong

(JD.com) in China to expand

its global reach. Lidl already

has 10,000 stores in Europe and

entered the U.S. market in

2017. 

Jingdong, well-known to the

Chinese middle-class, claims

236.5 million active customer

accounts for its e-commerce

service. The entry of Lidl 

signals a growing globalization

trend and the need for partner-

ships in terms of financing new

technology such as drone 

delivery service.

Earlier this year, Lidl

launched a web shop on

Alibaba’s online platform,

Tmall. Alibaba is a major 

competitor to Jingdong. 

Source:  FreshPlaza.com

FRANCE

Forum for agricultural robotics  

Toulouse, France is

hosting the International

Forum of Agricultural

Robotics from November

29-30.  Organized by

French farmbot specialist,

Naïo Technologies, the

event will be live-streamed

in English and French on a

dedicated YouTube 

channel. 

The ‘AgRobolution’

event will showcase a variety of farmbots and robotic companies.

They include:  

• EcoRobotix: weeding robots

• Naïo Technologies: Oz & Dino weeding robots for farmers and

vineyard robot Ted

• Sony CSL: LettuceThink robot

• Vitibot: vineyard robot

• PowerTech Systems: Lithium batteries

• Trimble Vantage: GPS RTK solutions

• Phenospex: 3D sensors

“This is more than a farmbot event: it does provide the perfect

occasion to present existing farmbot solutions, but we believe the

forum should also help prepare the ecosystem to solve issues farm-

ers are confronted with on a daily basis,” adds Aymeric Barthes,

the company’s cofounder.

Source:  HortiDaily.com

NEW YORK

New venue for Empire
State Expo 

New York state’s fruit and

vegetable associations will be

hosting their January 16-18,

2018 expo at a new location:

Onondaga Community

College's SRC Arena & Events

Center in Syracuse, NY. The

event attracts visitors from

neighbouring states and eastern

Canada to hear presentations by

Cornell Cooperative Extension

personnel.

Session topics include com-

modity-specific programs in

berries, cabbage, snap beans,

peas, beets, carrots, fruiting

vegetables (tomatoes, peppers),

tree fruit, sweet corn, tomato,

onion, cole crops, root crops,

vine crops. The complete Expo

program will be available in late

fall online. http://nysvga.org/

expo/information/

Source:  FreshPlaza.com
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Often I wish there was a 

better way to relay to growers

what the Ontario Fruit and

Vegetable Growers’ Association

(OFVGA) is busy doing on their

behalf. The week of October 2-

6, for example, the OFVGA was

very active.

On Monday Oct. 2 I headed

for the Minister of Agriculture’s

Toronto office to attend the

Minister’s Trade Advisory

Committee. This was an 

information-loaded meeting

because we discussed some of

the priorities important to our

sector regarding trade. Priorities

I drew attention to were: the

concept of “do no harm” which

essentially means we need to be

fair in our trade and not under-

cut the importing countries

prices so there is no need to

take trade action; harmonization

of bio-security and pesticide

standards to ensure speedy 

border crossing for perishables

that meet the same standard. I

also recommended adoption of

financial protection for produce

sellers (PACA-like trust) which

would appeal to American pro-

ducers while helping Canadian

growers at the same time.  

Fundamentally, NAFTA should

be largely kept in place, which

is also the point of view of most

American producers. The

American outlier would be the

Florida Tomato Commission

which is looking for ways to

keep tomatoes out of its market

through implementation of a

seasonal tariff. Frankly, I hope

they are considering the fact

that far more produce is traded

into Canada than out of Canada

and that the implementation of

seasonal tariffs would cost

America more than Canada. 

Early that afternoon OFVGA

and the Labour Issues

Coordinating Committee’s

(LICC) met with its 

government relations team,

MacMillan Vantage, and 

prepared speaking points for our

meeting with our provincial

finance minister, Charles Sousa,

later that afternoon. It is critical

that government understands

the negative impact that the

pending minimum wage

increases will have on agricul-

ture and especially horticulture

in Ontario.  After a short cab

ride to the Frost Building we

met with Charles Sousa who

really seemed to understand our

need for some kind of transition

fund to offset the drastic change

to minimum wage. Though he

could not say what, he did tell

us that the government is 

working on something.

On Tuesday of that week,

after getting some things done

on the farm, I headed out

around 11:00 to once again meet

with Macmillan Vantage and

our government relations team

to prepare for our meeting with

Patrick Brown the leader of the

Progressive Conservative (PC)

Party. The OFVGA is making

sure that the PC party also

understands our needs and

doing its best to ensure the PC

party would support any

programs put in place by the

government to help growers

deal with the expected rise in

minimum wage.

Later that day, the Ontario

Federation of Agriculture’s

reception at Queens Park was a

great opportunity to talk with a

large number of elected 

officials, their staff and other

farm leaders from across

Ontario. This type of semi-

casual setting is, in my opinion,

the best opportunity to share

with members of the provincial

parliament what is on our minds

and for them to be a bit more

relaxed in the conversation. It is

also important to develop good

relationships with our leaders so

they understand there are real

people behind our sector.

On Wednesday morning the

OFVGA Management Team

had our monthly conference call

at 9:30. After we went through

the financials, Ken Forth,

Dwight Duncan and Richard

Mahoney joined the call to

report on the work of the 

government relations team. Our

committee was briefed by

Richard Mahoney, Alison

Robertson, Ken Forth and I, 

letting them know about the

meetings undertaken in the past

month as well as talking

through some ideas for going

forward.

On Thursday morning I

headed back to Toronto to

attend the Premier’s food drive.

Although the Premier did not

join us, which was disappoint-

ing, we did have a chance to

talk briefly to several MPPs

including Minister of Finance,

Charles Sousa; Deputy Premier,

Deb Matthews; Minister of

Agriculture, Jeff Leal and the

newly appointed Minister of

Environment and Climate

Change, Chris Ballard. Though

the exchanges were brief it adds

to OFVGA recognition at the

government level.

The OFVGA has been busy

working principally on finding a

way for growers to deal with the

upcoming minimum wage

increase to $14/hour January 1,

2018 in the most effective way

possible. Attention is also being

given to files such as the 

environment as well as trade.

This was certainly one of the

busiest weeks for me in a while.

It feels good to be deeply

engaged as we wrestle with the

issues at hand. I am sure that

whatever the outcome of any of

our current government 

relations challenges, OFVGA

and the growers can be 

confident that we did our very

best.

This week in OFVGA business

JAN VANDERHOUT
CHAIR, OFVGA 

WEATHER VANE

This month, it’s with special pride that we celebrate the photojournalism of freelancer Glenn Lowson. His photo was judged as the gold prize winner of the News

Photography category of the recent awards competition of the Canadian Farm Writers’ Federation. Published as part of the cover story in November 2016, the photo features

assistant winemaker Vanessa McKeen transferring Seyval Blanc grapes to the press at Georgian Hills Vineyards, The Blue Mountains, Ontario. 

For six years, Glenn has brought a news photographer’s eye for story-telling to The Grower. He never turns down a 6 am pickup for “photo safari.”  One proviso: the 

birdseed in his contract states that the first stop is at Tim Horton’s! 
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Elsewhere on the pages of

this edition of The Grower,

you’ll see that editor Karen

Davidson and photographer

Glenn Lowson were award

recipients in this year’s

Canadian Farm Writers’

Federation annual writing,

broadcasting and photography

awards. 

Readers can be proud of

Karen and Glenn for their

accomplishments. These awards

are at the top of the field in

agricultural journalism. The

competition is national, and 

significant, with almost 200

entries each year. Winning an

award is a true nod from your

peers. 

These awards may be a 

mystery to some readers. I 

suspect many don’t know a 

professional association for 

agricultural journalists exists.

After all, most agricultural 

journalists don’t hang out a

shingle that says “Farm Writer”

at the entrance to their office,

like farmers do with member-

ship in some organizations, or

with century farms.  

But maybe they should. In

Canada, 350 people identify

themselves as agricultural 

journalists or professional 

communicators.

Like society in general, 

farmers everywhere are looking

for credible information sources.

In agriculture, for decades, the

farm media has addressed that

need. And now, it’s doing so

more than ever.

As a group, agricultural 

journalists have a critical role in

the agricultural value chain –

that being, in mobilizing 

knowledge, and contributing to

producers’ bottom line. 

It’s not the only role. But mobi-

lizing knowledge means putting

wheels on information that

resides with a source, such as a

university researcher, company

agronomist or a farmer, and

publishing for those who can

use it -- in other words, 

producers.

And as the awards program

showed, knowledge mobiliza-

tion is an increasingly popular

role for the agricultural media.

Usually, the most popular 

categories for the competition

are best press feature and best

press column. Most journalists

love to dive at length into a 

feature, given agriculture’s 

complexity and their depth of

knowledge about the sector. 

And too, many of them love

to offer opinions; again, because

they know their topic so well.

That accounts for the popularity

of the press column category.

But this year, the most popular

category was best technical 

feature. It attracted almost 

one-fifth of the entries, despite

being just one of 14 categories. 

My interpretation is this: 

producers are looking more and

more to the agricultural media

for technical information, and

journalists are responding.

That’s something that will keep

the farm media relevant to

those who need it and use it,

and keep it buoyant when the

media that serve other sectors,

including general media, fall

away.

Globally, a similar phenome-

non is taking place, and it bodes

well for feeding the future. The

International Federation of

Agricultural Journalists (IFAJ), a

federation that consists of 

agricultural journalists in 42

countries including Canada, is

working with African members

to help them learn new ways to

deliver information to farmers.

That’s not so easy in 

countries that don’t have 

freedom of the press. Farmers

there don’t have access to even

the most basic political 

information, unless it’s 

propaganda. They have a critical

role in feeding their own

nations, but their needs don’t

stop at production information.

They need knowledge to be 

mobilized in so many ways.

Try to imagine farming with

access to only knowledge that

has been filtered or laundered

by the government. That’s what

the international federation is

working on, helping agricultural

journalists to overcome these

barriers. It will be a lifelong

mission.

Informed farmers are better

producers, better users of 

technology, and better able to

feed their people. That’s why

the efforts of agricultural 

journalists will grow, and why

they must be supported by the

industry they serve.

Ag media: a credible source for technical information  

OWEN ROBERTS
U OF GUELPH

PERSPECTIVE

NOTICE OF MEETING
Notice is hereby given that the

Annual General Meeting

of the

FRESH VEGETABLE GROWERS OF ONTARIO
will be held in the Town of

Woodstock, Ontario

at the

Ontario Ministry of Agriculture, Food and Rural Affairs

December 12, 2017
9:30 a.m. – 4:00 p.m

In the large boardroom

Election of Directors of the Association, discussion of financial

reports and any other business that may arise will take place.

Lunch will be provided.
Meeting details will be posted to the FVGO website as they become available.

www.freshvegetablesontario.com
To register for the meeting please call the FVGO office, 519-674-1500 Ext 63592

or email mmcdonal@uoguelph.ca

Nov 2 10th Annual Farm and Food Care Ontario’s 

Harvest Gala, Ballroom, Delta Hotel, Guelph, ON 

Nov 3-12 Royal Agricultural Winter Fair, Enercare Centre, 

Toronto, ON 

Nov 9 International Potato Disease Summit, Bangor, ME 

Nov 14-16 Potato Growers of Alberta Annual General 

Meeting, Sheraton Red Deer, Red Deer, AB 

Nov 14-16 Ontario Farm Fresh Marketing Association 

“Foodie Tour,” New York City, NY

Nov 17 Ontario Produce Marketing Association Gala, 

Universal Event Space, Vaughan, ON 

Nov 17 PEI Potato Board Annual General Meeting, 

Charlottetown, PE

Nov 20-22 Alberta Irrigation Projects Association 2017 

Conference, Lethbridge Lodge Hotel, Lethbridge, 

AB 

Nov 23 Ontario Apple Growers District 1 meeting, Willow 

Ridge Golf Course, Blenheim, ON

Nov 24 Ontario Apple Growers District 2 & 4 meeting, 

Simcoe Research Station, Simcoe, ON 

Nov 28-30 Grow Canada Conference, Hyatt Regency, Calgary, 

AB 

Nov 30- Dec 3 Outstanding Young Farmers’ National 

Recognition Event, Penticton Lakeside Resort, 

Pencticton, BC 

Dec 1 Ontario Apple Growers District 5 meeting, Holiday 

Inn, Bowmanville, ON 

Dec 2 Prairie Fruit Growers of Manitoba Annual General 

Meeting, Winnipeg, MB 

Dec 4 Ontario Apple Growers District 3 meeting, Grace 

United Church, Thornbury, ON

Dec 5-7 Great Lakes Fruit, Vegetable and Farm Market 

Expo, Grand Rapids, MI 

Dec 6 CanadaGAP Annual General Meeting, Ottawa, ON 

Dec 6 Ontario Potato Board Annual General Meeting, 

Cambridge Holiday Inn, Hall C, Cambridge, ON 

Dec 12 Fresh Vegetable Growers of Ontario Annual 

General Meeting, OMAFRA office boardroom, 

Woodstock, ON 

COMING EVENTS 2017



Selling food is changing and

it is changing fast. Consumers

have a lot of options to buy food

for their household. This 

evolution is both an opportunity

and a challenge for producers

and processors. You have more

options but that can complicate

your sales process and add 

complexities. For the next 

several months we will explore

the options you have to sell

your products. We will start

with traditional food stores and

review a different market 

segment each month. It is

important to find the right place

for your products.    

Traditional food stores do

have the biggest share of the

Canadian food market however

sales in these stores have been

declining for a number of years.

The significant growth in 

discount, mass merchant and

club store square footage has

eroded sales in traditional food

stores.

You can see there are many

banners across the country

where consumers can shop in

traditional stores.

Selling to traditional stores

If you are selling to 

traditional stores you need to

understand they are doing

everything they can to 

differentiate from discount,

mass merchants, warehouse

club and specialty stores. In

some respects they are caught

in the middle. The discount,

mass and club stores are lower

priced and specialty stores offer

more service and sometimes

better quality combined with

unique listing bases.

When you consider your

offering to these stores how can

you help them be different and

defend their turf? If you are

only offering the same product

that you offer to their 

competition, it might not work

for both you and the customer.

These stores have to charge

higher retails to absorb a higher

cost structure. They are the

most expensive stores to build

in terms of fixtures, real estate

is closer to residential, they

have more service to pay for and

they usually have a deeper list-

ing base with more shrink. This

all adds up to the fact they need

to charge more. For example a

produce department at a 

traditional food store might

need to have a shelf margin of

45 per cent whereas a discount

store might only need 35 per

cent. If you are selling the same

product to both banners for

$2.00 the traditional store will

need to sell it for $3.59 where as

the discount store will sell it for

$3.10.

For this reason, traditional

stores need to sell something

different where consumers 

cannot make the direct 

comparison.

Opportunities

Most traditional stores use a

high-low strategy. They will

have higher shelf prices every

day but offer deep discounts in

ads. You will have to offer 

discounts to support the ads

they run. Usually their front

page items are close to cost and

the inside items are half of the

regular shelf margin.

Traditional stores will be 

trying to create events in store

and an environment where 

consumers enjoy the shop. In

your promotion plan you need

to allow for in-store marketing

and events to support their 

positioning. Demos are an

example of this.

These stores have more staff

than their competition. You

should do everything you can to

educate these employees about

your products and their attribut-

es. They can sell your products

and be an advocate for you.

Merchants for these stores

will give your products more

opportunities if the item is not

in direct competition with 

discount, mass and club. Find

size differences, quality (if pos-

sible), flavours or combinations

of SKUS to allow them to be

different and avoid direct 

comparison.

Consider the fixtures in your

customer’s store. They might

be unique and you can develop

your packaging to be most

effective on these fixtures. Visit

their stores to understand what

they are using and also ask to

learn about changes to fixtures

where you can capitalize.

The listing base in traditional

stores is usually highest. This is

your opportunity for more 

products and line extensions.

They have the space and the

labour to merchandise more.

There is no doubt these

stores move a lot of volume; it is

just not as much as it used to

be. You need to be prepared to

meet their food safety stan-

dards, usually deliver to the

warehouse and work with the

large retailers who run them.

They are an integral part of our

food distribution system and

retailers have a huge amount

invested in these stores. With

focus from suppliers and 

customers it can be a prosperous

relationship for both.

If you have any questions

about selling your products in

traditional food stores please

give me a call at (902) 489-2900

or send me an email at

peter@skufood.com. Next

month we will explore discount

stores.

RETAIL NEWS

Hello Fresh in our house

We had our first experience

with a meal in a box in our

house. There was great antici-

pation for our first three meals.

Unfortunately, two of the meat

packages had lost their seal in

delivery. I called when the box

arrived and they were very good

on the phone and assured me

they would give us credit for

two free meals the next week.

The meals are good, easy to

prepare and they meet or

exceed our expectations. If you

are looking for convenience and

less than 30 minutes of prepara-

tion time, for a tasty meal, this

could be the answer.

My only reservation is that

they push on the weekly 

ordering. I am not sure this is

right for our family every week.

It defaults to sending the box as

opposed to the consumer 

ordering. I understand why they

do this but it could turn people

away where the onus is on them

to decline. Check out the 

website at www.hellofresh.ca.

Peter Chapman is a retail 
consultant, professional speaker
and the author of A la Cart-A 
suppliers’ guide to retailer’s 
priorities. Peter is based in Halifax
N.S. where he is the principal at
GPS Business Solutions and a
partner in SKUfood.com, an on
line resource for food producers.
Peter works with producers and
processors to help them navigate
through the retail environment with
the ultimate goal to get more of their
items in the shopping cart.  
peter@skufood.com

RETAIL NAVIGATOR

Traditional food stores: the
biggest piece of the pie, but
declining

PETER CHAPMAN
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—  Quality Seed Since 1881  —
T: 1-800-263-7233 F: 1-800-272-5560 www.StokeSeeds.com Box 10 Thorold ON L2V 5E9

Stokes Seeds Trial Evaluation Researching the best for our customers since 1881.

Aquarius
70 day, uniform, high 

quality white with smooth, 
fi rm, heavy curds.

Aldrin
56 day, high quality dark 
green 5.25 in/13.5 cm 

very straight pods.

Elle
78 day, 7.5-8 in/19-20 cm 

yellow with 16-18 row 
count and refi ned ear.

Currier
74 day, extra large, blocky 

dark green to red four 
lobed high quality fruit.

Henry Zomer
ON, MB, SK

905-308-4396

Leah Erickson
AB, BC

604-957-2359

Bridget Visser
ON, MB

905-715-8595

Laura Caralampides

QC

514-984-0662

Rob Hovius
ON, PEI, NB

519-580-3231

Paul Banks
ON, NS

905-688-4300

Marc André Laberge

QC

514-984-4589

NEW



KAREN DAVIDSON 

The recent transformation of

the fruit industry to high-

density orchards has resulted in

a huge demand for rootstock.

Bill Medel and Jared Blair, E &

B Medel Orchards, Ruthven,

Ontario were increasingly 

concerned about the future of

their tree supply. The three-

generation farm, started by

Ernest and Katie Medel, 

currently manages 180 acres of

apples, peaches, pears and

plums. They converted their

worries into action when they

asked Markus Weber to be a

grower for them.  

“The base of our orchard

business is rootstock” says Blair,

“and it’s becoming harder to

source every year. I’ve made

calls in March and nurseries

couldn’t guarantee delivery for

that order the following year. So

we’ve decided to make our own

rootstock for Canada.” 

With the growing expertise

of Markus Weber, formerly with

Mori Essex, they started

Plantigro Nursery Ltd in

January 2017 and haven’t taken

a breath since. A new 

propagation greenhouse was

completed this fall to 

accommodate incoming orders. 

Anticipating the formal 

registration of the company, the

duo started 2,500 peach trees in

2016.  They’re now five to six

feet tall.  Weber developed a

way to produce Bailey rootstock

without a seed to allow multiple

rounds of rootstock propagation

throughout the season.  

“This is faster than tissue

culture which can take up to

three years to build the 

numbers,” says Blair. There is

not one single book on how to

make a rootstock. We’re aiming

to speed up the process.”

Plantigro is focusing on the

following rootstocks.  For apple

rootstock, it’s B9, B10, Geneva

41 and Geneva 202 and they are

anticipating the use of V series

roostock. They hold a 

sub-license for V3. For peach

rootstock, it’s Bailey’s. For 

cherries, it’s Mazard, Gisela and

Krymsk. Prices differ with each

fruit variety.  The rootstock on

offer has fireblight resistance,

good anchorage for dwarf 

rootstocks and cold hardiness. 

As of October 2017, Plantigro

has erected two propagation

houses with capacity for 120,000

cuttings. This is a small start to

serving the Canadian industry

which requires a million trees.

The rootstock will go to other

nurseries in Ontario.   

Individual growers can 

contract precisely what they

need. “Do you want to grow a

Russian kiwi tree? Yes, we can

do that,” says Blair. “Every

month, we see new 

opportunities.” 
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New nursery feeds demand 
for tree fruit rootstock

FOCUS: SEED & ROOTSTOCK

Jared Blair (L) and next-generation farmer Austin tour the Plantigro nursery with Bill Medel, Markus

Weber, vice-president, Ruthven, Ontario. Photos by Glenn Lowson. 

Markus Weber points out the graft union.  

—  Quality Seed Since 1881  —
T: 1-800-263-7233 F: 1-800-272-5560 www.StokeSeeds.com Box 10 Thorold ON L2V 5E9

Stokes Seeds Trial Evaluation Researching the best for our customers since 1881.

Pocono 
110 day, extra large  

uniform round bulb with dark 
skin and very small necks.

Affirmed 
56 day, straight medium 
green pods, high yield 

potential and resistances.

Henry Zomer 
ON, MB, SK

905-308-4396

Leah Erickson 
AB, BC

604-957-2359

Bridget Visser 
ON, MB

905-715-8595

Laura Caralampides 
QC

514-984-0662

Rob Hovius 
ON, PEI, NB

519-580-3231

Paul Banks 
ON, NS

905-688-4300

Marc André Laberge 
QC

514-984-4589

NEW

Playmaker (w/ X10R®) 
First commercial variety with 
resistance to ALL races of 
BLS and Phytophthora.

Catskill 
105 day, large medium 

dark brown storage onion 
with good skin retention.

NEW
NEW

NEW

This is faster than tissue culture which can take up to three years to build the 
numbers. ~ JARED BLAIR

“ “



Catskill an exciting yellow onion for 2018. It is a 105-

day, with long-term storage potential, large bulbs, dark

skin and small necks.

The bell pepper product line stands out with the 

introduction of Playmaker. It is the first commercial

variety with intermediate resistance to bacterial leaf

spot races 0-10 and Phytophthora blight. Developed for

the Northeast market, dark green fruit, heavy set, 

large size and high yield potential. 

Kickoff XR 69 days. Our first Gourmet Sweet Bi Color

corn to break the 70 day maturity mark. This is an

extra-large 8.5 in/21 cm thick cylindrical bicolor ears

with 16-18 rows with excellent eating quality. Ears are

slightly tapered with well filled tips. Medium dark

green husks are tightly wrapped. Ears set high, snap

easily at harvest. Flags are nice, refined kernels provide

a good yellow/white contrast and are very tender and

sweet. Ideal for the fresh market. Tolerant to Rp1-G

Rust.
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New seed varieties for 2018
FOCUS: SEED & ROOTSTOCK

STOKES SEEDS Visit www.StokeSeeds.com or call 1-800-263-7233

Bean Affirmed 

Compares to Caprice. Medium dark green beans at the

top of a plant that does not lodge, for a higher 

percentage of marketable beans.

Maturity : 55 days

Pepper Playmaker F1

X10 R version of Aristotle. First commercial variety

with intermediate resistance to Phytophtora and BLS 

1-10. Compact plant. Medium green colour and a

blocky shape. Firm fruit. 

Maturity : 68 days

Celery Rivalry F1

Nice smooth and heavy celery, of medium green

colour. Stands out by its high yield potential. 

Very long internodes. Intermediate resistance to

Fusarium. 

Maturity : 100 days

NORSECO SEEDS Visit www.norseco.com or call 1-800-561-9693

Bayhorse Gold

15 to 20 pound pumpkin variety from Rupp Seeds, is

quickly gaining traction in the 40-count commercial bin

segment, as well as farm market circles. Complete with

intermediate resistance to powdery mildew, Bayhorse

Gold provides uniform, slightly elevated fruit with

strikingly gorgeous dark orange colouration and 

elongated black handles.

Temptress

A new 70 day Quad Sweet sweet corn variety from

Crookham, has an attractive ear with an eye-catching

husk package.  It has moderately good cool soil 

emergence for early planting.

Spineless Supreme

The latest release in the “Spineless” series from

Syngenta. It offers improved virus and disease 

protection over its predecessors.

RUPP SEEDS Visit www.ruppseeds.com or call 1-800-700-1199
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Our team is proud to present you reliable and  
performing new products of the best possible quality.

CARROT ISTANBUL F1
First Imperator carrot from Bejo. 
Shows very good uniformity, 
both in mineral and muck soils. 
Excellent quality for cello packing.

Maturity : 65 days

ONION CATSKILL F1     
Late season variety with large size 
potential. Attractive bulb with a 
nice skin colour. Medium to long-
term storage.  

Maturity : 105 days

ONION CARTIER F1
Early variety with the qualities of a late variety. Large size, very good 
uniformity, high yield potential and storage, until July.                                                                                                 

Maturity : 94 days

ONION SOHO F1 
First early onion of Highlander maturity. Darker skin than Highlander. 
High yield potential. Good tolerance to Pink Root.                                                                                                                                         

Maturity : 88 days

SOHO vs HIGHLANDER

SWEET CORN TEMPTRESS F1
First Quad sweet variety available, meaning the eating quality is even higher than 
synergistic. Early maturity with strong emergence and vigour. Sturdy clean plant.                                                                                                                                        

Maturity : 65 days

ONION PROSPECTOR F1
Large, full season onion. Highly valued for its nice, thick dark skin and very long storage 
capacity. Ideal on shallow mucks. 

Maturity : 103 days

Customer Service
order@norseco.com

  514 332-2275 | 800 561-9693

 450 682-4959 | 800 567-4594

Our Team of Experts
Warren Peacock
Ontario
Warren.peacock@norseco.com

 519 426-1131 |  519 426-6156

Michel Gratton
North & South Shores of Montreal
michel.gratton@norseco.com

 450 781-6045 

Gilliane Bisson
South Shore of Montreal  
and Manitoba
gilliane.bisson@norseco.com

 450 781-6049 

Yves Thibault
Central, Eastern Quebec
& Atlantic Provinces
yves.thibault@norseco.com

 418 660-1498 |  418 666-8947

2914 Curé-Labelle Blvd., Laval (Quebec) H7P 5R9

norseco.com

A team of experts
  Top-notch seeds!

TEMPTRESS
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Fox Seeds Inc., the Ontario

company that specializes in

asparagus seed production and

sales, is continuing to expand

its global reach. Trials are now

underway in the U.K., Poland,

Germany, northern Spain,

Portugal and Russia.  Global

Plant Genetics has been con-

tracted to be the distributor for

the European Union. 

Back on home territory,

Guelph Eclipse will be 

available for a second year in

2018 and in 2020, Guelph

Equinox will be released.  

“Grower trials look extreme-

ly promising and growers are

excited about what might be

the ‘next big thing’ with yields

in some trials almost double

that of Guelph Millennium,”

says Bernie Solymar, executive

director for Fox Seeds. 

Photo right: Guelph

Millennium asparagus 

Asparagus variety Millennium 
is soon to be eclipsed 

FOCUS: SEED & ROOTSTOCK

KAREN DAVIDSON

In Ontario, look for 2021 to

be the year of the hazelnut.

That’s when the first sizeable

crop of harvestable hazelnuts –

about 135,000 to 200,000

pounds -- is expected from a

group of tree nut farmers. 

That will be good news for

Ferrero Canada, the confection-

er of Nutella and Ferrero

Rocher chocolates, which built a

manufacturing plant in

Brantford, Ontario in 2006. Ever

since, managers have 

encouraged the Ontario

Hazelnut Association to ramp

up to 23,000 acres. To date,

about 300 to 400 acres are in the

ground. 

This fall, Ferrero Canada is

signing up growers for 

long-term contracts. Those

incentives are badly needed for

a crop that requires a long-term

investment in land before any

return. Expect five years before

any meaningful production and

more likely, six years before

machine harvesting is required.

Even then, growers will need to

meet Ferrero’s size and shape

standards from specified clonal

varieties.

Linda Grimo, manager of

Grimo Nut Nurseries, Niagara-

on-the-Lake,  as well as 

president of the Ontario

Hazelnut Association (OHA)

remains optimistic. While

Turkey is the current go-to

source of hazelnuts, smallholder

farmers hand harvest the nuts.

This results in a patchwork

quilt of quality. She says that a

supply from professional 

growers is what’s needed to

offer stability to the buyer.

She’s also confident of growing

conditions in parts of southern

Ontario where weather is not

likely to affect hazelnut trees

because of their reproductive

cycle. Ferrero, the University of

Guelph and the OHA continue

to refine a suitability map for

southwestern Ontario. 

“Flowers emerge in March

and there’s a three-week 

window for pollination before

the flower disappears,” explains

Grimo. “The embryo is tucked

safe inside the bud. The nutlets

grow inside until they emerge

in June, well past risks of frost.” 

If there are any dangers to

consider, it’s in tree selections.

Hazelnut trees must be cold-

hardy, suitable to your region

and tolerant to filbert blight. 

At this point, about 75 associ-

ation members are growing or

encouraging the growth of the

nascent industry. Most of the

hazelnuts have been planted in

the last couple years, so they are

still a fledgling crop, perhaps

best sourced at on-farm stands

and farmers’ markets. When the

nuts are harvested in fall, local

chefs are eager to put in their

10-pound orders for local nuts.

Grimo points out that 

interest abounds from fresh

markets and craft breweries.

Oast House Brewery, for 

example, already advertises 

walnut and chestnut brews and

is looking to capitalize on local

hazelnuts. 

This is a foreword to a story

that promises a happy ending --

with no guarantees. 

Will hazelnuts move beyond a hobby crop? 

KEDDY
Certified Strawberry Plants 
& Raspberry Canes
• All popular varieties available
• Grown under the Nova Scotia Certification program
• Plants shipped across North America.

Contact us for a FREE brochure
C.O. Keddy Nursery Inc

982 Charles Keddy RD, Lakeville, NS, Canada  B4N 3V7
Ph: (902) 678-4497  Fax: (902) 678-0067

Email: keddynursery@xcountry.tv

C.O.

SEEDWAY Vegetable Seeds 
WWW.SEEDWAY.COM  800‐952‐7333

Connect with us on Facebook and Twitter!

Thank you Growers!
We thank you for your business in
2017 and look forward to working

with you in 2018.
Look for the 2018 Commercial

Catalog in the December issue of
The Grower!

Brian Tregunno 416‐505‐0853    
Frank Jonkman 519‐801‐5882

PLANT. PICK. PROFIT.

Linda Grimo is chair of the

Ontario Hazelnut Association. 

Hazelnuts close to harvest



KATHRYN CARTER 

Rootstocks can increase 

productivity and efficiency

through improved tree survival,

managing tree vigour, increased

fruit size, yield and quality.

While dwarfing rootstocks have

been commonly used in apple

orchards to manage tree vigour,

they have had a negative impact

on yields in peaches. These

results have limited grower

uptake.  

Increasingly, growers in the

U.S. and Canada are taking

another look at using rootstocks

to manage vigour in orchards.

Dwarfing rootstocks have the

potential to allow peach growers

to plant their trees closer

together and reduce the time

required to production.

Reduction in vigour in these

rootstocks may also result in

reduced labour costs for 

thinning, harvesting and 

pruning. 

With minimum wages

increasing to $14/hour in

Ontario as of January 2018,

dwarfing rootstocks may assist

growers in managing their costs

of production. Currently, a 

project is evaluating the several

different rootstocks for peaches.

U.S. researchers will be

initiating a trial in 2018 

evaluating rootstocks for 

apricots and plums. However,

no research has been done on

these rootstocks in Ontario. 

The rootstocks in this trial

include Krymsk 1, Krymsk 86

and Bailey for peaches as well

as Myrobalan for plums and

Haggith for apricots – all 

conventional rootstocks. The

Krymsk 1 rootstock is semi-

dwarf. Krymsk 86 is proposed to

be more tolerant of heavier soils

and drier conditions. Bailey is

the conventional rootstock used

in Ontario peach orchards.  

The objective of the trial was

to evaluate the performance of

apricot variety Haroblush and

plum variety Violette on

Krymsk 86, Krymsk 1 as well as

Haggith and Myrobalan 

rootstocks. The experimental

design set up in 2016:  Apricot

Haroblush and Plum Violette

trees were planted in five

orchards in May 2016 and set

up in a RCB with five trees per

rep and three rootstocks at each

site. Trees were spaced 18 by

20 feet with less than 50 trees at

each site. Each rootstock treat-

ment was replicated five times;

each replicate had five trees.

The truck diameter (25 cm

above ground), tree height and

mortality were evaluated at

planting and annually there-

after. Yield data will be 

collected once the trees are in

commercial production.  

In 2017, a similar rootstock

trial of Fantasia nectarines was

planted in Niagara.  

Regarding plums, we noticed

that trees on Krymsk 1 were

smallest at planting and in 2017.

Krymsk 86 were similar in size

to Mryo at planting, but larger

in size by the end of 2017. No

clear differences in mortality

were observed between the

three rootstocks after one year.

Regarding apricots, we

noticed again that trees on

Krymsk 1 were smallest at

planting and in 2017. Krymsk

86 and Haggith were similar in

size. We observed slightly 

higher mortality in Krymsk 1

but we’re uncertain if this is 

statistically significant, given

that only one year of data is

available. Note that 2016/2017

was a relatively mild winter.  

Thanks to the grower 

cooperators, Ontario Tender

Fruit Growers and Mori 

nurseries for their project 

support. 

Kathryn Carter is fruit crops 
specialist for OMAFRA based at
Vineland Station, Ontario. 

Evaluating peach rootstocks 
for the Ontario tender fruit industry 
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Grand Marshall F1

A vigorous determinate round tomato that produces

extra large and large deep red firm fruits about 400 to

450 grams. This high yield potential plant performs

well under hot conditions and even under bacterial

pressure. Matures 78 days from transplant. Disease

package: HR:Aal/Fol:1,2/Va:1/Vd:1; IR: SS/TYLCV:Is.

Axioma F1 

Long storage cabbage with 110 days maturity. It has six

layers of green leaves which result with the head still

being green when cleaned after storage. Suitable for

either box or bag market. Weight is 1.9 kg to 3.7 kg.

This variety will increase in weight the longer you

leave it in the field and the more space it has to grow.  

Mercer F1

Plant produces high yields of extra large, green to red

blocky peppers. The fruits are firm with thick walls and

an attractive deep red colour when mature. Can be

used for either green or red fruits. The plant is not only

sturdy but also has good leaf coverage. Mid-early matu-

rity (72-78day). HR: TMV: 0/Xcv: 0-3, 7, 8 and IR: Pc.

SEMINOVA Visit www.seminova.ca or call 1-877-337-8423

Blanes carrot

Large, bulky Berlikum type for cello or jumbo.

Medium tops and strong, bulky roots for processing.

Very productive. Works well on both mineral and muck

soils.  82 days.

Cartier onion 

Early maturing storage onion with strong skin, fine

neck and long term storage capability. Matures evenly

for easy harvest. 102 days.

Biker leek - 90 days

This summer leek features  a very straight long shaft

and remarkably erect leaves that make it easy to bunch.

The foliage is dark green and clean since it tends to not

show insect damage. Biker has good field holding and a

long shelf life.

SEEDWAY SEEDS Visit www.seedway.com or call 1-800-836-3710

DIVERSIFY YOUR FARM INCOME

Grimo Nut Nursery provides high quality nut trees that will get your
orchard growing strong. Honest, hardworking family business for 45 years.

Ernie and Linda
9059346887
Nut.trees@grimonut.com
www.Grimonut.com

• trees produce for 60100 years
• Ontario has ideal growing conditions
• mechanized harvest
• highly profitable crop
• increasing demand for sales within     

Ontario and for export
• contracts arranged for growers in 

zone 6b/7a

Hazelnuts are a profitable crop with low
inputs and light management . . . call us
today to learn more.
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De Ruiters seed company is a well-known global company developing rootstock

for the greenhouse industry. At the recent Canadian Greenhouse Conference, De

Ruiters displayed what’s new for the 2018 season.  

“We’re working hard on flavour improvement in all tomatoes,” says Emily

Hackstadt, marketing manager for North America. “Also as automated technology

develops, we’re evaluating varieties for their suitability for robotic harvesting.” 

Avaya 

This long English cucumber hybrid has

an open growth habit, high production

and intermediate resistance to powdery

mildew and cucumber green mottle

mosaic virus. Note its great taste 

compared to other hybrids.  

DRO719PB 

This orange blocky pepper hybrid has

high yield potential, with large fruit the

entire growing season. It has intermedi-

ate resistance to tomato spotted wilt

virus and TM3 resistance. The average

fruit weight is 240 grams, promising

extended shelf life. 

Journey

This saladette tomato is the largest in

the De Ruiters tomato category, at 110 to

130 grams. It has the highest yield

potential.  The company says it’s ideal

for loose harvesting.  

Touché

Touche tomatoes were developed in

Ontario for hot and humid conditions. It

is available grafted or non-grafted. The

company has noted better responses

under glass versus plastic. It produces

uniform, high-yielding beefsteak 

tomatoes, ie. higher yields than Torero.

Note powdery mildew resistance. 

What’s new for greenhouse growers
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KAREN DAVIDSON  

Because different potato

varieties thrive in different soils

– sandy, loamy, abrasive – a

pan-Canadian recommendation

doesn’t always make sense. So

it’s welcome news when a 

company such as Real Potatoes

Ltd. can speak to variety trials

from across North America. 

“After a decade of develop-

ment, it still takes five or six

years to introduce a new potato

variety and build up the 

seedstock,” says Don Northcott,

marketing manager for PEI-

based Real Potatoes.  

The acceptance of a new 

yellow variety, Actrice, is 

pushing forward faster than

most due to several 

characteristics such as its early

maturity and smooth-skinned,

round-oval tubers. The variety

produces eight to 12 tubers.

Ontario grower Joe Lach says,

“Actrice sized up nicely with a

very clean skin, so I was able to

use most of Actrice in the 

cartons.” 

The carton trade goes to the

foodservice industry which

takes half of fresh-market 

volumes.  

Northcott is familiar with

variety trials from southern

Florida to Stony Plains, Alberta

and agrees that Actrice is widely

adapted to different day lengths

and climates. It’s a shorter 

season potato. As a daughter of

the well-known Agata variety,

Actrice produces similar yields.

Expect fewer tubers but 

equivalent tonnage. It has a

larger size profile than Agata. 

Eugenia Banks, consultant to

the Ontario Potato Board, says,

“The only problem with Actrice

that I know of is that it does not

tolerate a post-emergence 

application of Sencor. An 

application right before 

emergence is fine.” 

Another fresh-market variety

that’s doing well is Pacific

Russet. Growers in Washington

state are giving the nod to this

variety for its high percentage

of marketable yields. 

“Pacific Russet has some real

legs,” says Northcott.

“Washington and Wisconsin

growers report 95 per cent 

marketable yields. With the

opportunity to harvest this

early-maturing variety a month

before other varieties, these

producers are ideally positioned

in their respective markets.”  

This is a variety that suits

count-carton markets due to

high yields of larger, evenly

sized tubers. Foodservice 

industries are hungry for 

varieties that can fill their

needs. Wendy’s fast-food chain,

for instance, may like an 80-

count potato whereas Morton’s

Steakhouse may like a bigger

count-sized potato.  

Back in Prince Edward

Island, some growers are giving

fresh-market variety Nadine

excellent reviews. This fall, one

grower has reported hitting

yields of 600 cwt/acre.  

Northcott describes Nadine

as a smooth, round, brilliant

white-fleshed potato. This 

variety has some virus and scab

resistance.  

“Nadine does require some

management in terms of 

fertility and care,” says

Northcott. “Growers don’t need

as much seed per acre but the

yields can be very high.”  

This lower-gravity potato

stores well.  
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Fresh-market potato varieties that make the cut 

Actrice Pacific Russet Nadine
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ERICA PATE 

Strawberry viruses became a

major concern for Ontario grow-

ers a few years ago when they

were first identified in Ontario

strawberry fields. These viruses

were identified across the

province and were causing

fields to rapidly decline, lose

vigour, and produce lower

yields (Figure 1). 

The viruses that have been

identified in Ontario fields

include strawberry mild yellow

edge virus, strawberry 

vein-banding virus, strawberry

pallidosis virus, strawberry 

mottle virus, strawberry crinkle

virus and strawberry

polerovirus. Most of these virus-

es are vectored by strawberry

aphids; strawberry pallisdosis

virus is vectored by greenhouse

whiteflies. Aphids spread virus-

es when they fly from infected

fields to new, healthy fields.

Symptoms can include vein

banding, mottling, leaf curl,

mosaic leaves, or reduced

vigour. If only one virus is 

present in a strawberry field

there are often not many 

symptoms; symptoms typically

start to show up when there are

two or more viruses present. 

With aphids being the main

culprit, aphid management

became an important practice

for Ontario growers. Winged

aphids develop in response to

crowding or lack of resources; it

is therefore especially important

for growers to control aphids

before the winged forms 

develop and aphids can fly to

healthy fields. Growers need to

monitor and control aphids in all

fields throughout the season. 

In 2015 OMAFRA staff 

conducted a strawberry virus

survey at six farms across

Ontario to determine the level

of virus present in Ontario

strawberry fields. We re-visited

these six farms this past 

summer to see if the aphid

management programs have had

an impact on virus levels.

Samples were taken 

systematically in both surveys.

Anecdotally, growers have seen

an improvement in their fields

since they began managing

aphids, and have been able to

return to two or three years of

production from one field. We

conducted this follow-up survey

to see if these observations

extend across the province. 

We collected 20 samples at

each farm in one-year-old fields,

as we did in 2015. 

In charts 1 and 2 we can see

from comparing the two years

that there are fewer virus-

infected strawberry plants, and

fewer plants with more than one

virus present. Note that it 

typically takes more than one

virus to see symptoms in the

field. 

These results show us that

there has been an improvement

in virus levels. Fewer cases of

multiple viruses present 

translate into fields maintaining

vigour and lasting longer.

Growers who have an aphid

management program have seen

this improvement on their

farms. However, these results

also show us that viruses are still

present in Ontario and all grow-

ers need an aphid management

plan throughout the season. 

Growers who do not control

aphids need to plan next spring

to begin monitoring for them.

Plan to use insecticides based

on monitoring; every three to

four weeks if needed. No eco-

nomic threshold has been deter-

mined, however an insecticide

is required when populations

begin to build up; aim to keep

populations below 15 aphids/ 60

leaves. After an insecticide is

applied aphid numbers should

drop to zero. The population

will build up again after a few

weeks and it is time for another

application. Virus management

also includes planting virus-free

stock and timely removal of

older fields. Viruses are chal-

lenging but manageable; with

diligent virus and aphid 

management we may see the

incidence of virus drop even

more over the next two years.  

Erica Pate is fruit crop specialist
for OMAFRA, based in Simcoe,
Ontario. 

Strawberry viruses in 2017- how are we
doing?

Leah Erickson 
(BC/AB)
604-957-2359

Marc André
Laberge (QC)
514-984-4589

Bridget Visser 
(ON/MB)
905-715-8595

Paul Banks 
(ON/NS)
905-688-4300

Henry Zomer 
(ON/MB/SK)
905-308-4396

Rob Hovius 
(ON/PEI/NB)
519-580-3231

Laura
Caralampides (QC)
514-984-0662

~ Quality Seed Since 1881 ~

www.StokeSeeds.com

T: 1-800-263-7233
F: 1-800-272-5560

OUR EXPERTS ARE HERE TO HELP!

Figure 1. Declining strawberry field from virus.

Chart 2. Incidence of virus infected strawberry plants in 2015 and 2017 (n= 20 plants/farm)

Chart 1. Incidence of more than one virus/plant in 2015 and 2017. (n=20 plants/farm).
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ERICA PATE AND 

HANNAH FRASER

This past summer was a long

season of managing Spotted

Wing Drosophila (SWD) in

Ontario. Every year since SWD

first arrived (2010) we have

been learning more about this

invasive vinegar fly and how to

manage it.  This year SWD

appeared earlier in the season

and with higher population

pressures than we’ve seen

before.  Similar activity patterns

and fruit infestations earlier in

the season were observed in

Michigan and New York. Why

the early presence and difficulty

managing SWD this year?

A number of factors led to

the challenging year for SWD

control. Conditions in the spring

and early summer were

favourable to development.

Wild hosts and berry crops had

abundant fruit, providing egg-

laying resources for SWD after

they emerged. Spotted Wing

Drosophila prefer moderate

temperatures and humid 

conditions; adult SWD activity

is highest between 20°C and

25°C, and slows at temperatures

above 30°C. To add to the 

challenge, frequent rain through

the season made it difficult to

maintain insecticide coverage

and control. Rain and moderate

temperatures --  sound familiar?

Day-neutral strawberry, fall-

bearing raspberry and blueberry

growers have been managing for

SWD since its arrival in Ontario.

Because of the early infestations

and favourable conditions for

SWD this year, cherries, sum-

mer-fruiting raspberries and late

June-bearing strawberries were

at risk as well.   

Next year will be another

interesting season for berry

growers. It is hard to predict

how the 2018 SWD season will

go, however it will be important

to begin monitoring early and

be prepared to manage this pest

in early-fruiting crops if 

necessary. Insecticide

treatments are necessary once

fruit is ripening and SWD has

been detected on-farm or in the

area. For more information on

monitoring for SWD on-farm

check out

www.omafra.gov.on.ca/english/c

rops/facts/swd-monitor.htm. 

It is also important to

remember that insecticides are

only part of the strategy to 

control SWD. Plan now to pick

regularly and often. Ideally,

pick every other day, remove

unmarketable fruit from the

field, clean up after pick-your-

own, and immediately cool fruit

post-harvest.  Maintain an open

canopy to improve spray 

coverage and increase sunlight,

which will reduce SWD activity

as these flies prefer cool, shaded

conditions. Plan now to use all

these tools next season. 

Erica Pate is fruit crops specialist
for OMAFRA and Hannah Fraser
is entomologist-horticulture for
OMAFRA. 

ERICA PATE AND 

KRISTEN OBEID 

In addition to the list of 

herbicides in Publication 75

“Berry Crops” section, there are

two new herbicide options

available for berry growers:

1) Authority

2) Reflex

AUTHORITY (sulfentrazone)

herbicide is now registered for

pre-emergence weed control on

strawberries and Crop Group

13-07, including raspberries,

blackberries, blueberries,

Saskatoon berries, currants, and

gooseberries. 

Strawberry: Apply Authority

as a single broadcast or banded

dormant application of 87.6–

116.8 mL/acre. Spring 

applications may be made 

during dormancy to established

plantings only. Do not apply to

saturated or frozen soils. The

pre-harvest interval is 70 days.

Crop Group 13-07 (including:

raspberry, blackberry, 

blueberry, Saskatoon berry, 

currant, gooseberry): Apply

Authority once a year as a uni-

form pre-emergence broadcast

soil or band application to berry

beds or furrows to crops that

have been established for one

full growing season and are in

good health. Avoid direct or

indirect contact to foliage or

green bark. Best results are

obtained when the application

is followed by at least ½ inch of

rain or irrigation within two

weeks of application. The 

pre-harvest interval is three

days.

Weeds controlled at 116.8

mL/ac rate: kochia, lamb’s 

quarters, redroot pigweed, wild

buckwheat, common groundsel,

smooth crabgrass, larges 

crabgrass, yellow woodsorrel,

Eastern black nightshade, 

common purslane. 

REFLEX (fomesafen) 

herbicide is now registered for

pre- and post-emergence

broadleaf weed control on

strawberries. Apply a broadcast

application once a year during

dormancy in the fall or early

winter, and only every second

year. Post-emergence applica-

tions should be made when the

majority of the weeds are at the

cotyledon to three to four-leaf

stage and actively growing.

Apply at 0.4 L/ac. If weeds have

emerged REFLEX must be

used with a non-ionic adjuvant

or Turbocharge at 0.25% v/v.

For a non-ionic adjuvant use

AGRAL 90 or Citowett at 0.1%

v/v of spray solution. 

Pre-harvest interval is 77 days.

Weeds controlled at three to

four leaves maximum: redroot

pigweed, common ragweed,

wild mustard, velvetleaf 

(suppression only), lady’s

thumb, lamb’s quarters 

(suppression only), Eastern

black nightshade, cocklebur,

volunteer canola. Weeds con-

trolled pre-emergence: redroot

pigweed, common ragweed. 

These are general outlines of

the herbicides. Please consult

the label for further use 

instructions and precautions

before using AUTHORITY or

REFLEX herbicides.

Erica Pate, fruit crops specialist
and Kristen Obeid, weed 
management specialist- horticulture,
for OMAFRA. 

New herbicides for berry
growers  

TRADE NAME /
PRODUCT RATE /
ACTIVE 
INGREDIENT(S)

GROUP # / 
PCP #

REI / PHI / RAINFAST /
MAX APPLICATIONS

PRECAUTIONS
For more information, see the label.

AUTHORITY

(480 g/L)

87.6–116.8 mL

/acre

sulfentrazone 

(0.105–0.140

kg/ha)   

Group #: 14

PCP #: 29012

REI: 12 hours

PHI: 70 days

Rainfast: moisture

required for activation

Max Applications: 1

• Apply ONLY one uniform broadcast

soil application directed to the base of

beds on plants established for one full

growing season.

• Avoid spraying any green foliage or

fruit.

• Best results obtained when the soil is

moist at the time of application and 

followed by at least 0.5" of rainfall or

sprinkler irrigation 2 weeks after 

application.

• Do NOT apply heavy irrigation 

immediately after application.

• Do NOT apply using airblast sprayers

or by air or using a mechanically 

pressurized handgun.

• Do NOT harvest within 3 days of 

application

• Do NOT tank mix with flumioxazin

(CHATEAU) or other products 

ontaining sulfentrazone. 

REFLEX (240

g/L) + AGRAL 90

0.4 L/acre + 

1.0 L/1,000 L

fomesafen (0.24

kg/ha) + adjuvant

(0.1% v/v)

Group #: 14

PCP #: 24779

REI: 12 hours

PHI: 77 days

Rainfast: 4 hours

Max Applications: 1

• Apply to perennial strawberries in the

fall or early winter, prior to snowfall.

• Apply surfactant if weeds have

emerged.

• If growing on plastic mulch, application

must be made prior to laying plastic.

• Do NOT rotate to another crop in the

same season.

• Do NOT apply REFLEX to any field

more often than once every 2 years.

•Not all varieties have been tested for 

olerance. First use of REFLEX should be

limited to a small area of each variety.

NOTICE OF MEETING
is hereby given that the159th Annual Members and Directors’ Meeting of the

ONTARIO FRUIT AND VEGETABLE GROWERS’ ASSOCIATION
will be held at the HILTON HOTELS & SUITES NIAGARA FALLS/FALLSVIEW

6361 Fallsview Boulevard  |  Niagara Falls ON L2G 3V9  

February 20, 2018
Election of Directors of the Association will take place as well as dealing with resolutions and any other business that may arise.

NEW 
DATE
NEW 

LOCATION

Spotted Wing Drosophila: what we learned in 2017   
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MARKETPLACE
advertising@thegrower.org        866-898-8488 x 221

SEED AND ROOTSTOCK

BULBS

REFRIGERATIONAUCTION

CONTAINERS & PACKAGING

CONTAINERS & PACKAGING

Used Plywood 
Apple Bins - 2 ways

48” x 48”
48” x 45”

ALGOMA 
ORCHARDS
Newcastle

905-242-6141

GLADIOLUS BULBS
Wide variety selection for retail sales and 

commercial cut flower production.
Order online at www.lmbolle.com

813083 Base Line    Norwich, ON
T: 519-468-2090  F: 468-2099

E: lmbolle@execulink.com

QUALITY 
FRUIT TREES

• APPLE on M9, B9 and M26
• Peach on Bailey
• PEAR on Quince

ORDER NOW FOR 
BEST SELECTION

WARWICK
ORCHARDS & NURSERY LTD

7056 Egremont Rd. R.R. #8

Watford, Ontario

N0M 2S0

warwickorchards@brktel.on.ca

Tel: (519) 849-6730

Toll free: 877-550-7412

Fax: (519) 849-6731

Providing quality 
apple trees for 40

years.

• Bench graft
• 9 month bench
• KNIP tree
• Top grafting existing orchard

Brian Van Brenk
31760 Erin Line

Fingal ON, Canada  
N0L 1K0

5199026353
www.vanbrenk.ca

brian@vanbrenk.ca

** REMINDER **

On-Site Auction

Grape Farm Clearing Auction Sale

For Tom and Molly Tancock (905) 685-4367

(Farm Sold)
Saturday, November 18th at 10:30 a.m.

(Preview Friday from 12:00 to 4:00 p.m.)
Located at 2513 -5th Street Louth, St. Catharines L2R 6P7. 

From QEW take (Exit 51) Seventh St. South approx. 3 ½ miles to 

St. Paul St. (Reg. Rd. 81) Turn left to 5th St Louth then right to farm

(Watch for signs).

Grape Harvester, Riding Mowers, Tractors, Trailers, Grape Bins, Car

trailer, Grape Planter, Compact sprayer, Snowmobile trailer and more!

This is a good clean offering. Many more farm related items.

Owner or Auctioneer not responsible for accidents on or before auction.

Terms: Cash, Cheque, Interac®, VISA® day of sale

Lunch Booth on Grounds

Jim McCartney Auction Service Ltd.

905-689-8778

Waterdown

For some photos check 

www.auctionsfind.com/mccartney

Listen to The Grower

Calling podcasts on

iTunes and Soundcloud.
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EQUIPMENT

DON ARTHUR ORCHARD EQUIPMENT
(519) 599-3058 donarthur3@gmail.com     Clarksburg, ON

MARKETPLACE
advertising@thegrower.org        866-898-8488 x 221

REAL ESTATE IRRIGATION

Pipe

& Fittings
for Water Systems

• PVC, ABS, Poly, Copper
• Stainless, Brass, Steel

Product Lines
• Drip & Micro Irrigation
• Septic & Sewer
• Drainage & Culverts
• Berkeley Water Pumps

Winona Concrete 
& Pipe Products Ltd.

489 Main St. W., Grimsby, ON. L3M 1T4

info@WinonaConcrete.com
Phone (905) 945-8515    
Fax: (905) 945-1149

or call toll-free
1-800-361-8515

ORCHARD SUPPLIES

WARWICK
ORCHARDS & NURSERY LTD.

7056 Egremont Rd. RR8  Watford, ON  N0M 2S0

Tel: (519) 849-6730    Toll free: 877-550-7412
Fax: (519) 849-6731 

Email: warwickorchards@brktel.on.ca

3 Orchard Equipment & Supplies
3 Munckhof Orchard Sprayers
3 Votex Shredders
3 Votex Mowers
3 Tree Stakes & Tie 

Material

Looking for a cost
effective way to 

distribute your 2018
inventory catalogues? 

INSERT THEM
advertising@thegrower.org

866-898-8488 X 221

@growernews

December 2017
focus: food safety

Highlight your traceability
expertise, packaging acumen and
software solutions for tracking
produce. The issue of food safety
continues as one of the most
important concerns for the entire
value chain.

book ad space: November 14
ad material due: November 18

advertising@thegrower.org   519-763-8727 ext 221

Gerry Loeters for 
Royal LePage, RCR Realty.
PH. 519-765-4217
Cell. 519-773-6460
loeters@amtelecom.net

Blueberry
farm for sale
in West Elgin

near West-Lorne on major Highway. Appr.
13 acres in full production. Lots of room for
expansion. NOW certified organic. Full list
of equipment and financials available for 
serious inquiries only.

High producing orchard
south of Simcoe.Total

100 acres with 60 acres in orchard 2
homes, bunkhouse,machine shed and full
line of equipment. Mix of varieties and age
of trees available. More information 
available.

BLUEBERRY FARM

ORCHARD

NOW CERTIFIED ORGANIC

WARWICK
ORCHARDS & NURSERY LTD.
7056 Egremont Road, R.R. 8 
Watford, Ontario  N0M 2S0

Tel: (519) 849-6730    Toll free: 877-550-7412
Fax: (519) 849-6731 

Email: warwickorchards@brktel.on.ca

• BIN TRAILERS
• BIN TIPPERS
• Picking LADDERS
• Picking BUCKETS

• Tree STAKES
• TIE MATERIAL
• TREE GUARDS

NEW TURBO-MIST SPRAYERS
2018 MODELS ARE HERE

NOW IN STOCK EXTRA TALL 112” LOW DRIFT SPRAY TOWERS

Turbo-Mist 500, centrifugal pump, hydraulic controls COMING
Turbo-Mist 500 (2015) diaphram pump, hydraulic $16,900
Turbo-Mist 500 (2015) diaphram, hydraulic, low hours COMING
Turbo-Mist 500 (2017) diaphram, electric, full warranty $19,900
Turbo-Mist 600 centrifugal, hydraulics, good conditgion COMING
Turbo-Mist 600 diaphram, hydraulic (2016) Just like new $17,500
• ADD A TALL SPRAY TOWER TO ANY OF THESE SPRAYERS
• ALL SPRAYERS SOLD WITH WARRANTY
• NEW PERFECT ROTARY MOWES, H.D. FLAIL MOWERS
• ORDER BY EARLY DECEMBER FOR BEST PRE-SEASON DISCOUNTS
PERFECT KG-220 2015 H.D. flail, all new hammers $7,250

TRADES, CONSIGNMENTS, LEASING, DELIVERY ANYWHERE



Canada was the host nation

this year for the third Global

Minor Use Summit and the 

second priority setting session.

The prior meetings were both

held in Rome, at the FAO

(Food and Agriculture

Organization of the United

Nations) Headquarters. The

first priority setting session was

two years ago in Chicago. This

time we met at the newly 

renovated Queen Elizabeth

Hotel in Montreal. It was

Canada’s turn to shine -- and we

did!

These meetings bring

together the people from

around the world who truly

want to see growers get more

crop protection tools to do their

jobs of producing food better.

This year there were over 225

delegates, from 37 countries

around the globe. Many were

growers or grower representa-

tives. Regulators, scientists, 

registrants, Minor Use program

staff from several countries, and

political staff were amongst the

group as well. Given the 

diversity of countries, 

translation was available in

English, French and Spanish. I

did hear a lot of other languages

in the hallways! With the use of

the modern facilities in the

hotel, all the presentations and

outcomes were immediately

available electronically to

reduce the paper trail. Excellent

facilities were available for

break out groups (BOGs) on

key topic areas. These BOGs

provided a considerable set of

input used to make the final

reports. These in turn can be

used globally to move the

Global Minor Use continuum

further along its path.

At the first meetings held in

2006, it was quite apparent that

Minor Use was in its infancy in

many places, only a gleam in

someone’s eye in many more,

and really only ‘going well’ in

the U.S. (with the IR-4 Project)

and in Canada (with the Pest

Management Centre). What an

evolution has occurred in a short

11 years! Countries that had no

program, no training facility, no

Good Laboratory Practices

(GLP) capacity, and no ‘system’

to even start a minor use project

then, were reporting on their

GLP studies being completed

this year! This was 

accomplished with a huge

amount of work by several 

parties. The USDA FAS

(United States Department of

Agriculture Foreign Ag Service)

made human and financial

resources available to help in

developing nations. Local 

officials backed the projects and

recruited staff for training and

then to do the field trials.

Registrants assisted by 

providing test substances, and

laboratory assistance for analysis

of residues. All of this was 

coordinated by staff of IR-4. It

was an absolute thrill to see how

far these nations had come in

such a short time. Obviously

much more lies ahead, but they

now know they can do it, and

the biggest hurdle is behind

them.

Several topics were 

entertained, including those

about the need for harmonized

Maximum Residue Level

(MRL) setting, common

methodology for assessments,

and support for programs -- both

human resources and finances --

to get the jobs done. Incentives

that could bring more players to

the table were discussed. Some

of them include the extra data

protection offered registrants in

Canada and the U.S. In other

areas just the availability of lists

of grower crop protection needs

in a prioritized fashion would be

an assist. Sharing of data

beyond the borders of where it

was created can be a big boost --

as long as it is “Good” data, and

acceptable to the registrants and

regulators. This could greatly

reduce the need for ‘extra’ work

locally and maybe suffice for

submission and evaluation.

Some countries could make

swift progress this way.

It was interesting to hear

how some nations react to 

emergency situations. One that

sticks in my mind is: If the

growers have an emergency

then we authorize them to use a

pesticide for control. The use

may not be on the label, but we

just let it be used. Obviously

concerns about residue limits,

trade implications, and regis-

trant agreement take a back seat

to the need. Harkens us back to

the 1950s here -- we have come

a long way since then. Maybe

this becomes an area where 

regulatory support is needed the

most.

Much discussion was held at

breaks, at meals and during

relaxation times. Just as 

happens at our own Minor Use

Meetings each March, some

projects got support, research

was shared or agreed upon, and

registrants agreed to help, so

that more minor use projects

came about outside of the 

sessions! In fact, since we only

chose three new projects I know

even more projects than that

were agreed upon in the halls.

That further adds to the overall

success of what happens inside

the meetings. It has been said

before but bears repeating that

any such meeting that brings

together all the right partners --

growers, regulators, registrants,

and scientists -- can achieve

unthought-of success. Just

being there was like being

inside a busy beehive with lots

of continuous buzzing going on!

There is no end of possibility

ahead if the dedication, the

enthusiasm, and collaboration

continues apace.

Of course, none of this would

have been possible without all

the work done behind the

scenes. The organizing 

committee met by conference

calls for over a year to plan out

the program, get the speakers

lined up, and the sessions 

organized. Significant financial

support was achieved from

many sources including 

registrants, grower groups, the

USDA FAS, AAFC IR-4, and

many more. At the risk of 

missing so many other 

significant contributions, I want

to highlight one individual

whose contribution went far

beyond what anyone really

knows.

Shirley Archambault from

the Canadian Minor Use

Program in Ottawa (PMC) hates

the spotlight! But she deserves

any and all the praise we can

give her. Her tireless organizing

skills developed the logistics

behind the conference so that

for everyone in attendance it

was smooth, seamless and 

simply a joy to be there. Shirley

always looked calm like the

proverbial ‘duck gliding across

the pond’ but inside she was

awhirl with last-minute changes,

special needs, conflicts and

changes -- just like that duck’s

feet churning the water where

you cannot see them! Every

detail was looked after, every

registered delegate was 

accommodated, every speaker’s

presentation went off well, the

photographer caught every-

thing, and the reports were 

captured at every session. That

was at her direction and her

looking after all the details.

I saw Shirley as I headed out

on the last day, and she looked

so serene- the job was done,

and she could really relax. I 

certainly hope she does relax,

because before you know it her

skills will be put to the test

once again for the Canadian

Minor Use Meetings. For those

of you who have never attended

these, it is a chance to see how

our system works to get

Canadian Growers the tools

they need. Book some time

now, to attend March 20-23,

2018.

It may be Minor Use, but it

is of Major Importance to

Canadian Agriculture.

CRAIG HUNTER
OFVGA

MINOR USE

CRAIG’S COMMENTS

Global minor use        
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Global Minor Use Summit participants on tour.



A pest outbreak in the fall of

2016 left all bell pepper growers

in the Leamington, Ontario area

highly concerned. Pepper

Weevil (Anthonomus Eugenii) is
an unconventional pest that a

regular Integrated Pest

Management (IPM) system 

cannot maintain and cannot be

spotted by humans which

makes it nearly impossible to

catch early. Once the pest

spreads, it is essentially a death

sentence for the crop as no 

beneficial bug is strong enough

to combat it and sprays irritate

the pest forcing it to reproduce

more.

Cam Lyons, research and

development and IPM 

technician at NatureFresh

Farms, realized that there had

to be a solution and conducted

countless development sessions.

“Dogs are a very intelligent

animal,” says Lyons. “Many

worker dogs are trained to 

recognize and discover scents

associated with drugs or bombs,

so it seemed possible to train a

dog to recognize pepper 

weevil.”

After a lot of research,

NatureFresh Farms adopted

Chili, a 15-month old female

Belgian Shepherd which was

bred as a working dog. Chili

underwent eight weeks of train-

ing and was certified by The

American Working Dog

Association which verified that

Chili was the first dog certified

for pest-related scent detection

on a farm. This certification also

allows Chili to work on the farm

without any food safety 

concern. 

Chili works alongside Tina

Heide, her handler and an IPM

scout.The duo begin their days

by searching the perimeters of

the greenhouses, main aisle

ways, inside trucks, pallets and

near pack lines. Chili’s day is

comprised of many breaks to

ensure she doesn’t get too hot

or tired. When Chili detects the

scent of pepper weevil she will

sit and stare at the location of

concern. This allows

NatureFresh farms to isolate

any areas of concern in order to

mitigate risks. 

While there is no pepper

weevil at this given time, Heide

hides plastic containers contain-

ing pepper weevil throughout

the greenhouse and tasks Chili

with finding them; she always

does. “For Chili it’s like a game

of hide and seek,” explains

Heide. “While she’s out there

working, it’s actually a game for

her and she’s loving it.”

“In order to continue to

grow, it is essential to develop

new strategies and look beyond

conventional methods,” says

Peter Quiring, owner and CEO.

“We encourage our team to

think outside the box and test

any ideas they may have; no

idea is considered too crazy.

The novel idea of using a dog to

prevent pest outbreaks is 

proving to be a success.”

Learn more about Chili:

www.youtube.com/watch?v=Afu

Zbih9igw

Source:  NatureFresh Farms
October 14, 2017 news release. 
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CROP PROTECTION

Ontario’s Pesticide

Education Program is organized

by the University of Guelph

Ridgetown Campus.  

Farmers are welcome to call

1-800-652-8573 or visit

www.opep.ca for the course

dates/times for the winter of

2017/2018. Most courses are

offered between Dec 1 and May

1. Susan Kelner, program 

coordinator, says, “We are

actively scheduling courses and

posting them to our website

when dates and locations are

confirmed. We will offer about

250 locations this season, across

Ontario.”

The On-Farm Pesticide

Safety Instructor Course is also

available. With completion of

this course, certified farmers are

qualified to train farm workers

to mix, load and apply 

pesticides while being 

supervised by a certified farmer.

Pesticide education program dates are set    

Guarding against pepper weevil with a dog 

Cam Lyons and Tina Heide work with a Belgian Shepherd named Chili to identify pepper weevil. 

JIM CHAPUT

The Pest Management

Regulatory Agency (PMRA)

recently announced the

approval of minor use label

expansion registrations for

Reflex herbicide for control of

labeled weeds on dry peas, 

succulent and edible podded

peas and perennial strawberries

in Canada. Reflex herbicide was

already labeled for use on a

number of crops in Canada for

control of several weeds.

Users should be making

weed management decisions

within a robust integrated weed

management program and

should consult the complete

label before using Reflex 

herbicide.

Jim Chaput is minor use 
coordinator for OMAFRA, based
in Guelph, ON. 

New herbicide registered for strawberries 
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